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Abstract

The purpose of this study was to investigate what mental health impact, the media has had on adults during the pandemic, I used this as a study because I feel mental health declined during the pandemic.  A questionnaire was designed with open and closed questions and given out via social media and email to at least 30 people, the research showed whether the impacts have been negative or positive outcomes.  The chosen method used in this research project was quantitative with a scale-based approach as there was a mixture of mostly closed questions using ratings and some open-ended questions.  





































Chapter 1 – Introduction / Literature
Review

What is Mental Health?

According to the article by Felman, (2020 p. 1), the WHO has defined mental health as: “Mental health is a state of well-being in which an individual realizes his or her own abilities, can cope with the normal stresses of life, can work productively, and is able to make a contribution to his or her community.”  The WHO also emphasise that mental health is “more than just the absence of mental disorders or disabilities”, it is to have the best life you can by looking after your wellness and happiness so that you can achieve the best mental health you can (Felman, 2020 p. 1).  The WHO also say that looking after your mental health is important individually as well through different society’s worldwide (Felman, 2020 p. 1).

Mental health is also like physical health, both needs taking care of (Mind.org.uk, 2023).  Having mental health that is good means that a person can think, feel and react in ways that help you live your life the way you want to (Mind.org.uk, 2023).  However, it can affect your life if you suffer from poor mental health, life can become difficult and make you feel that you cannot cope, it can be as crippling as a physical health, or worse (Mind.org.uk, 2023).  According to Mind.org.uk (2023), problems in mental health affect one in four people every year and include the most common problems of anxiety and depression (Mind.org.uk, 2023).  

What is Social Media?

There are many definitions of social media available online, according to the Cambridge Dictionary, ("Social Media", 1995), the definition of social media is: “Websites and computer programs that allow people to communicate and share information on the internet using a computer or mobile phone”.  

Social media is widely used to stay in touch with friends and family as well as interact with them, it can also be used by businesses to promote themselves and sell products as well as answer any questions and raise concerns (Lutkevich & Wigmore, 2021).  According to Lutkevich & Wigmore, (2021), social media can be challenging for individuals, these challenges include mental health issues, polarization and the spread of misinformation.   In terms of mental health issues – apps can be used too much, and users can get obsessed with it which in turn can lead to a negative effect on their health (Lutkevich & Wigmore, 2021).   

Types of Social Media

There are many types of social media, again different websites categorise them differently, however, not to make it to complicated, Lutkevich & Wigmore, (2021) have split it into four categories, these categories are social networks, media-sharing networks (photo and video), community-based networks and review board networks.

Social networks:  These are networks that are used by individuals to connect to others and share information, this is normally instigated by the user, and profiles on these networks help identify others who either are known to them or have things in common.  Examples are Facebook and LinkedIn (Lutkevich & Wigmore, 2021).   

Media-sharing networks:  Content is the main factor in these networks, an example of this is You Tube – You Tube show videos that have been created by their users, and this is the main way of individuals interacting, other examples include TikTok and Instagram.

Community-based networks:  These are networks that have a variety of discussions on topics and can be in-depth.  The idea is to leave comments regarding a subject and then for others to discuss.  The topics are normally selected by communities and an example of this is Reddit (Lutkevich & Wigmore, 2021).   

Review board networks:  These are websites that are based around reviews of products and services, these reviews can boost the business in question and agree with other opinions, an example of this would be Yelp (Lutkevich & Wigmore, 2021).   

Examples of the most common social media platforms which are web based include:  Facebook, LinkedIn, Pinterest, Reddit, Twitter, Wikipedia and You Tube.

Background of COVID 19 

According to the World Health Organization., (2023), COVID-19 is a disease that is contagious and is very infectious, it is caused by the SARS-CoV-2 virus.  COVID-19 can pass on from a person who is infected from their mouth or nose in particles when they breathe, cough, sneeze, sing or speak (World Health Organization., 2023).  This disease spread throughout the world at record pace and caused countries to shut their countries down to try and prevent the spread.

Types of Mental Health problems

According to the website Mind.org.uk (2023), there are a lot of mental health problems that individuals suffer from, these include depression, anxiety, physical effects of anxiety, eating problems, schizophrenia, Obsessive-compulsive disorder (OCD), personality disorders and bipolar disorders.  The most common types of mental health disorders include anxiety, mood and schizophrenia disorders (Felman, 2020). 

According to Su et al., (2021, p.1), a lot of research that is continuously growing shows “that seemingly, endless newsfeeds related to COVID-19 infection and death rates could considerably increase the risk of mental health problems”.  There was also a lot of “fake news” in the media as well as news that gave misinformation to the public (Su et al., 2021). 

Mental health and substance use disorders are recurring conditions that can affect both newly diagnosed patients as well as those already diagnosed prior to the pandemic. However, a number of difficulties may, though not all, arise because of the pandemic (Panchal, Kamal, Cox & Garfield, 2021).  Social isolation has decreased mental health in many ways during the pandemic, which was caused by a variety of safety measures. Research shows that loneliness and social isolation are associated with both mental and physical health (Panchal, Kamal, Cox & Garfield, 2021).

An online assessment by Dhanashree et al., (2021) was completed looking how widely used social media was and how it has impacted on the general public during COVID-19 pandemic in North India.  In this study it showed among the 40 to 49 year old age group, COVID-related news was reported as causing the most anxiety (27.3%) and lowest (14.49%) among the 20-29 year olds (Dhanashree et al., 2021).  The COVID-related news in the media caused fear among 43.18% of people between 30 and 39 years old, and panic for 28% of people aged 50 to 59 years old  (Dhanashree et al., 2021).  In conclusion, during the COVID pandemic, the media can provide public information and act as a powerful tool for promoting a positive environment, but it can also spread incorrect information, which can cause fear and panic (Dhanashree et al., 2021).  According to Dhanashree et al., (2021), when the COVID-19 pandemic rose its ugly head, the amount of misinformation related to it was spread more than factual information itself regarding the disease, as social media has a significant effect on behaviour and how things are communicated.  However, because of the mass amounts of information being spread, false information can arise and have an adverse effect on people’s lives because it can be done easily and quickly through social media platforms (Dhanashree et al., 2021).  Due to the amount of misinformation out there, the WHO recommended not to watch or read about COVID-19 for more than half an hour a day but do physical exercise instead as reading too much into it can affect people’s mental health (Dhanashree et al., 2021).  

