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Introduction
Interest in green and ecologically friendly hospitality-related products and services has grown significantly in recent decades as customers are more willing to spend more money on things that conserve the environment as society becomes more worried about the fragile environment. According to Meng and Han (2019), eco become a big business nowadays along with ecotourism, sustainable tourism and alternative tourism, which are becoming prominent in the tourism industry and the fastest-expanding categories within the travel and hospitality sector. Woosnam et al. (2021) argued that whether environmentally friendly items exist solely to earn money or offer the producers and service providers truly desire to assist in the conservation of the environment still needs to be answered.
The World Tourism Organization reports that the total international arrivals are predicted to expand considerably until 2030, with an estimated 1.6 billion arrivals thereby likely to lead to a hotel business boom. As a critical component of the tourism industry playing a critical role in conserving and preserving the environment, hotels must find ways to avoid consuming massive amounts of resources, electricity, and water (Brotherton, 2015). However, sustainable techniques not only facilitate the conservation of the environment but also help decrease costs, including closing down or ceasing operations on hotel floors during low season. 
Furthermore, sustainability encompasses not just the natural environment but also society and the economy, and popularity continues to grow in contemporary society to address whether sustainable development is viable in this sector (Zhang et al., 2021). The public perception of a destination is driven by the admirable diverse natural resources and green practices, as a result making consumers a strong awareness of environmental conservation and preservation, which is evident in the fact that ecotourism and sustainable tourism practices are thriving in various regions. This research investigates the relevance of sustainable techniques in the hotel industry while demonstrating its importance for sustainable tourist practices in the hotel and hospitality sector. 
Overview of Literature
This paper applies the PESTEL framework to analyze and establish how various macro-environmental factors affect the sustainable practices in hotels and resorts and their impact on the overall sustainability of tourist destinations.
Political
This research by Chen et al. (2020) examines the government's strategy toward tourist sustainability and the impact of government policies on the welfare of urban areas with the data obtained using the survey method, mass media reporting, and an unintentional interview. The findings showed that the rapid rise of the hospitality sector places numerous stresses on coastal zone areas, raises social disputes, causes exceptionally high job competition, and increases urbanization flows (Chen et al., 2020). The pressure in coastal areas used as tourist attractions with an increasing expansion of holiday business also causes a significant urban relocation into such places. Meanwhile, such government policies favour expanding the tourism industry, resulting in weaker economic growth from other business activities and agricultural proceses. The findings suggest that government policies and regulations focusing on developing the travel and tourism sector led to shifts in societal behavior, specifically favouring consumerism (Chen et al., 2020). While these policies boost individual competitiveness and job rivalry, they also reduce overall social well-being and satisfaction. Government initiatives, regulations and policies are designed to boost the hospitality sector's sustainability instead of raising society's social costs. 
Even though environmental pollution is becoming a growing major challenge, the government's role has become more significant thanks to the simultaneous implications associated with environmentally friendly innovation, resulting in an economic boom and a surge in the people's overall standard of life. Using data from Chinese publicly traded corporations from 2010 to 2019, the study by Wang et al. (2022) investigated the relationship between tax incentives, subsidies, and green innovation through reviewing commercial green innovation. According to the data, tax breaks stimulate corporate green innovation, whereas subsidies do not affect innovative green practices. Furthermore, the findings show that the main line of influence of tax incentives is finance restrictions, as subsidies negate the favorable impact of tax incentives (Wang et al., 2022). That is, tax breaks and subsidies only have an impact on green innovation by state-owned companies, monopolies, and corporations considering the policy improvements at hand.
Economic
Tourism typically utilizes resources from the environment, causing consumers to lobby for improved governance of the environment, which ultimately results in sustainability within the sector. This study by Dalei et al. (2021) aimed to determine resort hotels' operational environmental sustainability procedures by identifying managers' perspectives and performance determinants. The findings suggest that installing key cards/sensors for lighting and energy-efficient light bulbs, employing energy-efficient equipment, installing multifaceted toilets alongside additional low-flow water-based technologies, reusing items, including cloth napkins and recycled water for gardening, and purchasing locally sourced goods were all executed at a significant level (Dalei et al., 2021). However, the sustainability accreditation initiative, in which the establishment of policies and desired outcomes, the use of alternative energy sources, and fuels and involvement in the execution of initiatives to offset carbon were minimal. 
