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INTRODUCTION
This report will answer the question as to whether newspapers have become obsolete. I was interested in ascertaining this information, as I had spent time within the book publishing industry and had a desire to know if people in general prefer the printed format of ink on a sheet of paper or are people happy to access their news information utilising a computer-generated formation of the printed word through social media. My primary research was based on the responses from a six, closed-ended questionnaire. Quantitative methodology will be used to collect data from twenty individuals and it will reveal a definitive ‘yes’ or ‘no’ answer and this will in-turn be interpreted by using graphs and pie charts.  
 
WHERE TO GET DATA 
Our world today is based around technology, whereby most people tend to possess a computer type devise within their hand that is often used for news related information. Due to the convenience of such devises, it raises the question, just how often do we think of the traditional system of the printed matter, be it a book or in this instance a newspaper. Conboy (2008) states that the newspaper industry may need to reconfigure its’ function in today’s contemporary technological world. In order to answer this, I chose the convenience sampling method, which is one of the easiest to conduct, as it allows for the random availabilities of participants. I asked questions from twenty adults who ranged in age, gender and background in order to gauge their response. The whole questionnaire took the participants five minutes to complete by using the structured interview method as this tick box system works well with quantitative research and according to Dawson (2019) this can be easily organised using face to face, telephone or online techniques. By asking a series of questions or by simply observing what is in our immediate vicinity we will generate information and it is that collection of information we call primary sources. It could come from:
[a] first person accounts such as oral history, 
[b] documents of any type, be it photographs or memoirs or 
[c] scientific data that has not been interpreted, like census data. 
The advantages of this are you get to control every aspect of it, like the questions and the design which will almost certainly guarantee you getting the information you require, whereas the disadvantages could be that the whole process can be expensive and time consuming. Secondary data is a collection of data already in circulation and produce by someone else. A major advantage to using secondary data is the design of the information would most likely be better and it could cost you nothing to use it for your desired purpose. The disadvantages could be that finding the appropriate data could be difficult and not exactly what you required and the possibility of a fee for accessing it.

COLLECTION OF INFORMATION
There are several steps that needs to be taken before we can create and analyse our data from the questionnaire. Understanding why we collect information is key to understanding the statistical evidence that will finally be produced. Measuring relates to understanding the question posed and getting a definitive answer from the collection and analysing of the information. From there we have decision-making where it is split into three categories. 
[1]	Strategic Information aids the planning of the objectives and to measure the achievements.
[2]	Tactical Information relates to the actions used to gain the necessary information through a series of question.
[3]	Operational Information relates to the ethical consideration principles.
Raw data is an array of letters, symbols or numbers and by themselves it has no meaning, however, when a series of processes occur it converts the information into favourable data. Therefore INFORMATION=DATA +CONTEXT+MEANING.

QUALITATIVE AND QUANTITATIVE METHODS
Once we have our data, the next step in the process would be to establish what method is best used to assist in qualifying the data. Qualitative data is best used for when you have a series of words or images that best describe something, whereas quantitative data tends to use a series of numbers to which the information can be used to produce various graphs and charts. Morgan (1998), set about combining both qualitative and quantitative methods utilising a sequence model he created that was able to compliment the two methods.

ORGANISING DATA
Once we have collected the data through a succession of questions those answers obtained becomes known as variables and it is from here that we can then organise the data into tables or spreadsheets. The two types of variables are categorical variables, which translates to ‘yes’ or ‘no’ answers and numerical variables which when answered results in a numerical response such as ‘how old are you?’.

DATA PROTECTION ACT (1998)
Personal data relates to information of a living person whose identity can be revealed. According to Data Protection Act (1998) they claim to:
(i)	Prevent your identity being stolen and misused
(ii)	Prohibit hacking of a person’s information
(iii) 	Avert the collection of sensitive data such as medical records, race, ethnic origin, political leaning, criminal offences, religion or a person’s sexual persuasion.
(iv)	Helps to protect integrity and the private lives of citizens.
Once you gain legitimate access to people’s personal or sensitive personal data you are obliged to keep that information in a secure manner, be it under lock and key in a manual filing system or password protected on a computerised system. Whichever system you choose it will be your responsibility for the complete safety of the information. The Data Protection Act (1998) also express the Principles, it stipulates data should be: 
(i) Processed fairly and lawfully.
(ii) Access to the data should be obtained for a specified and lawful purpose.
(iii) It should be kept up to date and accurate.
(iv) Storage should not be for longer than necessary.
(v) No personal data should be used outside of Europe unless the other country has data protection laws enforced.
Taking all the above into consideration, it should be noted that the individual whose information is being stored has the right to access their held personal data. However, individuals do not have complete autonomous rights to alter the information held, they can within reason, ask for any amendments to be made. All our information is looked after by the General Data Protection Regulations (GDPR) and they are duty bound to alert us in the case of security breaches, particularly if it is deemed to potentially have a detrimental affect on our life. It was stated by De Hert (2016) that, “the general data protection regulations are still a sound system for the protection of individuals”.

