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Company in today's fast-paced, globalized world is about more than making a profit; the requirement is also about making a positive contribution to people's lives and the planet (Karanth et al., 2023). The hotel business, led by global behemoths including Marriott Hotels, is one instance where this change in emphasis is most relevant. Marriott is quickly becoming known for its dedication to environmental preservation, community involvement, and the promotion of environmentally conscious vacationing. This introductory paragraph lays the groundwork for an in-depth analysis of Marriott's efforts to succeed in today's hospitality sector, a dynamic field where long-term viability preserving culture, and economic growth all intersect. As we go on, we'll see how Marriott's strategy meshes with major concepts along with how it uses them to inform its interactions with locals and the natural world.
Experience a paradigm shift as we explore the rich pattern that Hotel crafts to maintain an amicable relationship with the areas it considers home via the prism of environmentally friendly travel.
[bookmark: _Toc148540110]Overview
Marriott, a worldwide leader in the hotel business, is changing to keep up with the times. Sustainability and environmentally sensitive policies are becoming more important in the hotel industry (Ramirez and George, 2019). Marriott is committed to reducing its environmental impact and has made significant investments in environmental efforts, such as green construction and accountable sourcing. In addition to being financially beneficial, sustainability's adoption is in line with current worldwide developments. The green market is rising as more and more tourists look for environmentally friendly accommodations. Marriott's dedication to sustainability ensures the company's continued success while also satisfying the needs of its visitors and the world.
[bookmark: _Toc148540111]Sustainability
Sustainable development in the tourism sector is the practice of meeting the demands of present-day visitors and community members without jeopardizing their capacity to provide for the requirements of subsequent generations. It consists of the following three components:
Environmental Permanence: 
Conservation of electricity, water, and other resources; reduction of waste and contamination; and the use of environmentally preferable building materials and methods all contribute to lessening hotels' negative effects on the natural world (Rehman et al., 2023). For example, Marriott could support the development of renewable energy sources, source regional and organic food, and advocate for composting.
Resilience in Social Systems: 
Improving the quality of life in surrounding neighbourhoods, upholding workers' rights, and creating an accepting workplace environment are all aspects of social duty. Marriott could assist the community, hire people from different backgrounds, and promote local companies.
Economic Longevity: 
As far as the economy is concerned, the key to long-term success is sustaining a model that generates consistent profits. Some examples of this strategy include encouraging environmentally friendly practices and adjusting to the needs of a changing market.
In short, sustainable practices in the tourism industry guarantee that businesses like Marriott have a beneficial impact on the world around them, on people's quality of life, and even on their bottom lines (Raub et al., 2019).
[bookmark: _Toc148540112]Principles of Sustainable Tourism
To achieve this delicate balancing act between tourists, locals, and Mother Nature, sustainable tourism takes into account a wide range of factors (Wong et al., 2021). It is based on guidelines that take into account the interplay of economic, social, and environmental factors:
Social and Cultural Foundations
· Eco-friendly vacations honour local traditions and enrich people's lives. It encourages people to learn from one another while respecting and upholding each other's cultural norms.
· Community participation in tourism preparation and choice-making is crucial. These guarantees locals receive a fair share of the industry's bounty and gives them a voice in the destination's long-term development.
· Sustainable travel increases one's familiarity with and appreciation for local customs and the environment (Zhang, 2019). It's a call to action for sightseers and residents alike to safeguard these irreplaceable treasures.
Set of Economic Ideas
Communities that welcome tourists should benefit economically from them. Jobs, local business opportunities, and money earned from environmentally friendly tourism may all be invested back into the neighbourhood. It is important to work towards stopping the "leakage" of visitor dollars elsewhere. For example, it could mean reducing the influence of global companies and bolstering the standing of local enterprises.
When it comes to economics, environmentally friendly tourism is all about making sure that businesses in the travel sector can survive in a sustainable manner and aren't just in it for the quick buck.
Environmental Values:
· Tourism that is environmentally friendly is travel that doesn't negatively affect local environments or scarce resources (Schönherr and Pikkemaat, 2023). Included in the efforts are measures to better manage waste, and conserve energy, while safeguarding wildlife.
