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Executive Summary
Cultural awareness refers to the skills and information required for effectively interacting with and servicing guests from different cultural backgrounds for hotel employees. Due to their cultural knowledge, hotel workers can create a welcoming and inclusive environment, anticipate and cater to guests' needs, and reduce cross-cultural misunderstandings and conflicts. While providing service, the hotel staff must be aware of the cultural specificities, customs, and behaviours of the United Kingdom. Given that China has a distinctive culture, hotel staff handling Chinese guests must be aware of several key cultural differences, customs, and behaviours. The fact that China scores higher on the power distance scale than the UK suggests that Chinese culture is more accepting of unequal power and wealth distribution. Hotel staff members must be culturally aware while serving customers with varied cultural backgrounds, such as Chinese tourists in the UK. Cultural differences may lead to misunderstandings and miscommunications, which may put hotel guests and staff in unpleasant or uncomfortable circumstances.
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Cultural awareness for hotel workers refers to the knowledge and abilities necessary for successfully communicating with and serving customers of other cultures (Pokhilko, 2016). It requires a grasp of cultural differences, norms, and behaviours, as well as their influence on visitor expectations and experiences (Wu and Miller, 2021). The hotel staff's cultural awareness enables them to establish a friendly and inclusive atmosphere, anticipate and meet guests' requirements, and minimise cultural misunderstandings and disputes (Brown, 2013). This may increase customer happiness, customer loyalty, and company success (Ladegaard, 2015). The study will educate employees about the most significant cultural differences, habits, and behaviours between the United Kingdom and China. A list of "Dos and Don'ts for hotel workers will be included in the report.
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UK (Host Country) - United Kingdom has its own cultural variations, traditions, and behaviours that hotel workers must be mindful of while giving service. The Brits may utilise more oblique language, sarcasm, and humour, which non-native English speakers may find difficult to grasp (Azizpour, 2021). In the United Kingdom, queuing is a regular occurrence, and visitors may grow irritated if they believe that others are not observing good queue etiquette. Tipping is prevalent in the United Kingdom; however, it is not always required. The United Kingdom may have varying expectations for gratuities based on the sort of service received. Guests may be unfamiliar with British food and may have dietary restrictions or preferences that must be considered (Aliaga-Lavrijsen, 2018). 
China (Guest Home Country) - Considering China has a distinct culture, hotel workers must be aware of some significant cultural variations, traditions, and behaviours while serving Chinese visitors (Brown, 2013). Chinese visitors may favour indirect communication and may avoid conflict or explicitly express no (Angelova and Zhao, 2016).  The use of silence to indicate a negative reaction is possible. Gift-giving is an essential component of Chinese culture, particularly in commercial interactions. The hotel employees could also consider presenting little presents or expressions of gratitude to Chinese visitors. Chinese visitors may enjoy family-style dining and may use chopsticks instead of a fork and knife. Chinese food has its own tastes and traditions, which hotel employees should be conversant with. Personal space may not be as strongly valued in China as it is in Western societies. Guests from China may feel comfortable standing or touching people during talking (Yang, 2017). 
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The Hofstede model is a well-known paradigm for analysing cross-cultural differences (Al-Alawi and Alkhodari, 2016). Using the Hofstede model below is a comparison between the United Kingdom and China to advise hotel workers about probable cultural differences:
Power distance- This term refers to the level of inequality that is acceptable in a given society. China has a greater power distance score than the United Kingdom, indicating that Chinese society is more tolerant of uneven power and income distribution. This may influence visitor expectations about service standards and worker relationships (Minkov and Kaasa, 2021).
Individualism- Individualism refers to the degree to which a society prioritises the independence and autonomy of the individual above communal cohesion. Individualism is more prevalent in the United Kingdom than in China, which may influence visitor behaviour and preferences around privacy, personal space, and decision-making (Beugelsdijk and Welzel, 2018).
Masculinity- Masculinity relates to how much a culture values competitiveness, accomplishment, and aggressiveness. The United Kingdom has a greater masculinity score than China, which may influence visitor preferences for communication style, negotiation, and dispute resolution (Saleem and Larimo, 2016).
Uncertainty avoidance- Uncertainty avoidance relates to a culture's tolerance for ambiguity, unpredictability, and risk-taking. The United Kingdom has a lower uncertainty avoidance score than China, which may influence guest decision-making, planning, and risk-taking preferences (Minkov and Kaasa, 2021).
Long-term orientation- Long-term orientation refers to the degree to which a culture prioritises long-term planning, patience, and perseverance above short-term success. China has a higher score for long-term orientation than the United Kingdom, which may influence visitor choices on loyalty, trust, and relationship-building. These cultural differences may assist hotel workers in providing better service to British and Chinese clients and in fostering a more inviting and inclusive atmosphere (Minkov and Kaasa, 2021).
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	Do’s
	Don’ts

	· The UK hotel staff should Respect the culture, customs, and traditions of the Chinese (Angelova and Zhao, 2016).
· The staff of the UK Be patient with visitors and avoid hurrying them, since they may prefer indirect communication.
· UK staff need to provide modest presents or tokens of gratitude, such as tea or fruit to demonstrate hospitality (Yang, 2017). 
· The UK hotel staff should give precise and comprehensive information, since Chinese visitors may want to prepare ahead and have several inquiries.
· The UK hotel staff should create a setting that is inviting and inclusive so that Chinese visitors feel at ease and at home.
· The UK hotel staff should demonstrate an interest in Chinese culture and traditions by inquiring about them (Ladegaard, 2015).

	· The UK hotel staff should not touch Chinese visitors without their consent. 
· The UK staff should avoid being too direct or aggressive since this might lead Chinese visitors to lose face or feel uneasy (Angelova and Zhao, 2016).
· The UK staff should not assume anything about the dietary limitations or preferences of Chinese visitors, since they may differ (Pokhilko, 2016).
· The UK staff should avoid being too casual or informal, since Chinese visitors may prefer a more official communication tone and approach.
· The UK staff should not take offence if Chinese visitors ask several questions or seem reluctant (Azizpour, 2021).
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While servicing clients from diverse cultural origins, such as Chinese visitors to the United Kingdom, it is crucial for hotel employees to be culturally savvy. Cultural differences may result in miscommunications and misunderstandings, which can cause unpleasant or uncomfortable situations for both hotel customers and personnel. By having cultural awareness, hotel workers may prevent these situations and give guests a more smooth and more pleasant stay. Hotels with a reputation for being culturally sensitive and kind to visitors from all backgrounds may strengthen their image and attract more business from a broader variety of customers.
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· By knowing and respecting Chinese culture, hotel personnel may provide a more welcoming and comfortable atmosphere for Chinese guests, which can increase guest satisfaction and contribute to favourable ratings and referrals (Wu and Miller, 2021).
· Cultural differences may lead to misunderstandings and miscommunications, which can cause unpleasant or uncomfortable situations for both visitors and hotel employees. By having cultural awareness, hotel workers may prevent these situations and give guests a more smooth and more pleasant stay (Aliaga-Lavrijsen, 2018).
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