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Wider Context Awareness
[bookmark: _GoBack]Within this assignment, it will start off with an introduction to public health campaigns, then going onto the research that is used to start the planning for the campaign and the demographic. Then going on to the approaches that campaigns use and what problems they can face and what they do to resolve the problems. Then ending on explaining the behavioural changes on individuals and what behavioural models are put into place to help. 

Introduction to public health campaigns
Springston (2005) explains that a public health campaign is a way for someone to engage the public and to raise awareness to them about different health issues and to explain all the ways an individual can improve the issues.
Encyclopedia (2019) explains that it is important for public health campaigns to be put into place and to be promoted as this is a way to make people aware of the dangerous health risks and to help prevent the integral communication function today. Encyclopedia (2019) explains that campaigns are put into place to make sure they are aimed at the relevant people to help them to adapt their behaviours to help them have a healthier lifestyle and to help with their health issues. [LiveLifeWell (2020)] Here is a list of different health campaigns and what they are used for:
	
	Campaign 
	What is it for?

	[image: Image result for smokefree nhs]Figure 1: SmokeFree NHS
	SmokeFree NHS
	NHS (2020) explains that this campaign is put into place to help individuals to stop smoking, they explain that the reason why the individual should stop smoking because it will improve their health, their family’s health and saves the individual money.

	[image: Image result for one you drink less]
Figure 2: One You – Drink Less
	One You – Drink Less
	Public Health England (2020) explains that this campaign is put into place to help encourage the individuals who drink alcohol excessively to take control of their own health to help them to have a healthier lifestyle due to stop drinking so much or all together.

	[image: Image result for mind campaign]
Figure 3: Mind
	Mind
	Mind (2020) explains that this campaign is put in place to help individuals with mental health issues. Mind campaign has aimed to raise awareness of the importance of mental health and to encourage individuals suffering from mental health to seek help. Mind (2020) aims is to work with other organisations to promote the issue further. 

	[image: Image result for one you sexual health]


Figure 4: One You – Sexual Health
	One You - Sexual Health
	Public Health England (2020) explains that this campaign is put into place to raise awareness to people on how important it is to look after their sexual health. This is because if their sexual health is affected then it can then also lead to their mental health worsening. Public Health England (2020) spreads awareness about sexual health, STIs, Contraception, planned/unplanned pregnancy, and where individuals can go to help them with these issues. 
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Figure 5: Change4Life
	Change4Life
	Change4Life (2020) has two campaigns, one aimed at children and then the other is aimed at adults. The campaign shows awareness that in this day and age, people are less active due to TV and Computers, etc, and also eat more of the unhealthy fast foods. The campaigns aim to make people aware of the health issues they can get if they stay the lifestyle they are having. Change4Life (2020) also promotes how the whole family can have a healthier lifestyle with the different ways they can eat healthy and different activities they can do for exercise. 


 
Research used to conduct 
WHO (2012) explains that when planning to promote a health campaign that there are different stages that must be taken to make sure the campaign becomes as effective as possible. Without taking these the campaign will not be effective. WHO (2012) explains the steps to follow are;
1. Look at who the target audience is and what partners and other organisations that can be worked with.
2. Make sure there is a relevant key message about the campaign.
3. Mobilize the community
4. Plan events that people can get involved with.
5. Prepare materials that the target audience will understand.
6. Make a way for the campaign to be seen on media and to be easily accessible.
7. To make a way to be able to monitor the campaign, what results are being gotten from it, how the events are going, how the media pages are going.
The Health Communication Unit (2007) agrees with this but also adds some more points, that the campaign should use commercial and social marketing for them to increase the effectiveness of the campaign to work. Another point that should be taken into consideration when creating the campaign would be to make sure that the existing knowledge of the topic that the targeted audience would know is still included in the campaign. The Health Communication Unit (2007) explains that goals and objectives should always be set and to be achieved within a reasonable amount of time. And the last step from them would be to also develop the message further, this is to also keeping the audience interested in the campaign because if it stays the same this could lead to the audience being bored of the campaign and for the campaign to just end.
Upp B2B (2017) explains that there is also a seven-step model that campaigns should use; 
1. Set Objectives: This is a key influence to start the campaign off and to make sure that it is effective and is everything it should be. 
2. Set a budget: This is where the campaign should consider how long it should be run for and to work out what the audience and marketing price should be and how much it will be to run for the time wanting.
3. Market, audience and competition: understand the context of what market, competition, and audience are, to make sure that the campaign is so successful.
4. Messaging: what is relevant to the campaign to share the message to the audience.
5. Creative Platform: this is the part of the campaign that makes it come realistic and to life. This is where the campaigners have to make sure that the presentation of the campaign is correct if it will attract the correct audience if it is sending the right message across and effectively. 
6. Campaign plan: this is where all the planning is put together, where the campaign is looked at, marketing, audience and the budget is all looked together to make sure it is all working and is cost-effectively for was planned. 
7. Review and adjust: this is where the campaigns all sit down together look at the campaign as a whole review of what is happening and to see if anything needs to be changed, taken out or added.
[image: ]
Demographic
Duncan (2019) explains that campaigns use demographics to target a specific target audience to make sure they get their awareness across correctly. For the demographic audience to be targeted correctly, the campaigners need to consider the audiences they are aiming for would be the individuals;
· Age 
· Sex/gender
· Generation
· Sexual orientation
· Marital status
· Nationality 
· Income
· Education level
· Occupation 
· Religion 
Duncan (2019) explains that with all these factors being put into account means that the campaign will be more effective. 

