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Topic chosen: The use of social media to promote business.
Title of source: Social Media Marketing and Business Growth: Evidence from Small and Medium Enterprises
Authors: A. Taneja & A. Arora
Year published: was published in 2021.

How did you find this source?
I searched for academic articles on Google and Microsoft Edge using keywords such as social media marketing, business success, and SMEs. I selected this article because it appeared in a peer‑reviewed journal and had strong citations.

Why did you choose this source?
This source directly examines how social media contributes to business growth, which aligns perfectly with my topic. It is credible because it is published in a respected academic journal, and it is useful because it provides real data and examples from businesses.

Is it relevant to the topic? 
Yes. The article focuses on how social media platforms help businesses increase visibility, customer engagement, and sales — exactly what my topic explores.




Is this a useful article?
 
Yes. It provides evidence, case studies, and measurable outcomes showing how social media contributes to business success. It also discusses strategies businesses use, which is helpful for my presentation.

Is this an academic source?
Yes, It is peer‑reviewed, published in the Journal of Business Research, and written by qualified researchers.



When was it published? Is it recent enough? Why?
It was published in 2021. This is recent enough because social media trends evolve quickly, and research from the last 5 years is considered current and relevant.


Author Credibility
Both authors are researchers in business and marketing. They have published multiple studies on digital marketing, consumer behaviour, and business growth. Their academic background and publication history make them credible experts.


Reliability
Yes. It is reliable because:
· It is published in a peer‑reviewed academic journal.
· It includes citations and references to other research.
· The study uses real data from businesses.
· The journal is well‑known in business research







