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Abstract:
The purpose of this research is to examine the variables that affect the entrepreneurial goals and choices when it comes to market promotion of sustainable products. The research endeavors to offer a contextual understanding of the particular factors that propel entrepreneurs towards sustainable entrepreneurship by merging the domains of sustainability and entrepreneurship. The research utilizes qualitative interviews in order to provide a full understanding of the issue. In the framework of promoting sustainable products, the research identifies and analyzes important elements that influence entrepreneurial goals and decision-making. Personal attitudes, arbitrary norms, environmental consciousness, apparent market demand, institutional backing, and ethical considerations are all included in this list. The research provides important insights into the motives and decision-making processes of entrepreneurs in the promotion of sustainable products by examining the interactions between these variables. The results have practical ramifications for business owners who want to practice sustainable entrepreneurship. These ramifications serve as a roadmap for business owners pursuing sustainability-driven endeavors, helping them to overcome obstacles and seize opportunities. In addition, the study offers policymakers advice with the goal of fostering an atmosphere that encourages sustainable business. These suggestions guide the creation of laws and policies that support sustainable business practices, encourage innovation, and advance the market adoption of sustainable goods. In the end, this study offers a novel addition to the more general objective of sustainable development. The study clarifies how entrepreneurship can help address social and environmental issues by identifying the motivations behind entrepreneurs' promotion of sustainable products. The results offer valuable perspectives on how to leverage entrepreneurship as a catalyst for sustainable development, influencing tactics and programs targeted at accomplishing sustainability objectives on a local and global scale.
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[bookmark: _Toc155031881]CHAPTER 1: INTRODUCTION

[bookmark: _Toc155031882]1.1 INTRODUCTION
Over the last year, there has been an increasing need for a more responsible and sustainable behavior of current and future businesses, requiring that environmental and societal needs are considered during the identification of opportunities and the subsequent initiation of new ventures. Numerous studies on this topic have been focused on the role of the entrepreneur in the organization, or on the importance of sustainable product for the environment and not only. However, a big gap in this process for entrepreneurs is in the promotion of the sustainable product in the market. So, it is understandable that the area of sustainable entrepreneurship calls for further research. 
In this research, I will carry out in-depth research of all the aspects covered in the topic and a critical analysis of those studied, so that we understand what are the factors that influence the entrepreneur’s decision making and why; based on which criteria the entrepreneur makes decisions when promoting a sustainable product in the market.
[bookmark: _Toc155031883]1.2 ORIGIN OF THE STUDY:
An environmentally conscious firm analyzes its impact on society and the environment in addition to earnings. Many individuals are becoming more and more concerned about sustainability, particularly in the corporate sphere. Sustainable business practices are quickly becoming essential for company owners, managers, and administrators.
A year ago, I become passionate about sewing, and I acquired the necessary techniques and I wanted to sew ecological bags. I was inspired the most by the people in the UK, as the people and culture were entirely new for me, and by the other European countries I visited. This is because both here in the UK and there, I saw a lot of people carrying such bags. These were used in everyday life and offered maximum utility by being practical for shopping and for studies, walks, and other ordinary moments of everyday life. Carrying and using ecological bags was not so current at that time and in the country where I came from, the Republic of Moldova. They did not get too much attention either from a recyclable point of view, not where they appreciated as a trend of the current period in the fashion industry. I did several searches about this product and its current status on the market, and thus I decided that I would like to create a sustainable product with a positive impact on ecology and current fashion. The beginning of this process was easy, with continuous learning and practice. But the biggest difficulty was and still is the promotion of this product in the market. As a young entrepreneur, I'm always looking for answers to the questions: who should I sell this product to? who will buy my product? if there are many creators of eco bags and the market is saturated. What characteristics of the product should I highlight when promoting it? how to explain to people the value of sustainable products? and dozens of other questions.
Being in my graduation year at the university, and having the opportunity to choose a research topic, I decided to combine my little accumulated experience with the research of several theoretical and practical aspects of other experts in the field, and to research what would be the factors that influence the decisions of an entrepreneur to promote sustainable products in the market.
[bookmark: _Toc155031884]1.3 BACKGROUND OF THE STUDY
Environmental marketing throughout the 1980s centered on creating goods with higher socio-environmental performance to market them to the "green consumer" seeking competitive advantage. This had a greater emphasis on opportunities and covered a far broader range of sectors. Beginning in the 1980s, marketers began to concentrate on selling products that were more environmentally friendly, such as those that were more energy-efficient (Chomova, 2022). Sustainable marketing is the next logical step and is viewed as a broader notion. It is committed to attaining the 'triple bottom line' by developing, manufacturing, and delivering sustainable solutions with higher net sustainable value while consistently pleasing customers and other stakeholders. Sustainability has become more than simply a term in recent years. Be it in the context of environmental, economic, or social growth. Currently in most business ecosystems that develop and change at breakneck speed, a proactive approach to sustainable marketing is adopted. Companies have incorporated sustainable solutions into their products and promotions. Packaging using sustainable materials, requiring sustainable practices from suppliers, providing clean water to communities and reducing carbon emissions are excellent examples of how companies can protect the environment by practicing and communicating sustainability (Awais, 2023). With such a rapid development in the environmental industry, the role of the entrepreneur in the business is increasingly in demand, this being one of the factors of major importance in the decision-making of an entrepreneur. A well-prepared entrepreneur is the one who can adapt in a short time to the changes occurring in the market. As I mentioned above, in recent years, many companies are changing their style of being and promoting their products. This process is influenced by the events of the last decades. As a result, entrepreneurs are responsible for acting on time and applying the most current methods to ensure efficiency in their business, so that its principles are in permanent connection with consumers and their needs. In this context, several factors influence the intentions and decisions of an entrepreneur. Thus, the researcher is going to investigate who they are and what role they have in entrepreneurial life (Awais, 2023).
[bookmark: _Toc155031885]1.4 PROBLEM STATEMENT
Entrepreneurship is described as the process by which an organization emerges. The intentions of entrepreneurs are critical to this process, as they are the first in a series of acts leading to organizational formation. As a result, entrepreneurial intention is a deliberate decision to start a new firm rather than being influenced by external factors. Everyone may have the capacity to be an entrepreneur due to their own skill and self-efficacy, but they may not make the shift due to a lack of intention (Manuel González-Sánchez, 2022). Entrepreneurship is a personal attitude that signifies a desire to expand through inventive acts as well as the ability to identify chances in the environment. Becoming an entrepreneur entails both generating and diversifying new products and services, as well as engaging in pre-existing organizational processes. Understanding the problem at hand and how crucial it is to make changes for the business and the planet is the first step in making firms more sustainable. As a result, it is regarded as a multidisciplinary phenomenon that integrates cognitive, personal, social, economic, political, and cultural variables. The analysis of the combination of all of these factors aids in the prediction of entrepreneurial intention; in fact, it has been the most widely used model in the study of this phenomenon in recent years, as entrepreneurship is regarded as a critical component of the modern economy due to its contribution to economic growth and job creation (Manuel González-Sánchez, 2022). Sustainability can be summed up as our capacity to satisfy everyone's demands today without affecting the possibilities and security of next generations. Businesses are increasingly embracing a sustainable perspective, and as a result, they are starting to assess their own performance using the triple bottom line. People, profit, and the environment are the three components of this performance measurement. Therefore, while businesses must be lucrative to thrive, they also need to consider the other two human needs in order to be sustainable. Three tasks are essential to the success of any organization. They are marketing, finance, and operations. Any business must succeed through sustainable marketing because it includes all revenue-generating activities. The process of communicating your commitment to sustainability to your consumers, staff, partners, etc. is known as sustainable marketing. You can successfully engage in sustainable marketing after starting your company's sustainability journey. Your company will gain the confidence of customers and, as a result, their loyalty by implementing sustainable marketing strategies. Loyalty is the strongest competitive advantage available in the market today (Dylan West, 2022).
Besides the implementation of sustainable strategies within the organization, the most difficult thing is their promotion and market position, because there are barriers that can affect this process. To better position their products for growth, sustainability marketers should be aware of these three major obstacles: price, performance, behavioral change. Many consumers are aware that cost is a barrier to buying sustainable goods and services. Customers in the US think environmentally friendly products are excessively pricey, according to 66% of customers. These items frequently cost more than the most widely used consumer counterparts, whether consumers are looking to buy an energy-saving light bulb or ecologically friendly household cleaning solutions. Also, roughly a third in the around the globe, still question the efficacy of green products versus their regular, nongreen product alternatives despite strides made in product performance (Natalie Chladek, 2019).  Marketers must emphasize the traditional benefits of a sustainable good while also demonstrating the product's performance. This may be more crucial than emphasizing the sustainability benefits to overcome consumer uncertainty. Many sustainable methods necessitate consumers changing existing habits and adopting new ones. Entrepreneurs may assist consumers adopt new behaviors and acquire new items more rapidly by emphasizing the benefits and long-term cost savings of promoting the product (Ditlev-Simonsen, 2022).
[bookmark: _Toc155031886]1.5 AIM
The aim of this study is to investigate influencing factors of an entrepreneur intention and decision-making to promote sustainable products in the market.
[bookmark: _Toc155031887]1.6 OBJECTIVES
· To understand various factors influencing entrepreneurial intentions and decision making to promote sustainable products.
· To identify issues and challenges for entrepreneur to promote sustainable products in the market.
· To analyze the impact of entrepreneurial decision to promote sustainable products in the market.
· To suggest strategies to entrepreneur for making positive intension and decision-making to promote sustainable products.
[bookmark: _Toc155031888]1.7 RESEARCH QUESTION
How does entrepreneur overcome issues and challenges of promoting sustainable products?
[bookmark: _Toc155031889]1.8 SIGNIFICANCE OF THIS STUDY
A more sustainable future is essential. The depletion of natural resources could result from disregarding sustainability. Researching sustainability is crucial even if you are not specializing in environmental science. 
The three fundamental pillars of sustainability are environmental preservation, social development, and economic development. Maintaining access to necessary natural resources without sacrificing quality of life, as well as being aware of and legally protecting human health from pollution and dangerous acts of businesses and organizations, are all crucial components of social development. How ecosystems should be studied and maintained, as well as how technology might help create a future that is more environmentally friendly, are all aspects of environmental conservation (Mason, 2019).
Entrepreneurs are well-positioned to solve environmental and social concerns at the same time, but they lack the tools necessary to accurately assess these effects in order to show an overall beneficial outcome and reinforce their value proposition. Promoting green qualities alone is insufficient to alter the behavior of most consumers. Utilizing social media, official and informal sustainability networks, IT, sustainability legislation, and consumer awareness are key to developing profitable business models and competitive strategies that are difficult to copy (Veleva, 2021).
The study is important because it will allow a wider development of the concept of entrepreneurship, its role in the promotion of sustainable products, the factors influencing its effects. At the same time, this study will provide a critical analysis of all the elements listed above.
[bookmark: _Toc155031890]1.9 RATIONALE OF THIS STUDY
Increased attention has been given in recent years to the actions firms are taking to promote more environmentally friendly business practices, particularly through the development and application of green technology. The financial crisis, social unrest, and environmental issues have all had a greater impact on human civilization and the natural world. Green values, also referred to as environmental values, are crucial for a sustainable enterprise model. More specifically, "green" business ventures are becoming more and more well-liked, and discussions about sustainable entrepreneurship have centered on the critical role of corporations in resolving problems with social and environmental sustainability as well as coming up with solutions for cleaner technological and production processes. Entrepreneurs that practice sustainability work to develop, adapt, and integrate systems that result in prospects for sustainable and lucrative commercial ventures. These goals give developing business owners a foundation on which to build something durable (Nosheena Yasir, 2023). From what was said above, it is understood that how this research topic is relevant nowadays, and it has close connection between entrepreneurs and sustainable products. Respectively, the title of this report is a summary of the basic elements of this process, because the researcher will analyze the role of the entrepreneur for organization, which are the factors that can influence the decisions and intentions of an entrepreneur to promote sustainable products in the market, and the role of sustainability itself.
[bookmark: _Toc155031891]OUTLINE OF THE STUDY
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[bookmark: _Toc155031892]1.10 SUMARY OF CHAPTER 1
Concluding what was said above, I can say that the entrepreneur is one of the most important figures in the organization so that he decides whether it is necessary to act in time in favor of the needs of the users or not. More and more businesses are mobilizing to create and promote sustainable products in the market. As a young entrepreneur, I believe I made the right decision to create such products and research the above topics. Through what we have studied so far, we have analyzed where these problems started, what are the current problems of entrepreneurs in this sense, i.e. the promotion of sustainability, we have established objectives to be interpreted, how rational is this problem at the current moment, why more organizations tend to develop this side, and what are the potential factors that would influence the entrepreneur's intention when promoting sustainable products in the market.