Approaches
Encyclopedia (2019) states that public health campaign has different types of communication strategies to make sure that their point is being put across to make people aware. The campaigns also have different activities that the specialists in the campaign put together which is relevant to the health information they are promoting to the correct groups of people. 
The Health Communication Unit (2007) explains that their three main approaches should be used when trying to communicate the campaign to promote it effectively and that all three approaches link together.
The first approach The Health Communication Unit (2007) discusses is the media. This is because the campaign can get across to the reader in an interpersonal communication which has been found to be the most effective way. With this, individuals can have the option to send messages and can share with others their problems and what they have learned and helping others.
Another approach is interpersonal communication. This would require more participation and feedback. Interpersonal communication is when there is information being shared between many different people. With this communication, it helps to understand how people use verbal and non-verbal ways to be able to complete their goals. For the campaigns, this approach would be more audio-visual and would serve as a better aid. Multimedia could be used to employ this approach. [The Health Communication Unit (2007)]
Lastly, the other approach being events for the campaign, this type of approach will reach a large amount of people in one place to learn and discuss the subject of the campaign all with the same interest and opportunities for the targeted audience to be involved. To be able to promote this approach, the campaigners would use media to promote that the event is going on, when and where, and the interpersonal communication will also help to be able to promote the event. 
Tones (1986) explains that the goal of these approaches to promote health education would be persuading. With this goal being met, it would mean that the campaign can persuade individuals that their lifestyles are affecting the health issue. The campaign can also persuade that there are ways to overcome the issue to make their health and lifestyle better.   

Problems and how to solve them
Reality Check Team (2018) has done research on four different campaigns to see if their promotion is working or not. 
Adult Obesity in England
[image: ]
Figure 6: Adult Obesity in England
Reality Check Team (2018) explains that the chart above shows the percentage of adults from the age of 16 and over, who are either overweight or obese. This chart shows 5% of people who are classed overweight percentage has not changed much in the 23 years [1993-2016]. However, the percentage of adults who are obese has increased within this period by 11%. This chart explains that two-thirds [61%] of the population who are living in England are either overweight or obese. Since 1993 the percentage has gone up by 53%. Even though everyone is aware of this health issue, the campaigns have not worked to tackle this problem. 
Adults Five-a-day
[image: ]
Figure 7: Adults five-a-day
Reality Check Team (2018) explains that the chart above shows that this campaign has been working slightly to spread awareness. The government has been urging individuals to have their five portions of fruit and vegetables since 2003. Looking at this chart you can see then between 2005-2009, mainly 2006, people were taking it seriously as the percentage increased by roughly 6%, however, since then it has decreased slightly by 4% but it is still higher than what it was 13 years ago (2016). Reality Check Team (2018) states that with this statistic, three out of four individuals are not eating their 5 a day every day. The public has been listening to this campaign, but not as effective as it was planned to be. 
 150 Minutes a week
[image: ]
Figure 8: 150 Minutes a week Adults
Reality Check Team (2018) explains that the chart above shows that during 2016, men between the age of 25-34 were the ones who exercised the most throughout the year. However, this chart shows that during 2016, 66% of men over the age of 19 were meeting the guideline suggestions of exercise a week, which is no different from the results that were in 2012. Reality Check Team (2018) also explains that during 2016, the same age group but in women who were meeting the guideline suggestions were at 58% which has gone up by 2% since 2012. Again, this shows that the campaigns are not being listened too.
Smoking 
[image: ]
Figure 9: Adults Smoking in England
Reality Check Team (2018) explains this campaign is the more successful campaign out of the four that were looked at. This is mainly due to when in 2007 the government banned smoking in and workplaces and enclosed public places. Within the 17 years of this chart, it shows that smokers in England have decreased by roughly 10%. This shows that this campaign is working, this being due to the ban in certain areas and the awareness of all the ill health complications they can get from smoking, again it has not changed by much as they wanted but it is slowly getting there. 

