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Tasks in the order I received them: 


Task 1 - Julia Lockheart - Manifesto Writing: “What do I believe in?”     (455 words)
Task 2 - Jon Pugh - Reflective Writing: Do you know what you think?     (452 words)
Task 3 - Ryan Moule - Observational Writing: Identify an image and write a semiotic analysis     (510 words)





























Task 1 - Julia Lockheart- Manifesto Writing: “What do I believe in?” 
1. I believe that design can have a beneficial impact by shining a different light on a particular matter
2. Design does not always have to be aesthetically pleasing to convey a message
3. I believe that design affects all generations in the current year 
4. The persuasive techniques used in design can reach far and wide 
5. Design has a meaningful message behind it
6. Design enables individuals to engage in conversation by means of image and speech
7. Design produces individual responses
8. I believe that design can also be used as a powerful tool to persuade


























My three main manifesto beliefs are:
1.Design has a meaningful message behind it
2.I believe that design can also be used as a powerful tool to persuade
3. Design produces individual responses
[image: ] 
Fig.1 I Want You For U.S. Army 
I believe that every design has a meaningful message behind it. For example, this poster: ‘I want you for U.S. Army’ was created by James Montgomery Flagg and published in 1917 (Library Of Congress). It is one of the most famous in American history. Flagg was influenced by the original version of the poster ‘Your country needs you’ by Alfred Leete in 1914. 
Between 1917-18 it was published and more than 4 million copies were produced in the United States. It first appeared on July the 6th, 1916, in a weekly magazine called ‘Leslie’ under the title ‘What Are You Doing for Preparedness?’ which was used on the front cover of that magazine (Knauer, 2017). 
The character of Uncle Sam is placed in the centre of the poster. He takes up about two-thirds of the page. His silver hair, American flag coloured garments (red, white and blue) and his finger pointing directly at the individual viewer is powerful and direct. He has a mature, serious look, just as if he is one of the army commanders giving the younger generation an order to join the war effort. 
I believe that design can also be used as a powerful tool to persuade. This is because the words that have been used for this campaign are large, bold, powerful and persuasive. The word ‘YOU’ stands out in bold red which gives a direct message to the individual viewer. The words ‘NEAREST RECRUITING STATION’ appear in smaller letters which inform the reader where to sign up. Should this information be in a larger sized font than what appears on the poster as it is also important information? 
I understand that this poster was used for campaigning purposes as a direct message to recruit young volunteers. That’s why this poster is famous and well recognised across the world. This was an effective poster as it was used in both World Wars (with some obvious alterations). My individual response to this subject dislikes the fact that this poster was created for the war and also the feeling of forcing young recruits to go to war and fight. In our society today, as a community we believe in peace and tranquillity. Maurer (2020), World Economic Forum, quotes that ‘70% of millennials said they care about the suffering of others in conflict, while 74% said that most wars can be avoided’. I take reassurance from this that there is another way to avoid conflict.
Why did I choose to base my manifesto on this topic? This has affected many families, friends and communities. One could say it has affected our history, our culture and our society. I do not believe in war of any kind. Why have war and not peace? 






















