People and cultures within an organization 




Introduction 


[bookmark: _Int_qJ5yL0In]The culture of an organization is often referred to as the soul of an organisation, it plays a major role in shaping the values and reputation of the organisation. It extends past the protocols of an organisation it influences employees' mindsets and interactions, behavior, and the way they perceive their roles in the organization of employees.  Which then has a ripple effect on how an organisation runs and is perceived by others. In this essay I will explain how the cultures of an organisation are crucial for effective leadership and sustainable success. In this essay I will explaiin how imortant the cultures of an origanisation .   


Havard business review. 

HBR was established in 1994 as a not-for-profit organisation that is primarily based in Boston. The Harvard business reviews mission when they first started was to improve the practice of management. The Havard business review stands as one of the main pillars in business literature, HBR encourages a positive workplace which also impacts the culture of an organistion using leading experts in their industry. Their business literature dissects organisations culture and leadership. 

Forbes business 

Forbes Business Magazine has been a leading magazine since 1917 when it was founded by B.C Forbes. It's been a rich source of information in the workplace it contains articles on leadership strategies and organisational development and also provides practical advice which helps with today's diversities in the workplace.  Forbes business magazine is the go-to for valuable resources for leaders to navigate in the forever changing environment of the workplace. Its use of real-world examples makes them more accessible and relatable to employees in these organisations.

Pew research Centre.

The pew research Centre is a valuable nonpartisan fact tank that keeps the public updated on current issues, attitudes, and trends relevant in the world. The Pew Centre conducts polls with the public, demographic research, and surveys. The research provides a macroscopic view which influences the view of social trends which also directly influence  organisational cultures. Pew Research Centre is well known for conducting research and surveys, offering a perspective on the social trends that have a direct impact on organizational cultures. For leaders to align their organisations with more cultural changes and to create an atmosphere that resonates with stakeholders and employees. Pew Research Centre analyses data on beliefs, demographic movements, and values. 

Society for Human Resource Management 
SHRM creates a positive workplace for both employees and employers so they can thrive together. SHRM purpose and mission is to elevate, empower people and workplaces by advancing HR practices. For human resource professionals looking for advice on how to manage people and create oranisational culture, SHRM is an invaluable resource. SHRM emphasizes diversity, talent management, inclusion, and employee engagement. Source for human resource management offers useful tools and research proven tactics for developing productive workplace environments that draw and keep top talent. 





National bureau of economic Research 

The National bureau of Economic Research is a privately run, nonpartisan organisation that provides cutting edge investigations and analysis of majot economic issues. Their headquarters are in Cambridge, Massachusetts, the NBER has a network of more than one-thousand-seven-hundred-sixty economists. The NBER is supported by private foundations, government agencies, contributions from corporations and other Individuals. Organisational beaviour is one of the many economic and social issues covered by the National Bureau of Economic Research, which also publishes working papers on the subject. NBER’s research can provide executives with insights on the relationship between workplace dynamics and economic trends, allowing them to have a gasp of the economic variables driving organisational cultures.

McKinsey & Company

Mckinsey & Company who are renowed management consulting firm. They publish invaluable articles on organisations leadership, strategy and culture. Working with diverse clients and their extensive experience they delve into all the details of transforming and organisations cultures to improve innovation and adaptability. Most of their research emphasises the importance of leadership shaping and maintaining positive culture change.

The Conference Board

The Conference Board are a well-known research organization that gives valuable insights into aspects of business, such as human capital and organisational culture. Using reports and publications they offer an extensive view of emerging trends and challenges, supplying leaders with the tools and knowledge needed to be able to make informed decisions. The Conference Board's research often analyses the network between economic shifts and the developing landscape of organisational cultures.



World Values Survey

The World Values Survey, a global research project, research people’s values and beliefs and then provides valuable insights into the cultural differences found globally. This proves vital information to organsation leaders to be able to understand cultural dimensions which proves essential for creating inclusive workplaces and creating strategies to resonate with diverse stakeholders. The data collected offers a deep dive into the values that mold societal and organisational norms.

The Hofstede Centre

The Hofstede Centre which was founded by Geert Hofstede is a leading resource for cultural dimensions and insights. Hofstede’s world renowned work on cultural dimensions provides a template for grasping how values influence the behaviour in different societies. When sharing with organisations leaders Hofstede’s cultural dimensions plan is instrumental in plotting a course for cross-cultural challenges and developing a workplace that respects and improves cultural diversity.

Cultural Intelligence Centre

The Cultural Intelligence Centre provides resources and assessments to help employees and organisations develop cultural intelligence. Cultural competence in a globalized world is needed for effective collaboration and leadership. The Centre's resources and insights encourage leaders to navigate cultural nuances, fostering an exclusive environment that pushes collaboration and understanding across diverse teams which has a postive impact on the orgisation.





Academy of Management Journal

The Academy of Management Journal is a peer-reviewed publication which covers a wide range of topics for management and organisational behaviour. Its articles provide the academic course on leadership, organisational culture and human resource management. Leaders that are looking to stay ahead of the latest research findings in these areas usually find valuable insights within the pages of this highly respected journal.

European Journal of Cross-Cultural Competence and Management 
The European publication of Cross-Cultural Competence and Management is an academic publication that provides in-deepth study on cross-cultural management challenges. The journal’s examination of theoretical frameworks and empirical investigations is helpful to practitioners and scholars alike, providing a sophisticated grasp of the challenges associated with managing cultural diversity in organisations. This also helps the leaderships within the organisations to be able to provide better knowlegde and understanding of the cultural impacts in management.


Conclusion
To sum up, the twelve references discussed in this essay provide a diverse range of perspectives on the field of organisational dynamics. Through the various viewpoints offered by these resources, executives may foster work environments that not only adjust the fluctuations in circumstances but also actively Mould the cultural terrain to ensure long-term prosperity. Executives can create work environments that actively buid the cultural landscape for long-term success, rather than just reacting to change, by utilizing the variety of viewpoints offered in these sources. Each of these resources offer a broad toolkit for negotiating the intricacies of people and cultures within organisations, from academic rigor of the Academy of Management Journal to the practical wisdom of the business journal Harvard Business Review.






