The research by Chen et al. (2020) investigated the association between environmental suitability and tourism development to provide a sustainable ecotourism framework that balances commercial and environmental concerns in preserving a sustainable system with the government's policy interventions and support. Likewise, according to Meng and Han's (2019) results, many people, including tourists, local community representatives, civil administration associates, tour companies, and hoteliers servicing, perceive economic advantages, including jobs and opportunities for business and infrastructural development. However, the nation's allocation of both environmental and natural capital was discovered to be progressively deteriorating in addition to the vulnerability of the social environment as a result of excessive land utilization, external culture intrusion, and water and air pollution due to traffic congestion, solid wastes accumulation, carbon emissions, and sewage. According to Meena's (2020) research, supportive government policy interventions would ensure the successful protection of environmental and natural resources without jeopardizing the financial sustainability and social stability of locals within different destinations in search of valuable contributions to promote environmentally friendly destination management.
Social
Based on contemporary perspectives, the views and actions of consumers in tourist operations are critical for the success of sustainable tourism as their current choices will define an alternative general public's orientation towards tourism that will actively occur in the future. This study by Bezerra and Gomes (2019) aims to define statistical categories of tourists based on their declared environmental sustainability actions and mindsets toward sustainable tourism growth. The findings suggested that many customers are categorized as oriented toward sustainable behavior type, whereas the study's examination of attitudes revealed that the majority are of a socioeconomic category (Bezerra & Gomes, 2019). The research suggested that holidaymakers prioritize the destination's long-term economic status and overall health, achievable through tourism planning, efficient management, and public involvement in the travel and tourism sector.
The primary objective of Abbas et al.'s (2021) study seeks to express a viewpoint on the significance of knowing the local community's perceptions when undertaking a society-based corporate social responsibility effort. The findings show that a local community constitutes the consumer who participates in local-based CSR, yet they have unique customs, expectations, features, and needs that can or cannot be fulfilled by an organization's CSR program, assuming feedback from the community are considered when planning and implementing the initiative (Abbas et al., 2021). The findings of this research paper build its viewpoint on the hospitality sector setting, where the findings indicate that the local community's acceptance and embrace of sustainability initiatives determine the success of the hotels and tourism experiences.
Technological
The hospitality industry helps promote eco-friendly activities while facing numerous obstacles regarding consumer satisfaction and returning customers through innovations in water conservation, energy efficiency, and waste reduction. Lee and Chen (2020), in their study, seek to find out the level of satisfaction, customer behaviors, and attitudes that resulted from the environmentally responsible technological approach within the tourism sector and additionally to comprehend how satisfied workers are with environmentally friendly technologies in eco-friendly hotels. In agreement, the findings by Mertzanis et al. (2019) show that consumers are concerned about their wellness and sustainability, making it useful for the hospitality business to devote towards the environmental and health concerns of its clients and workers. According to Martín-Duque and Romero-Padilla (2023), promoting green technologies within the hotel business benefits the consumer and the natural environment by following the three Rs: recycling, reducing, and reusing. In addition, guests are growing increasingly worried about issues related to the environment; as a result, the tourism sector attempts to collaborate with them in maintaining all three pillars of purpose, which is beneficial to the sector (Laws et al., 2006). That means customers benefit from technological advancements due to emerging market developments and technological knowledge in unprecedented business times.
Environmental
According to the WTO (2023), tourism is an industry that has grown by around twenty-five percent in the decade preceding and contributes to approximately 10% of the global economic output while additionally serving as among the primary generators of jobs. The study by Yousaf et al. (2020) outlines the most significant challenges associated with climate change to sustainable tourism, focusing on the significant discrepancies in understanding the hospitality industry's level of preparedness. In addition, the findings show that global climate change is a major societal concern and greatly impacts tourist expenditure, planning, demand, and operations. The results indicate that as the key climate decade begins, low sectoral readiness should be highly concerning for tourism stakeholders (Yousaf et al., 2020). The ecosystem and natural environment within the tourist destination over the past 30 years has not adequately prepared the sector even with the international treaties and agreements established to ensure sustainability practices in hospitality.
Legal
The findings additionally indicated that while over 99 per cent of hotel executives have favourable perspectives, their performance could be better partly because of the owners' lack of commitment and awareness (Cheung et al., 2021). The other corporate-level issues include the low use of government regulations and laws on the property and the need for more motivational and incentive mechanisms for greater success. However, this study focused on how the managers have embraced environmental sustainability practices at fundamental hotel locations and property levels where rules and initiatives are in place. The cost of implementing sustainable practices in hotels and resorts.
