RESEARCH MODULE – ASYNCHRONOUS ACTIVITY – WEEK 2 – A de Sá  (17 May 2026)
Qualitative interview styles and a critical analysis of these.
Research depends on various methods to collect data. A common way to collect data for qualitative research is through interviews, and what follows in this table is an outline of a few different interview styles. The purpose of these selected examples is to showcase the differences between the styles, some of which focus on the structure of the questioning, or, as with the focus group, on the format of the interview process.
Examples of various interview types in qualitative research.
	INTERVIEW TYPES
	DESCRIPTION
	PRIMARY USE
	ADVANTAGES
	DISADVANTAGES

	STRUCTURE

	Structured
	Standardized questions asked verbatim and in sequence according to the questionnaire.
	Exploring for information that is already known but needs quantifying in some way.
	All information required is asked for and responses are usually recorded in categories or as a short narrative response.
Helps to keep the interview tightly focussed.
Can be easier to analyse.
	Can lack narrative depth.
Cannot explore responses further in the moment.

	Unstructured
	Free flowing conversational style questions guided by the researcher. Topic is usually introduced as a broad initial statement or research question. 

	Useful when wanting rich data from interviewees on certain topics and where responses are being explored from a position of not knowing.
	Establishes rapport and captures rich descriptions of experiences.
Very flexible in terms of direction of the interview and often led by the interviewee.

	Can miss crucial data.
Analysis of data can be more time consuming.
Requires an interviewer who is familiar with the subject matter being explored

	Semi-structured
	Combination of the two types above.
Questions are pre-planned and open ended with the flexibility to ask unplanned follow up questions.
	Useful when a broad overview of responses  is familiar but requires more exploration to give it depth.
	Good balance of question direction and flexibility in exploring responses.

Rich data with exploration of narrative responses given
	Can miss some data if not specifically asked for.
Analysis of data can be more time consuming.
Requires an interviewer who is familiar with the subject matter.

	FORMAT

	Focus Groups
	Usually run as a small group discussion based on a list of questions / statements to be explored.
Role of the interviewer is to skilfully facilitate discussion based on questions or statements made.
	Useful for sensitive topics and for member checking of responses from individual interviews.
	Collection of rich group data with opportunities in real time to debate or discuss viewpoints to settle any misunderstandings.

	Requires a skilled facilitator.
Has to be set up in advance with interviewees. Confidentiality can at times be a problem.




No single interview style fits every research scenario. The choice of interview method depends on several factors, including the need for reliable and valid results. Structured interviews can improve reliability but may reduce validity if there is limited opportunity for flexible follow-up questioning. The research question is also key: if the aim is to confirm known information or measure response frequency, structured questions are appropriate. However, if the topic is largely unknown and requires deeper insight, a less structured approach is better to ensure richer responses.

The subjective experience of the interview process must also be considered. The topic itself, along with cultural norms and perspectives, can influence participation—especially where stigma, hierarchy, age, or gender dynamics are present. In focus groups, careful consideration is needed regarding who is included and how these factors may affect discussion. Power dynamics can influence responses across both group and one-on-one interviews, particularly among participants of different ages, socio-economic backgrounds, or organisational levels.

Finally, the interviewer’s own beliefs, assumptions, and potential biases should be acknowledged, as these can shape how responses are interpreted or explored. This influence is generally reduced in more structured interviews, where there is less opportunity for subjective follow-up questioning.
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