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gl Before we start......

. University of Wales
Trinity Saint David

> This is a full-time university course as such the university definitions of engagement
and decorum apply as per the university code of conduct

> Please ensure you arrive by 9am for 9am start and have arranged to be here until
1pm for each lecture

» Mobile phones

> If you ever have any queries at all please reach out on n.brailsford@uwtsd.ac.uk

> Let’s make this module an enjoyable one, so attend, engage and participate!


mailto:n.brailsford@uwtsd.ac.uk
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Moodle and Module Handbook

Marketing Essentials (BMIH4009)

L?] Announcements

o
B Online Resource List

(Y
Course  Settings  Participants  Grades  Reports  More v eor ] Harvard Referencing Guide PDF

Module Information

Welcome:

Welcome to Marketing Essentials!

u? Module Handbook September 2026 PDF

Throughout this module, we will explore the fundamental elements of marketing, including the marketing mix. consumer behaviour, market research, and branding strategies. You will gain valuable insights into
how businesses identify and meet customer needs, create compelling value propositions, and communicate effectively with their target audiences.

Module Lead:

REI (o= Assessment

RESOURCES JASSESSMENTS

Besits | WEEK 1 | WEEK 2 | WEEK 3
— week 4 | week 5 | week 6 [ week 7 | week s | week 9

Log in to the site | Home (uwtsd.ac.uk)



https://moodle.uwtsd.ac.uk/login/index.php
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What is Marketing??

» Marketing refers to activities a company » The science and art of exploring, creating, and
UnEienileEs I (oo tne [Uing of selling ©F delivering value to satisfy the needs of a target
a product or service.
market at a profit (Philip Kotler).

» Marketing includes advertising, selling, and » The key purpose of marketing is to get people
delivering products to consumers or other interested in the products or services of a
businesses. company
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Some Thoughts on Marketing

01 02 03

What is marketing?

“Whether we recognise it or not, we are

“Simply put marketing is managing During the last decade, the international ol el vllinaly o vilingly
profitable customer relationships. The marketing field has developed SessEl O CevE I eieilie, Wi
aim of marketing is to create value el CachiiDne e it el encounter marketing practices every day
for customers and capture value has now taken the central position in when we are exposed to advertising and
from customers in return” most companies...The Globalisation of

product displays, evaluate brands, make
the marketplace is now a reality”

(Kotler 2013) (Ghauri 2014)

buying decisions, shop and consume”

(Bowie et al 2017)
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Institutional Definitions of Marketing =—=

Two important professional bodies
for marketers are the American
Marketing Association (AMA) and
the UK based Chartered Institute
of Marketing (CIM), here are their

definitions of marketing...

01

Marketing is the activity, set of

institutions, and processes for creating,
communicating, delivering, and
exchanging offerings that have value for
customers, clients, partners and society
at large”. (AMA)

AM>

AMERICAN MARKETING
ASSOCIATION

02

“Marketing is the management process

responsible for identifying, anticipating and
satisfying customer requirements profitably”
(CIM)

C || "\\/II The Chartered
Institute of Marketing

%



Role of Marketing in Organisations

Building brand Driving sales Enhancing customer Educating Supporting business

awareness relationships customers growth
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Past Marketing Essentials

» 4 P's of Marketing

» Print advertising TOD AY

» Word of mouth

» Travel agents

» Location and amenities [: PAST ] [FUTUREJ
» Customer service = — —
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Modern Marketing Essentials

Digital Prescence

Social Media Marketing , ODAY

Personalisation

Content Marketing [: PAST ] [FUTUREJ

Online Reputation Management

Sustainability and Messaging - — G

%
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Automation and Al
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A Key Shift in Philosophy

» Then: Sell the product (room, meal, \\ \ //

location)

» Now: Sell the experience (emotion, -

story, personalisation) /

WOJVINVWSIAITS
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Print, TV, Travel Agents
Product & Location

Passive Recipient
Measurement Occupancy Rates, Revenue
Brochures, Billboards
Content Style Informational

Sustainability Rarely Mentioned
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N\t The Essentials in Comparison =—=

Past Essentials Present Essentials

Social Media, Mobile Apps, OTAs

Experience & Personalization

Co-creator & Brand Advocate

Engagement Metrics, ROI, Sentiment Analysis
Al, CRM, Automation, Influencer Partnerships
Visual Storytelling, User-Generated Content

Core Brand Value
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Do you have any questions?

N.brailsford@uwtsd.ac.uk
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