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Introduction 
Technology refers to the set of techniques, methods and skills of science that is used to solve the existing scientific or practical problems by developing required services and goods (Kirsch and Sullivan, 2013). Without technology, it is impossible to propel the steps of the human being. In the globalized world, digital skills are highly required by the employers at the workplace. Most of the organizations are facing the lack of efficiency at the operational level. To enhance the workplace efficiency employers are looking for those who have digital skills like email, mobile applications, content marketing, analytics, social media, social selling and digital marketing. In this assignment, it has been discussed about the appropriate use of contemporary technology at the workplace to improve the employability and efficiency.


1. [bookmark: _Toc521756875]Modern technology and digital skills 
With the blessing of science modern technology comes to as a modification of older technologies with a view to making the life easier. Modern technologies are the set of new methods, process, techniques and skills used in day to day life and business activities. For instance, previously people would use the telephone, radio for communication (Ramsey, 2014). Due to connected with wire, the telephone couldn't be carried away. Now a day, with the invention of the modern mobile phone, people can conduct communication by staying at any place. Moreover, the mobile phones have come with lots of necessary features in addition to talking. Due to the revolutionary achievement in the technologies, the life of human being has been much easier. Moreover, it has accelerated the activities of business operations. Another example regarding technological advancement is that many years back the employees in the banking sector would count the cash manually using the hand. At present, the employees use the teller machine for counting the cash. It saves thousands of hours at the organization.
On the other hand, digital skills refer to the capability of sharing, judging, creating and finding content with the help of internet and information technology (Fitzpatrick and Montgomery, 2015).  In a broader sense, digital skills comprise of understanding demand, identifying context, comparing framework and customizing the audience. In the present globalized world, social media marketing is considered the most required digital skills. Most of the organizations are using social media marketing for the marketing strategy. Through social media, organizations can understand their customer demand properly and meet their demand accordingly. 
2. [bookmark: _Toc521756876]Contemporary techniques for improving digital skills for workplace efficiency and employability
To create a successful link between the digital skills and technology, the business leaders have to ensure employee engagement and productivity (Savin-Baden and Tombs, 2013). These two components are considered as criteria of success. Nowadays numerous technologies are emerging that can be used in the business organizations to improve the work efficiency and employability. A model named technological acceptance model has been analysed as follows to show the contemporary techniques.
Technological Acceptance Model (TAM)
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Figure 1: Technological Acceptance Model, source: (Apollon, Belisle and Régnier, 2014)
TAM model is being widely used in the business organization that helps the IT specialists and business leaders to adopt new technology at the workplace. This model also helps to measure the performance of the newly adopted technology at the organization (Deiss and Henneberry, 2017). According to the model, there are two attitudes such as perceived usefulness and perceived ease of use. Perceived usefulness means the belief of the employees regarding the dependent of employee performance on the use of technology and computer system. For instance, use of technology at the super shop has made the customer service faster through the enhanced efficiency of the employees. On the other hand perceived ease of use indicates the extent of the belief of the employees that technology reduces the physical effort of the employees. For instance, it would take much effort to keep the record of the organizational transactions. At present time it takes only aa few seconds to record the transactions.
Use of the TAM model helps the employees in developing their digital skills. The ultimate employability skills and workplace efficiency improve through the developed digital skills (Hamburg, 2017). This model ensures effective communication and transparency in the workplace. This model focuses on the teamwork and collaboration. As a consequence TAM model helps to attain the long-term objectives of the organization.

