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“Sustainability within the hotel industry”
Sustainability refers to addressing present demands without compromising those of the future. The host countries would profit commercially, socially, and environmentally from maintaining sustainability in the hotel industry. Economic, social, and environmental sustainability are the three main pillars. The management of Marriott focuses on these three pillars that provide more priority to the well-being of people, the environment, and business (Aznar et al., 2016). Marriott hotel can ensure sustainability by conserving energy, cutting costs, using less water, and adhering to the just-in-time supply chain philosophy.
Mainly, excessive use of these natural resources may be detrimental to both the environment and the host nations. If the hotel management doesn't give conserving natural resources more of a priority, the host nation will suffer more in the near future. Tourists currently prefer those hotels which consider sustainability (Leslie, 2012). The hotel management of Marriott must build a strategic framework with both the demands of the present and the needs of the future in mind in order to create sustainable value that will help the hotel gain competitive advantages in the tourism sector. For instance, the management of the hotel takes steps to minimise pollution that help to decrease waste and preserve energy in the current economic climate. In order to reduce waste in the hotel's daily operations in the future, the hotel must have environmental skills and capabilities (Jankovi and Krivai, 2014). Therefore, a hotel primarily adopts sustainable practices in enhancing customer satisfaction and retention, making financial savings, and improving the business environment. Here, carbon emissions from factories and mills, as well as the use of natural resources for hotels, can have a negative impact on the environment. In hotels and swimming pools, frequent water use can lead to cracks in the sealed surfaces. Deforestation can occur as a result of tree cutting. Air pollution in the nearby areas might also be brought on by food waste. To do these actions is to implement the circular economy idea. 
The sustainable hotel sector makes sure economic development by increasing foreign exchange production, increasing job opportunities, and enhancing economic activity. The main way the host nation may promote its local economy and increase tax income for the government is by supporting sustainable projects in the hotel and hospitality sector (Dube and Nhamo, 2020). By increasing costs for infrastructure, driving up costs for hotels, and causing leakage, a rise in hotel supply has a stronger impact on the economy.
The hospitality industry serves as a representative of the host nation's local culture, hence hotel management must ensure that its workforce is properly trained so that they can represent their culture to foreign guests. Foreign tourists will return and recommend the host nation to other travellers when they are comfortable staying in hotels and visiting the various tourist attractions (Beattie A., 2019). The hotel management is of the opinion that rebuilding local communities and promoting local art and culture are two ways to assure sustainability in the hotel industry. In order to build a positive reputation among foreign guests, the hotel industry currently places more emphasis on commercialising local culture and art. According to a variety of factors, including social change, globalisation, cultural conflicts, heritage damage, unfavourable interactions between hosts and visitors, loss of authenticity, and more, may have an impact on the local culture of the host country. According to (Ben Youssef and Zeqiri, 2022), the hotel and hospitality sector is most affected by globalisation. For instance, when foreign investors operate their businesses in the hotel sector, they aim to apply their own culture in the host country.
Through completing my placement at Marriott Hotel - Canary Wharf Branch, I realises that in case of preserving natural resources like electricity, water and so on, the hotel should have an automated energy control system. Besides, by using rainwater, the hotel can preserve water. Then, the use of carbon footprints and gas emissions should be decreased by the hotel and in order to preserve the ecology, rooftop gardens should be established. Using environmentally friendly goods is another more significant strategy to ensure sustainability. The hotel should continue serving organic food on their menus along with the hotels have to switch from disposable bottles to water filters. Finally, it is more important that switching to the circular economy is the most significant for the management of Marriott to ensure sustainability in the 21st century.
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