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Digital marketing refers to as online or web marketing ,is the practice of sending messages through digital channels that can be accessed by electronic devices.
The main purpose of both digital and traditionally marketing ,including advertisements and d mails, is to make it the most of product visible and influence customer decision in order to increase sales. Using internet-connected tools for audience engagement and communication sets digital marketing apart from traditional marketing.
[bookmark: _Toc165151535]2.Social media
Social media nowadays can be used for multiple purposes ,from advertising products or posting professional carries jobs to socialize and interact with friends and family searching companies and brands ,ask questions and find reviews , connects people with companies or doing business exclusively online, by creating a community which stays engaged to specific business brand which can lead to improve company sales .
[bookmark: _Toc165151536] 3.Social media and digital media as marketing tool
The development of personal computers , internet and e-commerce has significantly changed how companies run and advertise their products or services. Social media technology is being introduces more quickly ,and we can anticipate that it will continue to have an impact on companies now and in the future.
The most recent and popular marketing idea is social media marketing, and every company  wants to know how digital media can benefits their business. People gather and share  information that is significant to them on how to adapt and change the product to fit the best for its needs.
Businesses that learn to use new technique earn significant benefits as new technologies become available .Among the most well-known examples like Microsoft , eBay , Amazon and google. Social media has quickly grown to be one of the most popular platform among young people.

[bookmark: _Toc165151537]4.Tactics and methods
According to Varadarajan (2010), a marketing strategy is an integrated set of decision that helps a business decide what marketing action to take in specific market segments. The objective of these decisions is to create, communicate ,and offer value customers in exchange for the business’s specific financial ,market and objective goals.
Planning a business can be a challenge at beginning but keeping engaged with post and updates can lead to a successful advertising on specific area which can lead to increase sales or demand on services advertised.
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Top of Form
1.Facebook: is the most used social media network ,and almost any business can use it to their advantage .It can be used to raise sales ,created leads and acquire followers, and improve brand awareness. It also provide an opportunity to show highly-customizable ,focus advertisements .Facebook is a very competitive platform but can be also a very effective tool for marketing online.	
2.Instagram : began as a straightforward photo-sharing platform. Over time , it has developed into a location where companies can use visually impressive photos and videos. Beside this, Instagram offers stories, shops ,reels ,live streaming to help you get the most out of marketing .If business type uses photos to promote and advertise its services or products Instagram is a fantastic choice.
3.Twitter : are brief posts t with text ,photos ,videos ,animated GIFs ,and links are called “tweets” on Tweeter .Twitter can be used engage your audience with simple but direct but insightful messages. Depending on your business , it might let you search for details and key words about your target market and industry , offer customer support ,and increase business reward . Generally , a “tweet” is limited to a 280 characters.
4.Youtube : On social media streaming platforms, YouTube is the second-biggest search engine after Google. With YouTube ,you can accomplish a lot of things , such as highlighting fascinating mechanism , simplifying difficult matters ,presenting the unique characteristic of your products , and much more. It is a great way to include videos in your advertising strategy.
5.Pinterest :People regularly browse the website to get ideas for wedding planning ,home renovation, go on dreamy vacation ,and accomplish other life goals. Pinterest is the best place to start if your business offer goods or services that help other people realize their goals.
6.Linkendl : is an especially helpful platform .It is meant for professionals and can assist you in transmitting your knowledge .Besides that ,you could use it to connect it to your employees, advertise job openings within your organization, and  even attract new clients through paid ad campaigns. 
7.Tik Tok: the newest social media platform is primarily based on short videos.. If you are trying to reach a specific community ,it might make sense because it tends to target younger females. You can use hashtags related to your post ,brand , and offerings on TikTok as a business. Visitors may find your information when they search for this hashtags.

[bookmark: _Toc165151539]6.Conclusion
While billions of users on social media these days, it is understandable why so many companies and markets use the platform to interact with clients and advertise their goods.
The business activity of marketing is dynamic ,changing and restless and due to these developments today’s marketing executives must be more strategy based on the market circumstances.
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