3. [bookmark: _Toc521756877]Use and importance of technology at the workplace
Modern technologies help the business organizations to enhance performance, brand image and cut down cost. The uses and importance of modern technologies are as follows: 
Effective communication: The modern communication is getting much easier through the use of technology (Ryan, 2016). Due to the use of email, Facebook, YouTube, Twitter, Skype etc. the communication has become much effective and faster in the workplace. For instance, Unilever uses email and Facebook for its internal communication.
Manufacturing: At present several sophisticated technologies are being used during the manufacturing process of the organizations (Anglim, 2016). The technologies used in the manufacturing process are the simulation process, 3D painting, embedded metrology etc. These technologies help the organization to reduce the wastage of production. As a consequence, the manufacturing cost of products reduces.
Distribution: With the advancement of technology, organizations use technology and effective model at the distribution channel. As a consequence, the delivery of the product becomes much faster (Bryden and Salter, 2015). The use of logistics system, GPS tracking, antimicrobial packaging and cooling devices make the organization distribution system more effective. 
Data management: The employees of an organization have to work with large data. They can manage data of organizational performance, transactions, customer and employee's information through the use of information technology. The huge information can be stored in the cloud storage service.  
Marketing: Nowadays organizations are using digital marketing process. They use several sorts of software such as Salesforce App Exchange, Marketers, and Software Vendor to boost up the marketing activities (Ryan, 2016). For instance, Xiaomi Mobile as an emerging mobile company uses an online portal for its marketing process.  
4. [bookmark: _Toc521756878]Using social media as a platform for business growth 
Social media includes Twitter, Facebook, YouTube, LinkedIn etc. Use of these social Medias is considered as the cost-effective strategy of the organization (Kirsch and Sullivan, 2013). The modern business organizations have achieved tremendous business growth due to the use of Social Media. These social Media create a strong online community through which the customers know about the products of the organizations without watching TV advertisement or other traditional advertisements. The social media contributes to the business growth by the following ways. 
Market products: Organizations post on Social Media about the features of the products. The customers search on Google after viewing the new products from Facebook and YouTube. Customers take purchase decision evaluating the online reviews (Ramsey, 2014). For instance, mobile companies let the customers know about their new products through their official websites. Then the customers take the help of another website like GSMArena.com where all the pros and cons of a particular mobile are provided.  
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Figure 2: Role of social media in brand recognition, source: (Kirsch and Sullivan, 2013)
Brand promotions: At present social media is the most effective weapon to promote a brand. Customers prefer to take product review from the social media (Fitzpatrick and Montgomery, 2015). There are a number of pages on Facebook where the true review of a product is found. Customers decide to buy a product based on the review. So, social media is a significant platform to promote a brand. 
Connect customers to foster networks: Social media works as a connecting platform that creates the link between the customers and staffs of an organization. For instance, Xiaomi Mobile has its own online forum. Through this online forum, it collects feedback from the customers. Using these feedbacks the organization can improve their products.  
5. [bookmark: _Toc521756879]Data handling competency in the workplace to develop digital skills
Data handling is a process that includes the collection of data, storage, evaluation and recording safely while conducting any research. Through the data handling process, the managers come to an ultimate decision (Savin-Baden and Tombs, 2013). To develop the digital skills, the management needs to ensure the data handling competency of the employees. The pre-requisite of digital skill is the competency of data handling. To ensure data handling competency an employee requires some skills.
The employees affiliated with data handling, need to have the capability of using the data appropriately. Data analysis includes preparing presentations, analysing results and searching for patterns etc. Moreover, the employees need to know the use of the database in terms of the searching sort, records, edit, review and print. The integrity of data management is the most important issue regarding data handling (Apollon, Belisle and Régnier, 2014). The staffs responsible for data management must ensure the confidentiality of the organizational and stakeholder data. To protect the data from being stolen, the manager can use the strong password and digital certificate. Digital certificate protects the organizational database from the access of unauthorized users. The data handler has to keep a number of backups of the final database so that any time it can be restored. Finally, the data handler should have the skill on relational database design. These competencies related to data handling will enhance their digital skills. 
6. [bookmark: _Toc521756880]Creating own professional presence through online marketing
The number of smartphone and tablet users is increasing rapidly. So, the organizations have to formulate their marketing strategy focusing on the mobile technology (Deiss and Henneberry, 2017). The marketers are emphasising the mobile apps to conduct their marketing activities. Through using the mobile app-based marketing strategy the organizations can reach to the customers easily. For instance, Sainsbury's has started mobile apps operations. It has achieved its professional presence in the mobile technology.
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Figure 3: Sainsbury’s mobile application, source: (Sainsburys.co.uk, 2018)
Creating online buyers: The customers prefer to get the products purchased at home. They don't like to go shopping physically (Ramsey, 2014). So, the organizations can reach those customers through the mobile application. It can be possible to create the potential customer profile with the help of Google analytics, email etc.
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Figure 4: Twitter Account, source: (twitter.com, 2018)
App-based marketing: The organizations can show their presence through conducting app-based marketing. At first, the organization needs to create the mobile application by own name. Customers will get easy access to the organizational app. As a consequence, they will get in touch with the organization. For instance, Sainsbury's provides all sorts of news in its mobile application.
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Figure 5: LinkedIn Accounts, source: (linkedin.com, 2018)
Establishment of key performance indicator: To measure the performance of mobile application the organizations can use KPI. To attain the objective of attracting large customers through mobile apps, the developer must focus on the clarity of the content (Fitzpatrick and Montgomery, 2015). On the other hand, the apps should be aesthetic to look at. For instance, Sainsbury’s conducts mobile campaign through the conversation in email, creating prospectus and monitoring the mobile metrics. 

[bookmark: _Toc521756881]Conclusion 
Technological and digital skills have become the mandatory requirements at each organization. The organizations are focusing more on the mobile and smart technologies as the people tend to use mobile phones. To survive in the long run organizations must adapt to the advancement of the technology by adopting contemporary techniques. Use of technologies and digitally skilled employees help to cut down the operational cost of the organization. It brings effectiveness to the marketing strategy and distribution channel.
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