According to an article (which has been fact checked) written by Drake (2021), the WHO (World Health Organisation) has said there has been an increase in mental health conditions in children and adolescents worldwide, the data has shown an increase of around twenty percent, however suicide is the second lead cause of death in 15 – 29 year olds.  There was a report completed that had found adults in the United States, that had been surveyed, that there was an increase in various mental health conditions ranging from anxiety and depression to stress related symptoms and suicidal thoughts (Drake, 2021).  Social media developed and became widespread in the 1990’s and its use has been on the increase since then. It has also increased its use as a source of news, and research has shown that social media can communicate health info to a global audience (Drake, 2021).  However, during the pandemic crisis, research has been shown to spread misinformation on COVID19 and this in turn can lead to an increase in peoples fear, anxiety and their health choices (Drake, 2021).  There is an ongoing debate on this whether regulations should be brought in to tackle “fake news” as it could lead to trust issues, and promoting possible posts that have inaccuracies (Drake, 2021).  Research has also shown that in an attempt to reduce inaccuracies and the spreading of fake news, posts were fact checked and these posts were highlighted (Drake, 2021).  A survey was completed in China to determine whether social media had a hand in harming mental health, the results of this showed that there was a link between a higher use and an increased risk in depression (Drake, 2021).  In addition according to the study, there was evidence that constant news of deaths and cases affected some people’s mental health (Drake, 2021). 

Ahmad and Murad (2020), completed an online study in the form of a questionnaire in 2020 which was about the information and news that was out there regarding Coronavirus which in turn was published on social media in Iraqi Kurdistan, and how this news affected people in terms of mental health and the spread of panic.  As a result of this questionnaire, social media was seen to have had a significant impact on spreading fear and panic which was related to the COVID19 pandemic, not just on peoples’ mental health but on their wellbeing also (Ahmad & Murad, 2020).  It was also picked up that young people between the ages of 18 and 35 were facing anxiety issues (Ahmad & Murad, 2020).   These young people were taking in information from social media and then passing onto the people they know such as friends and family (Ahmad & Murad, 2020).   Ahmad and Murad (2020), identified that universities are one of the places that can do courses and speeches that can help students identify information as well as decide whether it is fake news or not, especially during a pandemic. The outcome of study by Ahmad and Murad (2020), pointed out that there was a connection between social media and panic spreading about COVID-19, as well as a psychological effect on the younger population where at least forty percent were affected.

Another factor was that the information gathered from the government were of few and far between, and this lead to people getting their information from social media rather than more reliable sources, an in turn this information could not be confirmed whether it was true or not and then creating more fear and panic (Ahmad & Murad, 2020).  

In conclusion from this study, during the countries’ lockdown, people used social media to gain information and the panic amongst the population varied depending on the persons sex, how old they were, and how educated they were (Ahmad & Murad, 2020).  In Iraqi Kurdistan, it was seen that in spreading of anxiety regarding COVID19, social media played an important part (Ahmad & Murad, 2020).

The reasons behind looking at the previous studies by Ahmad and Murad (2020) and Drake (2021), was that for the younger age groups, lockdowns affected this age group more than others in terms of socialisation and meeting up with their friends etc., this in turn increasing the chances of developing mental health disorders in these age groups. 

According to an article again by Shehata and Abdeldaim (2021), a study was completed in Egypt in May 2021 over a month which looked at the impact of social media on spreading panic about COVID-19, the questionnaire that was used was designed by Ahmad & Murad, themselves (2020).  The conclusion from this study showed also that the media played an important role in spreading fear and panic, with the study showing a variation amongst the participants according to sex, education and occupation (Shehata & Abdeldaim, 2021).  The study also showed that more than half of the participants reported that the social media coverage was not very good (Shehata & Abdeldaim, 2021).  Psychological impact on the people of Egypt, was the biggest and most major impact imposed by social media (Shehata & Abdeldaim, 2021).  Another issue that came up was the issue of “fake news” and misleading information, and again caused fear amongst the population and in the future this “fake news” needs to be addressed (Shehata & Abdeldaim, 2021).  One of the measures during the current pandemic with Covid-19 was using worldwide lockdowns. During the time these were used, use of social media and the internet increased and reached a high peak never seen before, according to an article by Marzouki et al. (2021).  A hypothesis was decided and concluded that social media can in terms of Covid-19, be the cause of emotional and psychological distress (Marzouki et al., 2021).  

Not only did social media cause fear and panic as stated above regarding the pandemic, part of that pandemic was about the new vaccines.  An article by Tahir et al. (2021) showing a study that was the first to be aimed at the fear of the COVID-19 vaccination in the region of Iraqi Kurdistan and the causes behind this which are connected with fear in that region.  In this study there were over 1100 participants who answered the questionnaire about how they feel towards the Covid-19 vaccine (Tahir et al., 2021).  Over half of these participants had a medium level of fear and this was connected to the use of social media as well as losing family members (Tahir et al., 2021).  Other factors, such as previous infection and pre-existing conditions, show there was no connection (Tahir et al., 2021).  Most of the fear was connected to the side effects such as blood clotting, with  highest number of people fearing the Pfizer and AstraZenica vaccines the most (Tahir et al., 2021).  The fear was widespread in the region and was related to the factors already mentioned, however the study mentions that to reduce fear, the authorities etc. should campaign to make the public aware and to stop “fake news” (Tahir et al., 2021).  The study concluded that fear was widespread rather panic over the vaccinations for Covid-19, in terms of female participants in younger people, the use of social media and the vaccine types were the main factors that were causing fear whereas in male participants and healthcare workers, other factors were not connected with fear (Tahir et al., 2021).    If this was to happen again, local authorities etc. should be more prepared to deal with these crises as well as more mental health support, and also more policies that can be used to help people through the crisis (Tahir et al., 2021).  