Solving the problems of these campaigns and issues
To tackle these problems, the campaigns should work harder to show awareness, even starting at early age children. The children will know from the start all the health risks they could face if they became obese, smoked, did not eat their 5 a day and if they do not get their recommendation time of exercise a week. 
Another way to tackle these problems could be that the government puts bans on smoking in more areas. Increasing the price of cigarettes and fast foods so that smokers think more about spending so much money on them and maybe quit smoking, and for the fast food to be more expensive so people think more if they really need the food or if they are just buying and eating it for the convince of it 

Behavioural models
There are 4 different types of behavioural change models stated by Taylor et al (2006) which are known as the Health Belief Model (HBM), Theory of Reasoned Action (TRA), Theory of Planned Behaviour (TPB) and Trans-Theorical Model (TTM).
Health Belief Model (HBM)
[image: ]
Figure 10: Health Belief Model
Rosenstock et al (1998) explain that the Health Belief Model has three classes of factors put into place so that the health-related issue depends on these. The three being;
1. The existence of enough motivation to make health issues noticeable or relevant.
2. The individual is vulnerable to health issues. This is often seen as a threat. How serious the problem is.
3. This belief helps with recommendations on how to prevent the health issue and shows how to overcome the barriers that need to be met in order to recover. 
Theory of Reasoned Action (TRA) 
[image: Image result for theory of reasoned action]]
Figure 11: Theory of Reasoned Action
Luxton (2016) explains that the Theory of Reasoned Action is an individual’s behaviour is caused due to their intention to perform the behaviour themselves. There are three things that determined due to the individual’s behaviour, this being their;
1. Attitude towards a specific behaviour
2. The subjective norms
3. Perceived behavioural control
Luxton (2016) explains that the more positive attitude the individual has towards the subjective norms and that’ll mean the greater the individual’s perceived control, meaning the intention of the individual’s behaviour will be stronger.





Theory of Planned Behaviour (TPB)’s behaviour 
[image: http://sphweb.bumc.bu.edu/otlt/MPH-Modules/SB/BehavioralChangeTheories/Theory%20of%20Planned%20Behavior.png] 
Figure 12: Theory of Planned Behaviour
LaMorte (2019) explains that there are six different concepts that have an individual will actual control on their own behaviour, such as:
1. Attitudes: the performance of the individual behaviour will be considered due to them being interested or not at the time.
2. Behavioural intention: this is to do with the motivational influence on the individual.
3. Subjective norms: this is the approve or disapprove and to whether their peers and beliefs and how important it is.
4. Social norms: this is due to the group of people individuals are part of, and what is seen as a social norm.
5. Perceived power:  this is to do with the facilitate or impede performing. 
6. Perceived behavioural control: this is to do with the ease or difficulty to preform the behaviour of interest. 
Trans-Theorical Model (TTM)
[image: ]

Figure 13: Trans-Theorical Model
Pro-Change Behavior System, Inc (2020) explains that the Transtheoretical Model uses the Stages of Change to make sure that the processes of the behavioural change. In the Stages of Change, there are 5 different stages that need to be followed to be able to succeed.
Pro-Change Behavior System, Inc (2020) explains these steps;
1. Precontemplation, which is when there are no intentions to act in the foreseeable future, normally is measured within six months.
2. Contemplation, is the time where individuals try to change within this six-month period, where they are also aware of the pros and cons of changing.
3. Preparation, is where the individuals will plan and intend to take the action within the next month.
4. Action, is the action stage where the individuals make specific alterations within their lifestyles from the past six months.
5. Maintenance, is the stage where individuals have made their adjustments and working on a way so that they do not prevent the relapse of it happening again to them.
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But what evidence is there that these have
worked?

The big picture

Before we turn to the campaigns, what is the
scale of the obesity problem?

Adult obesity in England
Percentage of adults (aged 16 and over)
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The rate of obesity among adults in England
increased from 15% in 1993 to 26% in 2016,
based on NHS survey data. However, it has
remained fairly static since 2010.

Almost two-thirds (61%) of England's adult
population is either overweight or obese,
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BMI is calculated by dividing an adult's weight
by the square of their height.

Five-a-day
Adults consuming five or more fruit and veg portions a day

Adults aged 16 and over, England only
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Since 2003, the government has been urging
people to eat five portions of fruit and
vegetables a day.

NHS England's own figures show that the
percentage of the adult population reaching the
target hit a 30% peak in 2006, when the
message was still fairly fresh.

11 @) <




image9.jpeg
* Department of Health, 2011, cited in Note 8.
‘Copyright © 2017, Health and Social Care Information Centre. 1"

Health Survey for England 2016: Physical activity in adults.

Figure 1: Summary activity levels, by age and sex
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Health Survey for England 2016: Physical activity in adults

Summary activity levels by region

The (age-standardised) proportion of adults aged 16 and over who met the guidelines
for aerobic activity varied between regions. As Figure 2 shows, the proportion of
adults meeting the aerobic activity guidelines was lowest in the West Midlands (53%)
and highest in London (65%).

Figure 2, Table 2
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trying to give up.

The Labour government banned smoking in
enclosed public places and workplaces in
England in 2007.

The result is a marked decrease in the number
of smokers.

Smokers in England
Adults aged 16 and over
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According to the Office for National Statistics,
16.4% of adults currently smoke, compared with
19.9% five years ago.

Health warning

It is very difficult to directly link the perceived
success or failure of public health campaigns
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Pro-Change Behavior System, Inc (2020) explains that the Transtheoretical Model uses the
Stages of Change to make sure that the processes of the behavioural change.
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