[bookmark: _Toc155031893]CHAPTER 2: LITERATURE REVIEW
[bookmark: _Toc155031894]2.1 INTRODUCTION
This chapter offers a thorough analysis of the body of research on the variables impacting the intents and choices made by entrepreneurs to advance sustainable products in the marketplace. This chapter lays the theoretical groundwork for comprehending the intricate interactions among entrepreneurship, sustainability, and other main aspects of this subject.	
[bookmark: _Toc155031895]2.2 CONCEPTS OF ENTREPRENEURSHIP
The concept of entrepreneurship is complex and includes finding, creating, and pursuing opportunities to add value. It comprises starting and running a venture, be it a social enterprise, a new company, or an inventive effort inside an already-existing organization. Because they have a special combination of abilities, traits, and perspectives that allow them to overcome obstacles and take advantage of business possibilities, entrepreneurs are the engine powering entrepreneurship (HAYES, 2023). 
2.2.1 [bookmark: _Toc155031896]Definition
In its most basic form, entrepreneurship is the act of one person or a small group of people taking a risk and starting a new company. An aspirant entrepreneur actively searches out a certain commercial endeavor, and the entrepreneur bears most of the project's risk. As a result, should the idea succeed, this individual will also stand to gain the most. The capacity and willingness to create, plan, and manage a business venture along with all its uncertainties, to turn a profit is what is known as entrepreneurship. The creation of new companies is the most well-known instance of entrepreneurship (Diandra, 2020). 
[bookmark: _Toc155031897]2.2.2 Characteristics of entrepreneurs
According to (HAYES, 2023) entrepreneurs have many characteristics. Out of many, some important characteristics are presented below: 
· Innovation: The foundation of entrepreneurship is innovation. Entrepreneurs see and seize chances by launching novel concepts, goods, procedures, or company structures that improve the market and set themselves apart.
· Taking Calculated Risks: Being an entrepreneur means accepting uncertainty and taking measured risks. Entrepreneurs understand that failure is a possible conclusion but also a potential source of important learning, therefore they are willing to spend time, money, and resources into endeavors with unclear outcomes.
· Proactivity: Rather than waiting for chances to present themselves, entrepreneurs actively seek out and create them. They have an optimistic outlook and can quickly adjust to shifting consumer tastes and market situations.
· Vision and Passion: Entrepreneurs are passionate about their ideas and business endeavors and have a clear vision of their objectives. They have the capacity to encourage and inspire people to share their vision, which is essential for drawing funding and developing a profitable business.
· Resource Mobilization: Managing and effectively mobilizing financial, human, technological, and network resources are all part of entrepreneurship. To make their ideas a reality, entrepreneurs are skilled at finding and using resources.
· Independence and Autonomy: Being an entrepreneur gives people the chance to run their own businesses and exercise control over how they work and make decisions. Because it gives them the freedom to mold their businesses into what they see fit their vision and beliefs, entrepreneurs embrace independence and autonomy.
[bookmark: _Toc155031898]2.2.3 Background
Over time, the idea of entrepreneurship has changed and been examined from a variety of angles. As the industrial revolution began in the late 1700s and people began to take advantage of new market opportunities and technological developments to launch enterprises and spur economic growth, it rose to prominence. Social entrepreneurship, which emphasizes making a positive social or environmental impact in addition to financial sustainability, is a new addition to the subject of entrepreneurship, which was formerly limited to typical commercial ventures. Furthermore, the notion of intrapreneurship has garnered prominence, denoting entrepreneurial endeavors within well-established establishments, when staff members demonstrate entrepreneurial attributes and propel innovation in their designated capacities. Ever since the dawn of time, supply and demand, two fundamental forces of the market, have governed entrepreneurship. To satisfy the requirements of farmers, early Agricultural Revolution entrepreneurs gave them equipment and housing. They received enough food to feed their families in return (Link, 2009). The tools of entrepreneurship underwent significant changes over time, but the fundamental motivations for entrepreneurship did not. Entrepreneurs emerged everywhere in the world to meet supply with demand. To address issues that no one had ever addressed before, they innovated and created new technology. Competition, however, has made sure that the entrepreneur's self-interest does not have a detrimental overall effect on society. Entrepreneurs are prevented by competition from, for example, overcharging for goods or underpaying employees. These fundamental tenets of entrepreneurship are unlikely to alter in the near future. Because of this, entrepreneurs will always hold a unique position in society and be at the front of innovation (Wadhwani, 2006).
[bookmark: _Toc155031899]2.2.4 Importance of Entrepreneurship
The reason entrepreneurship is valuable to society is that it fosters innovation and advances humanity toward a better condition of existence. In essence, entrepreneurs who take on risk are doing it for the sake of the community. Entrepreneurship is a corporate function that is closely related to the economy. As firms aim for efficiency, entrepreneurial inventions can drive economic growth. Additionally, as entrepreneurial efforts expand, they can foster employment growth and open new opportunities (Diandra, 2020). Why entrepreneurship matters are that it offers the following advantages:
· The creation of employment opportunities: Entrepreneurs launch new businesses, which could increase employment opportunities for people. When someone launches a new company, they usually get the chance to work for themselves, support other companies, and grow their own. Entrepreneurs could create jobs for others while also making money for themselves. Thus, new jobs at all levels are typically created via entrepreneurship.
· Innovation: The ability to innovate is what makes someone an entrepreneur, whether they work for a government agency, a startup, or an established corporation. It is the procedure that either creates new resources capable of producing wealth or increases the capacity of already-existing resources to provide additional income. It develops new product lines, enhances concepts, markets, technology, and product quality, and generally makes life simpler for business owners and customers alike.
· Leads to higher living standards: The phrase "standard of living" refers to a theory of greater consumption of various goods and services throughout time. It often relies on what's available on the market. Due to its inventiveness, entrepreneurship can produce a vast variety of goods in many fields. A business owner can create goods and services to meet consumer needs even if they serve a very limited market. Even the most specialized needs can be met by them. Entrepreneurship can raise your level of living because it typically results in the creation of new jobs and revenue for a family (SETH, 2021).
· Encourages the growth of communities: Entrepreneurs have the power to unite and foster goodwill among people who share similar objectives and passions. Entrepreneurs may also contribute to charitable funding. Communities frequently benefit socially and economically from their goods and services. Positive developments like fewer slums, improved sanitation, a trained workforce, and improved infrastructure are typically brought about by this. In general, entrepreneurship raises living standards and encourages community stability.
· Makes a social welfare contribution: By bringing people together and helping, entrepreneurship also promotes social unity and changes. It enables the underprivileged and marginalized groups in society to meet their fundamental necessities by giving them a source of income. A sense of togetherness may frequently be fostered by entrepreneurship by embracing individuals from diverse backgrounds and identities (SETH, 2021).
[bookmark: _Toc155031900]2.2.5 The Challenges of Entrepreneurship
Being an entrepreneur can bring you riches, independence, and the chance to create the lifestyle of your dreams. However, there are a lot of obstacles that come with being an entrepreneur that might prevent you from reaching your objectives and perhaps make it harder than your former life.
· Collaboration and delegation.
So, moving from that "job" to a "company" that is independent of you and runs on its own is one of the hardest tasks of entrepreneurship. You also need a team and the ability to assign tasks to them to accomplish that. You might have to handle everything yourself when you first start out in business. However, you must switch from a "How" attitude to a "Who" mindset if you want to scale and grow (Strategic Coach, 2022).
· Focus and productivity.
This is a problem that many entrepreneurs face since they think there is always more work to be done in their company. They cannot concentrate on a single work because there are too many other issues on their minds, or they feel like they're not producing enough.
· Forming virtuous habits and reaching objectives.
The relationship between entrepreneurship and personal growth is complex for a reason. You can carry out your daily tasks, advance in your career, and get promoted at work. There are far more obstacles in entrepreneurship since there is no predetermined course to take. Setting and completing goals is essential if you want to grow your business. It is not as easy as it seems to do that! It's among the most typical difficulties faced by business owners.
· Issues with work-life balance.
The typical entrepreneur puts in 66 hours a week at work, but many put in much more. Releasing yourself might be challenging when you feel like you are the center of attention. One of the most upsetting aspects of being an entrepreneur is that it may lead to fatigue, negatively impact relationships, and even be detrimental to your health. However, the truth is that working more hours does not pay off, particularly when you're an entrepreneur! Many people believe that they may achieve their goals more quickly by working harder and longer hours. That isn't true in the context of entrepreneurship. We've discovered that entrepreneurs become more innovative the freer time they have. Their level of creativity increases along with their income and profit margins.
· Time management and procrastination.
One of the main reasons why so many entrepreneurs struggle with time management is procrastination. If an entrepreneur must handle every aspect of your business on their own, he will unavoidably have tasks that you detest, which will make you put them off (Cremades, 2019).
[bookmark: _Toc155031901]2.3 CONCEPT OF ENTREPRENEURIAL INTENTION
The formulation of an entrepreneurial intention and the execution of an entrepreneurial behavior comprise the two stages of the entrepreneurship process. The creation of entrepreneurial intention is the first step in any entrepreneurial endeavor and is a strong predictor of entrepreneurial behavior. Many studies conducted recently have examined the various factors that influence an individual's intention to pursue entrepreneurship, including personal traits, self-efficacy, perception of risk, system design, and so forth. Unquestionably, the development of entrepreneurship requires the presence of entrepreneurial intention (Awais, 2023).
[bookmark: _Toc155031902]2.3.1 Definition
The innate preference, thought process, and behavioral inclination of an entrepreneur to launch a new company is known as entrepreneurial intention. Some understand entrepreneurial intention as a prospective entrepreneur's subjective attitude and anticipation regarding whether they will engage in entrepreneurial activity. The idea that entrepreneurs want to launch a firm is one definition of entrepreneurial aim. To put it simply, entrepreneurial intention is a mental state that directs our focus toward business objectives to produce entrepreneurial outcomes. It also acknowledges that people take initiative to start new companies or infuse new values into already-existing ones (Pratt, 2019).
[bookmark: _Toc155031903]2.3.2 Importance of entrepreneurial intentions 
The factor of entrepreneurial intention helps to a hold on entrepreneurial ideas, the rationale for developing and creating a self-interested firm. Entrepreneurial intent is essential for initiating a new trip in the entrepreneurial business. Many people are already involved in entrepreneurial concepts that have the potential to improve their business journey. Researchers distinguish three methods of measuring people's interests: desire, forecasting, and behavioral intention. In business, entrepreneurial intention refers to a new entrepreneur's ambition to start his business with devotion. Entrepreneurial initiatives can be seen as a mainstay of the entrepreneurial process. Previously, researchers discovered that entrepreneurial intention has an important impact in forecasting entrepreneurial endeavors. A previous study examined many personal and contextual characteristics that have a direct impact on entrepreneurship via entrepreneurial intention identified through new firms. Individuals who obtain entrepreneurial launches will be more drawn to this profession's ambition and will exert greater effort toward aims. The entrepreneurial initiative is critical to achieving good results in good profits for improved results (Douglas, 2020).
[bookmark: _Toc155031904]2.3.4 Factors influencing entrepreneurial intentions. 
A person's entrepreneurial intent can be influenced by a variety of variables. Individual-level variables and contextual-level factors are two types of factors. Here are some important influences:
Personal Qualities and Features: A person's ambition to start a business may be influenced by a few personal qualities and features. These include a strong internal locus of control, a high need for achievement, self-efficacy, a penchant for taking risks, inventiveness, and proactiveness. Because they have the motivation, self-assurance, and fortitude to face the difficulties of entrepreneurship, people who exhibit these qualities are more likely to intend to become entrepreneurs (Bilgiseven, 2019).
Previous Entrepreneurial Experience: Having worked in a startup or operated a firm in the past might have a big impact on one's intention to become an entrepreneur. People who have had first-hand experience as entrepreneurs are more likely to adopt a favorable outlook on the field and have a greater comprehension of the opportunities and difficulties it presents. They may gain insightful knowledge from this experience and feel more confident to pursue their entrepreneurial goals (Bilgiseven, 2019).
Social Networks and Role Models: It is impossible to overestimate the impact of social networks and role models. Aspiring entrepreneurs can be inspired and motivated by interacting with successful business owners or people who have launched their own projects. Entrepreneurial intention can be increased by positive role models that offer direction, encouragement, and a sense of possibilities. Furthermore, a person's intention to pursue entrepreneurship can be strengthened by having access to peers, mentors, and supporting networks who also have entrepreneurial goals (Davidsson & Honig, 2003).
Economic Factors: The state of the economy and the prospects for entrepreneurship in a certain area or nation might have an impact on the desire to start a business. Good economic conditions, like capital availability, consumer demand, government assistance, and a friendly business climate, can raise the perception of entrepreneurship's viability and appeal. On the other hand, a lack of capital, a restricted market, and unstable economic conditions might impede the goal of entrepreneurship (Bilgiseven, 2019).
Social Capital and Family Support: These two factors are very important in determining an individual's intention to become an entrepreneur. An individual's goal to become an entrepreneur can be positively influenced by supportive family circumstances where entrepreneurship is seen as a legitimate career choice and supported. Furthermore, social capital can reinforce the entrepreneurial intention of aspirants by offering them opportunities and significant support through networks, partnerships, and resources within the community (Altinay & Lashley, 2012).
[bookmark: _Toc155031905]2.3.5 Entrepreneurial Theories
The advancement of the subject of entrepreneurship still depends on entrepreneurial theories and research. Scholars have proposed several theories to explain the topic of entrepreneurship. The fields of economics, psychology, sociology, anthropology, and management are the sources of these theories.
1.Theory of Sociological Entrepreneurship
One of the main theories of entrepreneurship is the sociological theory. The social setting is the main subject of sociological inquiry. Stated differently, the level of analysis in sociological theories is customarily the society (Landstrom, 1998). Four social contexts that are related to entrepreneurial opportunities have been identified by (Reynolds, 1991). First, social media platforms. Here, social relationships and linkages that foster trust rather than opportunism are the main priorities. Put another way, success for the entrepreneur comes from maintaining faith with the people, not from taking unfair advantage of them. In the second, which he dubbed the "life course stage context," people who have chosen to become entrepreneurs' life circumstances and characteristics are examined. People's experiences have the power to shape their thoughts and behaviors, inspiring them to live meaningful lives. Ethnic identification is the third scenario.  Sociological background is one of the key "push" elements that encourages someone to start their own business. The term population ecology refers to the fourth social context. The premise is that environmental elements are critical to a business's ability to survive. A new venture's survival or an entrepreneur's success may be impacted by a number of environmental elements, including the political system, laws passed by the government, customers, staff, and competitors (Reynolds, 1991).
2. Schumpeter’s innovation theory
None of the early innovators have had the same impact as the Schumpeter, despite accounts of the term "innovation" being used to refer to unique things since the late 1880s. He contends that customer tastes are predetermined and do not change on their own. This implies that they are not the source of the economic shift.  Furthermore, consumers take on a passive part in the process of economic development.  In his Theory of Economic Development and subsequent research, Schumpeter classified development into five categories and defined it as a historical process of structural changes that are primarily driven by innovation (SCHUMPETER J. A., 1939). 
1. the introduction of a novel product or a species of an existing product. 
2. the use of novel production or sales techniques for a product, which have not yet been validated in the market.
3. the formation of a new market, one for which an industry branch was not previously represented. 
4. the acquisition of new raw material or semi-finished product suppliers.
5. the adoption of a new industry structure, such as the establishment or dissolution of a monopolistic position.
Anyone looking to make money, according to Schumpeter, must innovate. This will result in a different utilization of the productive resources already available to the economic system. According to Schumpeter, innovation is a key factor in economic dynamism and competitiveness. According to Schumpeter, innovation is an ongoing process of industrial mutation that continuously transforms the economy from the inside out, continuously dismantling the previous system and establishing a brand-new one (SCHUMPETER J. A., 1934).
In this study, we adopted the second theory, Schumpeter's, because it involves innovation. Sustainable businesses are not always an innovation, but the vast majority involve innovative ideas to produce something, or to create an innovative service from already existing sources.