One of the things that also cropped up during the Covid-19 pandemic, was the use of social media to cause panic buying, for example, this happened in the UK with items such as toilet roll and hand sanitizer.  A study was done again in the Iraqi Kurdistan region by Arafat et al. (2021) to look at the possible impact of social media on panic buying behaviours.  This study showed that social media created fear by publishing pictures and videos showing people panic buying more goods than they needed and emptying shelves during the pandemic (Arafat et al., 2021).  Over 40 percent of the participants did panic buy themselves, and over 30 percent thought that social media played a part in it (Arafat et al., 2021).  It also showed that over 80 percent of participants thought that social media could have handled it better as well as being controlled to stop the fear: showing empty shelves did not help the situation which was agreed by over 70 percent of participants in this study (Arafat et al., 2021).  It was concluded that social media had a detrimental effect on peoples fear and behaviours, there are measures that needed to be in place as well as in the future to prevent this from happening again, these factors include educating people by using a campaign as well as everyone have the responsibility for themselves to make sure they are sensible whilst shopping (Arafat et al., 2021).

All of the reports, journals and articles as discussed above show that social media has had an impact on people’s mental health throughout the pandemic, and it has also has led to a change in people’s behaviour such as panic buying.  These articles also mention recommendations which include that things should change in terms of health policies by local governments etc. for any future health emergencies as well as social media being monitored and regulated so that “fake news” and misinformation is not distributed which in turn causes fear amongst the population about taking vaccines and catching the disease.  Another factor is the advertising of deaths on a daily basis, this also did not help people’s mental health, and how things are reported should change for future health emergencies as this instils fear in people, an example of this is an article by Freckelton QC, (2020), shows that not just from the COVID-19 pandemic, but from previous pandemics also, there is a requirement and need for government to respond to the risks caused by misinformation and fake news, this includes warning others of spreading misinformation especially if they are way out there, the need for calm, the need for factual and scientific based information from authorities as well as taking legal action if required. 

The positives of Social Media during the Pandemic

Of course, there are some positives to having and using social media during the pandemic.  According to the article by Williams., (2022), a crisis in Mental Health has been caused by the COVID-19 pandemic, to disseminate accurate information regarding the pandemic was essential to make sure it did not cause stress and fear amongst the public, which would increase the outcome and symptoms of people with mental health issues.  Social media/other platforms had an advantage was that it was easy to pass on crucial information to the public with ease (Williams., 2022).  During the pandemic, due to the public having access to phones, tablets, and other devices easily, they turned to social media in the first instance rather than traditional forms of media (Williams., 2022).

According to Venegas-Vera et al., (2020), social media was classed as both being positive and negative during the pandemic, as already mentioned, one positive was the use of social media to pass on vital information to the public, the others include: - 

· When the government makes announcements, this is passed out to the public and is received very quickly
· Graphics and data were explained far easier
· Easier for the public to follow instructions set out by the government
(Venegas-Vera et al., 2020)

So, although there is negativity out there of social media, there is also positivity.

Rationale

The purpose of this study was to investigate what mental health impact, the media has had on adults during the pandemic.  The research showed whether the impacts have been negative or positive outcomes.  The objectives of this research project were: -

· To identify how the media has affected the mental health of adults during the pandemic.
· To identify if media has helped change people’s mental health during the pandemic.
· To identify how the media has done this and do things need to be changed.
· To Identify what types of mental health issues have occurred. 
· To evaluate what changes need to be made in terms of media reporting

The purpose was also to focus on completing a British study – using a wider sample of British people as many of the studies highlighted have been done in other countries in the world such as Iraq and Egypt.






































Chapter 2 - Method

Design

The design of this project is by using a questionnaire, these questionnaires use a scaled answer alongside some open ended questionnaires.  These questions are based around people’s opinions on how the media dealt with the pandemic in individuals eyes in terms of mental health and how the news made them feel.  The method that is used is quantitative.

Participants

A minimum of at least 30 participants, after doing some research, according to one article by Shetty, (2021), a sample size of 20 – 30 would be ok to use.   I believe having too small of a sample would not show a true reflection and having too big of sample would get too complicated and saturate the research.

The sample will be a convenience opportunity sample - adults over the age of 18 – the general public, an equal amount of male and female participants.  I have chosen to this because of convenience of access to the sample needed to participate and they will be over the age of 18.

I will create a questionnaire online via google and share via social media as well as contacting people via email with the link.

Materials

The physical materials used for the questionnaires were a computer and broadband.   Questionnaires were done online via Facebook, the questionnaire can be found in Appendix C.

Procedure

There was no test pilot on this questionnaire before it became public.  The participants were encouraged to complete the questionnaires from my advert on Facebook, giving them the link to complete the questionnaire, the link was also sent to friends and acquaintances to complete if they wish, and no pressure was asserted. The questions that were used were scale based approach and the sampling used were population sampling, this means that anyone who came across my questionnaire request online could answer them.

All the participants gave informed consent, this was done at the beginning of the questionnaire so that they understood what they were doing and the reasons behind the questionnaire.  All the questionnaires were given to people over the age of 18 so no parental consent was needed, and again all instructions were given to the person before they answered the questionnaires.  The questionnaires were done via a link on Google as well as on Facebook, once they had read the instructions and gave consent they completed the questionnaires and submitted their answers, this was done on the spot and only took 5-10 minutes to complete.


Ethical Considerations

There was several anticipated ethical risks that were identified before carrying out this study, these risks would affect the participants, investigator, and the university.
The main risk to the participant was emotional distress – this could cause participants to have panic attacks or flashbacks, especially if they suffer from these conditions before they complete the study.  To omit this risk, if required, I would offer them counselling, a helpline number as well as an option for the right to withdraw.  Another risk to the participant would be the security of the transfer of personal data, this risk was identified due to the questionnaires being online, and there will always be this risk of the information getting in the wrong hands.  To omit this risk I made sure that all data was stored securely and safely, as it was online, only I had access to the login details.

In terms of risks to the investigator – myself, these were identified as possible emotional distress, conflict of interest, personal safety and harm.  These risks for example emotional distress, if this occurred during the process I would speak to my supervisor/tutor about what I could do and need to help me through. In terms of conflict of interest, these questionnaires are done anonymously – any personal information will be removed.  The other risk is personal harm - the questionnaires are done online however if details were leaked such as email addresses, then I could come to personal harm, making sure the data is secure is the main thing to prevent this.





























