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Digital skills can be defined as the attributes and skills of individuals which allow them to use different digital media, information and communication technology effectively. Digital skills have now become an important aspect in every aspect of life as well as in the business environment as they can provide several benefits which can help to succeed and achieve desired goals and objectives. Thus, this report is about digital skills and will highlight different points related to the report topic. Thus, the main aim of this report is to understand the contribution of social and digital media to reach a wider customer base.   

[bookmark: _Toc163161351]Main Body
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Different business organisations have made themselves available in different social and digital media channels as it not only contributes to increasing the number of likes or followers. The use of social media also helps business organisations to know and analyse their target demographics while also understanding their needs, likes and dislikes. Furthermore, social media also contributes to generating purpose-built data analytics which can help the company gain insight into detailed metrics which can help them understand if the products, services or approaches are matching with the needs of customers. Thus, the use of different social and digital media platforms to reach a wider customer base that can help different business organisations enhance their brand and product or service awareness. Business organisations need to use the right social and digital media platforms and develop different marketing strategies to underpin the brand and product profiles in different social media channels. It is because profiling the products and services can help the wider customer base gain an insight into the benefits of products which can influence their purchase decision. The company needs to profile its brand and its products on different social media platforms such as LinkedIn, Facebook and Instagram as there are more than 56.20 million social media users in the UK which is equivalent to 82% of the UK population (Dolega et al., 2021). Thus, promoting the brand and its products through different social media channels can help them reach a wider customer base and enhance the sales of the company. 
Content marketing is also one of the effective strategies which allow business organisations to use different social media platforms and reach a wider customer base. It is one of the most effective strategies which can help business organisations reach a huge customer base as the customers are attracted to good quality content. Thus, the company needs to use and link high-quality and SEO-friendly content while also keeping the right schedule to post the content on social media channels which can help them reach and attract a huge customer base around the country and the world. Thus, creating high-quality social media content can help them to increase brand awareness and reputation which can not only help them to reach a huge customer base but also build brand value. Additionally, the business organisation also needs to create engaging content which can help the targeted audience to stay engaged and enhance their customer experience. Thus, the company needs to create a user-friendly interface for their official website and app which can help the huge customer base to interact with the brand easily and provide feedback (Adeola et al., 2020). Thus, it allows companies to give importance to their customers which can promote word of mouth and reach a wider customer base. 
The use of different social and digital media platforms can help business organisations reach a wider customer base but the company needs to take different actions which can help them reach its targeted customers effectively. Thus, one of the effective strategies which can help companies reach a wider customer base through social and digital media platforms is collaborating with social media influencers. Business organisations collaborating with different social media influencers can also contribute to reaching a wider customer base as it can promote marketing through word of mouth. It is because 8 out of 10 social media users follow at least 1 social media influencer with more than 50,000 followers. Thus, social media influencers promoting the brand and its products can help the company reach a wide customer base and increase the sales of the company. The company also needs to make itself available on different social media platforms such as Facebook, Twitter, Instagram and X as these social media platforms as the most users in the UK. Thus, making themselves available on different social media platforms can also help business organisations reach a huge customer base while also posting consistently. Consistent posting can help businesses create algorithms in social media platforms which can boost the content and reach a larger audience (Adeola et al., 2020). 
Social and digital media platforms act as powerful tools which can help businesses reach a wider customer base by leveraging effective strategies. Thus, to leverage social and digital media, the company needs to run giveaway contests and encourage user-generated content which can also contribute to reaching a wider customer base. The company running giveaway contestants and encouraging user-generated content can also help them to reach a wider customer base as it allows the company to attract new followers while also engaging existing customers. Furthermore, the audience creating and sharing their content which is related to the brand can also extend the reach of the company as it improves the visibility of the brand and its products. Thus, it can contribute to enhancing the awareness of the brand while also building credibility and trust among the customer base which can help to reach a wider customer base which is driven by customer engagement through different social and digital media platforms (Drummond et al., 2020). 
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The above report has concluded with digital skills and highlighted how digital skills can help to reach a wider customer base. From the above report, it has been concluded that social and digital media can not only contribute to understanding the needs of the customer but also help to generate purpose-built data analytics which can help the company gain insight into detailed metrics which can help them understand if the products, services or approaches are matching with the needs of customers. The report has thus provided information on different strategies and techniques which can help business organisations leverage social and digital media effectively to reach a wider customer base. 
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