[bookmark: _Toc155031906]2.4 THE CONCEPT OF DECISION MAKING
Business decision-making is a methodical process that enables experts to address issues by considering options, assessing the available data, and selecting a course of action. At the conclusion of this well-defined procedure, there is also a chance to assess whether the choice was the appropriate one.
2.4.1 [bookmark: _Toc155031907]Decision-making process steps
Different sources report that there are 7 important steps in making decisions by entrepreneurs:
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Fig.1 The 7 steps of decision-making process (Gavin, 2020)
1. Determine the choice: An entrepreneur must first decide what issue or question must be answered to decide. Make sure your choice is clear. The decision train will derail before it even leaves the station if you choose the wrong problem to solve or if the problem you have picked is too broad.
2. Compile pertinent data: After you've decided what to do, it is time to get the data you need to make that decision. Make an internal evaluation to determine the areas in which your organization has excelled and failed in relation to your choice. Additionally, look for information from outside sources, such as studies, market research, and, occasionally, assessments from compensated consultants (Gavin, 2020).
3. List the options: Now that you have pertinent facts at your disposal, consider potential fixes for your issue. When attempting to achieve a goal, there are typically multiple options to consider. For instance, if your business wants to increase social media engagement, you have the option of implementing paid social media ads, altering your organic social media strategy, or doing both at once.
4. Consider the evidence: After entrepreneur have determined several options, consider the evidence supporting or refuting each option. Examine what businesses have done in the past to succeed in these areas and carefully consider the successes and failures of your own corporation. Determine the possible drawbacks associated with each of your options and compare them to the potential benefits (Sassetti & Cavaliere, 2022).
5. Select from available options: This is where you truly make the decision in the decision-making process. Hopefully, you have determined and made clear the decision that needs to be made, compiled all pertinent data, and planned and thought through the possible courses of action. You ought to be ready to decide.
6. Act: After you've made a choice, follow through on it! Create a strategy to help you make your decision real and attainable. After creating a project plan in accordance with your choice, give your team assignments (Gavin, 2020). 
7. Evaluate your choice: Take a critical look at your choice after the period you specified in the first step of the decision-making process. Have you resolved the issue? Have you responded to the query? Did you achieve your objectives? (Sassetti & Cavaliere, 2022)
[bookmark: _Toc155031908]2.4.2 Influence on Entrepreneurial decision-making
Entrepreneurial decision-making is influenced by cognitive elements like risk perception, opportunity awareness, and environmental information. People who are better knowledgeable about the environment and think sustainable business endeavors are less hazardous are more inclined to choose to support sustainable items (Sassetti & Cavaliere, 2022). Government policies, rules, and incentives are only a few institutional elements that have a big impact on how entrepreneurs make decisions. Entrepreneurs may be encouraged to adopt sustainable practices through supportive policies that promote sustainability and offer financial incentives.
Entrepreneurial decision-making is also influenced by market factors and consumer desire for sustainable products. According to studies, business owners are more willing to advocate for sustainable products when they see a rising market need and the possibility of profit. Entrepreneurial decision-making is influenced by resource limits and availability, such as access to finance, technology, and connections. Entrepreneurs attempting to market environmentally conscious goods may face problems owing to a lack of resources, but these obstacles can be overcome with the help of creative ideas and cooperative networks (Caputo & Pellegrini, 2019). The different elements that affect entrepreneurial intents and decision-making to market sustainably produced goods are highlighted in this literature review. Entrepreneurial intentions are shaped by personal traits, social networks, education, and experience, whereas decision-making is influenced by cognitive variables, institutional factors, market conditions, and resource limitations. Policymakers and business owners who want to promote sustainable entrepreneurship and accelerate the acceptance of sustainable products must comprehend these issues (Jadhav, 2019).
[bookmark: _Toc155031909]2.4.3 Decision-making Theories
1. Rational Choice Theory: 
This theory postulates that people weigh the advantages and disadvantages of several possibilities before deciding on the course of action that will maximize their utility or value. This idea states that before planning, entrepreneurs consider the possible risks, rewards, and probabilities associated with different alternatives. The rational choice theory places a strong emphasis on how crucial information processing and logical reasoning are to making decisions (Dawes & Hastie, 2010). Decision-makers have distinct preferences and make decisions that are consistent with those preferences, according to the rational choice theory. After weighing the pros and cons of each option and estimating the likelihood of various outcomes, they choose the one with the highest expected utility. The theory makes the assumptions that people making decisions have perfect knowledge, can compute probabilities with accuracy, and are able to think through and evaluate complex circumstances where decisions need to be made (Dawes & Hastie, 2010).
2. Effectuation Theory: 
Saras Sarasvathy (Sarasvathy, 2008) developed this theory, which focuses on how entrepreneurs make decisions. It recommends that business owners make decisions in the face of uncertainty by applying a set of heuristics and principles. The concept of "creating the future" as opposed to "predicting it" is emphasized by effectuation theory. Entrepreneurs take advantage of unanticipated circumstances by starting with their current resources and competencies and co-creating opportunities with stakeholders in an iterative manner. According to effectuation theory, making decisions as an entrepreneur entail using both causal reasoning which predicts and controls outcomes and effectual reasoning, which makes use of existing resources to achieve novel goals. It highlights how crucial iteration, action, and learning processes are to entrepreneurial endeavors (Sarasvathy, 2008).
Rational Choice Theory is the most relevant in this study, as it presupposes a thorough analysis by entrepreneurs of all the advantages and disadvantages of a decision and does not presuppose a quick decision to solve some situations. In my view, every entrepreneur must think this way, regardless of the type of business, so that any decision influences, in one way or another, the development of the business.
[bookmark: _Toc155031910]2.5 SUMARY OF CHAPTER 2
A literature review is a chapter that provides a good understanding of the elements that influence entrepreneurial ambitions and decision making to promote sustainable goods in the market.  Begin with explaining the concept of entrepreneurship and its importance in addressing sustainability concerns we can see numerous definitions and conceptions for this subject. Furthermore, the chapter covers theoretical framework for understanding the elements that influence entrepreneurial intents and decision making in the promotion of sustainable products, laying the groundwork for the succeeding chapters.
[bookmark: _Toc155031911]CHAPTER 3: RESEARCH METHODS AND METHODOLOGY
[bookmark: _Toc155031912]3.1 INTRODUCTION
 This chapter will introduce and explain the research methods will be used to examine the variables impacting entrepreneurial intents and decision-making to market sustainably produced goods. In order to ensure the validity and trustworthiness of the research findings, this chapter seeks to clearly explain the approach used to gather and analyze data. 
The proposed research philosophy of this study will be Epistemology. This is because the researcher in this case acknowledges the irrational nature of knowledge and the need for a practical and context-dependent approach to comprehend the entrepreneurial goals and decision-making to promote sustainable products (Dawson, 2019). 
The proposed research paradigm of this study will be interpretivism. This is because interpretivism enables the exploration and comprehension of the various viewpoints, motives, and values that affect business intents and choice-making in relation to promoting sustainable products. It also enables the examination of sociocultural elements including social interactions, norms, and values that affect entrepreneurial aspirations and decision-making (Saunders M. N., 2019).
The research approach in this study will be inductive. Using an inductive methodology, researchers can pinpoint the context-specific characteristics that are specific to the promotion of sustainable products. An exploratory study that aims to produce fresh insights and understandings from the context of business intents and choices made to support sustainable products might benefit from an inductive approach (Devi, 2017). 
The proposed research method for this study is qualitative. This is because the researcher will be able to collect data from different subjective experiences, viewpoints, and meanings. Qualitative data collecting approaches such as interviews, observations, and textual analysis enable the acquisition of extensive, contextualized, and thorough information (Miles & Huberman, 2014).
The research strategy in this study will be narrative. Because this strategy entails telling a story or presenting a cohesive narrative based on the facts collected. It is especially useful for investigating factors impacting entrepreneurial intents and decision making in the context of promoting sustainable products, as it provides a rich and contextual knowledge of the phenomenon (Dawson, 2019).
[bookmark: _Toc155031913]3.2 SAMPLING METHODS
Several aspects should be examined when choosing a sampling strategy for this research, including the research objectives, the population of interest, the available resources, and the required level of generalizability. In this research, will be used non-probability sampling methods because the target population will be not randomly chosen for sampling participants as individuals in this case are chosen based on convenience or predetermined criteria. Convenience sampling, purposeful sampling, snowball sampling, and quota sampling are examples of non-probability sampling techniques (Pradhan, 2019). Non-probability sampling techniques are frequently employed in qualitative research or in situations where the target population is poorly defined or difficult to reach. Purposive sampling technique entails choosing people who fit requirements or have qualities pertinent to this study.  The researcher can target people with expertise or experience linked to sustainable product decision-making and entrepreneurial goals by using purposeful sampling. Participants can be chosen according to factors like their experience with entrepreneurial endeavors, knowledge of sustainability, or participation in sustainable firms. To find more possible participants, snowball sampling depends on recommendations from original participants. To get started, find a few people who are knowledgeable about sustainable products and entrepreneurial decision-making, and ask them to recommend additional people they know who might be interested. This technique, which uses current networks to increase the sample, is especially helpful when the target population is small or challenging to reach (Saunders & Lewis, 2019 ).
Expert Sampling chooses individuals who are regarded as authorities or experts in the fields of entrepreneurship and sustainable products. Regarding the variables impacting entrepreneurial ambitions and decision-making in this situation, experts might offer insightful opinions. 
Recognizing the constraints and possible biases related to the selected sampling strategy is crucial when employing non-probability sampling techniques. Because non-probability sampling selects the sample according to convenient or predetermined criteria, results may not be generalizable to a larger population. Nevertheless, it can nevertheless offer insightful information about the variables affecting entrepreneurial goals and sustainable product decision-making. Researchers should also think about the size and makeup of their sample to make sure it is representative of the pertinent traits or viewpoints they are trying to record and varied. The sample strategy you select should be in line with your study goals, the type of research questions you are asking, the resources you have at your disposal, and participant access (Saunders & Lewis, 2019 ).
[bookmark: _Toc155031914]3.3 DATA COLLECTION TOOLS & TECHNIQUES
Simply mention data collection tools will be used as semi-structured interviews. This is because interviews enable a thorough investigation of the variables affecting entrepreneurial decision-making. The researcher can understand in-depth insights into the ideas, drives, and experiences of businesses on sustainable product promotion by asking open-ended questions and following up with more inquiries. This approach enables participants to give insightful, nuanced comments, resulting in a thorough comprehension of the subject. Interviews provide researcher the freedom to modify questions and strategy based on the results. Also, it offers a chance to record the entrepreneur's individualized perspectives and experiences (Silverman, 2017). 
Here are some important points to remember and details about using interviews as a method of gathering data for the study. Depending on the goals of the study and the kind of information researcher wish to gather, he can take into consideration a variety of interview formats. Structured, semi-structured, unstructured, and open-ended interviews are a few popular forms of interviews. Structured interviews adhere to a predefined list of inquiries and possible answers. They come in handy when you need to collect particular data in a consistent way. Semi-structured interviews combine a set list of questions with the freedom to go more into specific subjects or cover new ground. They enable more thorough answers and follow-up inquiries. Open-ended or unstructured interviews offer the greatest degree of flexibility, enabling participants to freely share their ideas and experiences. Although this method can produce rich qualitative data, its analysis might take longer. Interview Guide: To guarantee uniformity and organization throughout the interviews, create an interview guide. In addition to providing a list of subjects or questions you wish to address; the interview guide should provide you flexibility to delve into the individual viewpoints and experiences of each participant (Study Smarter, 2022). During the interviews, the guide can be used as a reference to help you stay on task while also allowing for natural interaction. Choose participants who have relevant knowledge and experience on sustainable product decision-making and entrepreneurial intentions based on your non-probability sampling approach. Consider elements like their experience with entrepreneurship in the context of sustainable products, their knowledge of sustainability, or their participation in sustainable enterprises. To capture a variety of viewpoints, make sure that participant attributes are diverse. Conducting the Interviews: Make sure the participants are in a relaxed and stimulating environment when conducting the interviews. Obtain informed consent, ensure participant confidentiality and anonymity, and clearly explain the study's goal. To encourage individuals to fully share their opinions, use active listening techniques. With the participants' consent, record the interviews to guarantee that the data is accurately captured. Data Analysis: Compose a thematic transcription of the interview recordings and examine the information. Finding patterns, themes, and important insights from the interview responses is the goal of thematic analysis. To classify the data and find reoccurring themes or ideas, use coding techniques. Make sense of the data by analysing it considering the goals and research questions (George, 2022).
It is significant to remember that although interviews offer rich qualitative data, they might not permit generalization to a broader population. Nonetheless, they provide insightful information on what drives entrepreneurial aspirations and choices about sustainable products.
[bookmark: _Toc155031915]3.4 WAYS OF INTERPRETING DATA
Thematic analysis is a suitable data analysis tool for this research because it is a flexible and adaptable method that may be used with a range of qualitative data sources, including interviews. Thematic analysis makes it possible to explore the data in detail and depth. The researcher can find and examine the underlying elements that affect entrepreneurs' decisions about the promotion of sustainable products by applying theme analysis to interview data. This method enables a rich and complex comprehension of the subject. Qualitative data can be organized and structured using thematic analysis because this procedure enables researcher to arrange data in a methodical and structured way, making it simpler to pinpoint the important variables and trends affecting business decision-making. An interpretive strategy as thematic analysis enables a thorough examination of the significance and context of the material (Guest, MacQueen, & Namey, 2011).
[bookmark: _Toc155031916]3.5 TIME PROSPECTS OF THE RESEARCH
There are two forms of research design: cross-sectional studies and longitudinal studies. In a longitudinal study, data is repeatedly collected from the same sample over a prolonged period, whereas in a cross-sectional study, data is collected from a population at a given point in time. A cross-sectional study's ability to compare many demographic groups at one point in time is its defining characteristic. A cross-sectional study design has the advantage of enabling simultaneous comparison of numerous variables by researchers.  Cross-sectional research, however, might not offer conclusive details regarding cause-and-effect correlations (Thomas, 2022). 
Like a cross-sectional study, a longitudinal study is an observational one. Hence, to reiterate, researchers never tamper with their subjects. In contrast, a longitudinal study involves multiple observations of the same participants over an extended period sometimes years by the researchers. One advantage of a longitudinal study is that it allows researchers to track changes or trends in the target population's characteristics on both an individual and group level. Here, the crucial point is that longitudinal studies cover more ground than a single point in time. They can establish event sequences as a result (Thomas, 2022).