Chapter 3 – Results

All the charts in Appendix F came from the google questionnaire results, these were automatically generated by Google once I closed the questionnaire down after I got the minimum responses I needed.  The results from the questionnaires have been put in an analysis below.

The survey was done on a scale basis - 1 being not frequent at all and 6 being very frequently.  The data in the graphs in Appendix F showed that Covid-19 information was distributed very frequently via social media during the pandemic, 47 percent of the people who completed the survey agreed that this was the case.   Also a high percentage of individuals used other platforms such as the BBC, Sky News to receive information on the pandemic.  The next question asked how often did the individual express Covid-19 information on social media, 34 percent did not do this frequently at all.
It seems that Covid-19 information was distributed very frequently on social media platforms and normal network channels, but individuals did not want to express information to others.  The amount of individuals felt that they were emotionally effected as the pandemic went on when watching the news.  Another question that was asked in the questionnaire was about how individuals felt and if anything could cheer them up, this was not frequent enough so is the opposite of how individuals felt against the media.  The questions also showed that going towards the end of the pandemic, a lot of people stopped listening and got fed up over the coverage and the news.

























Chapter 4 – Discussion

This study is about asking in terms of mental health, what effect has the media had on adults during the pandemic? 

This study highlighted that the media made people feel worse throughout the pandemic, everyone I have spoken to on a personal level agree with this notion, although there is a recent study that mental health concerns did not increase through the pandemic, this offers the opposite opinion.   Also, overall, the survey largely swung towards the media having an overall negative affect on people’s mental health.  A lot of the comments gave the media a negative review of they dealt with the pandemic and how they were portrayed to individuals, negativity was the main focus.

Regarding the limitations of the study, I feel that I could of done a lot better, I could of widened the research and increased the amount of people that did the online survey, also I could of done more homework on the method I used, and maybe a look at completing surveys in person to get a more varied response.  I felt I ran out of time doing preparation for this write up, I feel if I could redo this I would complete my time management better, but with the mix of home life and work, this is the best I could do as this moment in time.  I feel that this study would be beneficial to other researchers as there is currently little research on this topic, I believe going forward the next stage would be looking at how people dealt with their mental health conditions throughout the pandemic as well as looking at if people are currently seeking support for them.
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Appendices
Appendix A
Study Consent Form

[image: ]School of Psychology
Carmarthen Campus


Study Consent Form

	Study Consent Form

	I understand that this research study is being carried out by a 3rd year Psychology Student for their dissertation, and that taking part in this study will involve completing questionnaires.

This task will take approximately five minutes to complete. 

I understand that participation in this study is entirely voluntary, and I am free to withdraw participation at any time without giving a reason.  I am aware that if I have concerns about the study, I can discuss these concerns with the researcher or academic supervisor at any time during or after the study.

I understand that the information provided by me will be held confidentially, with a code assigned in place of my name. This data will be stored indefinitely in accordance with the Data Protection Act.

I also understand that at the end of the questionnaire I will be provided with a debrief form and the opportunity to discuss any issues with the researchers.

I, ___________________________________ (NAME) consent to participate in the study conducted by Dominic Sheppard, School of Psychology, University of Wales Trinity Saint David, Swansea under the supervision of Dr Stuart Jones


Participant Signature: _______________________________________________

Date: ___________________


Name and signature of researcher taking consent. 
D.S Sheppard
















Appendix B
Ethics Form

APPLICATION FOR ETHICAL APPROVAL

In order for research to result in benefit and minimise risk of harm, it must be conducted ethically. A researcher may not be covered by the University’s insurance if ethical approval has not been obtained prior to commencement.

The University follows the OECD Frascati manual definition of research activity: “creative work undertaken on a systematic basis in order to increase the stock of knowledge, including knowledge of man, culture and society, and the use of this stock of knowledge to devise new applications”. As such this covers activities undertaken by members of staff, postgraduate research students, and both taught postgraduate and undergraduate students working on dissertations/projects.

The individual undertaking the research activity is known as the “principal researcher”.

Ethical approval is not required for routine audits, performance reviews, quality assurance studies, testing within normal educational requirements, and literary or artistic criticism.

Please read the notes for guidance before completing ALL sections of the form.

This form must be completed and approved prior to undertaking any research activity. Please see Checklist for details of process for different categories of application.  

Delete the Guidance Notes at the end of the form BEFORE submitting your application

SECTION A: About You (Principal Researcher)
	1
	Full Name:
	Dominic Steven Sheppard

	2
	Tick all boxes which apply:

	Member of staff:
	☐
	Honorary research fellow:
	☐

	3
	Undergraduate Student
	☒	Taught Postgraduate Student
	☐	Postgraduate Research Student
	☐


	4
	Institute/Academic Discipline/Centre:
	Psychology and Counselling


	5
	Campus:
	Swansea


	6
	E-mail address:
	1902308@student.uwtsd.ac.uk


	7
	Contact Telephone Number:
	07462 940790


	
	For students:

	8
	Student Number:
	1902308

	9
	Programme of Study:
	BSC in Mental Health

	10
	Director of Studies/Supervisor:
	Stuart Jones






SECTION B: Approval for Research Activity
	1
	Has the research activity received approval in principle?
(Please check the Guidance Notes as to the appropriate approval process for different levels of research by different categories of individual)
	YES
	☒	NO
	☐
	
	
	Date

	2
	If Yes, please indicate source of approval (and date where known): Approval in principle must be obtained from the relevant source prior to seeking ethical approval
	Research Degrees Committee
	☐	

	3
	
	Institute Research Committee
	☐	

	4
	
	Other (write in)
Dr Stuart Jones
	☒	20/10/22



SECTION C:  Internal and External Ethical Guidance Materials

	
	Please list the core ethical guidance documents that have been referred to during the completion of this form (including any discipline-specific codes of research ethics, and also any specific ethical guidance relating to the proposed methodology).  Please tick to confirm that your research proposal adheres to these codes and guidelines.

