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Abstract
This conference research paper has included the importance of sustainability in the hotel and hospitality industry of the UK. It has been stated in the introduction and literature review that the industry is growing each year however it can be held accountable for issues such as global warming, climate change and pollution. The concept of sustainability and such practices prevent these from happening. It has also been stated that sustainability practices not only save the environment but also are profitable for a company. Different methods such as qualitative, secondary data collection and thematic analysis have been used for this research. Furthermore, analysis of the collected data showed both positive and negative impacts of sustainability on the hotel and hospitality industry. Though the positive impacts outweigh the negative, in this paper few recommendations have been stated including government and company initiatives. 
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The theme that will be explored in this research paper is sustainability. The term sustainability refers to the ensuing betterment and stability of the environment that revolves around everyone. According to Thiele (2024), sustainability is the concept of persevering current assets for future generations while fulfilling the needs of the current generation through ensuring a balance of environmental care and economic growth. The concept of sustainability is relevant to all the sectors and industries of the UK and around the globe, however, it has become a necessity for the hotel and hospitality industry of the UK (Costa and Costa, 2022). The hotel and hospitality industry of the UK is valued at over £16 billion. The industry contributes 4% of the GDP and is responsible for over 3.5 million jobs in the UK alone. Services in the industry include hotels, restaurants, pubs, leisure companies and so on (Nazarian et al., 2023). Sustainability is not only relevant but also crucial for the hotel and hospitality industry of the UK because the industry is blamed for generating the most amount of waste and environmental pollution which directly affects the quality of life of the locals. So, in this research paper, a detailed literature review will be done on the subject, the methodology of the paper will be discussed and theme analysis will be done using the relevant framework. 
[bookmark: _Toc189483910]Literature review
The hotel and hospitality industry of the UK is a part of the tourism sector which is considered to be one of the biggest revenue-generating sectors of the economy. The hotel and hospitality industry of the UK is ranked as the 3rd largest employer sector in the country responsible for employing over 3.5 million individuals. The industry generates around £93 billion in annual revenue through restaurants, pubs, hotels and leisure companies. According to Tan and Despotis (2021), there are over 143,000 companies’ activity operating in the hotel and hospitality industry of the UK ensuring sustainability of growth in the industry (Santos and Silva, 2019). There are many places to visit and sites to witness with friends and family in the UK which is why each year more and more tourists come to visit the nation. The research by Das (2023), showed that last year over 130 million tourists arrived in the UK. The leading companies in the industry include hotel chains such as Whitbread, InterContinental Hotel Group, Travelodge and so on. The industry is valued at billions the top players such as Travelodge and Premier Inn have about 1,016 and 850 hotels and are able to generate revenues of up to £910 million to £2.5 billion (Nazarian et al., 2023). 
Over the years, the hotel and hospitality industry has been operating successfully in the UK contributing to the counties economy. People used to enjoy their stays and visits with the maximum possible enjoyment and carelessness which often led to the creation of issues such as wastage and faster depreciation of assets which can lead to demolishment and the future generation might not get the chance to know about their cultural heritage (Tribe, 2009). A survey by Cerchione and Bansal (2019), on 50 different historical sites showed that 48% of the sites have depreciated more than anticipated which indicates the extinction of those places in the near future. To prevent such catastrophes from happening, the concept of sustainability has been created. The term sustainability refers to the implication of practices that reduce the negative impacts of individual actions on environment and the society ensuring the preservation of assets without compromising the current process of needs fulfilment. According to Thiele (2024), in the context of the hotel and hospitality industry, sustainability refers to the practice of operating a business in such a way that helps to reduce any negative impact on the environment or the local community. Though the concept of sustainability was introduced to the industry not long ago, it has gained the attention of many customers as well as industry leaders. 