[bookmark: _Toc155031917]3.6 ETHICAL CONSIDERATION OF THE RESEARCH
Research on the factors influencing entrepreneurial intents and decision-making to promote sustainable products in the market places a high priority on ethical considerations. It's critical to gain participants' informed consent, uphold confidentiality and anonymity, prioritize voluntary involvement, reduce potential harm, and properly use data to ensure ethical research methods. Researchers must handle data responsibly, safeguard participant privacy, and accurately present their findings. Maintaining the integrity of the researcher, requesting institutional approval if needed, and abiding by professional standards are also crucial. Researchers can conduct their study in a way that respects the rights and wellbeing of participants by include these ethical issues (APA, 2017). 
[bookmark: _Toc155031918]3.7 SUMMARY OF CHAPTER 3
The chapter on methods of study and methodology emphasizes the need of using proper sampling methods, effective data gathering procedures, strong data analysis approaches, ethical considerations, and keeping to the set timeframe. This chapter provides a thorough description of the research design and methods, ensuring the study's validity, confidence, and ethical integrity on factors impacting entrepreneurial aspirations and decision making to promote environmentally friendly goods in the market.
[bookmark: _Toc155031919]CHAPTER 4: DATA ANALYSIS AND DISCUSSION
[bookmark: _Toc155031920]4.1 INTRODUCTION
Studying the factors that influence the entrepreneur's intentions in promoting sustainable products on the market can offer the researcher a much broader vision on this subject than the initial one. The practical part, especially the qualitative data collection, provides real statistics that you cannot know for sure when you research the theoretical part.
[bookmark: _Toc155031921]4.2 DATA INTERPRETATION
To be able to interpret the research results, I created an interview containing 11 questions, relevant to the research topic, and I interviewed 7 business entrepreneurs who promote sustainable products on the market. Their answers are briefly interpreted in the tables below, after which a detailed interpretation of the data will follow, with the examples of those interviewed.
Why do entrepreneurs choose sustainable businesses?
	QUESTION
	ACTUAL WORDS
	MY UNDERSTANDING
	CODING
	THEMES

	What kind of product are you making/promoting?
	Essential oil,
soaps, candles, from natural ingredients, vegan, palm free.
Sustainable bottles, tumblers, coffee cups.
Plant-based foods, bicycle or zero emission vehicle delivery.
Gluten free sweets.
Eco home essentials
Plastic free skin and hair care.
Eco fruits and vegetables collected directly from farmers.

	Through this question, the researcher seeks to find out the type of products that are created or promoted by sustainable business entrepreneurs, so that through them we could understand their common purpose and characteristics.
	-Vegan, palm free.
-Natural ingredients
-Plant based food
- Zero emission
- Gluten free
- Plastic free essentials 
-Eco products 
	1. The entrepreneurs who promote sustainable products on the market ensure that they are created from ingredients as natural as possible, so that they do not affect the environment and people's health.




	Why did you decide to have a business in the field of sustainability?

	The choice of a green future.
We love escaping to nature and want to keep it that way: Natural.
The decision to make something superior to a bin full of plastic.
Create something sustainable is above all.

Sweets are my hobby and Gluten Free is a trend that I enjoy discovering.
Bali inspired me.
People needs.
	The respective question seeks to find out different reasons, causes that have influenced the entrepreneurs to establish a sustainable business. Through the answers received, several factors and subfactors can be distinguished that contribute to the creation and promotion of sustainable products on the market.
	-Green future
- Clean nature
-Full of plastic
-Sustainability impact
-Trend
-New discovering
-People needs
-
	2. The creation of sustainable products is the result of people's desire to have a green, healthy future, while also satisfying people's needs.

	Can you tell a little about your experience in developing and implementing a business idea that promotes sustainable products?

	I develop it online, on web site and social media platforms.
We are a family business.
We understand the real impact of sustainability in our life and will continue this way. It was easy for us to choose sustainability.
I dedicate my time to crafting something delightful for both people and nature.
I started out online, attend any events about it and meet people with the same thinking.
We meet difficulty in transportation every week but believe in a good end.

