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[bookmark: _Toc7532597][bookmark: _Toc7586451]Introduction
Marketing is one of the most crucial aspects for consideration in the dynamic and fast-paced world of the modern day. The determination of its overall importance for business in general is extremely important, with the management of the various facets and features of the latter being possible upon knowing about the same. The term ‘marketing’ generally refers to the overall study and management of the main exchange relationships. It is the main process that helps in the creation of the main relationships for the eventual satisfaction of the main customers, with it mainly focusing on the service users and the intended beneficiaries of the products provided by the businesses in general. Determining the main reasons why marketing is crucial for the completion of the overall business operations is beneficial in the long run since a greater level of understanding pertaining to the main requirements of running business tasks in a smooth manner is achieved in the long run. The main reason for the completion of this research work is the fact that a greater insight into the selected topic of research can help in the eventual determination of the main ways of achieving long-term successes in business operations in general, regardless of the sector, industry or region.   
[bookmark: _Toc7532598][bookmark: _Toc7586452]Background of the Study
The overall importance of marketing cannot be ignored or underestimated under any circumstances, especially in the fast-paced modern day world. One of the main points of importance of marketing (as a whole) is the fact that it helps in the transferring, exchanging and eventual movement of the main resources and goods in a proper and efficient manner. The availability of the various services, products, items and goods to the customers of the present day is dependent on the degree of efficiency of the organizational marketing aspects. As such, the businesses manage to procure the main financial and economic benefits from their developed products and services only through marketing, since the latter enables the transferring and eventual availability of the organizational products to the targeted customers. The implementation of proper marketing strategies can also lead to the determination of the main requirements and needs of the customers. The knowledge of the needs of the targeted customers is essential for the companies and business entities since the management of the said needs is one of the most important requirements for the development and eventual sales of any product or service in the long run (Gillespie and Riddle, 2015).
Another importance of marketing is highlighted by the fact that it is essential for the enhancement and eventual maintenance of the overall standard of living of the various members of modern society. This is true for most countries across the globe, including the developed countries like the United Kingdom and the United States of America. Marketing provides a channel for the eventual delivery of the improvement tactics regarding the raising of the overall living standards over the course of time. This is possible because marketing has made the availability of innovative products and a range of goods possible for the different members of society. These benefits also extend to the various businesses operating in different regions across the globe, since the availability of the latest resources has led to the betterment of the efficiency standards of the business entities in a consistent manner as well. In addition to the aforementioned, marketing also helps the various business entities by creating more rooms and positions of employment. The various tasks and operations that need to be completed in the different businesses of the various industries require the help of relevant manpower (Hanssens, 2018). 
As such, the creation of employment posts benefits both the employees and the employing business entity. The observations of the global population have suggested that as much as 40% of the total number of people are directly or indirectly associated with (and dependent on) marketing. The wide-scale effects of globalization have only enhanced the degree of requirement of marketing for the various business entities of the different industrial sectors across the globe. Marketing, thus, proves to be a major source of revenue and income for the people as well, with the employees of the various business entities also being among the major beneficiaries. The overall functioning of business entities and firms is dependent on their level of competency in the management of the marketing aspects. The most successful organizations of the modern day have been observed to share the common highlight of being efficient enough in the management of the marketing operations. In addition to the aforementioned, marketing is also one of the main basis for decision-making for the business entities and organizations as well (Lam and Harker, 2015).

[bookmark: _Toc7532599][bookmark: _Toc7586453]Major Objectives and Aims of the Study
The main objectives and aims of this study include:
· To understand the overall importance of marketing for a business
· To gather relevant information related to the effects of marketing for businesses
· To implement proper data collection methods for the development of a decisive conclusion regarding the selected topic of research  
[bookmark: _Toc7532600][bookmark: _Toc7586454]Implemented Method
The completion of the primary data collection tasks required the implementation of a planned and stepwise approach. The main method used for the gain of relevant and detailed primary information was the interview. The interview has been conducted with two sales managers of one of the branches of a prominent organizational entity based in the United Kingdom, named Tesco Plc. The United Kingdom has been selected as the main area of research, with the main focus being further narrowed down to the city of London. The chances of gaining prominent information are higher upon the evaluation of an organizational branch based in an urban agglomeration of a developed nation (especially compared to rural agglomerations or other areas). Thus, the selection of an urban company branch is preferable over a business entity based in rural areas. The major criteria used for the selection of the participants included the degree of exposure of the individual to the professional life and the overall knowledge pertaining to the different aspects of marketing. The sales managers of a prominent business entity are in the best possible position to talk about marketing and the overall effects of the latter on the functioning of any business organization (Baker, 2016). 
As such, a couple of sales managers of a London branch of Tesco plc have been selected for the completion of the primary data collection aspects in a proper manner. The nature of the asked questions was open-ended rather than close-ended. This is so since open-ended questions provide the respondent interviewee with the chance of providing a detailed and intricate answer to any of the queries (rather than just one word answers or short replies, as is gained from the close-ended questions).       
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The conducted interview and its analysis have been provided below:
	Question 1:  What is the importance of marketing according to you?

