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The hospitality industry is one of the most diverse fields because it relies on an intricate network of different businesses in addition to a large pool of employees and customers who come from a wide range of backgrounds and this could result in some difficulties, but it also presents a tremendous opportunity to create a workplace that is more productive, innovative, and focused on satisfying the requirements of all customers. There is the potential for huge benefits to be gained by incorporating cultural diversity into the culture of the firm and elevating the importance of cultural diversity to a higher priority. In the hospitality industry, diversity means not only acknowledging differences but also valuing them and having an understanding of how those differences may influence the experience that a guest has. Both the people who work for a company and the customers who buy from that company come from different places, have different experiences, and carry different cultural legacies. When staff members become aware of this, it will lead to an increase in their capacity to work together, which in turn will improve their ability to communicate and their productivity at work. (Skolnick, 2021)

The examination of cultural dimensions from an international point of view can be facilitated by the use of Hofstede's theory of cultural dimensions as a framework and it is a beneficial business tool that offers companies and organizations that are pursuing global expansion with techniques for successfully completing this endeavor. Every business that has aspirations of breaking into the market of a new country should implement this framework so that they may get an understanding of the cultural distinctions that are present within that country. (Smith & Bond, 2020)
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The United Kingdom, also known simply as the UK, is a collection of islands that may be found in the northwestern part of Europe in the North Atlantic Ocean. England, Wales, Scotland, and Northern Ireland are the constituent nations that make up this one-of-a-kind nation that is known as the United Kingdom. In addition, the United Kingdom consists of the countries of Wales, England, and Scotland but Mountainous terrain makes up a sizeable portion of the northern and western regions of the United Kingdom and this terrain features jagged mountain peaks that are separated by deep valleys. The topography of the area as we know it today was formed during the most recent Ice Age, when extensive glaciers covered the region while the southern region of England is characterized by undulating hills that make up the majority of the region's terrain. (Rizzoli, 2021)

The British are known for their promptness. Under certain conditions, tardiness is not only uncommon but also hostile so, as soon as you realize you will be late for something, you must notify the other parties involved. In addition, arriving late to a private dinner party is regarded less disrespectful than arriving late to a public meeting but also, the British are not known for their use of superlatives or their impassioned language. Be aware of the questions you ask prior to responding, as you may unwittingly breach their personal space as people in the United Kingdom frequently avoid prolonged eye contact because they find being there intimidating and disturbing. It is customary to deliver a present to the home of a native Briton if you are fortunate enough to receive an invitation. (Christopher, 2015)
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The distance between the east and west of China is 3,100 miles whereas the distance between the north and south is 3,400 miles. China is a big nation with different terrain which consists of mountain ranges, high plateaus, sand deserts, and densely forested regions. The mountain ranges of China comprise one-third of the country's total land area but China and Nepal share a border with Mount Everest, the tallest mountain in the world, which is located on their shared territory. (Wood, 2021)

As with other aspects of Chinese culture, location and the country's rich cultural diversity play a significant role in Chinese cuisine, and in addition to its fiery flavor, Szechuan cuisine is notable for its extensive use of peanuts, sesame paste, and ginger. In contrast, Cantonese cuisine is characterised by its usage of stir-fried items while China's long and famous history of mysticism and spiritual practice has had a tremendous impact on Chinese art. A number of artworks, including sculptures and paintings, depict Buddhist spiritual entities and the Chinese culture lays a strong focus on a vast array of musical instruments, such as the flute-like xun and the zither-related guqin. (Shambaugh, 2020)
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The London Bridge Hotel is situated in the fashionable Southwark area, adjacent to London Bridge Station and has complimentary Wi-Fi and access to a Fitness First Health Club, where guests can work up a sweat in the gym or unwind in the sauna. Each suite at the London Bridge Hotel is luxuriously appointed and equipped with cutting-edge amenities while in--room amenities include a flat-screen satellite television and a beautiful private bathroom with The White Company toiletries. Guests may access London landmarks such as the Tate Modern and Shakespeare's Globe Theatre in fifteen minutes by strolling along the South Bank of the Thames. (Luxury Hotel Guides, 2022)

35 percent of people living in the United Kingdom are in agreement with the statement that society ought to work toward reducing inequality between its members but a  society in which eighty percent of its population are willing to tolerate unequal treatment, such as exists in China.  The culture of the United Kingdom promotes individuals to think independently, which accounts for 89% of the population while China is home to around 20% of the world's population and is known for its highly collectivist culture, in which individuals prioritize the interests of the group before their own.  66% of British individuals believe that their culture is geared toward achieving success and is driven by ambition but also, 66% of people in China have high aspirations and are goal-oriented; as a consequence, they are more likely to put their careers ahead of their families and the activities they enjoy doing in their spare time. The United Kingdom has a population that is comfortable with ambiguity at a rate of 35%. There is a third of the Chinese population that is adaptable, capable of dealing with ambiguity, and has an entrepreneurial mindset but when  taking into consideration the long term 51% of people in the UK believe that a healthy society assigns equal weight to the challenges of the past, the present, and the future.  A society with a pragmatic perspective that is easily able to adjust traditions to altering circumstances and has the potential to do so fast, such as China (87%), receives this score so, when it comes to having a good time and enjoying life, 69% of British citizens say that their culture encourages them to act on their whims and wishes in order to have fun and get the most out of life. China finished in 24th place with a culture that places less focus on individuals satisfying their wants and desires while also making time for fun. (Hofstede Insights website, 2022)
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	Do 
	Don’t

	· Offer respect and take account about the Chinese  lucky numbers
· Take into account the group necessities before the individual’s 
· Offer unforgettable experience as Chinese appreciate their spare time and having interesting activities
	· Forget about The Chinese lucky numbers 
·  Call the guest in their names
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All in all, the employees from the Bridge Hotel in London should be aware of the great gap between the UK’s and China’s culture and pay attention on the above mentioned aspects in order not to effervescent the Chinese guests in any way. Moreover, delivering excellent service for the Chinese guests will most likely attract other groups of people. 



[bookmark: _Toc120407364]References
1. Christopher D. P., (2015), British Culture: An Introduction, Routledge, Pp. 241-255
2. Hofstede Insights website, (2022), Country Analysis, Accessed 20th November 2022 
3. Luxury Hotel Guides, (2022), The London Bridge Hotel, Accessed 20th November 2022
4. Rizzoli, (2021), All The Buildings In London book, Pp. 14-26
5. Shambaugh D. L., (2020), China and the World, Oxford University Press, Pp. 89-100
6. Skolnick G., (2021), The Importance of Diversity at all Levels of the Hospitality Industry, Posted 9th March 2021, [Available at: https://www.hospitalitynet.org/opinion/4103341.html], Accessed 20th November 2022
7. Smith P. B., Bond M. H., (2020), Cultural Dimensions Theory, Posted 1st January 2020, [Available at: https://link.springer.com/referenceworkentry/10.1007/978-3-319-24612-3_2093], Accessed 20th November 2022
8. Wood M., (2015), The Story of China. A Portrait of a Civilisation and Its People, Simon & Schuster, Pp. 177-190










2