	This research question seeks to find out various situations encountered by entrepreneurs during the development of businesses in the initial stage. Thus, difficulties, barriers encountered, arguments for and against, etc. can be detected.
	-Online
-Social media
-Family business
- Time for people and nature
-Sustainability events
- Transportation difficulty
	
3. Most of the companies represent a family business, developed online and later expanded.



[bookmark: _Toc155031922]4.3 INTERPRETATION OF THEMES
[bookmark: _Toc155031923]4.3.1 Theme 1: 
The entrepreneurs who promote sustainable products on the market ensure that they are created from ingredients as natural as possible, so that they do not affect the environment and people's health.
Sub-themes:
· Plastic free essentials.
· Plant based food.
· Eco products.
· Zero emission delivery. 
· Natural ingredients.
Interpretation of Theme 1
Businesses that support and promote sustainable products on the market are becoming more and more varied. By interviewing the 7 entrepreneurs, it was found that producing something sustainable they follow certain factors such as: natural ingredients, ecological status, no plastic, vegan, etc. Thus, some of the products they promote are natural care products, plastic-free, durable bottles for storing liquids, gluten-free sweets created in natural conditions, ecological home care products, fruits and vegetables directly from farmers, deliveries with zero emission special vehicles, etc.
After discussions with them, it can be understood that each of them has a series of rules that they should follow and fulfill so that their product can have the status of sustainable. One of the basic reasons mentioned by them were: a better future for our planet, as the entrepreneur Ohelo mentioned: "...we don't want to see so much plastic around anymore, it is the most massive factor that affects the planet and our life. Plastic-free bottles and cups in which we can store liquids and reuse them endlessly, are a small step towards ourselves...". The second reason why young entrepreneurs create sustainable products and services would be: "...our physical health following the consumption of commercial products, especially food...", this being supported by the creators of gluten-free sweets, plant-based vegan food and the sale of organically grown vegetables and fruits.
[bookmark: _Toc155031924]4.3.2 Theme 2: 
The creation of sustainable products is the result of people's desire to have a green, healthy future, while also satisfying people's needs, most of the companies representing a family business, developed online and later expanded.
Sub-Themes:
· Green future.
· Sustainability impact.
· New trend discovering.
· Satisfying people needs.
· Family business.
Interpretation of Theme 2
Sustainable products are so current in recent years that they have already become a trend that many want to represent, thus knowing that any idea of this kind will be successful soon. Some of the entrepreneurs interviewed admitted that their decisions were influenced by this factor, but during the development process they were captivated by this idea and the importance of sustainability in people's lives. 
The creator of Mix Soap says: “…I was tempted by a video on social media, and a little later I understood that this is a trend, to create care products that are as ecological as possible, then the process of discovery delighted me and now I continue to do this by creating more and more varied products…” A similar opinion is shared by those from Mdelivery Fresh, who claim that: “…people's demands, the trend of eating organic products and the opening of so many similar stores made them think why they wouldn't do something similar if this is so to be requested by the society…”.
At the same time, the other entrepreneurs say that they have been following these ideas for several years and that, in fact, several vital factors influenced the creation of these businesses. “…In this way, Bali inspired me a lot, my journey to live a less wasteful life, focus on people who want to change their habits…” says Hannah, from Greener Habits. There are a multitude of decisions made by people who were influenced by elements from nature, travels, beaches full of plastic, or, on the other hand, civilizations that consume more reasonably, use more natural, more ecological methods. The Ohelo entrepreneurs were also influenced by these factors: "... I was traveling a lot and I was among the people who at first used plastic water bottles or coffee cups and at some point I decided that it was time for a change and that we could even we create a much better alternative…”.  A remarkable business in this sense is Dabba Drop, which claims that: "...the health of what we consume and what we breathe was the factor that influenced our decision in this way. Thus, we created a series of dishes based on plants, vegetarian and rich in fiber We also managed to create a delivery by bicycle or zero-emission cars, which do not pollute the environment. The experience of the first stage is different for every company and is manifested depending on several factors. Because all the businesses covered in this interview are no older than 5 years, they have many characteristics in common regarding the difficulties encountered at the beginning of business development. All of them started their activity online, on social networks and seeing that things work, some of them opened physical stores where the customer can see and touch the product. Thus, we can distinguish that these decisions depend a lot on the intentions of an entrepreneur, which in turn are influenced by various internal and external factors. Many of them stayed at the online stage and are delighted with the results, while others moved on to the physical store stage. We will be able to observe the factors and the results of their decisions in the other part of the interview.
The promotion strategies and the factors influencing them.
	QUESTION
	ACTUAL WORDS
	MY UNDERSTANDING
	CODING
	THEMES

	What strategies do you use to promote your products on the market?

	Social media tools: reels, story, publication.
Product advertising.
Now we are focused on social media marketing, web site, sending emails with offers to old customer.
We ask permanent for a review and create new offers for them.
Use banners. Financial promotion.
Engage in local markets. Offer sample.
Establish an online presence.
All our attention is in our store to make it more comfortable and satisfy customer needs. 
We work a lot on our blog.
We use paid promotion just when create special offers.
Participation on the local market every week. In cold season we use paid promotion.
	








This research questions seeks to detect the most demanding methods of promotion that young entrepreneurs choose and not only.
As promotion methods require constant research due to their variety, their mixed use offers the business different opportunities in certain periods of time.

	-social media tools
-product advertising
-web site
-marketing
-new offers
-informative banners 
-local market
-online presence
-store aspects
-blog
-paid promotion

	




3. The entrepreneurs of the organizations are used to using all the strategies to promote the products on the market, which makes, subsequently, that they are selected, which work, and which do not.

	Do you prefer to use current promotion trends, such as social media paid advertising, or do you use traditional methods?

	I participate a lot in handmade fairs, market. Now I prefer use new trends.
We prefer to mix both.
As we are based on food, for us work both.
Is perfect when you stick to the trends but also the older techniques bring some income.
We are more focused on traditional methods.
Both bring us income. 

	
	-handmade fair, market
-mix
- new trends
-older techniques
-both
-traditional methods
	








	Talk about a strategy that did not work. How did you understand this?

	Stay based on old customers is not efficiently. 
Flayers on post office.
Every type of advertising brings us some new customers.
The strategy of daily post on social media did not work for me because you bore the followers.
Flayers in mailboxes was not a good experience.
	Any strategy has pros and cons depending on several factors. This question seeks to know which are the less workable promotion strategies.
	-loyal customers
-post office
-flayers
-daily post 
-bore people

	

	What factors are considered to measure the success of the promotion campaign?

	The profit, the interest of new people. The reaction of potential clients. 
Number of orders, visitors on web site and social media platforms.
Impact of new visitors on sales.
Orders and income.
The income and business development.
New customers and sales.
New orders and sales.
	This research question wants to analyze some of the most famous factors that are taken into consideration by entrepreneurs, when they use certain promotion strategies.
	-profit
-new customers
-potential clients
-orders
-income
-business development
-sales
	
4.The use of promotional methods aims to improve business development.





	What would be your suggestions/recommendations to promote sustainable products in a better way?

	I recommend methods that are in trend and actual in a certain period.
Apply all possible promotion and choose.
We are always in research and discovering, but I recommend paying attention on new strategies that appear every year.
Talk more about your business.
Use all forms: newspaper, flayers, media platforms, informative banners. All have their purpose.
I recommend working a lot on website, promote among loyal customers.
I do not recommend excessive financial promotion for beginners.
I recommend opening a small shop after an online activity. 
A lot of work on the appearance: aesthetic and minimalism are highly appreciated. I recommend using all strategies depend on situation.
	This question seeks to identify some recommendations from entrepreneurs regarding the subject addressed in this research. They sound in different forms depending on the type of business and the type of entrepreneur.
	-methods in trend
-paid promotion
-research
-discovering
-new strategies
-work on website
-excessive paid promotion
-small shop
-aesthetic
-minimalist
-all strategies

	

5.Entrepreneurs suggest the use of all promotion methods and permanent research and discovery of trends that can influence business development.


[bookmark: _Toc155031925]4.3.3 Theme 3: 
The entrepreneurs of the organizations are used to using all the strategies to promote the products on the market, which makes, subsequently, that they are selected, which work, and which do not.
Sub-Themes:
· Social media tools.
· Product advertising.
· Strategic marketing.
· Local market.
· Store aspects importance.
· Mix of methods.
Interpretation of Theme 3.
As it was mentioned above, the course of a business depends a lot on the intentions and decisions made in time by the entrepreneurs. Some dare to take risks, others less so. Various vital factors and other statistics influence them. One of the most valued factors is the sale of the product. For this to go well, a strategic promotion and a well-pointed marketing plan are needed. Thus, in the second part of the interview, questions are included with reference to this, the answers of which we analyze below. Generalizing the answers of the entrepreneurs, we understand that they all prefer the mixed use of strategies to promote a product, thus along the way they can make a statistic of the workable methods for their type of product and the less functional ones. Another common answer that links them is the use of paid advertising on online platforms. Helga, from Chalke Valley Soaps, points out: "...For the last 2 years I have been totally involved in the tools offered by social networks, I am referring here to various publications, reels, storytelling...". The entrepreneur claims that these tools have increased the number of visitors and buyers of the website, and she is sure of the results even when she puts some posts on the paid advertisement. Sweets land, which promotes its gluten-free sweets on social networks, is of the same opinion. "...I don't usually use the local markets, and I didn't risk opening a physical store because it was the Covid period and I didn't want to risk, but I take all online orders and my income is satisfactory…”. The other entrepreneurs who have open physical stores have a strategy of mixing both traditional and current methods. Not only the factor of the online environment influences their intentions. They put a lot of effort into "...creating optimal customer service and communication conditions when they visit the store..." Dabba Drop entrepreneurs say. At the same time Green Habits says: "...these days the minimalist and aesthetic style is a trend and is highly appreciated by consumers, respectively, we invest time and money in creating these two aspects in our store..." Also, they support more traditional methods of promotion, namely the use of informative banners, with attractive images and messages for potential customers, create special and promotional offers for store visitors. But at the same time, he specifies that some special offers can be set for online promotion through paid advertising but does not exaggerate. One of the most traditional methods of selling and promoting products was specified by the MDelivery Fresh entrepreneur: "...every Sunday we go to the local market and sell all the fruits and vegetables brought from the Republic of Moldova, grown organically directly from farmers. This method works very well for us because the market is visited by several nationalities, aged 30+, from Eastern Europe who know the specifics of our fruits and vegetables. We use online tools more in the cold season...". The subsequent question from the interview sought to find out what the most unsuccessful strategies are used by entrepreneurs. Five of them claim that each attempt brings them experiences and they do not have such strategies, and only two out of seven pointed out that the distribution of informative flyers through mailboxes was an unsuccessful investment, considering it a waste of time and money.
[bookmark: _Toc155031926]4.3.4 Theme 4: 
The use of promotional methods aims to improve business development.
Sub-Themes:
· New customers.
· Potential clients.
· Income of sales.
· Business development.
Interpretation of Theme 4.
The decisions taken by entrepreneurs in the management process have as their final goal, the development of the business. There are several factors that an entrepreneur evaluates in the form of statistics, to analyze the impact of a decision, such as the decision to pay a promotion, or to promote the product only physically, without social networks, and all other methods. The statistics of the conducted interviews show us that they draw the most attention to the income from sales, the number of visitors to the website, how many of the visitors become customers, the number of orders received, etc. Analyzing these data statistically, it is possible to understand which of the methods works best for X, Y, Z business. “…When I set the paid advertising of a post or video about the product and its importance, within some time, the statistics begin to show the data regarding the impact of these advertising for the public. So, any user or entrepreneur who has such goals must know this...” says Helga. 
Website users also benefit from accurate data statistics when they want to analyze the impact of a certain decision, such as promotion. So, it is the duty of every entrepreneur to check these data so that they influence his intentions in the future.
[bookmark: _Toc155031927]4.3.5 Theme 5: 
Entrepreneurs suggest the use of all promotion methods and permanent research and discovery of trends that can influence business development.
Sub-themes:
· Methods in trend.
· Paid promotion.
· Using of mix strategies.
· Research and discovering.
Interpretation of Theme 5.
The end of the interview ends with a question asking for some recommendations, told from one's own experience and which could be a new experience for someone else. In general, they recommend all entrepreneurs, especially beginners, not to rely only on a product promotion strategy, but to explore all possible ones. Mihaela, from Mix Soap says: "...it's wonderful to follow the trends that are constantly appearing and use them, but the traditional ones can work much better for a specific product...". Many entrepreneurs resonate with this phrase because the future of the business depends on their decisions, so we must not stop at just one point. Sweets Land entrepreneur recommends not to rely too much on old and permanent customers. "...Your product can bore the customer, that's why we must always be looking for new people. Also, new customers have new requirements, and this makes us grow…” Excessive investment in paid promotion is one of the highlighted recommendations. Green Habits does not recommend this strategy to beginners because it could be a disappointment. It is important to specify that paid promotion is a tool that requires knowledge to be set.
Because research and continuous discovery spur innovation and advancement in sustainable product creation, they are essential for marketing sustainable products in the marketplace. It aids in the discovery of novel materials, technologies, and production techniques that can improve a product's sustainability. To produce goods with a smaller environmental effect, businesses can conduct research to find substitute materials, energy-efficient technology, and environmentally friendly production techniques. Businesses can better understand consumer preferences and market demand for sustainable products by conducting research. Through market research and trend analysis, businesses may pinpoint the sustainable attributes that customers value and are prepared to pay for. With this information, businesses may create and market goods that meet customer expectations and achieve a competitive advantage in the marketplace.
[bookmark: _Toc155031928]4.4 SUMMARY OF CHAPTER 4
The topic of data analysis and subsequent discussions is one of the most important parts of this research because it involves the practical part and provides data from real entrepreneurs, their opinions, experience and recommendations. The data collected from the entrepreneurs were presented in two tables, five main themes and several sub-themes were extracted, and then further analyzed. These data helped the researcher to answer the main objectives of this research, such as the factors that influence the decisions of an entrepreneur, how he sets his intentions and what is his goal. Also, their experiences in promoting sustainable products were analyzed, functional and less efficient ones were detected. At the same time, the entrepreneurs offered certain recommendations in this regard, of which the researcher chose the most important ones and are analyzed above.

