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 Due to worldwide environmental awareness and demand for sustainable business practices, businesses are evolving to assure financial and social sustainability. Circular economics drives this economic revolution. This novel technique uses closed-loop systems, waste minimisation, and resource optimisation to challenge linear models. CSR helps companies promote social and environmental well-being through ethical and sustainable practices.
Marriott Hotel's global circular economy CSR efforts are discussed in this essay. Discussing CSR and circular economy. Below, we demonstrate how environmental and corporate social responsibility help society. Marriott's CSR is compared. This project supports the hotel's circular economy and sustainability.
What is Circular Economy?
The term Circular Economy can be defined as a regeneration technique of products or materials. It promotes eco-friendly production by reusing wastes, which leads to better waste management and encourage organizational sustainability. According to Galvão et al. (2018), Hilton has successfully implemented circular economy concepts. Additionally, it reduces the firm's environmental impact. Blomsma et al. (2019) say hotels can easily adopt circular economy concepts.
How Does Circular Economy Fit into CSR?
Circular economy principles support corporate social responsibility aims. As an organisation learns about its social and ethical duty, an organised environmental system will emerge. Marriott Hotels' circular economy CSR is commendable. Guerrero and colleagues investigated the Marriott Hotel's 2020 CSR plan, which includes many circular economy-related sustainability measures.
To understand the circular economy and its implementation, companies should examine case studies from various industries. World-renowned hotel operator Accor has completely embraced and is aggressively developing a circular economy. Accor succeeded with these strategies. Barreiro et al. (2020) attribute Accor's improved environmental sustainability to engagement with local businesses, a reduction in plastic waste, and litter reduction activities. Selecting ethical and environmentally responsible suppliers is essential to a sustainable organizational strategy. Accor's circular economy activities show its dedication.
Galvão et al. (2018) demonstrate Hilton's successful application of circular economy concepts. Hilton's "Travel with Purpose" initiative promotes sustainable travel for locals and the planet. Advertisements encourage cost-cutting and waste minimisation. Together, these characteristics diminish the firm's environmental impact. According to Blomsma et al. (2019), hotels can integrate circular economy concepts with ease. Reusing soap and buying eco-friendly products show environmental responsibility.
Several businesses have proved the effectiveness of the principles behind a circular economy. The analysis conducted by Guerrero et al. in 2020 revealed that the Marriott Hotel's corporate social responsibility (CSR) plan included several efficiency initiatives related to the circular economy. Prieto et al. (2018) argue that in order to maintain its leading position in the hotel business, Marriott must adopt environmentally conscious techniques used by other companies.
Review of Marriott's CSR Policy
Marriott International's CSR initiative supports global well-being, environmental conservation, and ethical business. The hospitality industry recognises environmental challenges must be addressed quickly. Many projects support the company's CSR. All of this is to promote circular economy in business.
Marriott's CSR promotes environmental protection, according to Ge et al. (2020). The company's global environmental operations reduce water, energy, waste, and toxic materials. Marriott limits its environmental impact by purchasing from sustainable suppliers. It indicates their responsible procurement commitment.
Community engagement and environmental conservation are Marriott's CSR priorities. Sanvitale et al. found in 2020 that the company supports local projects. These efforts involve education, disaster assistance, and NGO partnership. Marriott's large community commitment shows its desire to affect beyond corporate operations. Given CSR's social aspect, this is appropriate.
Marriott's CSR promotes diversity and inclusion. Since the organisation promotes diversity, equality, and justice, employees from many backgrounds feel appreciated and accepted. Wickham et al. (2020) say Marriott's worldwide supply chain values social responsibility. The company need transparent, honest, and diverse vendors.
Corvellec et al. (2022) say transparency boosts accountability, confidence, and long- term resource utilisation in the circular economy, increasing value and reducing waste. Resource extraction improves. Linear economies use "take, make, dispose" while circle economies are closed loop. Circular economy ideas include recycling, waste reduction, and reuse. Korhonen et al. (2018) promoted product longevity, manufacturing recycling, and responsible consumption.
Industry Examples of Circular Economy Implementation
Businesses learn circular economy implementation from industry case studies. Hotel chain Accor fully embraces circular economy. Accor effectively applied these principles. Barreiro et al. (2020) say Accor has improved its environmental sustainability by working with local industries and reducing plastics and trash. These approaches worked. In circular economy projects, Accor shows how ethical and ecologically conscious supplier selection can sustain enterprises (Moret et al., 2020). According to Galvão et al. (2018), Hilton has successfully implemented circular economy concepts. Hilton's "Travel with Purpose" project emphasises trash reduction, sustainable shopping, and community involvement. All of these variables reduce the company's environmental impact. According to Blomsma et al. (2019), hotels can employ circular economy ideas in numerous ways. Soap recycling and eco-friendly buying are examples.
