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Introduction

Marketing plays a pivotal role in the success of any business, particularly in the highly competitive hospitality industry. Holiday Inn is a global hotel chain that targets the budget-conscious travellers, while Six Senses is a luxury hotel brand that offers high-end hospitality services to discerning customer. Both Holiday Inn and Six Senses have distinct target markets based on their brand positioning and customer preferences.

Marketing Methods of Holiday Inn

Holiday Inn primarily caters to the mid-market segment, aiming to provide affordable accommodations and services to a wide range of traveller’s, including families, business professionals, and budget-conscious tourists. The brand focuses on offering consistent quality, convenience, and value, appealing to customers who prioritize practicality and accessibility. Holiday Inn uses a range of marketing methods to attract customers. Digital marketing has become increasingly vital in today's technology-driven era. Holiday Inn leverages various digital channels to reach its diverse customer base. The brand maintains an informative website, featuring intuitive navigation, online booking capabilities, and virtual tours of their properties. Additionally, Holiday Inn actively engages in social media marketing, utilizing platforms to promote special offers and engage with customers.  The hotel chain has a strong online presence and uses digital marketing techniques to reach out to customers. The company has a user-friendly website that allows customers to search for rooms, make reservations, and view hotel amenities and facilities and the website also includes a blog section where customers can read about travel tips and destination guides on what and how to get things done.

Holiday Inn also uses social media platforms to engage with customers. The hotel chain has active accounts on Facebook, Twitter, Instagram, and LinkedIn, where it shares updates about hotel facilities, events and promotions. The company also runs targeted ads on social media to reach out to specific customer segments.

In addition to digital marketing, Holiday Inn also engages in traditional marketing methods. The hotel chain runs television and print ads in select markets to reach out to customers who may not be active on digital platforms. The company also participates in trade shows and travel expos to showcase about their  hotel services and facilities to the people who may not be active on other platform.

Marketing Methods of Six Senses
In comparison, Six Senses focuses on creating an online presence that aligns with its luxurious brand image. The company invests in visually appealing and immersive content through its website and social media platforms. Six Senses utilizes high-quality imagery, videos, and virtual reality experiences to showcase its breath-taking locations, emphasizing the exclusivity and serenity of its properties. The brand also leverages influencer partnerships and collaborations to expand its reach to potential customers.

Six Senses, on the other hand, uses a different marketing approach. The luxury hotel brand targets high-end customers who are willing to pay a premium for luxury hospitality services. As such, the hotel chain focuses on providing a unique and personalized experience to customer on their special occasions .Six Senses targets the luxury segment, catering to affluent travellers seeking exclusive experiences and personalized services. The brand positions itself as a provider of exceptional hospitality, blending high-end amenities, wellness offerings, and sustainability practices. Six Senses appeals to customers who value unique and transformative experiences, luxury, and environmental consciousness. Six Senses uses a range of marketing methods to attract customers, including targeted email marketing campaigns. The hotel chain has a large database of customer emails, and it uses this information to send personalized offers and promotions to customers. The company also runs a loyalty program that rewards repeat customers with exclusive perks and discounts for their next stay.

Six Senses also uses content marketing to reach out to customers. The hotel chain has a blog section on its website that features travel stories, wellness tips, and destination guides. The company also publishes its own magazine, Six Senses, which is distributed to customers and select partners. The magazine features articles on travel, wellness, and sustainable living, work shops and it serves as a marketing tool for the hotel chain.

Strategies
 Holiday Inn and Six Senses adopt different brand positioning strategies to differentiate themselves in the market. Engaging customers effectively is crucial for sustained success. Holiday Inn utilizes various channels, including loyalty programs, customer feedback systems, and targeted promotions, to create a sense of community and loyalty among its customers. The brand encourages guest participation through initiatives such as online reviews and social media contests, allowing guests to share their experiences and generate positive word-of-mouth.  Holiday Inn emphasizes reliability, consistency, and affordability. They position themselves as a trusted and familiar choice for traveller’s, offering a consistent quality of service across their global network. Holiday Inn's marketing messages revolve around comfort, convenience, and value for money, resonating with their target market's desire for reliability and affordability.