Sustainability over the years has become a crucial factor and theme for the hotel and hospitality industry and its businesses. Over the years it has influenced not only companies operating in the business but also the consumers as well (Cooper and Hall, 2019). The reason is, that the importance of sustainability and sustainability practices is undoubtedly for this particular industry due to the impact they have on the environment and the local community. The industry requires a lot of resources to survey the consumers which includes high-energy and water. According to the research of Antonova, Ruiz-Rosa and Mendoza-Jimenez (2021), the industry spends over £1.3 billion each for their energy and water needs. Such high dependency on fossil fuels creates issues such as global warming, and climate change leading to the degradation of the environment as well as the local community. Furthermore, the industry is also accused of generating a lot of waste, creating pollution. The research of Tan and Despotis (2021), showed the industry generates over 289,000 tonnes of waste each year which pollutes the air, water and soil of the UK. All of those indicate the harmful impacts that the hotel and hospitality industry of the UK is having on the environment and society. However, the concept of sustainability in the industry prevents such catastrophes from happening. It suggests many practices such as the use of renewable energy, recycling waste, preserving water and so on. 
Over the last few years, the industry has focused on implementing sustainable practices by using different strategies and technologies (Mill, 2012). This is due to the fact that not only companies but also consumers are becoming more and more aware of the importance of sustainability in the industry. The implication of sustainable practices such as water preservation and the use of renewable energy can also help a company to minimise operational costs. As Cerchione and Bansal (2019), stated the cost of energy and water supplies plays a core role in driving up the operational cost and reducing profitability. That is why campaigns in the industry have adopted new technologies such as automated lights, solar panels, HVAC systems and many more (Wahab and Cooper, 2005). Integration of sustainable practices in business operations not only allows the company to save the environment and local community but also increases the reputation, awareness and profitability of a company as well. That is why Thiele (2024), stated that over 70% of the organisations in the hotel and hospitality industry of the UK have implicated some form of energy-saving facilities allowing them to embrace the future. However, often times small organisations face budgetary restrictions which limit their abilities to integrate these facilities and become more sustainable. 
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Research method
A qualitative research method has been used to conduct his particular research, which is a method that uses non-numerical data including images, videos, photos and so on (Robson, 2016). The use of qualitative data allowed the data collection process to be more efficient in exchange for the accuracy or effectiveness of that data to the core theme. Other methods have been avoided to ensure the successful completion of the research in a short time. 
Data collection technique
There are primarily two different techniques of data collection which are primary and secondary data collection (Gupta and Gupta, 2022). For the execution of this research, a secondary data collection method has been utilised. This is a method by which the creation of other authors is analysed to collect relevant data and use it in research. The use of this method made the process of data collection cost-effective. However, it was a struggle to find relevant data which is why it took a lot of time to complete (Krippendorf, 2011). A wide range of different sources including books, journals, articles, newspapers and so on were used to collect relevant data. The primary data collection method was avoided as it does not align with other methods such as collective data that has been used in the research paper. 
Data analysis
To analyse the collected data, thematic analysis has been used in the research out of all the available options. Thematic analysis is a method that allows to analysis of data that are qualitative and identifies relevant themes and patterns (Santos and Silva, 2019). It allowed the research to be done with greater flexibility, allowing to uncovering of rich insights and hidden patterns. However, it was a time and resource-intensive process. 
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PEST Analysis
The concept of sustainability is undeniably crucial for the hotel and hospitality industry of the UK. The reason is, that it prevents the industry meaning the companies operating in it from having a negative influence over the environment as well as the local community (Batabyal and Das, 2019). A critical analysis of the impacts that sustainability the chosen theme has on the hotel and hospitality industry is discussed below with the help of the PEST framework.
[image: What is PEST Analysis?]
Figure 1: PEST Analysis Framework.
Source: (Feys, 2020).
