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Introduction	
This report focus will consist of research methodology and quantifying data in my chosen topic
Of the advantages and disadvantages of technology in the workplace The motivating factors of what makes customers happy. There will be Quotative analyse to show. Five questions will be proposed induvial will be asked to respond if they strongly agree don’t know or disagree or strongly disagree and five hundred words on what makes customers happy when using services. The chosen topic is does technology help in the work place.
What makes customers happy to create happy customers you will need to have quality products which are at a feasible rate. your vision try to discover what customers  requirements are customers will focus on just one or 2 things and it will be up to you to fill the up sales with your intuition you will pick and choose which ideas you want. to use to complete or build up your vision not everyday idea of the customer will be used or has to be used some ideas may not be feasible even applicable to what you have in vision plus one percent this is where the vision becomes reality make it happen just as you envision it work out the bugs and keep doing whatever it takes to make alive start with something small that you know you can maintain and be consistent with it once you have mastered that idea increase or decrease better by just 1% continue to do this with each new idea always producing better ideas by 1% this way the customer is not promised  Something that you will not deliver and you're not promising something too big or complex to consistently follow through with consistency is critical it creates credibility. Listen to your clients.is there anything more exhaust brain than Is there anything more exasperating then telling someone that you want all what your problem is and then discovering that that person hasn't been paying attention and needs to have it explained again from a customer's point of view I doubted can do so speech and the product Bible let your customer talk and show him that you are listening by making the appropriate responses such as suggested how to solve the problem     
What factors motivate you into future employment 
Mangers saying thank you when the task has been dealt with or when they are instructing jobs to be done. These methods have been proven to have a positive affect on team moral, they individuals are more inclined to work more efficiently and productively with in the work place settings these views are supported by  (Dickison W.J 1973 pp.297 304 ) another motivating factor is high wages if the wages are at a high rate potential employers will view this as a high incentive to apply for the role. This will reflect as a high motivating factor as in today’s society the higher the wage incentive  more content staff eager to meet the obligations. Individual require meaningful job content and a job they can do in a satisfactory order according to there level of norm and in comparison, to there work colleagues and clients. these factor are of importance in motivating individuals in to work and to return. Self confidence is of importance in returning into work employment. Motivating factors such as job security ,good working condition, growth of the organization, interesting guidelines, personal loyalty to employees,  sympathetic help with personal issues, pensions and bonus schemes       
 Technology does it help in the workplace
When it comes to business, you can’t stay in business if you don’t have the numbers right. Modern spreadsheet systems such as Excel, with its hundreds of computational formularies, help ensure accurateness. Accounting programs such as Quick Books allow you to accurately keep inventory, make and record sales, assist managing and paying bills, and handle payroll. Consider the time and cost once required to compile financial information by manual human labour. Now, your books can be regularly maintained in a software program and your financial statements can be generated in moments. These finding are supported by (Florian,R.V  (2010).
Becoming Competitive within the Marketplace
Whatsoever product or service you provide you need to compete. Your competitors use technology, so you need to as well. The internet net permits corporations to do more than just stay in contact with other businesses. These methods can propel you ahead of the competitors. Use digital marketing to promote your company and online sales tools to sell across the street and across the world. Embrace Customer Relationship Management systems that allow you to track what your customers do and like. This Would be great if you could target the right customer at the right time in the consumer expedition so there inclined to approach your business instead of a competitors. With the latest technology this can be achieved.
Why Industry technology is Relevant
Irrespective of your industry or profession, there is technology honed to make what you do easier. If you work in health care, there are countless technologies that save lives, protect patient privacy rights, and make sure providers get paid through insurance. If you’re a farmer, engineering marvels and robotics will help you maintain crops and can improve yield. For a composer, there’s Pro Tools, a digital audio recording system. A teacher who is looking to impact the next generation of great thinkers this would not be possible without modern technology this is supported by ( Maund A, Schriek M and Tinkler K P p105 p129(2017).
Technology supports Communication More Effectively
Whether your on instant message with a colleague across the hall or Skype with employees across the ocean, technology has made connecting in real time faster and easier than ever. Follow up on the voice or FaceTime call with an email to recap and clarify. Connect on LinkedIn to network interoffice and interindustry. Use myspace, snapchat and Twitter to communicate directly with your customers. Create and promote your brand and get your message directly to the consumer. 
This report will look at the qualitative approaches to research and look into more detail at the main traditions and theoretical approaches to qualitative research, the main research methods associated with qualitative research; and the main criticisms that are frequently levelled at qualitative research. 
There are many different definitions of qualitative research; one definition that defines it well is; “a means for exploring and understanding the meaning individuals or groups ascribe to a social or human problem. The process of research involves emerging questions and procedures, data typically collected in the participant’s setting. This is supported (Creswell, J. 2009) in research design source. 
There are many different methods of qualitative research and the approaches used include, phenomenology, narrative, ethnography, grounded theory and case study. The narrative approach restates an individual’s story across time; it explores what the story means and the lessons to be learnt from it. The goal of phenomenological research is to describe participants’ experiences in a specific context and understand a phenomenon.
Grounded theory research looks at a process, an action or an interaction with the goal of developing a theory. The researcher attempts to derive a general, abstract theory of a process, action, or interaction grounded in the views of participants in a study. This process involves using multiple stages of data collection and the refinement and interrelationship of categories of information this is supported (Strauss & Corbin 2010 p 139).
The Survey we generated asked ten people five question five women five men.  If the purchase a smart phone for a for design purposes.  do the strongly agree. Agree don’t know disagree strongly disagree.
We have selected to use quantitative data we have inserted our findings and analysis on pie and graph chart to show the percentages between girls and boys quantitative data. Upon asking individuals the questions below. I chose to ask male and female and my results are presented below as both have the same understanding of the benefits of riding to work.
 
