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	Website Chosen 
	Cleaners of London

	Insert hyperlink to website
	· https://www.cleanersoflondon.co.uk


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads extremely quickly with no problems and is easily loaded with no interruptions or pop ups, all subpages load quickly and again with no interruption, pop ups or ads. After testing the speed time, the results come back as loading time of 367ms.
It's stated that your website should load as fast as possible. The ideal load time for mobile sites is 1-2 seconds. Google internal goal is under half a second. Quote taken from ‘Hosthinger 2025’.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website has several sub-pages which are easily navigated by the header bars on the website which are easily displayed. The subpages are useful to allow the customer to find specific needs required, the only suggestion is that the subpages tend to have a lot of pages from that so perhaps creating more subpages/categories would make it more helpful to navigate.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, a customer can make a booking via the webpage within a 60 second period, simply by entering a few details of the clean, these include where the clean is required, what is required of the clean e.g. two bedrooms, 1 toilet and 2 curtains steam cleaned.
‘Cleaners of London’

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The improvements that could be made to the usability of the website would be to simplify the costing and services as this could be overwhelming to the customers taking into consideration different types of ages of customers as this is to complicate and leaving the customer struggling to know what to choose.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The webpage has a very calm, pleasant and approachable look which will help the customer feel more comfortable with choosing this company/business for the required service. When using a mobile phone to browse the website only difference is the subpages are bunched up into a drop-down bar titled ‘menu’, compared to being individually sub headed on computer view.

	[bookmark: _Int_enEimJCN]Question 2b - How does the website use imagery, video and colour? 


	Answer:
The website uses imagery to show of certain aspects of the business to give a customer and understanding of the quality of work and staff they provide; I have not noticed any videos on the webpage which could potentially tell the story of the business to give customers a better understanding on how the company was founded and how it got to where the company is now. The colour scheme works well on the webpage; it follows the same colour scheme as the logo which keeps it simple but effective.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The Website doesn’t hasn’t made use of a online/live chat tool on the website, this can potentially lose clients as they expect an immediate response or are in a rush for the service, the website only allows you to either, call the company, email the company, or book service online.

	Question 2d – How effective are the social media links on the website?


	Answer: 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
The services offered by the company are made clear to customers by showing what can be cleaned and how many which then later reflects on the price charged e.g. if you were to add an extra toilet to the quote it would cost an extra £30.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
Customers reviews are available on a link through trust pilot which is at the top of the home page of the website.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is presented as high quality as the majority of reviews on trust pilot are positive, the website uses the correct amount of information about them, they give a comfortable feel when visiting the website and are straight forward with the prices as they are listed in the services which allows the customer know what costs they are looking to pay, for these reasons I would be comfortable recommending this service to friends or family.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The prices are made clear and transparent; they seem very reasonable and referencing them across to the reviews from previous customers the quality of work comes with the cost. After comparing local companies with the pricing of this company they are a little more expensive but not massively and would still say this is competitive in pricing and services provided.
Cleaners of London- End of tenancy clean for studio flat is £230
Cleaning Express- End of tenancy clean for studio flat is £190

‘Cleaning-express 2025'

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cleaner 

	
	2. Cleaning

	
	3. London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, the website does appear into the top 10. When searching in to google the website appears on the first page (5th website).


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
I feel the website has relevance in modern UK business as it gives you more information about the company, the website shows all services available, location of the business that owns the website, location of where the business provides their service and costing of specific services. Websites also provide a lot more information than social media, as social media only shows a brief insight of the business to attract the customer further. Using a website to market or showcase your business will allow you to engage with you customers one to one. Amber, 27th June 2025 - website is the digital home base for your business—it’s the one place online where you have complete control over the experience, messaging, and customer journey

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
To improve the website of ‘Cleaners of London’ I would be to recommend having a live chat option, this will allow potential customers to engage immediately, instead of them waiting around for a response on a service they require, this could be a job that is desired to be complete as soon as possible leaving the customer on edge, consequently they may approach a different company that provides the same service but respond promptly. Even if the website takes advantage of AI/Bot responses which will give the customers reassurance that the query is getting dealt with and not being left in dark.
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