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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly and is easy to use because pages and images appear almost instantly. “ Web performance is a catch all term for the measurable and perceived quality of website user experience with a particular emphasis on the pages speed and reliability” Customers can navigate smoothly and find information efferently. Menus are easy to find and use, helping customers move easily between sections. The page adapts well to different devices ensuring accessibility on mobiles, laptop. Overall, the site provides an intuitive and efficient experience allowing customers to find information quickly.  (Cloudflare n.d)


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the site features several subpages, Bowling, Latest Offers, Food and drink, leagues, Find us, Contact us, Jobs, party Packages and Latest offers and the website seems to rely on a menu (likely at the top) “Book now” buttons facilitating direct access to booking options 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the site clearly supports online bookings. Promotional messages advertising booking discounts appear on social media and book now links are embedded on multiple pages. “A booking website allows customers to reserve and book various types of services or activities with your business. Most booking websites let users make appointments and modify or cancel online without having to call or go to a physical location. These websites may also be able to collect payment for services, fully or partially at the time of booking to hold a specific time slot”. (Squeareup n.d) 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Introduce a more modern, visually appealing design with consistent fonts and colour schemes. Add a progress bar during booking so customers know how many steps remain. Ensure all links are functional and direct to the correct page. Provide quick access to opening times and pricing on every page. 



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks the same in the computer and mobile phone. But yes, there are often difference in how a booking website appears on a mobile phone a to a computer 

	Question 2b - How does the website use imagery, video and colour? 


	Answer:  The website uses high quality images and occasional promotional videos to make the service more attractive. The colour scheme is consistent with the brand identify and helping to create a pleasant and professional look. Bright and contrasting colours are used for call to action buttons which makes website intuitive 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: According to the website there is no indication that the website has an online chat facility. Customers must use contact means like calling or submitting a form in order to ask, as they are unable to do so live methods chat.
Even 


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website are clear and easy to find, directing visitors to active pages such as Facebook and Instagram. These platforms are regularly updated with photos, events, and promotions which helps customers stay informed and engaged. This makes the links effective for building community interaction, promoting offers, and and as well as promoting to people come back. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are explained through clear sections on the website, including bowling sessions, parties and group bookings. Information is presented with bold heading easy for the website tabs, for this reason customers quickly understand what is available. The service options are made clear using bold heading, simple designs and engaging descriptions. Customers can easily see promotions, family packages, and special deals, which helps what is offered and encourages them to explore different options.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are not prominently displayed on the website itself. However, feedback is available through linked social media platforms such as Facebook and Instagram, where customers regularly comment and post experiences. These reviews are relatively current, offering insights into recent visits. 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through professional branding, vibrant promotional logo and clear organisation of activities and pricing. The emphasis on fun, family experience, and party bookings suggests a welcoming, realisable environment. I would recommend the service to friends or family as well as its social media presence showcasing satisfied customers.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, Price are clearly displayed on the website in a dedicated section. They are structured by day, session type and group package, making it easy for customers to budget. The pricing reflects the quality of service by balancing affordability with a fun bowling experience. Special offers and family delas reinforce good value encouraging repeat visits while showing that the venue provides entertainment a fair cost.
Putting prices on your website is a very controversial topic, and one that most people go against.   

You might be worried that the buyers will go directly to your competition, however, the likelihood is that your competition also don’t have prices on their website.  Therefore, by including them you are already one step ahead of your competition. (Pureawards, 2020-2025)


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Acocks Green Bowling

	
	2. Bowling Birmingham (Myarea)

	
	3. Family Bowling   

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, When searching using keywords like Acocks Green Bowling. The company official site regularly appears within the top ten search results. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant in modern UK business. They provide an official, reliable source of information that social media alone cannot always replace. A website allows customers to access details such as pricing, opening hours, and booking options at any time. However social media is useful for engagement websites remain the foundation of online presence and customer trust. 

Professionalism
A website provides a professional online presence for individuals, businesses and organisations.  It serves as a centralised hub where potential customers, clients, or stakeholders can learn about you or your offerings and becomes the starting point for various marketing channels.

Brand Control
Unlike social media platforms where your content is subject to their algorithms and policies, having a website gives you complete control over your brand’s messaging, design, and user experience.

You can tailor the design, layout, typography and other functionality to best suit your branding and business objectives.  Your website may provide an online service or freeware to download that a social media platform can not run or host. (Furthermoremarketing.UK, 2025) 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One improvement would be adding an integrated customers review section directly on the website. At present, review is mainly found through platforms like Google. Including them on the site would give visitors immediate access to give feedback this reason must be increasing trust and encouraging new bookings. It would more successfully satisfied customers, showing the worth of the service without requiring uses to leave the website. 
Your website is your 24/7 marketing tool, but when we experience unprecedented events that affect all businesses, your website becomes even more important.

With most staff working remotely, the nature of search terms and trends is changing on Google.

It’s therefore important to make sure that your website is geared-up and ready to compete in the changing landscape of search marketing. (Toastdesign, 2025)
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