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Introduction
The target of this report is to analyse the effective use of smart phone as modern technology within the work place. It will also be discuss about the effective and ethical data collection and interpretation, showing the evidence of the use of a range of research methodologies.    

Now a days, The use of smart phone is very common In the workplace . For any organization since this allows the company and the employees of the organization to work efficiently and due to the inclusion of various fast-paced devices; it becomes easier for the employees to carry out the research that is given to them. This report has emphasized over the use of smart phone in the workplace of United Kingdom and the ways the use of digital technology has shaped the working process of these organizations for research and analysis. The report has given focus over various companies of UK that has used the smart phone to run the daily operations. 
Literature review:
Mobile phone plays an important role in our everyday life. The using of smart phone at work place contains so many benefits and also has some disadvantages. The advantages and disadvantages of the using of smart phone, both sides will  be discussed below :
Basically, the using of smart phone has a lot of advantages. In our daily life, mobile phone is the quickest way to communicate with others .Only focussing on teenagers,50% of them send  nearly 60 text massages and 18%  send text more than 200 SMS daily(Lenhart,2012). Smart phone Users can easily contact with clients, colleagues, friends and family by calling and sending SMS from anywhere in the world. Technology and media taking a significant role for an individuals to enact professional and workplace identities (Stein,Galliers and Markurs,2013). Relationship roles, expectation and boundaries must be evaluated when family members are each others “friend” on facebook (Kanter,Afifi and Robbins,2012).  Moreover, people using smart phone as a device of entertainment such as, Listening latest news, music, play game , video chat, watching movies ,sports and so more. Furthermore, we can use social media through internet and update our status from anywhere.  People don’t need to buy separate digital camera to take photos or videos, specially for selfi lovers.  With the help of apps, smart phone can do almost everything. There are more than 1.5 million apps in apple app store while more than 2million apps in Goggle play store.  Nearly 90% people spend there time accessing apps on there smart phone. Some   smart phones have the app called Global Positioning System (GPS) which app can help people to locate certain addresses and area all around the world. This technology helps people to improve communication and transportation. With smart phones, online transactions can also be done. On the other hand, the mobile phone also has many disadvantages

Firstly, some time phone users become  too addicted with their mobile phone. Some time users access internet and social media at their work place where they are not allowed to use that at working time. People forget about interaction by using technology and media. Sending text and accessing materials using smart phone and tablet, users avoid others when they desire. Most of the time ,people pretend to use phone to disengage  with others(Baron and Campbell,2012). secondly, The ability of human communication is becoming  limited day by day because mobile phone. Class meetings, on the bus, in the park and even in the work place ,some people access social media or you tube as they are addicted. Finally, some people use mobile phone while they drive which can cause traffic accidents.  
Anything secrete can be done with the smart phone such as any photos or documents can be secure with a password.  Some apps can really be distracting which can potentially interrupt the momentum productivity. Smart phones produce HEV light which is enough to damage eyes retina and sleep deprivation is also common for excess users. Mostly the phone is very costly as well as there are security risk and threats everywhere.  Virtual viruses and hackers are also present.
There is no doubt, mobile phone is necessary for our present modern lives. Whether it is helpful or not is depends on the ways of using it. Better to use it in appropriate time and for true purpose.
 Significance of research methods 
There are tow types of data such as, qualitative data   and quantitive data. 
Qualitative data :qualitative data does not measure any approximate numbers or charecteristics of a phenomenon.    