	Manager 1: “…Marketing is the main means through which the transferring, exchanging and eventual movement of the main resources is possible…”
Manager 2: “…Marketing provides the platform for revenue generation and acts as a source of income…”  



Both the managers agree that marketing, as a whole, is very important. The first manager stressed on the role of marketing in the transferring and movement of the major resources essential for the completion of the main businesses. The second manager chose to focus on the economic benefits initiated by marketing, with him referring to the roles played by marketing in the generation of organizational revenue and as a source of long-term income.
	Question 2: How does marketing affect business in general?

	Manager 1: "…Marketing is responsible for the main decision-making aspects of any business…"
Manager 2: "…Marketing is a major source of new ideas that can lead to the further evolution of a business in the modern day…"



The first manager has stated that marketing leads to the development of the main business decisions in a proper manner. The second manager, by contrast, has focused more on the role of marketing as a source of newer ideas that can help businesses in progressing further. Both do agree that marketing (in a proper manner) affects business in general in a positive manner. 
	Question 3: Does marketing affect businesses of all kinds, including Tesco?

	Manager 1: “…Marketing affects all kinds of businesses, regardless of the sector or industry. Tesco is no exception to this…”
Manager 2: “…nearly all businesses of the present day are affected by marketing to some degree, Tesco included…” 



[bookmark: _Toc7532602]Both the managers unanimously state that marketing affects businesses of all types, regardless of the industry or sector. Furthermore, they also state that even their company, Tesco plc, is dependent on marketing in the end. Their viewpoint suggests that the degree of competency of business in marketing highlights the overall extent of procured successes.
[bookmark: _Toc7586456]Overall Discussion
The analysis of the main results gained from the conducted interview and the dissection of the main replies provided by the selected managers have clearly pointed towards the overall importance of marketing on businesses in general. Indeed, marketing has been noted to play crucial roles in the management of a range of aspects related to the functioning of the various businesses. The fact that marketing leads to the transferring, exchanging and ultimate movement of the main goods and resources essential for businesses is a testament to the overall importance of the former. Indeed, no business will be able to function properly in the absence of the necessary resources, regardless of their shape, size or region of operation. As such, the role of marketing in ensuring the allocation of the necessary resources for the various organizational entities and businesses is very crucial and cannot be ignored under any situation. In addition to the aforementioned, some of the other roles played by marketing in the context of business operational management include the generation of the business revenue (Baker, 2016). 
Indeed, it is through marketing that the businesses manage to ensure that their products are available to their main customers. The availability of the products to the service users and the intended beneficiaries is the main requirement for the initiation of sales and the eventual procurement of the desired level of financial profits. Furthermore, marketing also acts as a source of income in the long run as well, since it provides various opportunities for the different individuals in the context of employment and job chances. However, the importance of marketing for the smooth functioning of a business is not limited to these factors only. The former provides the main basis for decision-making as well, with the main business decisions being taken only after the consideration of the main marketing aspects, points and features. An organizational entity that does not include the aspects of marketing in its final decision-making processes is more prone to suffer from eventual financial losses compared to the businesses that do include them (Baker, 2016).
Marketing also helps in the fostering of the newer and more creative ideas for eventual organizational service delivery. The dynamic world of the modern day means that the companies initiating creativity are the ones gaining distinct advantages over their competing peers. As such, marketing provides the main direction for the modern businesses in moving forward. It also affects all kinds of businesses, regardless of their industry, sector or region of operation.  
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[bookmark: _Toc7586457]Conclusion
The various observations of the available information and the analysis of the implemented method of primary data collection (the conducted interview) have revealed that marketing play very crucial roles in the conduction of business in general. The implementation of proper marketing strategies is needed for the smooth functioning of business functions in general. Thus it is concluded that marketing is very important for a business, regardless of the size or industry of the latter.
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