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Introduction: 
 
According to business dictionary ,marketing is defined as : 
“The management process through which goods and services move from concept to the customer. It includes the coordination of four elements called the 4 P's of marketing: 
(1) identification, selection and development of a product, 
(2) determination of its price, 
(3) selection of a distribution channel to reach the customer's place, and 
(4) development and implementation of a promotional strategy.” 
( http://www.businessdictionary.com/definition/marketing.html ) 
 
Another definition of marketing in a very simple but concise words is: management process responsible for identifying , anticipating and satisfying customer requirement profitably (CIM,2001) 
 
MIS is the acronym for Management Information System and it is an important part of marketing process. 
Marketing information system is a “system in which marketing data is formally gathered, stored, analysed and distributed to managers in accordance with their informational needs on a regular basis” (Kotler and 
Keller, 2006) 
As its definition said, the major components of MIS are: 
· People who used the information system and make it viable ● Procedures which are put in place on how to record, store and analyse data 
· Hardware means different kind of equipments like network equipments, servers, workstations, printers, scanners or/and any similar apparatus 
· The programmes used to handle the data or software, include programs such as spreadsheets, database or other type of software ● Data is the data that the information system records. 
  ( https://www.guru99.com/mis-definition.html ) 
 
 
 
 
 
 
For example Marriott Hotels keep improving their services, which start more than 80 years ago and now are one of the most well-known hotels in the world. 
“Marriott International, Inc. is a leading global lodging company with more than 6,900 properties in 130 countries and territories. The company that began in 1927 as a nine-seat A&W root beer stand in Washington, DC is recognized today as a top employer and for our superior business operations. We continuously create extraordinary experiences for our guests, generate strong economic returns for our owners and franchisees, and provide outstanding career opportunities for our associates. In 2016, Marriott acquired Starwood Hotels & Resorts, making us the largest and most global lodging company in the world”. 
 “Marriott International is the world’s largest travel company, offering unmatched choice for guests and driving unrivaled value for owners. With our expansive portfolio of brands, dynamic sales and marketing platform, and a global scale that drives efficiencies, our owners benefit from a clear competitive advantage and opportunity to maximize each hotel investment. 30 brands , 131 countries and territories,7000 properties and 125+ million loyalty cards” is how can be describe a successful business. ( https://hotel-development.marriott.com)  
 
This extensive accommodation portfolio is combined with a synthetic fuel production facility, which Marriott operates as a joint venture. (Global Market Information Database, 2005) 
 
Decisions makers need information to make effective decisions. Management Information System (MIS) makes this possible. MIS systems facilitates communication within and outside the organisation - employees within organisation are able to easily access the required informations for the day to day operation. 
 
Discussion/Evaluation and Critical Analysis 
 
How Marriott Hotel is using MIS and its components as a tool for marketing, information gathering and communication 
 
As one of the most well known, uses of information systems by Marriott International is its focus on technology initiatives to boost the company’s sales.(Rosen,2001) 
It is important that Marriott International, as a multinational and multicultural brand, have solid, manageable information systems in place, to better enable them to manage their diverse operations and investments.In addition, the online business dictionary defines Marketing Information System as “a system that analyzes and assesses marketing information, gathered continuously from sources inside and outside an organization (Pride, 1989) 
As such, this piece aims to use various sources of secondary research to analyse some of the systems Marriott International uses to manage its hotel and catering operations information across its global hotel holdings. 
In order to accomplish this, the company has implemented a detailed customer-relationship management package from Siebel Systems Inc., and engaged in a plan to upgrade its central reservations, revenue and property management systems, allowing customers to view and book rooms online. 
(Rosen, 2001) 
Less well known the area where Marriott International uses information systems is “in house” catering departments. The company has completed a rollout of the ChefTec recipe management, food costing and inventory system, a Windows-based platform developed by Culinary Software Services Inc. Marriott International corporate (Nation’s Restaurant News, 1999) 
For example, this system means that recipes can be converted automatically from domestic, to metric scales, to imperial amounts in the United Kingdom, where Marriott has many properties. The operator also has versions of software in several languages, including English, Spanish and German, and is working on one in Mandarin Chinese. Marriott also added its own glossary of culinary terms, optimum cooking times for off-used foods and a year-round planning feature, which helps chefs with seasonal menus; for example it informs them that March is the peak month for asparagus. 
Denver-based Culinary Software Services also worked closely with Marriott to cull about 2,500 of its recipes and 500 pictures and replicate them onto CD-ROMs, which were be distributed to more than 400 of Marriott’s full-service hotels in the United States and abroad. (Nation’s Restaurant 
News, 1999) 
Taking advantage of ChefTec`s core and advanced features, Marriott International also will be able to do the following: organise inventories based on bids from multiple vendors; search for recipes by ingredients, categories and names; attach photographs and video files to recipes; and save recipes in the hypertext markup language, which will allow chefs to distribute them over the Internet. 
Technology also plays a role in food production, with about 20 percent of the company’s units using some form of automation in the production process, primarily in menu control. Here, however, the fundamental stumbling block will be in following rules: If somebody says, ‘My mom’s apple pie is better than the standard recipe,’ then the next thing you know, you’ve got 120 different recipes for apple pie and you lose your procurement leverage. (Hamstra, 1997) 
 