[bookmark: _Toc155031929]CHAPTER 5: CONCLUSION, LIMITATION AND RECOMMENDATION
[bookmark: _Toc155031930]5.1 INTRODUCTION
This research describes a study on the elements affecting business intentions and choices to produce sustainable products. Also, this study offers important insights into the complex dynamics of sustainable business by adopting an epistemological and interpretive perspective, applying an inductive and qualitative approach, and using purposive sampling methods. The study advances academic knowledge and provide useful recommendations for advancing environmentally friendly company operations.
[bookmark: _Toc155031931]5.2 CONCLUSION ON EACH RESEARCH ISSUESS/OBJECTIVES/PROPOSITION
As mentioned in the first part of this research, every person can become an entrepreneur, but not everyone can survive the entrepreneurial process. The subject of this research points out several problems regarding the innovation of a sustainable product, bringing it to the market, promoting and selling it. At the same time, the course of the business depends a lot on the decisions taken at the right time and the intentions of the entrepreneur in accordance with several aspects. Several researchers have demonstrated that there are several internal or external factors that influence the decisions and intentions of an entrepreneur. We can confirm this also following the results of this study, as a response to the initially proposed research objectives.
It was found that several factors influence the intentions and decisions of entrepreneurs in promoting sustainable products. One of them is personal values, because every entrepreneur is first a personality and the values, qualities, virtues he has in life influence in one way or another his decisions in the entrepreneurial process. Another factor is experience. After the interview, some of the participants claimed that once they had an ineffective experience with one of the promotion strategies, they do not want to repeat it in the future, while others claim that it is not good to categorically give up on an experience, but it would be good to try again, maybe in another time, another context. Another factor, which was the most highlighted by the participants, is the influence of new trends, of social networks. Nowadays, promotion manifests itself mostly in the online context, that's why to stand out, you also need to be in line with these trends. The online presence, the population, the number of businesses is very large, that's why it takes maximum effort to be seen. Of course, the external, general factors, such as economic, demographic, political factors cannot be less important that influence the intentions of each entrepreneur and which each must analyze before making a decision. 
The other initial objective was to detect the problems that may appear in the process of promoting sustainable products. According to the obtained results, we can see that there is no business field without barriers. In that situation, the barriers encountered are very similar to the factors that influence decisions and intentions. One of the persistent problems is the population's conviction that sustainable products are better for the environment and for their health. A very small number of people live today with these beliefs, about a green future, about a sustainable world, an unpolluted environment. Many prefer to live the same way, that is, they are in ignorance. Therefore, influencing and convincing people that sustainable products deserve to be appreciated is one of the most difficult to achieve.
The impact of the decisions made by entrepreneurs is one of the most influential factors. The participants mention that every decision taken implies certain consequences. There are several promotion strategies, but if the entrepreneur is not sufficiently familiar with what is current at that moment, what are the needs of the people, how functional is the chosen strategy, then this could only bring negative consequences. But if the entrepreneur has good data statistics and analyzes every detail before making a decision, then it could work and bring only progress and positive results after the promotion.
[bookmark: _Toc155031932]5.3 CONCLUSION ON THE RESEARCH PROBLEM
The problems and challenges that appear in the promotion process are unavoidable. However, there are different methods by which entrepreneurs have learned to overcome them. The participants of this study claim that constantly researching and discovering what is current at a certain moment is one of the strategies that help them overcome a failure. Also, it is effective to use several promotion strategies simultaneously, so that if there is a loss on one side, we could win on the other. Knowledge and information are also a defense method because when the entrepreneur knows everything about his purpose and intentions, it is easier for him to orient himself and adapt to the challenges that arise.
[bookmark: _Toc155031933]5.4: SUMMARY OF THE RESEARCH FINDINGS AND OUTCOMES
Summarizing the theoretical and practical research from this study, we can see that the subject of the factors that influence the decisions and intentions of entrepreneurs in promoting sustainable products on the market, is very current and there is still room for a lot of scientific research on it. Entrepreneurship is important because it offers a multitude of possibilities to society. The decisions made by entrepreneurs in business represent several assumptions for which they must be responsible. Making a decision is not just a step, but a question process that involves information, analysis, search for alternatives, and others discussed above. However, there are numerous factors that can influence. Market factors are among the most important when the entrepreneur is going to make a decision in choosing the product or promoting it. There are also many internal, personal factors that play an important role in this process.
After analyzing the interviews, it was found that entrepreneurs invest enough time and money in promoting sustainable products. They use different strategies and methods that as a result bring them a higher income, a massive business progress and positive results. Currently, they invest both in traditional methods and in those that are in trend, such as social media. The chosen strategies largely depend on the type of business, on the purpose and intentions of the entrepreneurs, as well as on the factors that influence them. But it is known that they also encounter difficulties, challenges, which need to be removed in order to reach the initial goal. Entrepreneurs recognize the significance of educating consumers about the advantages and value of sustainable products. They invest in public awareness campaigns, marketing campaigns, and educational activities to educate consumers about the environmental, social, and economic benefits of purchasing sustainable products. Entrepreneurs can overcome consumer skepticism or a lack of information about sustainability by boosting awareness. Also, they understand the value of partnerships and collaborations in marketing environmentally friendly products. To expand their reach and effect, they seek relationships with like-minded groups, suppliers, retailers, and industry associations. Collaborations allow businesses to take advantage of common resources, networks, and knowledge, resulting in enhanced market access and consumer trust. Another finding is that entrepreneurs recognize the significance of differentiation and innovation in gaining consumer attention and distinguishing out in the market. They spend in research and developing to create long-lasting products with distinctive features, functionality, or design components. Entrepreneurs can attract and maintain environmentally conscious customers by providing creative and differentiated solutions. Another strategy found after the discussions with the participants is that entrepreneurs frequently connect with customers to understand their requirements, interests, and concerns about environmentally friendly products. To continuously improve their offers, they solicit input through surveys, focus groups, and social media engagements. Entrepreneurs may increase the perceived value and adoption of sustainable products by incorporating consumer data and resolving their issues.
These tactics help entrepreneurs navigate the market landscape and increase the adoption of sustainable products, all of which contribute to a more sustainable future.
[bookmark: _Toc155031934]5.5 ORIGINAL CONTRIBUTION OF THE RESEARCH
This research has the potential to make several novel contributions to the existing body of knowledge. The research helps to integrate two essential fields: sustainability and entrepreneurship. This integration offers a unique viewpoint on how entrepreneurs can contribute to sustainable development while also addressing the demand for environmentally responsible business operations. It also provides context understanding. It acknowledges that these elements can differ among industries, geographies, and cultural contexts. The research gives insights into how entrepreneurs negotiate the distinct problems and possibilities associated with sustainability in various contexts by investigating these contextual nuances. The study identifies and investigates the major elements that influence entrepreneurial goals and decision making in the context of marketing environmentally friendly products. Personal attitudes, subjective norms, environmental awareness, anticipated market demand, institutional backing, and ethical issues could all be considered. The research provides useful insights into the unique characteristics that lead entrepreneurs toward sustainable entrepreneurship by identifying and analyzing these factors. The study has applications for business owners who want to market environmentally friendly goods. In the context of sustainable entrepreneurship, it provides useful insights on how business owners can negotiate difficulties, get beyond obstacles, and seize opportunities. Policymakers can be informed about the areas that require supportive laws and regulations by the research's identification of the elements that influence entrepreneurial ambitions and decision making. These suggestions have the potential to foster an atmosphere that is favorable for sustainable entrepreneurship, stimulate creativity, and advance the market's acceptance of sustainable goods. The study adds something novel to the larger objective of sustainable development. Through an analysis of the motivations behind entrepreneurs' promotion of sustainable products, the study clarifies the ways in which entrepreneurial endeavors might aid in tackling environmental and social issues. This knowledge can help guide local and global strategies and efforts that strive to achieve sustainability goals.
[bookmark: _Toc155031935]5.6 LIMITATION OF THE RESEARCH
Throughout the research in the literature and the collection of data about the subject of this study, each researcher encounters certain limitations. Starting with the first part of this study, we found that the theoretical resources are limited, especially the theories about entrepreneurship and those about decision-making. The size and diversity of the sample was also a limitation, as it was difficult to find more and more diverse participants. Thus, they could affect the accuracy of the findings and the statistics of the subject itself. Because the study used a cross-sectional methodology, it was difficult to demonstrate causal links between the observed characteristics and entrepreneurial goals or decision making. Longitudinal research or experimental designs may provide more evidence of causal and temporal linkages, but they may also have practical and financial constraints. Recognizing the limitations of the chosen elements, in my opinion, is critical for understanding the broader context of entrepreneurial decision-making. Additional elements that could play a role in marketing sustainable products on the market were not extensively examined due to the small number of participants and their experience of no more than 5 years. Another barrier in terms of data collecting and analysis is the time constraint. It is possible that the study will not be able to capture long-term effects or changes in entrepreneurial ambitions or decision-making over time. Longitudinal studies or follow-up research could assist alleviate this issue, although they may not be viable for the current study's aims.
[bookmark: _Toc155031936]5.7 RECOMMENDATIONS FOR FUTURE RESEARCH
Future study on the factors influencing entrepreneurial intents and decision making to promote sustainable products in the market might build on existing information and fill knowledge gaps. Here are some ideas for future research in this field. 
· Conduct longitudinal research to investigate the changing dynamics of entrepreneurial objectives and decision making. Researchers can acquire insights into how intentions grow, decision-making processes alter, and the long-term results of marketing sustainable products by observing entrepreneurs and their initiatives over time. This can help you gain a better grasp of the aspects that influence sustainability-driven entrepreneurship.
· Conduct comparative studies across industries, locations, and cultural contexts to better understand the contextual elements influencing entrepreneurial goals and decision making. Comparing the experiences of entrepreneurs working in various locations can illustrate differences in the problems, possibilities, and methods for marketing sustainable products. These studies have the potential to offer insight on the contextual intricacies of sustainable entrepreneurship.
· Using Mixed approaches: Combine quantitative and qualitative research approaches to acquire a thorough grasp of the elements impacting entrepreneurial goals and decision making. Quantitative surveys can provide statistical insights into the prevalence and relevance of certain aspects, whereas qualitative interviews or case studies can provide in-depth insights and narratives about the experiences and decision-making processes of entrepreneurs. Integrating both perspectives can result in a more comprehensive knowledge of the phenomenon.
· Investigate the role of technology in supporting sustainable entrepreneurship, such as digital platforms, blockchain, artificial intelligence, or the Internet of Things. Technology-enabled solutions can be investigated to see if they can promote the acceptance and dissemination of sustainable products, improve supply chain transparency, facilitate consumer education, or encourage peer-to-peer partnerships among entrepreneurs. Understanding the impact of technology on long-term entrepreneurship can help direct future innovation and policy initiatives.
· Impact Assessment: Investigate approaches and frameworks for analyzing the impact of sustainable entrepreneurship on many areas of sustainability, such as environmental, social, and economic factors. The development of comprehensive impact measurement methods and methodologies that enable entrepreneurs to quantify and explain the beneficial consequences of their sustainable initiatives can be aided by research. This has the potential to improve accountability, transparency, and trust in the profession.
Scholars can increase their grasp of the subject by exploring various lines of inquiry. These suggestions can assist to broaden the research base, shape policy initiatives, and lead entrepreneurs in their efforts to build a more sustainable future.
[bookmark: _Toc155031937]5.8 SUMMARY OF CHAPTER 5 
Drawing conclusive lines, I can say that the subject is relevant nowadays, and still has room for research, becoming one of the most debatable subjects in the field of entrepreneurship. With the initiation into the production and sale of sustainable products on the market, the entrepreneurs are responsible for several things. The initial intentions and decisions of the entrepreneur in this process are important. Promoting and initiating the consumer in appreciating sustainable products is also a long-term process that requires analysis, data, statistics. Several factors influence these processes, such as: social, economic, current market trends, personal, cultural factors, etc. By keeping a record of the data, the entrepreneur manages to overcome the respective barriers. At the same time, the statistics of the interviews conducted with the entrepreneurs of the organizations that promote sustainable products, show us that the promotion process consists of several steps and is also subject to the influence of several factors. Accordingly, they recommend mixing several apparent strategies and highlighting the strengths of each method, as well as analyzing statistics through a technical database. Thus, each entrepreneur can decide what suits his type of product better. Currently, the creation and promotion of sustainable products is a highly appreciated and well-founded topic by as many entrepreneurs as possible. Similar studies would be welcome both as theoretical and practical deepening. Due to the limiting situations encountered during the research, we can conclude that the respective subject still requires a lot of research with a wider horizon of investigation. In conclusion, research on the factors influencing entrepreneurial intentions and decision-making to market sustainable products has made unique contributions by combining the fields of sustainability and entrepreneurship, providing a contextual understanding, highlighting important variables, offering practical advice for business owners, proposing recommendations for policy, advancing theoretical knowledge, and supporting initiatives for sustainable development.
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Appendix 1: Fig.1 The 7 steps of decision-making process (Gavin, 2020)
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Appendix 2: Interview
1. Tell me about yourself!?
…………………………………………………………………………………………………
2. What are your job roles/ responsibilities?
…………………………………………………………………………………………………
3. What kind of products are you making/promoting?
…………………………………………………………………………………………………
4. How long have you been doing this?
…………………………………………………………………………………………………
5. Why did you decide to have a business in the field of sustainability?
…………………………………………………………………………………………………
6. Can you tell a little about your experience in developing and implementing a business idea that promotes sustainable products?
…………………………………………………………………………………………………
7. What strategies do you use to promote your products on the market?
…………………………………………………………………………………………………
8. Do you prefer to use current promotion trends, such as social media paid advertising, or do you use traditional methods?
…………………………………………………………………………………………………
9. Talk about a strategy that did not work. How did you understand this?
…………………………………………………………………………………………………
10. What factors are considered to measure the success of the promotion campaign?
…………………………………………………………………………………………………
11. What would be your suggestions/recommendations to promote sustainable products in a better way?
…………………………………………………………………………………………………


