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Background to the Research

The following research will discuss the impact of digital marketing on global marketing with the case study on Apple. “Digital Marketing has shattered geographical constraints, enabling businesses of all sizes to compete on a global scale” (Naeem,2023). In other words, digital marketing is a game changer in the global marketing as it allows products and services to be promoted, popularised and sold globally in just a click. Nowadays, digital marketing is the tool for companies to sell globally to a larger audience
The following research will analyse the way digital marketing contributes to the successful global marketing.


Background to the Organisation

Apple is one of the most popular companies recognised worldwide. The brand was found by Steve Jobs, Steve Wozniak and Ronald Wayne in 1976. According to Statista, “Apple’s ecosystem includes iPhone, iPad, Mac, wearables, home devices accessories and other services” (Laricchia,2023). Apple is a leading leader in technology and very popular among the market. The net worth of Apple in November is $2.76 trillion (Stock Analyses,2023).

Working Title

The working title of my project is as follows: The impact of digital marketing on global market the case study of Apple. 

Overall Research Aim

The aim of the research is to evaluate the impact on Digital Marketing on global marketing and assess how it changed companies and the way they operate.

Research Objectives

1) To analyse the impact of Digital Marketing on Global Market
2) To examine the importance of Digital Marketing on Companies’ performance
3) To analyse customer satisfaction of Digital Marketing

Research Questions

1. Why is digital marketing so important for companies to sell globally?
2. What customers think of Digital Marketing?
3. What is the impact of digital marketing on Apple?
4. How Digital Marketing helps Apple to sell globally?
5. How digital marketing is used as a global advertising?
6. What is the effect of Digital Marketing on online sales?
7. How Digital Marketing helped in the sales of products/sales of companies during Covid19?
8. How has Apple managed to sell so many products globally because of Digital Marketing?


Rationale of the Research

Conducting a study about the impact of Digital Marketing on the Global market, is important for the following reasons:

· The findings of this research will be helpful to a lot of companies as it will examine why is digital marketing so important for global sales and success in general.

· Will analyse how our way of shopping has been changed over the years and why is important to adapt.

· The research will help students to see Digital Marketing as a power to selling and how it affects our everyday shopping.




Literature Review

Digital Marketing has a huge impact on global marketing in many forms. Specifically, it allows companies to sell their products and services on a global scale and thus helps them to get more customers and be more profitable. 

Nowadays people complete the majority of their activities digitally, including things like checking the bank, communicating with friends and family, doing online meetings, transferring money and many more. For that reason, marketers spend a lot more time on digital advertisement, making sure it could reach their target audience at the most comfortable way for them. An example, of how digital marketing and its online platforms persuades customers to purchase is TikTok. Many people will spend their time looking at videos where influencers promote items for companies. According to the Blog ‘Important Social Media Advertising,’ “2 in 3 shoppers say they get inspired to buy something on TikTok even when they are not actively shopping” (McLachlan,2023).

Traditional Marketing complicated things for companies and also customers. Reaching target audience by letters, newspapers, TV and Radio was very time consuming and also not always managed to reach the targeted audience. Digital marketing however, could be very direct and reach the right people at the right time. Also, digital marketing, creates personalisation by doing things like direct promotion emails to customers regardless of what part in the world they are at. 



Apple also relays strongly on digital marketing to keep their customers and spread word of their products.
According to the Article ‘How Apple Leveraged Digital Marketing to Dominate the Tech Industry,’ Apple has used “digital marketing tactics to create brand awareness, engage with customers worldwide, and drive sales” (Tefera,2023).  Digital marketing is one of the main tools used to turn Apple into one of the top performing companies globally and to encourage a larger audience. Apple uses social media strategy as their main tool of selling. 


Apple managed to take an advantage of the Covid19 pandemic and gain even more customers with their digital platforms and health apps. “Within digital goods and services consumed on App Store, we saw a large increase in 2020 in enterprise, education, fitness and remote work” (Caminade & Brorck,2023). A lot of companies have managed to increase sales during the global pandemic, as they had the right products and services combined with the right advertisement. Apple was one of the main companies that managed to increase sales during the pandemic. By marketing all the online meetings and health apps that people needed they have also managed to sell their other products such as the Apple watch in order to fulfil the needs of people worldwide. According to Statista, 30.7 million were shipped in 2020, whereas Swiss watch industry only sold 21.1 million (Richter,2020). This suggests the strong impact of digital marketing on the global marketing and sales.

Research Approach 

Deductive approach will be used for this research, as it will emphasise how Digital marketing impacts global marketing with the special attention on the Apple Company.


Research Method
 
The research method that will be conducted is by using secondary data and also primary survey will be done in order to analyse the topic. The data collected from the survey will be used to support the information about Digital Marketing and its performance that is already available on the internet. The survey will be self- administrated and will be emailed to the people that will be involved.  

Research Strategy 

The strategy of the research will be to collect as much secondary data as possible that indicates how digital marketing has impacted the global market and why it is so important to use it as a tool to satisfy customers. The survey will also be used to gather customers opinion on digital marketing.






Sampling Framework

The people who will be involved in the survey will be customers of Apple that own their products and will be randomly selected to participate in the project. Emails will be sent to 50 random people. In order to further analyse the questions, data could be collected in one of the physical shops of Apple, in London Stratford. The only question that has to be asked before giving the survey is whether this people are already customers of Apple and not shopping there for the first time. 


Data Collection and Analyses

The data for this research will be collected from online sources, charts, graphs and from the survey that will be conducted. In order to prove the validity of this research, the survey will be compared to the secondary data to make sure that the information is reliable. 


Validity and Reliability

To make this research useful and accurate, I will be examining the reliability of the sources to make sure the author and the date has been published and whether it is coming from a reliable source. Only reliable sources will be used in order to make the research trustable and useful resource for other students, researchers and companies. 


Limitations/Risks

The biggest limitation of this research is whether the people who will take place in the survey will firstly, take the time to complete the questions and secondly provide reliable and valid answers. Some people just click on any answer in order to complete the survey in minimal time. If people decide to ignore the email and not participate the survey or provide inaccurate answers that could have a negative effect on the accuracy of the overall research. 



Ethical Considerations

To ensure all human rights are protected in this research all participants will be given a form to sign, where the purpose of the research will







Timeframe


	Week Number
	Week 1 & 2 
	Week
 3
	Week 4
	Week 5
	Week 6
	Week 7
	Week 8
	Week 9
	Week 10
	

	 What will be done?
	Question Research/ Literature Review
	Write down/ Summarise research 
	Answer all Research Questions
	Prepare Survey/ Find the people who will participate
	Do Ethical Form and Do Survey
	Analyse answers and add them to the dissertation 
	Go to the Apple shop for further survey
	Add all information together
	Final Check
/Corrections
	






Conclusion

To conclude, I have chosen to evaluate the impact on digital marketing on the global market as believe it will be beneficial to many companies who are not using digital marketing currently. The research will be focused on Apple which is one of the top performing companies and will examine how digital marketing supported them through their long-term success. 
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