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This written critique will discuss a hypothetical art exhibition that will go into detail about a theoretical link between three different artists and how the artists’ work relates to an overarching theme that covers ‘value”.
Location
The location for this exhibition is proposed to be in The Cardiff City Hall. One of the reasons why Cardiff was chosen as the location where this conceptual exhibition is to be held, is that Cardiff City Hall is close to the National Museum of Cardiff and Cardiff University. This explains why the City Hall has such a similar outwards appearance to the Cardiff museum. The reason that Cardiff City Hall was chosen over National Museum Cardiff is due to two points. The first point being that according to the official Cardiff City Hall website, there is already art and sculptures inside the City Hall and the second point is that the City Hall was where a lot of big business decisions were made by the local Welsh government when Cardiff was a major export port of coal, the main industry of Wales at the time. 
The main exhibition will be held in the Assembly Room, although the audience will have to walk through the Marble Room to access the exhibition space. This has been selected due to the interior design, which connotates wealth, privilege and cultural heritage. This directly influences the experience of the exhibition, as the visual design of the interior contributes an angle to the exhibition theme itself.
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Fig.1 Assembly Room floorplan, Cardiff City Hall.



Exhibition theme
The artefacts that will be presented inside of the Assembly Room includes the collaborative work by Jerry Seigel and Joe Shuster, Piero Manzoni and Damien Hirst. The work selected was due to the value that they initially sold for and their current collectability and price guide. This calls into question what value is and how does society assess value on artefacts. The exhibition will also show the contrast between artefacts selected.
Jerry Siegel and Joe Shuster are the creative duo, whom are famously known for producing one of the most famous comic-book characters in the world, Superman. He first appeared in Actions Comics #1, when that issue was released in June 1938. Siegel wrote the script and Shuster produced the artwork. The reason that this exhibition will include Actions Comics #1, as an artefact, is due to the initial cost of a 10¢ value that this artefact was originally sold for, then in comparison a copy sold in 2014 documented by the New York Times (Gustines, 2014) which reported “a final sale of $3,207,852…for a copy of Action Comics No. 1 that was auctioned on eBay”. This same article also explains that the price of the artefact had gone up by over a million dollars from 2011 to 2014. This lends the question should this artefact be worth the price invested in its possession?  
On first analysis and practically speaking, this artefact was a mass printed product, as it was stated (Freeman, 2015, p.216) that “the success of Action Comics #1, sales for the comic began to increase, with the first few issues reaching 500,000 sold copies”, suggesting that actions comics #1 originally sold two hundred thousand of the first issue (Truitt, 2014). However, it has been estimated that out of the thousands originally sold, there are only seven copies that are in pristine condition (Truitt, 2014).
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Fig. 2 Action Comic No.1
From a historical perspective, there is evidence, which suggests that Superman was inspired by both the religion of Superman’s creators, and events that happened during the time period. According to a publication for the Journal of Religion and Popular Culture Superman’s powers “bears resemblance to Jewish biblical or mythological figures”, his origins has similitude to “the infant moses” and his role as “communal protector like the Golem of Prague” (Zeichmann, 2017). The same publication points out that the character’s birth name could be translated from Hebrew, possibly meaning “the voice of god” or “all for god” (Zeichmann, 2017). Another reason why superman has such a big connection to pop culture, is due to the historical context of both publication and World War II, with the character serving as propaganda. Due to the superhero association with American Pop Culture, it is likely that the character only became propaganda when (Freeman, 2015, p.220) “[t]he United States had declared war on Germany on 11 December 1941, five days after the attack on Pearl Harbour”. However, interestingly, “in a 1940 comic strip for the magazine Look (27th February 1940), Superman captures Adolf Hitler” (Zeichmann, 2017).