	1
	UWTSD Research Ethics & Integrity Code of Practice

	☒
	2
	
UWTSD Research Data Management Policy
	☒

	3
	
Code of Ethics and Conduct. (2018). Retrieved September 20, 2022, from 
https://www.bps.org.uk/news-and-policy/bps-code-ethics-and-conduct
            (Accessed 20 September 2022)

	☒

	4
	https://www.bps.org.uk/sites/www.bps.org.uk/files/Policy/Policy%20-%20Files/Ethics%20Guidelines%20for%20Internet-mediated%20Research.pdf

	☒
	5
	https://www.bps.org.uk/sites/www.bps.org.uk/files/Policy/Policy%20-%20Files/BPS%20Code%20of%20Human%20Research%20Ethics.pdf 

	☒


SECTION D: External Collaborative Research Activity
	1
	Does the research activity involve collaborators outside of the University?
	YES
	☐
	NO
	☒

	2
	If Yes, please provide the name of the external organisation and name and contact details for the main contact person and confirmation this person has consented to their personal data being shared.as part of this collaboration.

	3
	Institution
	


	4
	Contact person name
	


	5
	Contact person e-mail address

	

	6
	Has this individual consented to sharing their details on this form?
	YES
	☐
	NO
	☐

	7
	Are you in receipt of a KESS scholarship?
	YES
	☐
	NO
	☐

	8
	Is your research externally funded
	YES
	☐
	NO
	☐

	9
	Are you specifically employed to undertake this research in either a paid or voluntary capacity?
	Voluntary
	YES
	☐
	NO
	☐

	10
	
	Employed
	YES
	☐
	NO
	☐

	11
	Is the research being undertaken within an existing UWTSD Athrofa Professional Learning Partnership (APLP)
	If YES then the permission question below does not need to be answered.
	YES
	☐
	NO
	☐

	12
	Permission to undertake the research has been provided by the partner organisation
	(If YES attach copy)
If NO the application cannot continue
	YES
	☐
	NO
	☒




Where research activity is carried out in collaboration with an external organisation
	13
	Does this organisation have its own ethics approval system?
	YES
	☐
	NO
	☒

	14
	
If Yes, please attach a copy of any final approval (or interim approval) from the organisation




SECTION E: Details of Research Activity
	1
	Indicative title:
	In terms of mental health, what effect has the media had on adults during the pandemic?

	2
	Proposed start date:
	December 2022. 
	Proposed end date:
	Dissertation Hand in Date

	3
	Introduction to the Research (maximum 300 words)
Ensure that you write for a Non-Specialist Audience when outlining your response to the three points below:
· Purpose of Research Activity
· Proposed Research Question
· Aims of Research Activity
· Objectives of Research Activity
Demonstrate, briefly, how Existing Research has informed the proposed activity and explain
· What the research activity will add to the body of knowledge 
· How it addresses an area of importance. 

	4
	Purpose of Research Activity

[bookmark: _Hlk125007790]The purpose of this study is to investigate what mental health impact, the media has had on adults during the pandemic.  The research will show whether the impacts have been negative or positive outcomes.  Some examples of articles already out there are below.

According to Su et al., (2021), a lot of research that is continuously growing shows “that seemingly, endless newsfeeds related to COVID-19 infection and death rates could considerably increase the risk of mental health problems”.  There was also a lot of fake news in the media as well as news that gave misinformation to the public (Su et al., 2021).  

Mental health and substance use disorders are recurring conditions that can affect both newly diagnosed patients as well as those already diagnosed prior to the pandemic. However, a number of difficulties may, though not all, arise because of the pandemic (Panchal, Kamal, Cox & Garfield, 2021).  Social isolation has decreased mental health in many ways during the pandemic, which was caused by a variety of safety measures. Research shows that loneliness and social isolation are associated with both mental and physical health (Panchal, Kamal, Cox & Garfield, 2021).

An online assessment by Dhanashree et al., (2021) was completed looking at the role of media used widely and how it has impacted on the general public during COVID-19 pandemic in North India.  In this study it showed among the 40 to 49 year old age group, COVID-related news was reported as causing the most anxiety (27.3%) and lowest (14.49%) among the 20-29 year olds (Dhanashree et al., 2021).  The COVID-related news in the media caused fear among 43.18% of people between 30 and 39 years old, and panic for 28% of people aged 50 to 59 years old  (Dhanashree et al., 2021).  In conclusion, during the COVID pandemic, the media can provide public information and act as a powerful tool for promoting a positive environment, but it can also spread incorrect information, which can cause fear and panic (Dhanashree et al., 2021).


	5
	Research Question  

In terms of mental health, what effect has the media had on adults during the pandemic?

(this box should expand as you type)

	6
	Aims of Research Activity

The aim of this research is to look at whether the media had an impact on mental health during the pandemic.  It will look at what effects and impact the media has had on people’s mental health and whether it made it worse or better.    


(this box should expand as you type)

	7
	Objectives of Research Activity

· To identify how the media has affected the mental health of adults during the pandemic
· To identify if media has helped change people’s mental health during the pandemic
· To identify how the media has done this and do things need to be changed
· To Identify what types of mental health issues have occurred 
· To evaluate what changes need to be made in terms of media reporting
(this box should expand as you type)

	8
	Proposed methods (maximum 600 words)
Provide a brief summary of all the methods that may be used in the research activity, making it clear what specific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods will be needed.

	9
	
The chosen method for this research project is quantitative with a scale-based approach as they have a mix of mostly closed questions using ratings and some open ended questions.   
· They will be given to adults both male and female over the age of 18 who will need to sign a consent form first before they complete it.  
· The questionnaires will be anonymous so no personal details will be required.  
· These questionnaires will be given to random people through social media and people in my local area
· These questionnaires will be given through different channels such as email and social media 
· At least one question will be open ended
· This will be done over a certain time period but will be extended if required – and questionnaires given to as many people as I can to complete and try to get the same number of male and female participants.  
· The questions that will be asked will be on the media and what impact it has had on the participants’ mental health. Examples of questions are as follows: - 

1. How frequently did you receive COVID-19 information on social media platforms (e.g., Facebook, Twitter, Instagram, WhatsApp, Telegram, WeChat, etc…) during the pandemic?

2. How frequently did you express COVID-19 information on social media platforms (e.g., Facebook, Twitter, Instagram, WhatsApp, Telegram, WeChat, etc…) during the pandemic?


	
	




	10
	Location of research activity
Identify all locations where research activity will take place.

	11
	
Questionnaires will be given out on social media via a link and also through e-mail with a link to be completed.

