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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? https://www.cleanersoflondon.co.uk/



	
Answer: The website loads easily and quickly when accessed via the link on the page. However, it doesn't appear at the top of the results when you search for the company name on Google or Safari. That would be a lack of search engine optimization, not a lack of speed or ease of use.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	
Answer: Yes, the website contains several subpages such as services, prices, phone numbers, hours and addresses where they can be contacted and found, also to easily book a service from them, etc. Customers navigate and find specific things quickly because everything looks well organized.


	Question 1c - Can a customer make a booking via the webpage? 
 

	
Answer:  Yes, the client can make a reservation through the website. Just click on "Book a service" in the upper right corner. There, you'll need to enter the service you want and other information about yourself and the house. Once you've filled it out, the price of the service you've chosen will appear, along with your payment options: cash when the team arrives at your house or by card at the time of booking.


	Question 1d - What improvements could be made to the usability of the website?


	
Answer: One of the things that could be improved on the website is the customer reviews. They need to include images, dates, and real testimonials to show customer opinions, as these builds trust when considering hiring the company for its services. Another issue is that, although everything is well-organized, the homepage is too long and dense, which might create visual clutter for customers and make it difficult for them to focus on what they're looking for.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	
Answer: The website looks good because it has well-organized photos that provide information about the work done. Most of the pages are white with green and blue accents. Everything is well separated into sections, making it easy to navigate and visually appealing. Another point is that the website looks good on all devices, such as phones and tablets. However, it looks especially good on computers because the larger screens allow for better viewing.


	Question 2b - How does the website use imagery, video and colour? 


	
Answer: The website doesn't have videos, only photos of the areas where they frequently work weekly or bi-weekly, which are between zones 1 and 3 of London, and in some cases zone 4 due to the proximity of the workers. It also features photos of the workers performing various tasks and before-and-after pictures of some of their completed projects. The most prominent colours on the website are green and white.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	
Answer: No, no matter how much I searched the website, I couldn't find any online chat. That's something they should implement because it has many benefits, such as: if customers can't find something, they can go directly to the chat for guidance; it facilitates navigation; it allows for instant answers to questions; it fosters trust and a sense of connection, etc.


	Question 2d – How effective are the social media links on the website?


	
Answer: I noticed that the website has social media links, which is a great feature. I was looking at them and exploring them, and it's very advanced and modern. Just by clicking on each icon, it takes you directly to the page of the social network you've chosen because there's a variety of networks (they include Facebook, Instagram, YouTube, TikTok, Twitter, etc.)
It’s definitely working very well and at first glance there are no complaints about that.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	
Answer: The services this company offers are clearly detailed on its website. Depending on the service you need (deep cleaning, carpet cleaning, office cleaning, etc.), they will also provide you with a quote.


	Question 3b - How are customer reviews made available? Are these up to date? 


	
Answer: Some of the reviews on the page are found by scrolling to the bottom, where several lists appear. The first list, "Useful Links," is followed by the "Reviews" section, which is fifth down. Clicking on it reveals that some reviews are undated. Only one image is dated 2023, making it impossible to determine if they are all old or if any are recent.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	
Answer:  The website presents itself as high-quality because it inspires confidence; it doesn't use extravagant colours that make it look ordinary. I would recommend the company's services to someone looking to clean a large business or house.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	
Answer: The website doesn't clearly state the prices upfront. For example, a studio flat starts at £230, but adding extras is an additional cost. The final price is only shown when you make your booking and finish adding everything.


	

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cleaning company. 

	
	2. Deep cleaning.

	
	3. Professional cleaning.

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No, when you type the company name it doesn't appear at the top. You can only access it easily if you enter through the link.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	
Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 


	
Answer:  Yes, I believe websites are very relevant to modern UK businesses, and this website is a perfect example. It allows clients or visitors to see the services they offer, prices, before-and-after photos of completed projects, and you can book appointments directly through the site. It has a wide variety of sections where you can easily find what you're looking for or interested in. All social media links are conveniently located in a single, easily accessible section. So, yes, I believe this business is relevant to modern UK businesses.





	

Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	
Answer:  My recommendation for improving the "Cleaners of London" website would be to improve its mobile viewing experience. The page loads well and quickly, but on a phone, the content is spread out, and the full page isn't visible as it is on a computer.
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