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Introduction:
Facebook is a social network where users can share links to news and educational material online, upload photos, and leave comments. In our days all companies can have Facebook page for recruiting, for this just need create personal Facebook business page. In this page’s companies can share culture, create job post or job vacancies also share companies job vacancies. The advent of social media has altered the landscape, of hiring, and Facebooks 3.07 billion monthly active users have made it an essential tool for finding and attracting top talent. Facebook is an effective tool for hiring because of its massive user base, ability to target ads, and availability. Facebook permits you to set up sophisticated criteria for searching that match your ideal candidate profile. The measure can be created according to region, sector, or particular keywords (Statista, 2024). Many individuals are actively looking for work on Facebook. Furthermore, Facebook increases the visibility of your job posting in comparison to other networks, which makes it the perfect platform for drawing in passive candidates.

Advantages of using Facebook for Recruitment:
Facebooks massive user base provides employers with access to a huge pool of prospective workers, also since it costs nothing to create a Facebook page and post job openings, it’s an economical hiring method. More than three out of ten recruiters use Facebook exclusively for candidate screening, making in the best tool for this purpose even though it is one of the least used tools overall (Fennell, 2022). Employers can increase their chance of qualified candidates by targeting particular demographics, interests, and acts Facebook platform. A business may attract great people and improve its brand reputation by having a strong Facebook presence. If company have Facebook page they can post job vacancy, also employers can include all details such a s description and job title. Workers also are able to promote and share job openings. With its array of tools, which include groups, polls, targeted ads, live videos, and business pages, Facebook recruitment effectively draws in both passive and active candidates. One way to broaden the scope of your recruitment strategy is to use Facebook's video streaming feature. After being informed when you go live on this social network, candidates will have the opportunity to ask questions concerning the role, the culture, and the individuals they will be collaborating with.

Disadvantages of using Facebook for Recruitment:
It can be difficult for employers to make themselves known out and attract competent applicants on Facebook due to the availability of jobs ads and postings. Because Facebook is a social media site, some applicants might not appear professionally or take job postings seriously. Also, unfair employment opportunities may result from Facebook algorithms and advertising platforms, which can may strengthen prejudice and discrimination. Also, disadvantages are it can take a lot of time to manage Facebook page and reply to messages or comments, detracting from other hiring duties. Facebook and other social media recruitment can be time-consuming, according to 61% of HR professionals surveyed by the Society for Human Resource Management (Maurer, 2023).

Social media tools for recruitment:
Candidates can search in Facebook and apply for jobs, which also allows employers to post job ads. Also, we have to many different social media tools, not just Facebook. One of a professional networking site for recruitment is LinkedIn. Also, we have Twitter, Instagram and Glassdoor. In this social media tools many of job postings with new vacancies, employee experiences and job opportunities. Companies can directly post job vacancies in Facebook. Also allow for people search a job on personally company Facebook page.  People who interesting in job vacancy can directly contact employer on Facebook page. Employer can create groups for job postings and discussions. Also, in Facebook messenger companies can set up automated responses. These all tools can help to all company’s and candidates increase engagement also, promote they employer brand. This thorough and current guide explains why hiring on Facebook is more effective, faster, and less expensive than using conventional methods. It also demonstrates how to master this social network and find exceptional applicants. By using a Facebook recruiting strategy, you can improve the candidate experience, reach a large audience at a low cost, and establish your employer brand.


Best practices for using Facebook in Recruitment:
92% of recruiters who participated in a recent survey said they used social media, and 55% of them said they looked up candidates on Facebook (Stahl, 2020). To make job postings unique, use pertinent keywords, concise job descriptions and captivating images. To guarantee a satisfying applicant experience, frequently review and reply to messages and comments a job posting. Empower staff to promote the employer’s brand and share job openings. In Facebook possible show what company doing also can show company culture and value. Employees can share employer information providing an opportunity for a large audience to learn about the company. Company in Facebook can use images or videos and make job posts more effectives. Also, Facebook have many groups in every city and in many languages, this help to the employer found good employee. Also, in Facebook every company can communicate with employee use Facebook messenger. They can create company group in messenger. To make sure you're getting the most out of Facebook, stay current on its hiring features and best practices.

Conclusion:
With so many advantages and opportunities for employers, Facebook can be a useful tool in the hiring process. But it’s critical to recognise the possible draw backs and take action to lessen them. Employers can lower recruitment costs, improve their employer brand, and draw in top talent by knowing how to use Facebook and other social media platforms. Facebook can be powerful tool in recruitment process, offering many opportunities for employers. But also, Facebook have some disadvantages for recruitment such a discrimination or lack of professionalism. 
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