Quantitative data:  Anything about quantities which can be measured and written down number of the charecteristics or a things size ,hieght ,length,etc.is quantitative data.
The companies today are required to use the modern technology as many companies and mainly the employees of the research division are required to conduct research and here the significance of quantitative data of  using smart phone as modern  technology has been emphasized. Here is the  sample frame and sample size pie chart of data collection within around 60 people are showing  below :
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Ethical  data collection and interpretation    

The companies are today  finding easiest way  to connect individually with the consumers and by the use of social networking sites. This is also allows them to gather information from the company database and then make adequate research, depending over these individual data collected. Although, this is also important for the business organization to maintain ethics when conducting any form of research. These aspects have been discussed in this part of the report. Some questioneries with smart phone users are down below :       
1.Do you agree that you can stay off from phone at work place?
	agree
	
	20

	disagree
	
	10

	strongly agree
	5

	strongly disagree 
	0

	don’t know
	0
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Description  :   20% says agree , 10% says disagree, 5% strongly agree to use smart phone in work place.
2.Do you agree that company should provide smart phone to employees for bussiness purpose? 
	agree
	
	15

	disagree
	
	10

	strongly agree
	12

	strongly disagree 
	0

	don’t know
	0
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Description  :  the companies that are conducting the research are also required to watch over the aspects that are associated with the privacy invasion as the companies have the power to access the personal information of the consumers as most consumers leave their digital foot print when using the social networking sites or purchasing a product or service.Mostly  agree with this.
3.Do you agree excesive  using of smart phone can harm your health?
	agree
	
	25

	disagree
	
	0

	strongly agree
	16

	strongly disagree 
	0

	don’t know
	0
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Description :   At work place posture is a supreme element .If you can not take a healthy posture when you use smart phone long time  at work ,can damage your spine and neck. 
4 .Do you agree smart phone usage at work can give you instant smart soliution?

	agree
	
	22

	disagree
	
	14

	strongly agree
	0

	strongly disagree 
	0

	don’t know
	5

	
	
	


[image: image6.emf]Do you agree smart phone usage at work can give you instant 

smart soliution?

0

5

10

15

20

25

agree disagree strongly agree strongly disagree  don’t know

Sample size

Series1

Series2

Series3


Description :    Most of them are agree with this.
5 .Do you agree smart phone can give good impact on your bussiness? 
	agree
	
	19

	disagree
	
	14

	strongly agree
	5

	strongly disagree 
	0

	don’t know
	3
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Description :   The advertisings and the marketing research farms have an influence over the insight of the consumers . This is also important that the market research consists of responsibility to conduct the research so that the availability of the data gives them the main picture of the consumer perception. Hence, when conducting the market research, it is important for the companies to gather information with being biased and include everyone from the consumer segment.

Effects of smart phone in research 

Apart from the companies that are involved in designing products and carrying out Research and Development, there are also other companies that are required to conduct effective research for and this also includes the companies that are involved in marketing and research. Here the effects the research has been emphasized and the marketing and communication sector has been used as an example. 

·  Conducting research: the marketing organizations are running over designing ideas and campaigns and hence, they have to make sure that no forms of outdated ideas are used when designing any new campaign. Due to this reason, the marketing and the creative departments of these organizations conduct online research and also primary research so that they can draw new ideas and work in accordance to that idea, when designing a new marketing campaign. 
· Globalization in marketing research: The marketing and communication companies of UK that are also conducting operations in other parts of the world conduct research over the these markets, that includes; understanding the global audience, the culture of a certain nation and the demands of the consumers, when designing campaigns for a product (Toledo-Pereyra, 2012). Hence, the marketing managers of the companies conduct research that allows them to understand the market and then gain extensive knowledge over the consumers. 
· For designing project: Most marketing and communication organizations rely profoundly over the senior account managers and their capability to launch any new projects that are associated with campaigns. Since, the world is slowly switching to digital technology and mainly digital marketing, the account managers of these organizations are always skimming over every methods that have been used by other agencies, analyzing the effectiveness of the campaigns drawn by other agencies and hence undertaking the accurate decisions prior to launching the campaign. Therefore most of the marketing and communication agencies in UK depend on the data gathered through the market research and then design the main blueprint of the campaign.
 skills for gathering relevant data 
This is also a fact that, the information that are gathered through research are not always reliable and due to this reason, it is important for the researchers to find and include the statements that are reliable. According to Sein, (2011), the best site that can corroborate for the research projects is Google Scholar, as this site has been designed to include the books and research papers that are presented by other more senior scholars and this includes; research conducted by other scholars and other published books. However, the researchers are also required to be aware of the fact that not all information might be relevant to them and due to this reason they are required to pick the key information when conducting the research. 
As for the business organizations, these companies are currently using various online techniques for conducting research and this has been discussed below. 

