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The target environmental consciousness, the
accelerated use of smart technologies,
personalisation based on Al, and the
expansion of online consumption platforms
are emerging market demands that make this
brand extension appealing. At present, the
Smart Home Market is valued at $162.8 billion
globally, and it is expected to reach $537.3
billion by the end of 2030 (Grand View
Research, 2026). In the present context, most
consumers are trying to find convenient
solutions to lessen the energy costs, and
improve their household efficiency while
s1628 staying consistent with the ethical standards
without sacrificing on comfort. EcoSmart
l Living caters to all these needs and generates
N N | - - . . . value to the investors by building recurring
2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030 revenue models, optimisation of data-driven
WEA AsaPackc @ Exopo ® Noh Amerca service offering and retention of long-term
customers.
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