Many businesses have shown that circular economy ideas work. Guerrero et al. (2020) that the Marriott Hotel's CSR strategy incorporate these effective circular economy activities. According to Prieto et al. (2018), Marriott must adopt environmentally friendly business practices from other corporations to maintain its worldwide hotel leadership.
Relating Circular Economy to Marriott's CSR Policy
Marriott Hotels' CSR supports the economic cycle and environmental goals. Circular economy relies on resource efficiency and waste reduction (Avasiloaei et al., 2022). Marriott's environmental programs can readily adopt this strategy. Hotels strive to source from ethical and environmentally friendly manufacturers. This reduces their environmental impact (Marin et al., 2021). Marriott's corporate social responsibility plan includes this action to promote the circular economy and environmental conservation.
Marriott's efforts to eliminate throwaway plastics at all sites demonstrate its waste reduction efforts, according to Baicu et al. (2019). Circular economy principles include reusing resources. Raub et al. (2019) say the hotel owner supports recycling and eco-friendly choices to achieve this. Marriott promotes responsible consumption. This technique promotes circular economy awareness.
The circular economy idea in Marriott's corporate social responsibility plan shows its commitment to environmental conservation and commercial collaborations (Vlasceanu et al., 2020). A stronger global economy can recover from its current problems. A major hotel chain, Marriott, has a comprehensive strategy (Landau et al., 2020). The purpose of this strategy is to set a precedent for ethical and environmentally responsible business practices.
Critical Evaluation of Marriott's CSR Initiatives
Environmental sustainability, corporate integrity, and personal well-being are Marriott International CSR goals. Sanvitale et al.'s 2020 study found that rigorous analysis is needed to identify issues, improvements, and development possibilities.
The company's circular economy transparency is crucial despite its sustainability- focused CSR. Sharing Marriott's environmental program results would build trust with investors, guests, and the public. Quantitative waste reduction, resource efficiency, and circular economy project worldwide impact data could improve reporting.
The Marriott CSR prioritises environmental sustainability. A circular economy approach to economic and social research could improve the plan. Fair labor, community involvement, and circular economy economic participation encourage environmental and social responsibility. Marriott's CSR may emphasise local circular economic benefits. It can fund community health projects, encourage local suppliers, and promote fair hiring (Wickham et al., 2020).
Marriott introduced energy- and waste-saving tech. Monitoring circular economy developments and studying these technologies may promote firm innovation. Marriott must stay abreast of new technology and ideas to lead the circular economy. Marriott's supply chain may be uncontrolled despite its CSR focus on ethical purchasing. Strengthening these procedures will reassure stakeholders about resource and commodity ethics and environment. Marriott may validate CSR with certifying bodies or industry watchdogs. This supports the company's ethical sourcing claims.
Marriott may work with local groups on environmental projects to increase CSR. This method would enable communities to act and promote collective accountability and ownership in line with circular economy cooperative values (Dobie et al., 2018). Marriott may struggle in cyclical economies. These concerns may stem from regulatory changes, supply chain issues, and client preferences (Guzzo et al., 2023). The firm's CSR programs must be proactive in risk management and case preparation to succeed and overcome new difficulties. 
Finally, the Marriott Hotel has clearly demonstrated its commitment to conducting business in an environmentally and socially responsible manner by incorporating circular economy ideas into its corporate social responsibility policy. Following circular economy principles, the company prioritises lowering its environmental impact, enhancing resource efficiency, and participating in community service programs. After comparing and contrasting Marriott's CSR programs to similar initiatives, it is obvious that the corporation is making considerable progress toward its sustainability objectives. 
Marriott is actively seeking to develop the circular economy through its dedication to waste reduction, ethical sourcing, and community involvement, as well as positioning itself as a socially and environmentally responsible hospitality brand. Marriott has risen to the top of the global hotel sector because to its proactive commitment to sustainability. Other firms may be able to learn from Marriott's mistakes and strive for a more sustainable and responsible future. This is due to the ever-changing nature of business and Marriott's pioneering efforts to address environmental concerns.
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