· Renewable sources of energy, saving water, and environmentally responsible modes of conveyance are just some of the environmentally conscious innovations and practices adopted by the business sector. For instance, Marriott may put money into alternative energy and environmentally friendly building practices.
· Reducing one's power use and participating in carbon offsetting programs are two examples of methods that can be used to lessen one's impact on the natural world.
Sustainability in tourism is a form of traveling that follows a set of standards designed to improve the lives of everyone involved—locals, visitors, and the natural environment itself—by minimizing negative impacts and maximizing positive ones.
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There are advantages and drawbacks to environmentally friendly tourism, which seeks to minimize negative consequences while maximizing positive ones.
Advantages:
· Tourism that is environmentally friendly encourages careful use of available resources, lowering the sector's impact on the natural world. This has the potential to protect vulnerable species and their environments.
· Tourism that is environmentally friendly may boost regional economies in several ways, including via the creation of new jobs, the expansion of existing businesses, and the accumulation of new tax revenues.
· Sustainable tourism has the potential to protect and promote ethnic customs and cultures, as well as provide visitors with meaningful encounters with local life that also pay homage to the area's history and culture (Ma et al., 2021).
· The tourist sector may become more robust against economic recessions and natural calamities by adopting sustainable practices.
Disadvantages:
· Greenwashing occurs when companies falsely advertise themselves as environmentally friendly when they haven't really made any changes to their methods.
· Locations that depend heavily on tourist earnings may feel the effects of environmentally friendly tourism's reduced number of tourists.
· Return on investment (ROI) may be hard to prove for environmentally friendly tourism since it's hard to pin down just how much good it does for the natural world and society.
· Green tourism services may have lower demand if tourists don't value or comprehend the concept (Haid and Albrecht, 2021).
Spread of Common Methods:
Sustainable tourism's popularity and importance have sparked the development of related practices.
Ecotourism
Market segment emphasizing natural settings; supports conservation and education initiatives. Wildlife watching and seeing unspoiled landscapes are common highlights.
Cultural Tourism
Cultural travel promotes and aids in the upholding of artistic and historical practices by providing opportunities for direct engagement with those cultures and their people.
Adventure Travel 
Travelers who participate in adventurous travel are able to fully immerse themselves in the local culture and landscape. Consistent with sustainable ideals, it takes into account environmental factors and cultural norms.
Tourist Regeneration
Sustainable tourism is a relatively new movement that seeks to improve the quality of life in the local communities and natural environments (Streimikiene et al., 2021). Its focus is on doing good in addition to doing no harm.
Responsible Vacationing Tips
Backing local enterprises, minimizing trash, and observing the customs of the community are just a few examples of the many ways in which ethical tourism encourages responsible decision-making by visitors.
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The model provides a useful structure for analysing the development of tourist attractions, and it has various applications for Marriott Hotels.
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Figure: Butler’s model of the lifecycle
Source: (tourismteacher, 2021)
Exploration Stage: In the beginning, it's not uncommon for places to be uncharted and have little facilities. In order to capitalize on future demand, Marriott could appear in new and exciting travel locations. This will allow them to enter the market first, giving them an advantage.
Phase of Involvement: Additionally, there is an increasing demand for infrastructure like hotels and restaurants to accommodate tourists. With the addition of Marriott's affordable and economical hotels, the area may appeal to a wider variety of tourists and grow as a result (Teitler‐Regev and Tavor, 2023).
Development Stage: After a place has seen significant development, Marriott may increase its footprint thereby opening more high-end hotels. Together with the local government, they may work to improve the infrastructure of the area and make it more appealing to visitors.
Consolidation: At its zenith, the location draws tourists from all over the world. To maintain a lasting existence, Marriott may keep improving its services and committing to eco-friendly policies. Possible community outreach and historic preservation initiatives pursued by the business.
Phase of Stagnation: As the vacation spot becomes more popular, issues like overcrowding and pollution may begin to surface. By encouraging environmentally-conscious vacationing and supporting other conservation efforts, Marriott might help lessen tourism's destructive effects.