Appendix 3: Why do entrepreneurs choose sustainable businesses?

	QUESTION
	ACTUAL WORDS
	MY UNDERSTANDING
	CODING
	THEMES

	What kind of product are you making/promoting?
	Essential oil,
soaps, candles, from natural ingredients, vegan, palm free.
Sustainable bottles, tumblers, coffee cups.
Plant-based foods, bicycle or zero emission vehicle delivery.
Gluten free sweets.
Eco home essentials
Plastic free skin and hair care.
Eco fruits and vegetables collected directly from farmers.

	Through this question, the researcher seeks to find out the type of products that are created or promoted by sustainable business entrepreneurs, so that through them we could understand their common purpose and characteristics.
	-Vegan, palm free.
-Natural ingredients
-Plant based food
- Zero emission
- Gluten free
- Plastic free essentials 
-Eco products 
	1. The entrepreneurs who promote sustainable products on the market ensure that they are created from ingredients as natural as possible, so that they do not affect the environment and people's health.




	Why did you decide to have a business in the field of sustainability?

	The choice of a green future.
We love escaping to nature and want to keep it that way: Natural.
The decision to make something superior to a bin full of plastic.
Create something sustainable is above all.

Sweets are my hobby and Gluten Free is a trend that I enjoy discovering.
Bali inspired me.
People needs.
	The respective question seeks to find out different reasons, causes that have influenced the entrepreneurs to establish a sustainable business. Through the answers received, several factors and subfactors can be distinguished that contribute to the creation and promotion of sustainable products on the market.
	-Green future
- Clean nature
-Full of plastic
-Sustainability impact
-Trend
-New discovering
-People needs
-
	2. The creation of sustainable products is the result of people's desire to have a green, healthy future, while also satisfying people's needs.

	Can you tell a little about your experience in developing and implementing a business idea that promotes sustainable products?

	I develop it online, on web site and social media platforms.
We are a family business.
We understand the real impact of sustainability in our life and will continue this way. It was easy for us to choose sustainability.
I dedicate my time to crafting something delightful for both people and nature.
I started out online, attend any events about it and meet people with the same thinking.
We meet difficulty in transportation every week but believe in a good end.

	This research question seeks to find out various situations encountered by entrepreneurs during the development of businesses in the initial stage. Thus, difficulties, barriers encountered, arguments for and against, etc. can be detected.
	-Online
-Social media
-Family business
- Time for people and nature
-Sustainability events
- Transportation difficulty
	
3. Most of the companies represent a family business, developed online and later expanded.
















Appendix 4: The promotion strategies and the factors influencing them.

	QUESTION
	ACTUAL WORDS
	MY UNDERSTANDING
	CODING
	THEMES

	What strategies do you use to promote your products on the market?

	Social media tools: reels, story, publication.
Product advertising.
Now we are focused on social media marketing, web site, sending emails with offers to old customer.
We ask permanent for a review and create new offers for them.
Use banners. Financial promotion.
Engage in local markets. Offer sample.
Establish an online presence.
All our attention is in our store to make it more comfortable and satisfy customer needs. 
We work a lot on our blog.
We use paid promotion just when create special offers.
Participation on the local market every week. In cold season we use paid promotion.
	








This research questions seeks to detect the most demanding methods of promotion that young entrepreneurs choose and not only.
As promotion methods require constant research due to their variety, their mixed use offers the business different opportunities in certain periods of time.

	-social media tools
-product advertising
-web site
-marketing
-new offers
-informative banners 
-local market
-online presence
-store aspects
-blog
-paid promotion

	




3. The entrepreneurs of the organizations are used to using all the strategies to promote the products on the market, which makes, subsequently, that they are selected, which work, and which do not.

	Do you prefer to use current promotion trends, such as social media paid advertising, or do you use traditional methods?

	I participate a lot in handmade fairs, market. Now I prefer use new trends.
We prefer to mix both.
As we are based on food, for us work both.
Is perfect when you stick to the trends but also the older techniques bring some income.
We are more focused on traditional methods.
Both bring us income. 

	
	-handmade fair, market
-mix
- new trends
-older techniques
-both
-traditional methods
	








	Talk about a strategy that did not work. How did you understand this?

	Stay based on old customers is not efficiently. 
Flayers on post office.
Every type of advertising brings us some new customers.
The strategy of daily post on social media did not work for me because you bore the followers.
Flayers in mailboxes was not a good experience.
	Any strategy has pros and cons depending on several factors. This question seeks to know which are the less workable promotion strategies.
	-loyal customers
-post office
-flayers
-daily post 
-bore people

	

	What factors are considered to measure the success of the promotion campaign?

	The profit, the interest of new people. The reaction of potential clients. 
Number of orders, visitors on web site and social media platforms.
Impact of new visitors on sales.
Orders and income.
The income and business development.
New customers and sales.
New orders and sales.
	This research question wants to analyze some of the most famous factors that are taken into consideration by entrepreneurs, when they use certain promotion strategies.
	-profit
-new customers
-potential clients
-orders
-income
-business development
-sales
	
4.The use of promotional methods aims to improve business development.





	What would be your suggestions/recommendations to promote sustainable products in a better way?

	I recommend methods that are in trend and actual in a certain period.
Apply all possible promotion and choose.
We are always in research and discovering, but I recommend paying attention on new strategies that appear every year.
Talk more about your business.
Use all forms: newspaper, flayers, media platforms, informative banners. All have their purpose.
I recommend working a lot on website, promote among loyal customers.
I do not recommend excessive financial promotion for beginners.
I recommend opening a small shop after an online activity. 
A lot of work on the appearance: aesthetic and minimalism are highly appreciated. I recommend using all strategies depend on situation.
	This question seeks to identify some recommendations from entrepreneurs regarding the subject addressed in this research. They sound in different forms depending on the type of business and the type of entrepreneur.
	-methods in trend
-paid promotion
-research
-discovering
-new strategies
-work on website
-excessive paid promotion
-small shop
-aesthetic
-minimalist
-all strategies

	

5.Entrepreneurs suggest the use of all promotion methods and permanent research and discovery of trends that can influence business development.





Appendix 5: Ethical approval and Declaration
APPLICATION FOR ETHICAL APPROVAL

In order for research to result in benefit and minimise risk of harm, it must be conducted ethically. A researcher may not be covered by the University’s insurance if ethical approval has not been obtained prior to commencement.

The University follows the OECD Frascati manual definition of research activity: “creative work undertaken on a systematic basis in order to increase the stock of knowledge, including knowledge of man, culture and society, and the use of this stock of knowledge to devise new applications”. As such this covers activities undertaken by members of staff, postgraduate research students, and both taught postgraduate and undergraduate students working on dissertations/projects.

The individual undertaking the research activity is known as the “principal researcher”.

Ethical approval is not required for routine audits, performance reviews, quality assurance studies, testing within normal educational requirements, and literary or artistic criticism.

Please read the notes for guidance before completing ALL sections of the form.

This form must be completed and approved prior to undertaking any research activity. Please see Checklist for details of process for different categories of application.  

SECTION A: About You (Principal Researcher)
	1
	Full Name:
	Celac/ Lozovanu Angela

	2
	Tick all boxes that apply:
	Member of staff:
	☐
	Honorary research fellow:
	☐

	
	Undergraduate Student
	☒	Taught Postgraduate Student
	☐	Postgraduate Research Student
	☐


	3
	Institute/Academic Discipline/Centre:
	
University of Walles Trinity Saint David

	4
	Campus:
	
London campus

	5
	E-mail address:
	Londonreception@uwtsd.ac.uk


	6
	Contact Telephone Number:
	
0044 207 127 7400

	
	For students:

	7
	Student Number:
	2023256

	8
	Programme of Study:
	BA Business Management

	9
	Director of Studies/Supervisor:
	Anupam Mazumdar






SECTION B: Approval for Research Activity
	1
	Has the research activity received approval in principle?
(please check the Guidance Notes as to the appropriate approval process for different levels of research by different categories of individual)
	YES
	☒	NO
	☐
	
	
	Date

	2
	If Yes, please indicate source of approval (and date where known): Approval in principle must be obtained from the relevant source prior to seeking ethical approval
	Research Degrees Committee
	☒	

	
	
	Institute Research Committee
	☐	

	
	
	Other (write in)

	☐	



SECTION C:  Internal and External Ethical Guidance Materials
	
	Please list the core ethical guidance documents that have been referred to during the completion of this form (including any discipline-specific codes of research ethics, location-specific codes of research ethics, and also any specific ethical guidance relating to the proposed methodology).  Please tick to confirm that your research proposal adheres to these codes and guidelines. You may add rows to this table if needed.

