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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:  The website takes just 3 seconds to load completely; it is very fast and easy to access compared to other websites. The fast-loading speed helps customers save time and make this activity a more enjoyable experience.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes, the website possesses many sub-pages which are intended to help customers with the workflow of their needs to quickly find specific information such as locations, games, offers, different events, information for groups, how contact them and even which kind of food you can find there. Organizing services and events into different subpages makes the website easier for users to navigate, reducing scrolling since the menu is well specified.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, any customer can book via the website. They just need to click the subpage at the top of the website called “book now” or the yellow circle in the middle, select a location, then select the service needed, choose who is coming, prices are displayed next to each option; they have packages, student, carers, disable people discounts, select date and times and proceed to pay. The booking process is quick and easy to understand.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
I would simplify the navigation, in my opinion would be helpful a subpage called prices with the full list of prices for customers who wish to know the prices upfront. Furthermore, I would increase the visibility on the page by using better quality pictures and a modern design; changing the colour palette and typography.




	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website looks good, with a specific colour scheme. It is interactive, featuring moving images, which is innovative and gives a modern feel. These features make it a pleasant website to browse.
The website looks better on a computer than a phone because it looks more eye-catching, customers can see all the subpages as soon as they enter, ultimately it has a dark theme, whereas on the phone the colours are vibrant.


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The images evoke a sense of excitement about spending such a moment with family or friends which helps creating a desire in consumers to have that experience. They use a very vibrant colour palette to associate this activity with joy and energy.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
No, they do not have this type of tool; to contact them it is only possible calling them or by email.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The links fulfil their function of directing users to their social media accounts. These links are a great tool for consumers to learn more about the activity, what they can expect, how the facilities look like thanks to the videos and pictures posted. Also to read comments from other users to find out if they recommend it.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: 
Just by entering the website, the services become clear, as can be seen in the images; as well there are figures referencing bowling, and the games subpage further clarifies the variety of activities that customers can enjoy.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
The reviews are only available when you select one of the centres. I chose the centre at the O2 in London, it has a rating of 3.8 indicating consumers satisfaction. Most of the reviews are positive and recent which is beneficial and increases confidence in customers who want to acquire the service.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Positive comments and reviews recommending the service help the company look like a reputable business. Prices are affordable, allowing more people to access the services, the facilities appear to be in good condition, and the website design is professional and fulfil the needs of consumers. For these reasons I would use this service; I think it offers good value for money.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, the prices are clearly displayed on the website, especially on the “offers” subpage, where they highlight some money-saving packages. To see the overall prices, customers need to follow a few steps, then they can see the list of prices, options available and which one suits their needs.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2. Hollywood

	
	      3.   Arcades

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
For the first two words the website appears in the top positions, “bowling” it does appear as a second option and “Hollywood” is the 4th option showed. Finally, “Arcades" does not meet the requirement, as it appears in the last positions.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, because with the advancement of technology, websites have become one of the most important platforms for selling, promote and access to services. One of the major benefits is the ability to manage your own information whether you are a consumer, a developer or a business owner. Websites promote easy access to information about products and services, simplifying the lives of both customers and company owners.
In short, websites remain highly relevant in the UK today for everyday users because of the significant impact they offer and the fast, reliable information that they provide.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I would recommend changing the design a bit to give it a modern touch. Personally, I would prefer a theme with slightly more neutral colours such as black, keeping purple and pink but using sub tones instead of yellow or red because sometimes the bright colours feel visually overwhelming. On the other hand, I would recommend a virtual assistant to help customers with their inquiries, this would be beneficial when customers have questions outside of business hours; the virtual assistant would help them at any time.
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