Decline: The rapid growth or a shift in visitor tastes might cause a resort to begin to lose its allure, prompting Marriott to reevaluate whether to stay in the market or go elsewhere (Roberts et al., 2019).
The Renewal or Revival Stage: Renaming or reframing a place may sometimes help it thrive again. If Marriott is serious about attracting a new demographic of travellers, it can play a pivotal role by presenting forward-thinking, eco-friendly ideas.
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Paul Doxey's studies inform the Irridex Model, which provides data on the patterns of growth in tourism including its possible effects on the local economies. The application to Marriott hotels elucidates many significant features:
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Figure: Irridex Model of Doxey
Source: (Pasma, 2022)
Euphoria: In this early phase, host towns may warmly embrace Marriott's arrival. The construction of the lodging facility may result in new jobs, economic growth, and a renewed feeling of community pride. The costs of real estate and road congestion are only two problems that may worsen during the euphoric era.
Apathy: There is a risk that locals would turn apathetic or even hostile to Marriott when the initial euphoria dies off. This is a pivotal time for Marriott to show its dedication to sustainable practices and accountable tourism by actively engaging with the people of the area.
Annoyance: It's possible that locals may start to become annoyed with tourists as the industry keeps growing. Insufficient space, noise, and depletion of resources are all potential problems that Marriott might be required to solve (Kim and Jang, 2022). Taking preventative actions like holding community events and running ethically sound businesses may lessen the negative impact on locals.
Antipathy: The population and Marriott may become more antagonistic at this stage. The hotel's operations might face more vocal resistance from locals. Marriott has to be ready to handle these issues, whether by communication, reducing the negative effects of their actions, or conserving scarce resources.
Marriott is able to successfully handle the intricate complexities of its local population relationships because it has adopted the Irridex Model. A strategy that is aggressive and flexible is emphasized, as are sustainable practices as well as accountable tourism. Marriott may assist in establishing a pleasant and enduring impression in a variety of places and develop advantageous connections with local inhabitants by interacting with localities at each level of the framework.
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In order to strengthen ties with locals and have a lasting impact in the places where the hotels are located, I propose the following measures:
· Involve neighbourhood residents in planning stages and making decision sessions and solicit their feedback on potential hotel layouts and amenities. Companies, cultural groups, and community-focused projects may all benefit from working together.
· Introduce and promote environmentally conscious practices across the hotels, including recycling and composting efforts, waste minimization plans, and water conservation strategies. 
· Honor and embrace local customs by showcasing native artwork, food, and activities around the hotel. A feeling of neighbourhood attachment and pride may be fostered via Marriott's participation in cultural preservation efforts.
· Make initiatives that will help the neighbourhood, such as ones that offer education and career chances. Both the local marketplace and the connection with the receiving community benefit from this.
· Signage, informational materials, and trained personnel may all help remind visitors of the significance of practicing ethical tourism. Inspire them to practice eco-friendliness while they're here.
· Respond quickly to the needs of the neighbourhood and adjust the methods as necessary. In order to keep neighbourhood tensions from rising, Marriott should keep a close eye on public opinion and act swiftly to resolve any problems that arise.
· Place value on maintaining an ongoing foothold in the area. Maintain the hotel's as well as the area's long-term viability by making smart decisions now that will pay off later.
These suggestions will help the hotels promote environmentally friendly travel while also fostering positive partnerships with community organizations. This method not only helps Marriott hotels remain profitable, but it also improves the communities in which they are located.
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To sum up, our analysis of Marriott Hotels' commitment to environmentally friendly tourism within the context of models demonstrates the dramatic evolution of hospitality industry practices throughout the world. Marriott's dedication to ethical business practices, community partnerships, and environmental care is emblematic of a contemporary approach to the hotel industry that prioritizes sustainability above just financial gains.
Marriott constantly adjusts its strategy to maintain a congenial and long-lasting impact on each of the places it serves throughout their respective tourist cycles. Refreshment phases and other preventative measures are taken to show a serious dedication to maintaining good relations with local residents. Marriott's commitment to environmental responsibility, safeguarding culture, and social growth has helped to elevate the company's profile and serve as an inspiration to its competitors.
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