· The online surveys: this is the most popular form of online research that are used for gathering the opinion of the consumers along with gaining the clear insights of  

· the consumer over a certain product. According to Ciprian, (2015), the companies today are conducting the online surveys and the questions are disseminated to the consumers through emails. However, the main problem here is that the participants might not show any interest in participating these surveys or might fail to give relevant information. 

· Conducting interviews: the digital technology has also allowed the companies to gain the perspective of the consumers without meeting them face to face. Taking the interviews of the consumers can be done through video conferencing where the companies can get the feedback of the consumers instantly and this can include gaining the information over designing the product to designing the campaign. Though, the problem here with this type of approach in research is that many participants might feel shy and also feel less interested to participate in these forms of research. 

· Online focus groups: the use of online focus groups have been very effective for designing any form of marketing messages so that they can design the new product also re-brand any product based on the opinions given by the online focus groups. This information can also include various aspects such as; pricing the product, developing the price, packaging and many other aspects. Various online communities have been also very effective for participating and providing information to the companies that are introducing new products. The online information has been also effective for taking opinions of many consumers rather than the research projects that includes gathering information from 6 to 10 people that participate in one-on-one interviews. 

· Social networks and blogs: the social networking sites have been very effective for the companies for conducting any form of research since, the consumers are available to express their feelings by the use of liking and sharing and also commenting over a certain campaign or product so that the companies can design the product as per the requirement of the users (Jack, 2014). Many business organizations also have groups and pages in many social networking sites that make them attain a following and they can also fine tune the campaigns as per the requirements of these users. 

· Company Blogs: the blogs of the organizations has been very effective as they also allow the companies to acquire instant feedback over a product and also give them information prior to introducing a product or making product designs according to the polls, where effective research is required .
Conclusion 
The report is based on the use of smart phone in the workplace of United Kingdom and the report has aimed at discussing the use of digital technology and the ways the organizational work has become easier for the organizations. This report has also focused on evidence for the arguments that have been presented along with using secondary research methods that corroborates for the information that has been used in this report. The report has also used sections of statements that are made by various scholars regarding this issue. 

Reference:
(1)  Lenhart(2012). Certificate in Higher Education: Skills for the Workplace Student Yearbook.( 2017).                                                           
 (2)  Stein,Galliers and Markurs(2013 ) Certificate in Higher Education: Skills for the Workplace Student Yearbook.( 2017).                                                           
  (3) Kanter,Afifi and Robbins(2012)  Certificate in Higher Education: Skills for the Workplace Student Yearbook.( 2017).                                                           
 (4) Baron and Campbell(2012)  Certificate in Higher Education: Skills for the Workplace Student Yearbook.( 2017).                                                           
     (5) Sein, M.K., (2011), “ACTION DESIGN RESEARCH",MIS Quarterly, vol. 35, no. 1,  pp. 37    

     (6)Ciprian, P. (2015), "THE GROWING IMPORTANCE OF SOCIAL MEDIA IN   BUSINESS MARKETING", Quaestus, , no. 7, pp. 94         
(7)    Jack R, H. (2014), "The pragmatic importance of theory for marketing  practice", Journal of Consumer Marketing,vol. 31, no. 4, pp. 322-327.
 (8)   Toledo-Pereyra, L.H.(2012), "Research Design", Journal of Investigative Surgery, vol. 25, no. 5, pp. 279-2
PAGE  
2