What are the motivating factors of commuting on bike into work? This is economically efficient to the environment and is a preferred method by many commuters it is a more eco-friendly way to travel to and from work. And in certain circumstance more cost efficient and healthy on the commuter.
Does technology in the work place improve efficiency? Yes - this is proven to increase accuracy and time spent on tasks. Programmes such as Microsoft Excel can calculate formulas in seconds whereas, if you were to use a calculate errors can occur along with an amplified duration spent on calculating such formulas. 
Does technology increase productivity in the work place.? Technology can increase productivity because, programmes can forecast and highlight areas of improvement and product that may be more gaining enough revenue.
Does technology save cost in the work place.? Technology can save cost as machine have proven to replace employees in factories and other manufacturing establishments. 
Conclusion 
In my conclusion, I have gained vast new skills on Microsoft Excel - inserting Pie Charts, using research mythology and quantifying data. I’ve also spoken about my chosen topic they have been reviewed from a academic stand-point, we have also focused on secondary sources findings and analysing information to gain a better understanding.   To manage and analyse quantitative data they are separable from data itself their data is more portable and therefore both easier to share and to preserve in the longer term a data set shared under a open licence may be converted into different formats, republished, enhanced and  re-used for different purposes it is also simpler for historians to design and build data tools on the own.
References 


Creswell w. j (2009) research Design sage London assessed (22th  Dec 2018)
Florian,R.V  (2010). Challenges for interactivisit-constructivist robotics new ides in psychology, 28 (3), 350-353. doi:10.1016/j.newideapsych. assessed (15th Dec 2018)

Maund A, Schriek M and Tinkler K P(2017) certificate in higher education: skills for the work place student yearbook.london Sage

Strauss A, Juliet M.(1998) Basics of Qualitative research sage assessed (7th Dec 2018) 



Quantative Data 

Girls 	Boys 	5	5	

Quantative Data 

Girls 	Boys 	5	5	



image2.png




image1.png