(this box should expand as you type)

	12
	Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g., from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural and/or legal sensitivities or vulnerabilities of participants.

	13
	
N/A

(this box should expand as you type)



	14
	Use of documentation not in the public domain: Are any documents NOT publicly available?   

	NO
	☒

	
	
	YES
	☐

	15
	If Yes, please provide details here of how you will gain access to specific documentation that is not in the public domain and that this is in accordance with prevailing data protection law of the country in question and England and Wales.



(this box should expand as you type)



SECTION F: Scope of Research Activity
	1
	Will the research activity include:
	
YES
	
NO

	2
	Use of a questionnaire or similar research instrument?
	☒
	☐

	3
	Use of interviews?
	☐
	☒

	4
	Use of diaries?
	☐
	☒

	5
	Participant observation with their knowledge?
	☐
	☒

	6
	Participant observation without their knowledge?
	☐
	☒

	7
	Use of video or audio recording?
	☐
	☒

	8
	Access to personal or confidential information without the participants’ specific consent?
	☐
	☒

	9
	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☐
	☒

	10
	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	☒

	11
	Investigation of participants involved in illegal activities?
	☐
	☒

	12
	Use of procedures that involve deception?
	☐
	☒

	13
	Administration of any substance, agent or placebo?
	☐
	☒

	14
	Working with live vertebrate animals?
	☐
	☒

	15
	Other primary data collection methods, please explain in this box
For example, ‘focus groups’. Please indicate the type of data collection method(s) in this box and tick the accompany box.
	☐
	☒

	16
	Details of any other primary data collection method:



(this box should expand as you type)
	
	


If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 

SECTION G: Intended Participants
	1
	Who are the intended participants:
	
YES
	
NO

	2
	Students or staff at the University?
	☐
	☒

	3
	Adults (over the age of 18 and competent to give consent)?
	☒
	☐

	4
	Vulnerable adults?
	☐
	☒

	5
	Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required)
	☐
	☒

	6
	Prisoners?
	☐
	☒

	7
	Young offenders?
	☐
	☒

	8
	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☒

	9
	People engaged in illegal activities?
	☐
	☒

	10
	Others (please identify specifically any group who may be unable to give consent) please indicate here and tick the appropriate box.

	☐
	☒

	11
	Other – please indicate here:



(this box should expand as you type)
	
	



	12
	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	13
	How many participants are expected?

	
A minimum of at least 30 participants, after doing some research, according to one article by Shetty, (2021), a sample size of 20 – 30 would be ok to use.   I believe having too small of a sample would not show a true reflection and having too big of sample would get too complicated and saturate the research.

(this box should expand as you type)

	14
	Who will the participants be?

	

The sample will be a convenience opportunity sample - 
Adults over the age of 18 – the general public, an equal amount of male and female participants.  I have chosen to this because of convenience of access to the sample needed to participate and they will be over the age of 18.

(this box should expand as you type)

	15
	How will you identify the participants?
	I will create a questionnaire online via google and share via social media as well as contacting people via email with the link.

(this box should expand as you type)





	16
	Information for participants:
	
YES
	NO
	
N/A

	17
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☒
	☐
	☐

	18
	Will you tell participants that their participation is voluntary?
	☒
	☐
	☐

	19
	Will you obtain written consent for participation?

Informed consent will be achieved via the online questionnaire.
	☐
	☒
	☐

	20
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☒
	☐
	☐

	21
	If the research is observational, will you ask participants for their consent to being observed?
	☐
	☐
	☒

	22
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☒
	☐
	☐

	23
	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☒
	☐
	☐

	24
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	25
	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☒
	☐
	☐

	26
	If NO to any of above questions, please give an explanation 

	27
	


(this box should expand as you type)



	28
	Information for participants:
	
YES
	NO
	
N/A

	29
	Will participants be paid?
	☐
	☒
	☐

	30
	Is specialist electrical or other equipment to be used with participants?
	☐
	☒
	☐

	31
	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☒
	☐

	32
	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☐

	33
	If YES to any question, please provide full details 

	34
	


(this box should expand as you type)



SECTION H: Anticipated Risks
	1
	
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	2
	Full risk assessment completed and appended? 

	Yes 
	☒

	
	
	No
	☒

	3
	Risks to participants
For example: emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	4
	Risk to Participant:


· Emotional distress – this could cause participants to have triggers of flashbacks etc. especially if they suffer from pre-existing conditions before taking part












· Risk of transfer of personal data – as the questionnaires will be done online only, there may be instances that data may go to the wrong person/persons





(this box should expand as you type)
	How will you mitigate the Risk to Participant

· Offer the participants counselling and a helpline phone number – explain to them if they have an increase in symptoms to contact straight away and seek support
· Get informed consent from participants – so go through with the participants what the research is and what is involved and then explain that they need to sign this form as written consent to take part.
· Give them the right to withdraw – explain that if they change their mind they can withdraw from the research

· Making sure everything is secure and any response is kept in a password protected file as well as encrypted and no one else has access
· Do everything by the book and follow all procedures 



(this box should expand as you type

	5
	If research activity may include sensitive, embarrassing or upsetting topics (e.g., sexual activity, drug use) or issues likely to disclose information requiring further action (e.g., criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	
	






	6
	Risks to investigator
For example: personal safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest
	How will you mitigate the Risk to Investigator:


	
	Risk to Investigator:


· Emotional distress – this could trigger something in the person or remind them of their own demons 



· Conflict of interest – due to the questionnaires being issued at work online, there will be cases that the investigator will know that person as they work with them now and again or on a regular basis.

· Personal safety and physical harm



(this box should expand as you type)
	How will you mitigate the Risk to Investigator:

· Speak to supervisor to discuss whether to have counselling or a helpline to speak to, or just having a chat might help them unload their feelings.

· The questionnaires will be anonymous in their responses so will not know who’s is who – they will be sent online via BT’s own system and personal details will be removed.

