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	Student Number
	[bookmark: _GoBack]2519468
	Student Name
	Sara Tinca Mihai

	

	Website Chosen 
	Yoga Reading

	Insert hyperlink to website
	https://yogareading.co.uk/

	

	Evaluation
Respond to each question 

	Section 1 – Usability
(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 

	Answer: The Yoga Reading site is fast to load and effective as the users do not have to wait long to access information. Fast loading time is significant as slow websites lead to abandonment of the page. The site does not look heavy and has clear navigation menus and few heavy graphics, which enhances performance. Aziz et al. (2021) contented that the usability of websites is much better when the pages open quickly. The entire experience of the site is easy and convenient for users who are looking out to take yoga classes.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: The site contains various sub-pages like new to Yoga, classes, events and price options as well as contact pages. It is easy to navigate using the main menu at the top of the page and the user can easily navigate to areas. Organized content and clear headings enable potential customers to find the information that is required within the shortest time possible. Efficient navigation facilitates the usability and enhances the interactions of customers with the site.

	Question 1c - Can a customer make a booking via the webpage? 

	Answer: Yes, customer have an opportunity to make a booking through the webpage. This feature enhances the customer experience as the customer is able to book his or her tickets on the site. Internet booking portals are gaining significance in service enterprises due to their convenience and growth of customer satisfaction (Chaffey and Ellis-Chadwick, 2019).

	Question 1d - What improvements could be made to the usability of the website?

	Answer: A search bar could help users quickly locate specific information such as class types, instructors, or events.


	Section 2 – Pleasure – Customer Experience
(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 

	Answer: The website has a clean and calming appearance that reflects the relaxing nature of yoga. The layout is simple with good spacing, which makes it easy to read. On both mobile phones and computers, the design appears responsive, meaning the layout adjusts automatically to different screen sizes. 

	Question 2b -  How does the website use imagery, video and colour? 

	Answer: The site uses relaxing visuals that are associated with yoga practice, which includes serene settings and yoga postures. These pictures are used in conveying the message about the wellness and relaxation of the service. The colour pallet is mild and neutral, and this generates a relaxing and professional mood. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 

	Answer: The site is not seen to have a live chat facility. Rather, the business is in touch with the users via email or a contact form. Although this does not eliminate communication, a live chat may enhance customer experience because it alleviates immediate response to queries. 

	Question 2d – How effective are the social media links on the website?

	Answer: The site includes connection to social media accounts including Facebook and Instagram links, which gives the visitors an opportunity to learn more about the yoga classes and community. The integration of social media has the potential to enhance brand awareness and customer engagement (Kaplan and Haenlein, 2020).

	Section 3 – Perceived Value
(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?

	Answer: The services are well defined using specific pages that elaborate on various yoga classes, schedules and instructions of instructors. The site outlines the advantages of the yoga classes and the expectations of the people attending classes. Clear descriptions related to price options make the customer know the value of the service and whether it will fit in to his/her needs. 

	Question 3b -  How are customer reviews made available? Are these up to date? 

	Answer: Customer reviews are available through a testimonial section on the website, where previous participants share positive experiences about the yoga classes and instructors. However, testimonials do not show clear dates, so it is difficult to confirm whether they are recent or regularly updated. 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 

	Answer: The service is presented as high quality by using professional photos, describing yoga classes and details about trained instructors. The site shows the advantages of yoga to health and wellbeing, which adds perceived value. I would recommend the service due to the fact that the site is well presented that can give one trust and view the site as fairly easy to navigate. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	Answer: The site gives details regarding the class costs and booking facility giving customers the chance to know the cost of classes before they book. The price of the yoga classes seems to be fair and corresponds to professionalism in presenting the service. Open pricing assists the customer to make informed purchasing choices and build confidence in the company. 

	Section 4 – Searchability

	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga classes Reading	

	
	2. Yoga studio Reading

	
	3. Yoga lessons Reading UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 

	Answer: Yes, when entering words such as Yoga Classes Reading, the Yoga Reading site is on the first page. This means that the site enjoys a decent search engine presence.

	Section 5 – Reflection and conclusion
(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: A web site offers a focal point in which customers obtain details of products, services, costs and contact information. It also enables the businesses to develop credibility and attract more audience over the internet. Despite the popularity of social media sites, a web site has greater branding and customer control. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Answer: One suggestion would be to introduce live chat on the site. The live chat system would enable the visitors to pose question in real time regarding yoga classes and schedules or bookings. This enhance customer service and instigate potential customers to make their bookings faster. Real-time communication enhances the level of interest in users and allows companies to act more effectively in relation to the needs of customers (Marino and Lo Presti, 2018).
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