Political: The government of the UK has understood the potential impact that the hotel and hospitality industry can have on the environment as well as society if careless operation persists. That is why it has established many different regulations in the context of emission and waste production which are mandatory for any organising operating in that particular industry of the nation (Ivanov and Webster, 2019). That is why many companies are rapidly adopting different technologies and sustainable practices which are not only benefiting those companies but also the environment. For instance, the company Marriott has initiated “Serve 360” which is their commitment to reduce their overall carbon emission by up to 50% by the end of 2025 (Marriott International, 2023). However, there are many organisations in the industry that lack the required resources and financial capabilities which prevents them from taking such measures because of that they often have to face legal complications. 
Economic: The inflation rate of the UK is predicted to go lower from 2.5% despite the fact application of sustainable technology and practices requires a company to make high investments initially (Das, 2023). This oftentimes demotivates the organisation in the hotel and hospitality industry from implementing sustainable practices. However, upon initial investment, the companies can have long-term financial benefits. They are able to gain better occupancy rates due to the increasing trend of eco-friendly organisations. For instance, the company Accor SA was able to increase profitability by 12% using renewable energy via solar panels (Ford and Sturman, 2020). 
Social: Customers are the centre of any organisation; this is especially true for the hotel and hospitality industry of the UK as it is a service-based sector. So, a company is able to ensure a better market position and competitive edge only by adhering to customer performance. The industry has always been the centre of customer attraction, however, the preferences of the customers have changed over the years. As they have become more and more aware of the fact that the industry is actively degrading the quality of life of the people (Dawson, Lemelin and Stewart, 2012). That is why consumers now prefer companies that use sustainable practices in the industry such as the preservation of water, renewable energy, reduced use of plastic and so on. Implication of these sustainable practices allows companies to improve their brand awareness, recognition and even customer retention. The company Carlson Rezidor has been able to witness a 10% increase in customer retention due to the implication of an effective waste management system and commitment to not using plastic (Costa and Costa, 2022). 
Technological: Over the years, the technological environment of the UK has developed the most via rapid innovation of new technology which can solve a lot of issues (Clegg. Skyttermoen and Vaagaasar, 2021). In recent years, revolutions in green technology have been made and multiple innovations such as smart energy systems and waste management systems have been created which require less energy and allow to preserve them. This allows companies in the hotel and hospitality industry to effectively integrate sustainable practices with ease. The ease of adopting facilities also motivated many companies to do so (Brotherton, 2015). However, regardless of the benefits implications of those technologies are not cost-effective as they require a huge amount of investment. 
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There are some initiatives that can be taken to further enhance sustainability in the hotel and hospitality industry of the UK which are given below as recommendations. 
Government incentives: One of the primary limitations that prevent companies in the industry from initiating sustainability practices is the initial investment requirement. So, the government should establish a program of tax reduction for companies willing to transform or have already transformed (Darcy, Ambrose and Bulhalis, 2012). This will help to reduce the overall cost for a company and motivate others for sustainable transformation. 
Training and education: Companies in the industry should create training and development programs for employees on sustainability and sustainable practices. This will help the industry to become more sustainable as employees will be able to ensure the perfect execution of sustainable practices without straining the resources (Sharma, Singh and Tyagi, 2024). 
Transparency in reporting: The government should regulate transparency in reporting and sustainable activities of the companies in the industry. This will create accountability and prevent companies from making false promises (Laws, Prideaux and Chon, 2007).
Investment in research and development: Not only the companies but also the government should invest more on research and development for enacted sustainable practices for the hotel and hospitality industry. Innovation of new technology and practices will make the industry more sustainable leading to more consumers and better profitability (Faulkner, Moscardo and Laws, 2001). 
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To conclude, the theme of sustainability is undoubtedly crucial for the hotel and hospitality industry. The reason is, that the industry can be held responsible for climate change, pollution and global warming as it uses too much energy, and water and produces too much waste. However, sustainability prevents such negative influences by allowing the opportunity to have sustainable practices such as using renewable energy, preservation of water and waste management. Further analysis showed that, over the years not only companies but also consumers are become aware of sustainability requirements. That is why many companies have initiated sustainability practices which gave them profitable returns as well. 
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