After the Second World War had ended, Europe was devastated, with many lives lost and many cities destroyed, mass sociological change in different areas including the fields of art, as European artists of that time, such as Yves Klein, Piero Manzoni and Gunther Uecker, decided to reject the traditional ways of art, turning art from a visual, to a question for the viewer. Klein, Manzoni and Uecker were all members in a European art group called Group Zero, with most of its members from countries such as France, Italy and Germany.
Piero Manzoni was an Italian Artist, and a member of the ZERO Group, involved in the growth of conceptual art in a post-war Europe, which could be related to the artist’s youth, as according to Galimberti (2012, p.78), 
In the early 1950s, the noble Manzoni family … would spend their summers in Albisola … in the little town on the Ligurian coast, one might have encountered a great many talented artists … most of them were often willing to imbue their works with a political dimension. 
With this information, a suggestion can be made that the artists at Albisola helped to expand Manzoni’s views on politics and art, which lead to the creation of Merda D’artist, one of the artefacts chosen for the exhibition.
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Fig. 3 Merda d’artista

Merda D’artist, more commonly known as Artist’s shit (1962), was a series of 90 sealed tin cans that contained Manzoni’s excrement, which Manzoni sold for its weight in gold. 
In the eighties Christies auction house, London, at the height of Thatcherism and capitalist agenda sold a Manzoni tin for £51,960 this is in contrast to the 2nd July 1998 at Sotheby’s London, “Merda d’artista no. 35 was sold for £17,250 (Goff, 1998).
To further expand on the modern-day value of art, Damien Hirst is a British artist, chosen for this exhibition due to the artefact, “For the Love of God”. For the Love of God is pure platinum skull that is covered in diamonds with real human teeth, revealed in 2007. 
Karl Marx describes ‘commodification’ as the change from natural material through production to an object of use.  Damien Hirst’s work shows that commodification can be found everywhere in the production of human culture. (Avramidis, 2012)
His “brand identity... has far surpassed the value of his artwork in importance and worth” (Avramidis, 2012). Damien Hirst’s identity is able to ‘sell’ art objects such as the skull which “becomes a fetishized commodity capable of selling screen-prints valued in the thousands” (Avramidis, 2012). Karl Marx’ perception of commodity has evolved “to today that value is derived from its association to a brand, an identity” (Avramidis, 2012).

However, The Economist (Anonymous, 2013) reported that when Hirst “marketed it with an asking price of Pounds 50m […] many saw it as a vulgar publicity stunt”, if this were the case, then it succeeded. Avramidis’ publication supports this in that “Acknowledging that the sculpture is out of reach for the majority of collectors, Hirst offered screen-prints costing $2000 to $20,000; the most expensive prints were sold with a sprinkling of diamond dust” (2012). This means Hirst knew he would not be able to sell the skull, so he sold its visage manifestation instead. The same publication points out that “Hirst himself did not even create the work of art, but rather employed a studio full of jewellers to execute the sculpture, and printers to produce the prints”. This makes Hirst seemingly treat art more as a business, having others do the labour. Richard Polsky supported this statement as “This sale keeps Hirst in the news, reinforces the demand for his work and makes everyone who spent money at the White Cube feel good about their investment." (Connet, 2007).
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Fig.4 For the Love of God 



The reason that these three artefacts were chosen for this exhibition is because they are being used to create a discussion. Both Manzoni and The Creators of Superman have had their artefacts sold at extremely high value, yet Damien Hirst’s For the Love of God, was unable to be sold and ended being sold as shares, meaning that not one person has true ownership over his work. This begs the question, about whether the value of an item is affected by the supply and demand. Why cannot a one of a kind artist piece be sold, but a product and a sculpture created as part of a limited supply from decades ago can?  
Another discussion about these artefacts and the artists whom have produced them, is whether the artist has full control of the value of their work. Manzoni and Superman’s creators have passed away, which means that the work they produce no longer goes at the value that they exchanged it for, yet Hirst, the only living artist in this exhibition can choose what the value of his artwork is. This is a direct contrast to people’s ideals of how art become valuable, which is only occurs after the artist has died. However, this is no longer the case as art is now “all about investment, not about art collecting”. (Connet, 2007).
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