	1
	UWTSD Research Ethics & Integrity Code of Practice
	☒
	2
	UWTSD Research Data Management Policy
	☐

	3
	[List any other relevant documents here]
	☐



SECTION D: External Collaborative Research Activity
If there are external collaborators then you should gain consent from the contact persons to share their personal data with the university. If there are no external collaborators then leave this section blank and continue to section E.
	1
	Institution
	


	2
	Contact person name
	


	3
	Contact person e-mail address

	

	4
	Is your research externally funded?
	YES
	☐
	NO
	☐

	5
	Are you in receipt of a KESS scholarship?
	YES
	☐
	NO
	☐

	6
	Are you specifically employed to undertake this research in either a paid or voluntary capacity?
	Voluntary
	YES
	☐
	NO
	☐

	7
	
	Employed
	YES
	☐
	NO
	☐

	8
	Is the research being undertaken within an existing UWTSD Athrofa Professional Learning Partnership (APLP)?
	If YES then the permission question below does not need to be answered.
	YES
	☐
	NO
	☐

	9
	Has permission to undertake the research has been provided by the partner organisation?
	(If YES attach copy)
If NO the application cannot continue
	YES
	☐
	NO
	☐




Where research activity is carried out in collaboration with an external organisation
	10
	Does this organisation have its own ethics approval system?
	YES
	☐
	NO
	☒

	
	
If Yes, please attach a copy of any final approval (or interim approval) from the organisation (this may be a copy of an email if appropriate).




SECTION E: Details of Research Activity
	1
	Indicative title:
	

	2
	Proposed start date:
	12.10.2023
	Proposed end date:
	31.12.2023

	
	Introduction to the Research (maximum 300 words per section)
Ensure that you write for a Non-Specialist Audience when outlining your response to the points below:
Purpose of Research Activity
Proposed Research Question
Aims of Research Activity
Objectives of Research Activity
Demonstrate, briefly, how Existing Research has informed the proposed activity and explain
What the research activity will add to the body of knowledge 
How it addresses an area of importance. 

	3
	Purpose of Research Activity

The research helps to integrate two essential fields: sustainability and entrepreneurship. This integration offers a unique viewpoint on how entrepreneurs can contribute to sustainable development while also addressing the demand for environmentally responsible business operations

(this box should expand as you type)

	4
	Research Question

How does entrepreneur overcome issues and challenges of promoting sustainable products?

(this box should expand as you type)

	5
	Aims of Research Activity

The aim of this study is to investigate influencing factors of an entrepreneur intention and decision-making to promote sustainable products in the market.
(this box should expand as you type)

	6
	Objectives of Research Activity

To understand various factors influencing entrepreneurial intentions and decision making to promote sustainable products.
To identify issues and challenges for entrepreneur to promote sustainable products in the market.
To analyze the impact of entrepreneurial decision to promote sustainable products in the market.
To suggest strategies to entrepreneur for making positive intension and decision-making to promote sustainable products.


(this box should expand as you type)

	
	Proposed methods (maximum 600 words)
Provide a brief summary of all the methods that may be used in the research activity, making it clear what specific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods will be needed. You do not need to justify the methods here, but should instead describe how you intend to collect the data necessary for you to complete your project.

	7
	
I will collect data from 7 entrepreneurs of organization who promote sustainable product through Interview.

(this box should expand as you type)

	

	Location of research activity
Identify all locations where research activity will take place.

	8
	
London: home, shops, online
(this box should expand as you type)

	
	Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural and/or legal sensitivities or vulnerabilities of participants. If you live in the country where you will do the research then please state this.

	9
	


(this box should expand as you type)



	10
	Use of documentation not in the public domain: Are any documents NOT publicly available? 

	NO
	☒

	
	
	YES
	☐

	11
	If Yes, please provide details here of how you will gain access to specific documentation that is not in the public domain and that this is in accordance with the current data protection law of the country in question and that of England and Wales.



(this box should expand as you type)



	
	Does your research relate to one or more of the seven aims of the Well-being of Future Generations (Wales) Act 2015?
	
YES
	
NO

	12
	A prosperous Wales
	☐
	☒

	13
	A resilient Wales
	☐
	☒

	14
	A healthier Wales
	☐
	☒

	15
	A more equal Wales
	☐
	☒

	16
	A Wales of cohesive communities
	☐
	☒

	17
	A Wales of vibrant culture and thriving Welsh language
	☐
	☒

	18
	A globally responsible Wales
	☐
	☒

	19
	If YES to any of the above, please give details:

	
	


(this box should expand as you type)



SECTION F: Scope of Research Activity
	
	Will the research activity include:
	YES
	NO

	1
	Use of a questionnaire or similar research instrument?
	☐
	☒

	2
	Use of interviews?
	☒
	☐

	3
	Use of focus groups?
	☐
	☒

	4
	Use of participant diaries? 
	☐
	☒

	5
	Use of video or audio recording?
	☐
	☒

	6
	Use of computer-generated log files?
	☐
	☒

	7
	Participant observation with their knowledge?
	☐
	☒

	8
	Participant observation without their knowledge?
	☐
	☒

	9
	Access to personal or confidential information without the participants’ specific consent?
	☐
	☒

	10
	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☐
	☒

	11
	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	☒

	12
	Investigation of participants involved in illegal activities?
	☐
	☒

	13
	Use of procedures that involve deception?
	☐
	☒

	14
	Administration of any substance, agent or placebo?
	☐
	☒

	15
	Working with live vertebrate animals?
	☐
	☒

	16
	Procedures that may have a negative impact on the environment?
	☐
	☒

	17
	Other primary data collection methods. Please indicate the type of data collection method(s) below.
	☐
	☒

	
	Details of any other primary data collection method:



(this box should expand as you type)
	
	


If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 

SECTION G: Intended Participants
If there are no participants then do not complete this section, but go directly to section H.

	
	Who are the intended participants:
	
YES
	
NO

	1
	Students or staff at the University?
	☐
	☒

	2
	Adults (over the age of 18 and competent to give consent)?
	☒
	☐

	3
	Vulnerable adults?
	☐
	☒

	4
	Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required)
	☐
	☒

	5
	Prisoners?
	☐
	☒

	6
	Young offenders?
	☐
	☒

	7
	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☒

	8
	People engaged in illegal activities?
	☐
	☒

	9
	Others. Please indicate the participants below, and specifically any group who may be unable to give consent.

	☐
	☒

	
	Details of any other participant groups:



(this box should expand as you type)
	
	



	
	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	10
	How many participants are expected?

	

7
(this box should expand as you type)

	11
	Who will the participants be?

	
Entrepreneurs, managers 

(this box should expand as you type)

	12
	How will you identify the participants?
	
I will find participants who are related to sustainable business environment

(this box should expand as you type)




	
	Information for participants:
	
YES
	NO
	
N/A

	13
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☒
	☐
	☐

	14
	Will you tell participants that their participation is voluntary?
	☒
	☐
	☐

	15
	Will you obtain written consent for participation?
	☒
	☐
	☐

	16
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☒
	☐
	☐

	17
	If the research is observational, will you ask participants for their consent to being observed?
	☐
	☐
	☒

	18
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☒
	☐
	☐

	19
	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☐
	☐
	☒

	20
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	21
	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☒
	☐
	☐

	22
	If NO to any of above questions, please give an explanation 

	
	


(this box should expand as you type)



	
	Information for participants:
	
YES
	NO
	
N/A

	24
	Will participants be paid?
	☐
	☒
	☐

	25
	Is specialist electrical or other equipment to be used with participants?
	☐
	☒
	☐

	26
	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☒
	☐

	27
	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☐

	28
	If YES to any question, please provide full details 

	
	


(this box should expand as you type)



SECTION H: Anticipated Risks

	
	
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	1
	Full risk assessment completed and appended? 
	Yes 
	☐

	
	
	No
	☒

	2
	Risks to participants
For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	
	Risk to participants: no risks


(this box should expand as you type)
	How you will mitigate the risk to participants:



(this box should expand as you type)

	3
	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	
	


(this box should expand as you type)

	4
	Risks to the investigator
For example: personal health & safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	
	Risk to the investigator:
No risks


(this box should expand as you type)
	How you will mitigate the risk to the investigator:



(this box should expand as you type)

	5
	University/institutional risks
For example: adverse publicity, financial loss, data protection

	
	Risk to the University:

No risks

(this box should expand as you type)
	How you will mitigate the risk to the University:



(this box should expand as you type)

	6
	Environmental risks
For example: accidental spillage of pollutants, damage to local ecosystems

	
	Risk to the environment:

No risks

(this box should expand as you type)
	How you will mitigate the risk to environment:



(this box should expand as you type)



	
	Disclosure and Barring Service

	
	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	YES

	NO

	N/A


	7
	Does your research require you to hold a current DBS Certificate?
	☐
	☐
	☒

	8
	If YES, please give the certificate number. If the certificate number is not available please write “Pending”; in this case any ethical approval will be subject to providing the appropriate certificate number.
	



SECTION I: Feedback, Consent and Confidentiality

	1
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when? 

	
	
After interview

(this box should expand as you type)

	2
	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
	
………………..
(this box should expand as you type)

	3
	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
	

……………….
(this box should expand as you type)



SECTION J: Data Protection and Storage

	
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	YES
	NO

	1
	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person. Any video or audio recordings of participants is considered to be personal data.
	☐
	☐no

	
	If YES, provide a description of the data and explain why this data needs to be collected:

	2
	Just name, age , for a good conversation during interview time.

(this box should expand as you type)

	
	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	3
	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	☐
	☐no

	
	If YES, provide a description of the special category data and explain why this data needs to be collected:

	4
	


(this box should expand as you type)



	
	
Will data from the research activity (collected data, drafts of the thesis, or materials for publication) be stored in any of the following ways?
	YES
	NO

	5
	Manual files (i.e. in paper form)?
	☐
	☒

	6
	University computers?
	☐
	☒

	7
	Private company computers?
	☐
	☒

	8
	Home or other personal computers?
	☐
	☒

	9
	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☐
	☒

	10
	“Cloud” storage or websites?
	☐
	☒

	11
	Other – specify:

	☐
	☒

	12
	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of backup procedures, password protection, encryption, anonymisation and pseudonymisation:

	
	

(this box should expand as you type)



	
	Data Protection

	
	Will the research activity involve any of the following activities:
	YES
	NO

	13
	Electronic transfer of data in any form?
	☐
	☒

	14
	Sharing of data with others at the University outside of the immediate research team?
	☐
	☒

	15
	Sharing of data with other organisations?
	☐
	☒

	16
	Export of data outside the UK or importing of data from outside the UK?
	☐
	☒

	17
	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒

	18
	Publication of data that might allow identification of individuals?
	☐
	☒

	19
	Use of data management system?
	☐
	☒

	20
	Data archiving?
	☐
	☒

	21
	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and Data Protection Act (2018) (and any international equivalents, where appropriate):

	
	


(this box should expand as you type)

	22
	List all who will have access to the data generated by the research activity:

	
	
Researcher and supervisor

(this box should expand as you type)

	23
	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
	Noone


(this box should expand as you type)

	24
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
	


(this box should expand as you type)

	25
	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff) 

	
	


(this box should expand as you type)

	26
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)
	YES
	☒

	27
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	☒





SECTION K: Declaration
	
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ 

	1
	Signature of applicant:
	Celac
	Date:
29.12.2023



For STUDENT Submissions:
	2
	Director of Studies/Supervisor:
	Anupam Mazumdar
	Date:

	3
	Signature:
	

	



For STAFF Submissions:
	4
	Academic Director/ Assistant Dean:
	
	Date:

	5
	Signature:
	

	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☒
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☒
	I have attached a full risk assessment (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT

	☒
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.



	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.

	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form (and receive the outcome) via systems explained to you by the supervisor/module leader.



This form is available electronically from the Academic Office web pages: https://www.uwtsd.ac.uk/academic-office/appendices-and-forms/
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