· As questionnaires will be done online, there could be a risk of harm if their personal information is leaked




(this box should expand as you type)

	7
	University/institutional risks
For example: adverse publicity, financial loss, data protection
	
How will you mitigate the Risk to University:


(this box should expand as you type)

	
	Risk to University:

· Data protection 










· Adverse publicity


(this box should expand as you type)
	

· Make sure all guidelines (Data Protection Act 2018 and General Data Protection Regulation 2016) are followed and the data collected is stored and then disposed of securely and safely, making sure everything is password protected, as well as encrypted so that nothing can be leaked.
· Making sure I act professionally at all times and not say anything negative regarding the university, follow all the guidelines the university has stated and explain everything to participants – be honest and truthful so that there is no confusion.  The codes of conduct that will be followed are professionalism, representing the university, respect for others and caring for each other.






	8
	Disclosure and Barring Service

	9
	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	YES

	NO

	N/A


	10
	Does your research require you to hold a current DBS Certificate?
	☐
	☒
	☐



SECTION I: Feedback, Consent and Confidentiality
	1
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when? 

	
	
Making sure the participants are fully briefed on the study itself, as well as what it entails and what the point of the study a consent form will be provided via the online questionnaire.  Feedback will be provided via online also.

Participants will be provided with a de-brief form explaining the purpose of the study and will be inserted at the end of the questionnaire.

(this box should expand as you type)

	2
	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
	
· Informed consent will be achieved via the online questionnaire.
· All BPS guidelines will be adhered to 

(this box should expand as you type)

	3
	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
	
· No names/ dates of births etc. are asked for on the questionnaires
· All information will be securely kept locked away and disposed of once study has been completed
· The minimum amount of people will have access and only those that are deemed essential
· Encrypting the data if required


(this box should expand as you type)



SECTION J: Data Protection and Storage
In completing this section refer to the University’s Research Data Management Policy and the extensive resources on the University’s Research Data Management web pages (http://uwtsd.ac.uk/library/research-data-management/).
	1
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	YES
	NO

	
	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person.
	X
	☐

	2
	If YES, provide a description of the data and explain why this data needs to be collected:

	
	
There will be a question regarding the participant’s sex e.g., male or female, as this would be used to compare the answers between different sexes and see if there is a difference, there will also be a signature on the consent form.


(this box should expand as you type)

	3
	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	
	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	
x
	
☐

	4
	If YES, provide a description of the special category data and explain why this data needs to be collected:

	
	
The only special category data this applies to is (e) – physical or mental health or condition.  This data is of sensitive nature and needs to be collected as it helps the research and will help  understand the answers provided for future research,

(this box should expand as you type)



	5
	
Will the research activity involve storing personal data and/or special category data on one of the following:
	YES
	NO

	6
	Manual files (i.e., in paper form)?
	☒
	☐

	7
	University computers?
	☒
	☐

	8
	Private company computers?
	☐
	☒

	9
	Home or other personal computers?
	☐
	☒

	10
	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☒
	☐

	11
	“Cloud” storage or websites?

Questionnaire is Cloud based will also be stored on the university OneDrive system for additional protection.
	☒
	☐

	12
	Other – specify:

	☐
	☒

	13
	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of password protection, encryption, anonymisation and pseudonymisation:

	
	Measures that will be taken to keep data secure include:

· making regular backups of files (backup copies should be stored in fireproof safes or in another building)
· protecting yourself against viruses by running anti-virus software
· using a system of passwords so that access to data is restricted
· safe storage of important files stored on removable disks, e.g., locked away in a fireproof and waterproof safe or cabinet
· Make sure that disks / computers are password protected and encrypted.
· always logging off or turning terminals off and if possible, locking them
· avoiding accidental deletion of files by write-protecting disks
· using data encryption techniques to code data so that it makes no apparent sense
· Any paper copies will be stored in a locked cupboard that only I can access

(this box should expand as you type)

	14
	All Data Storage

	15
	Will the research activity involve any of the following activities:
	YES
	NO

	16
	Electronic transfer of data in any form?
	☒
	☐

	17
	Sharing of data with others at the University?
	☒
	☐

	18
	Sharing of data with other organisations?
	☐
	☒

	19
	Export of data outside the European Union or importing of data from outside the UK?
	☐
	☒

	20
	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒

	21
	Publication of data that might allow identification of individuals?
	☐
	☒

	22
	Use of data management system?
	☐
	☒

	23
	Data archiving?
	☐
	☒

	24
	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and DPA (and/or any international equivalent):

	
	
All data will be kept secure in line with GDPR and DPA guidance and the principles of the GDPR will be followed. The data will be stored on my laptop, in a password protected file, it will be stored for the length of the research project, the data will be disposed of once research has been completed and not archived as this will increase the chance of a security breach.  Any paperwork data will be kept in a locked cupboard and will be shredded once project has been completed.


(this box should expand as you type)

	25
	List all who will have access to the data generated by the research activity:

	
	
Dominic Sheppard
Dr Stuart Jones
External Examiners upon request

(this box should expand as you type)

	26
	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
	
Dominic Sheppard

(this box should expand as you type)

	27
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
	The data will be stored on my laptop, in a password protected file, it will be stored for the length of the research project, the data will be disposed of once research has been completed and not archived as this will increase the chance of a security breach.  Any paperwork data will be kept in a locked cupboard and will be shredded once project has been completed.

 (this box should expand as you type)

	28
	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so, please explain. (Most relevant to academic staff) 

	
	
No

(this box should expand as you type)

	29
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)

	YES
	☒

	
	
	NO
	☐

	30
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	☒

	
	
	NO
	☐





SECTION K: Declaration
	31
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ 

	
	Signature of applicant:
	D.S Sheppard
	Date:
20/10/22




For STUDENT Submissions:
	32
	Director of Studies/Supervisor:
	S.A.Jones
	Date: 27 / 10 / 22

	33
	Signature:
	
[image: A pair of glasses
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For STAFF Submissions:
	34
	Academic Director/ Assistant Dean:
	
	Date:

	35
	Signature:
	

	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☒
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☐
	I have attached a full risk assessment (and have NOT completed Section H of this form) (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT

	☒
	I understand that it is my responsibility to ensure that the above-named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.

	☒

	I have deleted the guidance notes before submitting the PG2 for consideration



	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore, it is important that you check your University and personal email accounts regularly.

	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form (and receive the outcome) via systems explained to you by the supervisor/module leader.