Application to the Hotel and Hospitality Sector
This study has far-reaching ramifications for managers and policymakers as the results show how hospitality businesses may improve their sustainability performance and effectively satisfy the needs of their stakeholders by focusing on a broad spectrum of organizational domains, including marketing, manufacturing, finance, purchasing, R&D, and HR. According to Kaczmarek et al. (2021), sustainable development can be realized provided businesses take an all-encompassing approach to green design in their processes and operations through their products and services. Various approaches are insufficient for meeting the needs of all stakeholders and achieving sustainable objectives, as this study demonstrates that green management has been highlighted as a distinct and powerful predictor of environmental sustainability (Keni et al., 2018). As a result, to address green issues associated with hospitality organizations' strategies and initiatives, the managers must focus on meeting the stakeholder's needs.
Environment sustainability is an important component of the SDGs because it improves the overall business efficiency and all economic sectors by minimising wasteful resource consumption (Conrady & Buck, 2012). at the same time, introducing sustainable technological innovations to promote company efficiency while ensuring long-term economic growth, which benefits everyone in the community. Outstanding results can be accomplished by collaborating and exchanging best practices from the positive effects of the commitment to environmental sustainability (Dütschke et al., 2022). The hospitality sector must behave environmentally conscious to conserve the environment but also to maintain the sector's potential for growth and expansion, considering the sector relies heavily on sceneries and breathtaking panoramas that should be protected. Thus, the management of the hotels should establish continuous communication with each stakeholder to recognize and answer their demands and expectations to ensure the businesses remain competitive while promoting sustainable development (Magdolen et al., 2021). Many hotels are implementing sustainable practices, making the entire hospitality industry the best illustration of long-term success through environmentally friendly strategies (Lai & Wong, 2020). As such, tourism plays an important role in many developing nations' economies, making it important for achieving SDGs, especially within the natural environment sector.
Evaluation for Future Policy and Management Options
As a result, policymakers need to establish an increasingly consistent and ongoing engagement with all stakeholders, considering how sustainability in the tourism sector remains a cross-cutting phenomenon (Barr et al., 2011). Hospitality businesses eventually understood their need to adjust to the new climate conditions, prompting them to engage in environmentally sound conduct and promote environmentally sustainable approaches. According to Clegg ET AL. (2020), through investment in green and zero-waste initiatives, the Sustainable Development Goals and innovative business models have been shown to generate sustainable economic development and income most efficiently in a country. This finding would imply developing more holistic tourism regulations and supervising tourism's connection to the SDGs while promoting the hospitality industry by lowering taxation (Yousaf et al., 2020). In addition, it incentivises tourism-related organizations to foster the green motives of tourism organizations and implement environmentally conscious business practices in the travel and tourism industry to realize the SDGs.
Sometimes it becomes difficult to conceptualize and effectively communicate the benefits of sustainable development initiatives to customers, brand operators, hotel owners, and different stakeholders, however, their overall acceptance is critical to the sustainability of any given initiative. Barr et al. (2011) noted that hotels operate under a distinct managerial and ownership structure, therefore indicating that stakeholder aspirations are not always aligned, forcing sustainability champions to draw attention to their finances. Executives in the hotel business who are obsessed with achieving the bottom line may be startled when they discover that green initiatives provide genuine revenue ramifications and cost savings (Bezerra & Gomes, 2019). In addition, the hotel owner ought to avoid focusing on implementing a strategy for sustainable development that might not operate following the oversight of its brand requirements.
According to Cheung et al. (2021), presenting cost savings to the company could entail obtaining the go-ahead to take up the initiative of integrating its service offerings to match the demands of consumers. As guests have become more intrigued by sustainable products and services, there efforts will thereby be effectively reducing the environmental footprint and driving earnings, an approach that is necessary when businesses are looking to capitalize on this consumer appetite and elevate their market share (Clegg et al., 2020). Similarly, substituting single-use containers with reusable alternatives could motivate visitors to engage in environmentally friendly actions while shifting accommodation expenditure towards more extraordinary sustainability items.
Conclusion
	This study has explored the significance of regulations, policies, and institutions in the sustainability of the tourism industry by employing the PESTEL framework to strike the right equilibrium between the environmental, social, cultural and economic components of tourism development. The findings show that sustainable tourism also benefits local and nationwide economies, improves society, and protects the environment. Furthermore, it broadens tourism's significant impact on the conservation of biodiversity and alleviates poverty, and it attempts to achieve the common objectives of the tourism industry's sustainable development. Sustainable travel is achievable because regulators and commercial and governmental organizations that develop rules, regulations, and guidelines play critical roles in accomplishing tourist environmental sustainability. However, the significance of policymakers, managers, and institutions, which enable technological innovation and policy enforcement, should not be overlooked in increasing the sustainability of the hospitality industry. As a result, government initiatives and hospitality sector players must embrace the changes and recast their practices to become important drivers of tourism sustainability.
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