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[bookmark: _Hlk174365284][bookmark: _Toc174453769]What is social media? 
[bookmark: _Toc174453770]Social media is a powerful platform that can convince diverse people with different ideologies to agree on something like for example if a famous person rate a business place for example like a restaurant that sell food then his fans will try and visit the place and see for themselves in America there is a famous Tik Tok user by the name Kieth lee who always rate food from different restaurant and those restaurant  become famous because of his word the way he rate them from the service to the food hygiene and tells his fans how the food was if he enjoyed or not.

According to Dollarhide (2024) social media is a large platform of technologies which facility to influence ideas and information between their users. Social media can also describe a platform where billon of people meet and exchange their ideas and information shared daily around the world. The biggest social media platform is Facebook. You tube, WhatsApp, Instagram TikTok and WeChat. More than 94,7% of users in the beginning of 2024 were accessing chat, messaging, apps and websites. 
in the start social media was a way of communicating and interact with family and friends but later expanded to serve many different purposes like companies started publishing their product and through that companies were able reach many audiences. Dollarhide (2024)
[bookmark: _Toc174453771]How social media helps companies to market their products and services?  
[bookmark: _Hlk174397741]Marketing on social media can impact your businesses grow in many ways from building your brand to engage with customers but however your business goals look like you must make sure you use the right social media tools for your requirement. Allen (2024) The way you use business apps like TikTok Facebook and YouTube can improve and help you launch your Digital-marketing trademark that did not exist, which can embody your trademark mission, values, and offerings. Business apps can help you targets and gain valuable knowledge on your client base, and it helps you longer to inform your marketing and business growth for proposed action.
It’s necessary to research beforehand how much business tools cost and if there are free ones before committing to platform in social media and which platform to target your audience on or they mostly use. It’s important for the business owner to have Consistency when it comes to have advantage use off social media for the business, according to Allen (2024) the business owner must consider how they want to leverage a schedule content to engage with their customers, develop, guide, and promote your services or products.
[bookmark: _Toc174453772]How social media helps customers to found products and services?
Businesses engaging through social media by posting the product and service help customers find their product and service they need. Also, social media do help in creating relationship between them and customers knowing what your buyers want is vital thing depending on the volume of customers and your staff size you need technology to help you reach them out.   

Expecting customer social service and social media teams to monitor all social media for customers to order what they want you will have to also consider what you post on social because app like TikTok Temu and other social media apps that people use to advertise their products use same algorithm to track every mention product online. Allen (2024)
[bookmark: _Toc174453773]Risk associated with digital and social media 
According to the university of Alabama at Birmingham (2024) Risk is anything that can cause a harm on social media. Risk include cyber security risk third party risk and data privacy risk most common type of risk in social media is data breach. If a cyber security like data breach happens it can cause financial burden and it can defame the organisation reputation for them to gain the same reputation, they will spend a lot of money on that. If someone who did cybersecurity especially data privacy one to court the conclusion of the court can be lamp sum of amount of money or even jail.
Negative reviews from consumers can tarnish your business name especially if that consumer give his or her reviews online it can reach a larger number of consumers hence people will judge your business from that negative review, and it can even make your business close down and the other risk social media and marketing have is if your business is small you cannot compete with other business because big business get all the attention. The university of Alabama at Birmingham (2024)
[bookmark: _Toc174453774]Recommendation and conclusion 
After long research I have learn that social media has a both advantage and disadvantage and there I would like to recommend people who use social media to always be very careful of what they post on social media since social media. The advantages of posting your products on social media is that it help reach a larger audience which helps you sell more products than selling your product on a building block that is not moving but on the other hand disadvantage of social media is cyber security especially data privacy risk if you don’t identify or analyse cyber security your business can be vulnerable so therefore its always best to train your staff on cybersecurity.
As business owner you should always ensure cybersecurity protocols are up to date and adhere data privacy regulations and continue monitoring your business is secured. You should also use tools like anti-virus that can block all harmful viruses, and you should also make sure you set up portfolio of security application that can make your business safe.
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