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Collaborative site-specific exhibition self-evaluation.
Members of my group. Naomi, Mitja and myself.
I began the site-specific exhibition project by researching into the Phoenix community centre in Townhill as Mitja had heard that it would be closing which would have a negative impact on the surrounding community.  Naomi and I went to the community centre to see if we would be able to use this site for an exhibition based on the theme of petitions and protests by the community to stop it from closing.  After speaking with a representative of the community centre, it came to light that it was not actually closing, the library was going to be moved but the rest of the centre would remain.  This put a damper on our idea of protesting and without any other ideas for a theme for this site, we decided to locate another site.  Naomi suggested that she would like to use the basement of the Quest for Coverage tattoo shop and concentrate on commercialism by turning the space into a shop constructed with work that focussed on big brands and consumer spending.  The idea interested me because the site is a commercial building and with Christmas right around the corner it seemed to fit and, so I agreed. 
 I researched the building while Naomi spoke with the shop management to secure the site.  Naomi and I went along to the shop to take measurements so that we could begin planning what exactly we were going to do with the space.  
I made a list of ideas for the space which I discussed with Naomi and between us we chose the ideas we wanted to follow through with and who in our group would do each.  As we were unable to contact Mitja at this point, Naomi and I decided which part of the exhibition would be his responsibility.   Once the various areas of the exhibition had been delegated it was up to each of us to create individual work for the space and the theme.  We were in constant communication with what each of us were doing and how it would tie in with the ideas of the other members of our group.
For my part of the exhibition, I decided that I wanted to incorporate child labour in with commercialism and how the cost to purchase a product differs from the cost to make it.  I started by researching statistics on child labour and documenting those statistics for display.  I thought that the best way to display those statistics would be on price tags, tying them into the idea of a shop.  During my research I had come across some pop art created by Andy Warhol in which he displayed a Campbells tomato soup can.  This work gave me the inspiration to create images of products that were sourced through child labour.   I chose a tobacco, a chocolate bar and cotton.  I manipulated those images by adding images of children picking tobacco, cocoa and cotton in the fields.  This for me shows that the process of creating those products began with children working in the fields picking the tobacco, cocoa beans and cotton.  Whilst researching I came across a couple of quotes that not only interested me but also connected with the idea of commercialism and child labour. I started collecting a variety of quotes on the subject and printed them up, so they could be displayed within the exhibition.  As a way of addressing the connections with child labour and commercialism, I decided to create a newsstand.  The newsstand would represent a part of the shop and would be created using articles found on child labour.  This was the hardest idea to realise and had to be changed within a couple of days before the exhibition.  It had been decided that I would set up the newsstand in the vault cell but after some discussion it was concluded that the cell would serve Naomi’s performance in a better way than her original area.  That meant that I was to use a space that was different in size and dimensions than I had intended and had to adjust my design accordingly.  
[bookmark: _GoBack]At this point we had to think about advertising our exhibition.  Naomi created a poster based on the name Basement Bargains which I had come up with when Naomi and I had been taking measurements of the space.  I took Naomi’s design for the poster and incorporated it in the invitations.  I chose to make the invitations out of chocolate bars as this displayed a product within commercialism and a product which had been made from cocoa beans which are sourced through child labour.  I removed the wrappers from the chocolate bars and replaced them with wrappers that I had created using the Basement Bargains logo.  
A week or so before the exhibition we were informed that we had a new member of our group.  Toni joined us and was happy to go along with our choices.  She then created a piece of work which tied in with our ideas and was given a space for her work.  Although this meant that we would have to re-evaluate some of our ideas that we had for this space, it did not cause any issues as we were able to put this work in other areas of the basement which filled in areas that would have otherwise remained empty.  
I completed a risk assessment form documenting any possible risks and how to prevent them.  Our group then followed through with the risk assessment by replacing lighting, pointing out different flooring levels clearly and taping any electrical cords that could be tripped over.  
After the original obstacle of the site we were originally going to use, we really didn’t have any other obstacles.  Even though the whole process was quite hard work trying to get all our ideas ready in time for the exhibition, everything ran smoothly and as a group we worked together brilliantly.  We were all on the same page the entire time so there were no disagreements.  In my opinion, we were able to compromise happily and so avoided any conflict.  Couldn’t have asked for a better group.  Everyone put in the effort and made our exhibition a success. 
I found this project to be very intense and so much hard work, but the exhibition was enjoyable and to see all our hard work come together at the end was incredibly satisfying. 