This form is available electronically from the Academic Office web pages: https://www.uwtsd.ac.uk/academic-office/appendices-and-forms/ 


















Appendix C
Questionnaire for Participant
Media Overload - Based on COVID-19 Outbreak in the UK – How Has COVID-19 affected Mental Health in Adults

Dear Participants, 

I am inviting you to participate in this research by completing the following survey/questionnaire. The aim of this research is to investigate the relationship between the media and adults in the UK and how the media has affected the mental health of adults during the pandemic.  The following questionnaire will require approximately 5-10 minutes to complete.  Thank you for taking your time in assisting me with this research. Under no circumstances are you obliged to answer any of the questions, however, in doing so will greatly assist me in completing my research and enhancing the understanding of this research focus. The data collected will remain confidential and used solely for academic purposes. 


Thank you for your time and we hope you and your loved ones are staying safe always. 

Sincerely,



Final Year Student - BSC in Mental Health
Psychology and Counselling
University of Wales Trinity Saint David
Supervisor:  Dr Stuart Jones








Questionnaire
Section 1: Information Engagements on Social Media
How frequently did you receive COVID-19 information on social media platforms (e.g., Facebook, Twitter, Instagram, WhatsApp, Telegram, WeChat, etc…) during the pandemic?
Not at All
1
2
3
4
5
6
Very Frequently
How frequently did you express COVID-19 information on social media platforms (e.g., Facebook, Twitter, Instagram, WhatsApp, Telegram, WeChat, etc…) during the pandemic?
Not at All
1
2
3
4
5
6
Very Frequently

How often when you watched the pandemic unfold, did you get upset when looking at social media (e.g., Facebook, Twitter, Instagram, WhatsApp, Telegram, WeChat, etc…) during the pandemic?
Not at All
1
2
3
4
5
6
Very Frequently

Section 2: Information Engagements on Media (Newspapers/Television)
How frequently did, you receive COVID-19 information on regular media platforms (e.g., BBC, Sky News, Channel 4, etc…) during the pandemic?
Not at All
1
2
3
4
5
6
Very Frequently

How frequently did, you express COVID-19 information on regular media platforms (e.g., BBC, Sky News, Channel 4, etc…) during the pandemic?
Not at All
1
2
3
4
5
6
Very Frequently
How often when you watched the pandemic unfold, did you feel emotionally affected when watching regular news (e.g., BBC, Sky News, Channel 4, etc…) during the pandemic?
Not at All
1
2
3
4
5
6
Very Frequently








Section 3: Emotions (Stress)
Currently, I am a nervous person. *
Strongly Disagree
1
2
3
4
5
6
Strongly Agree


Currently, I feel so low that nothing could cheer me up. *
Strongly Disagree
1
2
3
4
5
6
Strongly Agree
Currently, I feel calm and peaceful. *
Strongly Disagree
1
2
3
4
5
6
Strongly Agree
Currently, I feel downhearted and blue. *
Strongly Disagree
1
2
3
4
5
6
Strongly Agree

Currently, I am a happy person. *
Strongly Disagree
1
2
3
4
5
6
Strongly Agree

Section 4: Perceived Information Overload
There are so many different recommendations about preventing COVID-19, so it is hard to know which ones I should follow. *
Strongly Disagree
1
2
3
4
5
6
Strongly Agree
It has gotten to the point where I do not even care to hear new information about COVID-19. *
Strongly Disagree
1
2
3
4
5
6
Strongly Agree
Information about COVID-19 all starts to sound the same after a while. *
Strongly Disagree
1
2
3
4
5
6
Strongly Agree

I forget most COVID-19 information right after I hear it. *
Strongly Disagree
1
2
3
4
5
6
Strongly Agree
I feel overloaded by the amount of information about COVID-19 that I am supposed to know. *
Strongly Disagree
1
2
3
4
5
6
Strongly Agree


Section 5: Social-Demographic Factors
To which gender identity do you most identify with?

Male
Female
Transgender.
Non-binary/non-conforming.

Not listed (please indicate in box) - 
Prefer not to respond.

What is your age? *

Your answer
Please rate your current mental health status in general. *
Very Bad
1
2
3
4
5
Very Good

Do you believe this has changed since the start of the pandemic *
No
Yes


In your opinion, has the media (all) contributed to making you feel better or worse during the pandemic *
Better
Worse

If Yes, please make a comment below as too why:  *



From your perspective, overall do you think the media has done a good or bad job of covering the real issues during the pandemic: *
Good
Bad












Appendix D

Study Debrief Form


[image: ]      School of Psychology 
Carmarthen Campus
Carmarthen 


Study Debrief Sheet 

In terms of mental health, what effect has the media had on adults during the pandemic?


Thank you for taking part in this online study.  


The aim of this study was to explore the effect the media has had on the mental health of adults.


If you wish to withdraw your data from the study, you must tell the researcher now.  After this point, all of your data will remain confidential/anonymous, and we will not trace it back to you.


If taking part in this study has raised any questions, please speak to the researcher Dominic Sheppard – 1902308@uwtsd.ac.uk  or contact the academic supervisor - Dr Stuart Jones – S.A.Jones@uwtsd.ac.uk



Thank you once again for taking time to participate in this study.




Dominic Sheppard
BSc Honours Applied Psychology 

University of Wales Trinity Saint David, Carmarthen 
Appendix E

Advert – Facebook
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Appendix F

Charts automatically generated by Google with results
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If Yes, Please make a comment below as too why:  *17 responses.
· No comment
· More grateful of my position as others have suffered.
· No comment
· No news is good news, though not helpful.
· Media contributions are mixed.
· Less activities and socialising
· Too much unreliable and not fact checked news stories around. It tends to make the person watching not trust what they are hearing.
· Media has kept my family and I informed on risks associated with COVID-19 and also recently in return to near-normal post COVID-19
· I needed to understand the situation in order to be able to deal with it and to look after myself and my family .
· Contradictory information, political behaviours inappropriate and no repercussions, flooded with information but not knowing what is factual and what is scare mongering
· So many different guidelines and rules just made it tiring to keep up with. Then I begin to worry if I'm doing the right thing or not.
· The media scare mongers so much it’s hard to watch / read.
· The advice given was not always appropriate to all. This coupled with how authorities behaved made for a lot of anger as I felt why are they allowed to meet etc. When I was told to stay at home
· negativity
· Media anti-government and continuously negative
· TOO MUCH NEGATIVITY
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