In contrast, Six Senses focuses on positioning itself as a luxury and sustainable brand. They offer high-end accommodations, personalized services, and unique experiences that cater to the discerning tastes of luxury travelers. Six Senses emphasizes wellness, sustainability, and an immersive connection with nature. Six Senses focuses on providing personalized and immersive experiences to its guests. The brand places strong emphasis on creating emotional connections, employing tailored services, and anticipating customer needs. Six Senses resorts often organize exclusive events, workshops, and wellness programs, encouraging guests to actively participate and forge lasting memories. Their marketing efforts highlight their commitment to environmental and social responsibility, attracting customers who seek luxury experiences with a conscience.
Holiday Inn and Six Senses employ distinct promotional strategies to reach their target markets and generate brand awareness. Holiday Inn utilizes a mix of traditional and digital marketing channels to engage with customers. They leverage online travel agencies (OTAs), social media platforms, and their official website to promote their services, offer discounts, and showcase their locations. Additionally, Holiday Inn frequently runs advertising campaigns through print media, television, and online platforms, emphasizing their value proposition and accessibility.

On the other hand, Six Senses focuses on more targeted and experiential marketing approaches. They utilize immersive storytelling and visually stunning content to engage potential customers. Six Senses leverages social media platforms, luxury travel publications, and influential partnerships to showcase their unique experiences and sustainable practices. They also organize exclusive events and collaborations to attract high-end clientele and create memorable moments.

Comparison of Marketing Methods

The marketing methods used by Holiday Inn and Six Senses differ significantly. Holiday Inn targets budget-conscious customers and uses a range of digital and traditional marketing methods to reach out to them. The hotel chain has a strong online presence and uses social media to engage with customers. In contrast, Six Senses targets high-end customers and uses personalized marketing methods to reach out to them. The luxury hotel brand focuses on providing a unique and personalized experience to guests and uses targeted email campaigns and content marketing to attract customers.

Despite these differences, there are also some similarities between the marketing methods used by the two hotel chains. Both Holiday Inn and Six Senses use content marketing to engage with customers. Holiday Inn has a blog section on its website that features travel tips and destination guides, while Six Senses publishes its own magazine that features articles on travel, wellness, and sustainable living. Both hotel chains also use social media to engage with customers and promote their hotel facilities and services.

Conclusion
Both Holiday Inn and Six Senses recognize the importance of customer engagement in building brand loyalty and advocacy. Holiday Inn prioritizes convenience and customer service, ensuring a seamless booking process and responsive customer support. They actively encourage guest feedback and reviews, both on their own platforms and on popular travel websites. Holiday Inn also offers loyalty programs and rewards to foster customer retention. In contrast, Six Senses focuses on creating meaningful and personalized guest experiences. They strive to connect with customers emotionally by tailoring their services and amenities to individual preferences. Six Senses goes beyond traditional customer engagement methods by incorporating.


 Holiday Inn and Six Senses are two major players in the hospitality industry with distinct marketing strategies. Holiday Inn targets budget-conscious customers and uses a range of digital and traditional marketing methods to reach out to them. Six Senses, on the other hand, targets high-end customers and uses personalized marketing methods to reach out to them. Despite these differences, both hotel chains use content marketing and social media to engage with customers and promote their hotel facilities and services. Sustainability has emerged as a critical consideration in the hospitality industry. Both Holiday Inn and Six Senses recognize the importance of integrating sustainable practices into their operations. Holiday Inn emphasizes energy conservation, waste reduction, and responsible sourcing. The brand implements initiatives such as towel and linen reuse programs, recycling efforts, and partnerships with local suppliers to promote sustainability across its global network.

Six Senses, however, places sustainability at the core of its brand identity. The company strives to be a leader in eco-friendly luxury hospitality by implementing comprehensive sustainability practices.
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