Regarding another important component of MIS as “data gathering process must include a structured organisation or established system of people and information gathering procedures. The system should be gathered from inside and outside the organisation. External information-gathering methods involve consumer surveys, while internal information-gathering methods involve employee meetings, guest comment cards, analysing point-of-sale data, all guest registration information and in-house guest surveys. Information should be compiled so that management can use it as a basis for marketing decisions.” ( Hospitality Marketing Management,Robert D. Reid and David C. Bojanic) 
Richard Wagner, technical consultant of emerging technologies for Marriott International, shared a look into how his company prepares for the next wave of infrastructure needs in technology during the HTNG Insight Summit. He said “Marriott has built-in processes of testing out those types of changes at corporate-level “labs,” then a few pilot properties before pushing them out across brands.We really need to test this stuff.” Wagner said that security is an ongoing concern for technology in the hotel industry, but it’s important for hoteliers to focus on the tech issues that actually impact them to avoid unneeded work and costs.(Marriott inside on future, Sean McCracken) “We get security requests almost daily, but sometimes we bypass them because they’re not important as far as our networks are concerned,” he said. “They might be issues that come in but for a feature that is never used on a switch.” 
( http://www.hotelnewsnow.com/Articles/290635/Marriotts-insights-on-future-of-tech-infra structure)   
 
Entire Marriott organization spent $100 million on technology in 1997 (Hamstra, 1997) 
 
Next material is just one more proof why Marriott is the largest hotel chain in the world. “Marriott Hotels is today launching the world's first campaign using Echo, a projection technology from UK start-up Lightvert, which creates the optical illusion of images projected into the night sky.The technology uses a projector to "print" a series of vertical lines of light on the eye of an observer that appears to become a complete image, thanks to the "persistence of vision" effect. 
Starting at 4pm today (21 December) on London’s South Bank and running for three days, Marriott will "project" images of the Eiffel tower and Rome's Colosseum as part of the brand’s "Travel brilliantly" campaign. 
Passers-by will see the images appear over the Thames, if they look from the right place. The display can be found at Observation Point, just next to ITV Studios and halfway between the Oxo Tower and the National Theatre. Alongside the display, there will be festive music and a hot chestnut cart. John Licence, vice-president premium and select brands Europe at Marriott International, said: "We wanted to bring a magical new experience to London this Christmas and this campaign does exactly that by mixing cutting-edge technology with iconic imagery of beautiful landmarks that will appeal to anyone with a sense of wanderlust. “ (Campaign, Marriott to be first advertiser to use 
Echo outdoor ad technology, Simon Gwynn,) 
The campaign was coordinated by Kinetic in association with Marriott's media agency Wavemaker. Kinetic has a partnership with Lightvert, along with other startups, as part of its technology incubator, KineticX. Rosh Singh, director of digital innovation at Kinetic, added: "Lightvert’s Echo technology is a real glimpse into the future, bringing something very special to audiences on the move and taking out-of-home to a completely new level for advertisers." 
 
People as an important part of MIS, are the ones which operate data, operate hardware and implemented the market researches, procedures and there are rules which everyone should respect. 
“With over 400,000 employees (after the proposed acquisition of Starwood) in their managed locations, Marriott spans 31 brands, across 100 countries all over the world. They are the largest hotel company in the world, knitted together by their people centric culture that David and his team have been spearheading. David has been with the company since 1998, holding the Global CHRO title since 2006.  Marriott was founded on the principles that if you take care of employees, they will in turn, take care of customers; employees feeling good about themselves will be inspired to serve others.  It is this belief that is utilized for business effectiveness.” (Forbes, How Marriott Got To 
The Top Of The Hotel Industry By Focusing On Employee Health And 
Wellness,J.Morgan,4 January 2016) 
That's why Marriott invest in trainings “As part of our strategic business objectives, Marriott is committed to recruiting and retaining the best associates and providing fair treatment and opportunities for advancement.” ( Power of Marriott, brochure pdf) In human resources, Marriott is putting advanced technology to use both in recruiting and training, including the company’s Alexus system, which uses laser-scanning technology for the electronic storage of resumes, which can be accessed via the Internet by human resources personnel. When a position needs to be filled, Alexus automatically sorts through the resumes in its database to display those that represent the most qualified applicants. 
The company also sees a bright future for its CD-ROM interactive training program, which was developed in-house (Rosen, 2001). 
 
Conclusion: 
 
Businesses are for profit. Where there is not profit, there is not a quality product or service due to lack of investment and development.  
Marriott International is not only a successful business but a brand. A brand which will never compromising quality or customer satisfaction.  
 
Regardless MIS has a major role to play in achieving the objectives and more than that, have a massive key role in been for decades  a market leader in the hospitality industry. 
“We don't want just to satisfy our customers - we want delight them” (S. Weisz, Senior Vice- President of sales and marketing Marriott International) 
 
MIS enables organizations to make sound decisions by providing decision makers with information.We can called an information as a “key” which can make the difference between a success and failure. Marriott investment and development were not possible without decisions based on informations.  
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