BEING ETHICAL
When designing questionnaires, it is extremely important to be ethical regarding the questions being asked so that you can get the best possible outcome. You should not show any bias when asking questions, such as ‘would you agree that our company is the best?’, as such questions would not lead to an honest response as the participant is likely to feel under pressure to give you the answer that will be in your favour. Never use intrusive or sensitive questions, such as ‘how much money do you make?’ as participants will be left feeling deeply uncomfortable and possibly offended. Conduct yourself in a professional manner and never encroach on the participants space as they are likely to be put off or not answer the question honestly in attempt to escape your presence. According to Evans (2002), if good ethics are not considered in structuring the questions, it could result in the researcher feeling great discomfort and this feeling could be eliminated if appropriate questions were designed in the first instance. The key is to remain transparent in your questions as this would lead to an accurate account of your data. Bryman and Bell (2007) believe in ten important points necessary in relation to ethical behaviour. 
[1] Never place the participants in harm. 
[2] Maintain the privacy of all research participants at all times. 
[3] All those willing to participate should remain anonymous. 
[4] The participants full consent is needed before anything is conducted. 
[5] Ensure confidentiality of the information you receive. [6] The upmost respect must be shown to all who undertake the research. 
[7] Being deceptive or over inflating what the research is about should not be tolerated. 
[8] Being bias with the information could result in misleading the research participants and should always be avoided. 
[9] Conducting the research should be transparent and done with integrity. 
[10] Any affiliations with the organisation who requested the research must be declared in order to avoid a situation of conflict of interest.














QUESTIONNAIRE
The aim of the survey was to confirm or deny whether newspapers are becoming obsolete. Our limited test subjects were given 6 questions to answer and from their responses we will be able to make a judgement.

Thank you for agreeing to participate in this survey which is attempting to ascertain the readership of newspapers in today’s social media age. The information you disclose will be kept confidential and remain anonymous. This survey will take less than 5 minutes to complete and you have the right to opt out at any stage of the process.

[1]	What is your gender?
	Male □ Female □ Prefer not to say □
[2]	What is your age range?
	18-25 □	25-35 □	35-45 □	45-55□	over 55 □
prefer not to say □
[3]	Do you watch television?
	Yes	□	No □ Sometimes □

[4]	Do you read newspapers?
	Yes □ go to question 5   No □ go to question 6
[5]	Which of the following newspaper do you read? You can tick more than one box.
	Metro □ Daily Mail □ The Times □ 
The Guardian □  The Daily Telegraph □
	The Independent □ The Sunday Times □
	Daily Mirror □ Daily Express □
The Mail on Sunday □
[6]	Do you get your news via Social Media?
	Yes	□	No □

Thank you for participating in this survey.



ANALYSIS OF SURVEY

QUESTION 1 
PLEASE STATE YOUR GENDER?


QUESTION 2
What is your age range?


QUESTION 3
Do you watch television?




QUESTION 4
Do you read newspapers?



QUESTION 5
Which of the following newspaper do you read?
	


QUESTION 6
Do you get your news via social media?



ANALYSING DATA
Analysing my survey date clearly states that people simply do not read newspapers as a means of getting relevant information on the world’s current affairs. The medium more favourable is social media. Of the twenty people surveyed, we can see that women were most happy to be part of this survey and the age range most popular for answering questions were the 18-24 year olds. I note that everyone of my participants watch television with just below half having a keen interest in reading the newspapers and those that did, found the Metro to be the most informative. However, social media was the overwhelming tool most used for news of all type. Therefore, I have got a definitive answer to my question of ‘are newspapers becoming obsolete?’.

CONCLUSION
In conclusion, we can see how important the process is in obtaining specific answers to specific questions posed. Following procedure will eventually lead you to the evidence. Therefore, from my findings it would indicate that newspapers are becoming obsolete as people in general would prefer receiving their news on the world’s event by using social media. In the future we have to wonder whether social media will be the only method of keeping us informed.
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Total	Yes	No	Sometimes	13	1	6	
Frequency



Total	Yes	No	9	11	
FREQUENCY




Total	Metro	Independent	Daily Mail	No newspaper	7	1	1	11	
Frequency





Total	Yes	No	15	5	
Frequency




Total	Male	Female	Prefer not to say	7	10	3	
Frequency



Total	18-24	25-34	35-44	45-54	Over 55	Prefer not to say	6	3	1	4	2	4	
Frequency



