
Blog 4: Conference Promotion and Personal Outreach Contribution

During the conference preparation period, I expanded the event’s influence through social media channels to attract audiences from relevant professional fields. Focusing on the technological transformation and future development of artificial intelligence, the conference integrated perspectives from art, design and digital technology, delivering significant interdisciplinary research value. To raise wider awareness of the event, I took the initiative to carry out promotional sharing. For more targeted and far‑reaching communication, I specifically selected two mainstream social platforms: Red Note and Instagram.

Red Note is a popular domestic content platform among young people, home to a large community of art practitioners, design enthusiasts and digital‑art creators, which perfectly matches the target audience of the conference. As a globally influential international social platform, Instagram connects numerous overseas creators engaged in art and digital‑technology fields. Leveraging the distinct audience advantages of the two platforms, I realised two‑way communication covering both domestic youth art circles and international creative communities.

I first sorted out the core themes and academic highlights of the conference, and developed concise promotional copy to clearly convey its cutting‑edge value in AI‑driven art, digital innovation, and speculative discussions on future technology. Afterwards, I continuously published the prepared conference information on Red Note and Instagram, delivering targeted content to learners and researchers in art and design, digital media, and tech‑art disciplines. This effectively attracted interdisciplinary and cross‑regional audiences to follow the conference and participate in academic discussions.

Throughout the promotion process, I maintained an authentic and straightforward communication style, focusing on highlighting the conference’s academic connotations and innovative value to increase public awareness and willingness to participate. Looking back on the whole promotion process, I effectively expanded the conference’s domestic and international reach by leveraging my personal social resources and platform strengths. Meanwhile, I also identified clear shortcomings: the promotion relied heavily on text‑based content without sufficient visual materials to enhance engagement, and the promotional approach remained basic, lacking systematic thinking for academic community operation. In the future, I will create richer promotional content combining visual works from the conference and optimise communication strategies for both domestic and international platforms, making academic‑event promotion more professional, diverse and efficient.