Task 2 - Jon Pugh- Reflective Writing: Do you know what you think? 
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Fig.2 Drenched In Reflection 
I came across this image of a lady on a website called ‘Flickr’. I chose it because I like the way the artist has painted it and feel that it also tells a story. The artist, Danny O’Connor, has experimented with six different mixed media techniques that include: acrylic, spray paint, graphite and charcoal on canvas. The lady is painted with her eyes closed and her face looking downwards. This conveys a sense of sadness, solitude - a lady lost in her thoughts. 
This image stands out in terms of the colours used - red, blue and white. The colour red ‘is extreme, representing passion, energy, fire, violence, and anger.’ (Adams, 2009, p.83). On the other hand, it can also be seen as an energetic, warm, loving colour. (Bourn, 2011)  . The red and the orange at the summit of the image are in the same colour spectrum and connect the left and right side of her head to convey the idea of the lady’s thoughts. The woman seems isolated within her emotions, desperately trying to reach out, but can not. She seems very distant, lost in her thoughts. 
The painting has been constructed using different emotional colours and lines. It is almost sending out mixed messages. As Adams (2009, p.227) says, ‘white is the contrasting colour that creates drama when used with dark colours or black’. The colour white, he continues, can also symbolise hope, purity, goodness and cleanliness. The image suggests that something has happened to this lady or is continuing to happen, which makes it more emotionally engaging as if drawing the viewer into her world. 
The image contains lines that are similar to the way rivers move which give the impression that the lady has been crying or she could be standing in the rain. The image is called after all, ‘Drenched in Reflection’. https://www.flickr.com/photos/artbydoc/16713097642/ 
The word ‘drenched’ is an unusual word in this context. It suggests being totally immersed and that that experience is not necessarily a comfortable or positive one. The term suggests that the young lady in the image is possibly completely enveloped in her emotion and could consequently, be under an enormous emotional pressure. Perhaps this is why the artist has used a liquid substance to convey emotion. It is the same with rain - rain is often thought of as cold, miserable and depressing. The colours used in the liquid are graded greys and blues which can produce a negative emotion in the viewer.
The lady’s pose suggests how delicate she is and how fragile her mental state is. Whoever this lady is, the artist has captured the elements of sadness and thoughtfulness in her which is very moving.





















Task 3 - Ryan Moule- Observational Writing: Identify an image and write a semiotic analysis
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Fig.3 McDonald's Clubhouse Posters
These are McDonald’s Christmas posters, published in Singapore City District in 2015. They are iconic because of the McDonald’s logo which is recognised throughout the world. 
On the website Behance (link in Bibliography) the posters appear as a triptych. This is interesting because the theme linking them together is Christmas which celebrate the birth of Christ. A triptych is often to been found in a Church on the altar showing three related religious scenes. The link between religion and McDonald’s is unexpected. However, this is just an observation as this is how the posters were displayed on the website. They did, in fact, appear separately on electronic smartboards. 
In these posters, the designer incorporates elements of Christmas such as a pair of woollen gloves, the shape of a Christmas tree, a burger in a box presented as a gift with ribbons. The Christmas theme links them together as does colour red. 
When people mention Christmas, many different signifiers are used including Santa Claus, holly berries, Rudolph the Rednosed Reindeer, baubles, cranberry sauce and a roaring fire. The colour red appears to link them all together. Red in these posters together with the three signifiers connote warmth, welcome, celebration, giving and general happiness. 
In the first image, the woollen gloves connote cold weather the fact that they are wrapped around a McDonald’s suggest that they need warmth. However, what actually being shown is a McFlurry which is cold, but the ‘red velvet’ swirl on the top is inviting and warm and it looks like mulled wine which is also linked with a luxurious Christmas. The poster seems to be giving out mixed messages of cold and warmth. Why is this so? 
Singapore is a tropical country which means the lowest temperature is no less than 20 degrees throughout the year (travelonline, 2020). It is highly unlikely that people would need to wear woollen gloves even during the coldest months. However, there are many expatriates living in Singapore who celebrate Christmas in the traditional way. The woollen gloves would remind them that the weather at home during Christmas is likely to be much colder than it is in Singapore. This could connect them with past memories. 
The second poster displays McDonald's chips in the shape of a Christmas tree. Compared with the other two posters, this one is relatively clean and uncluttered unlike the usual Christmas tree. The colour yellow connotes happiness, hope and energy (Bourn, 2011). The sprinkle of pepper over the chips gives the impression of glitter which adds to the festive mood. It is a clever design linking one of the main food products sold by McDonald’s into the theme. 
Finally, the third is the most iconic poster as it includes a burger with all the trimmings in the well recognised red box with ribbons and fir cones attached. The multilayers in the burger indicate a filling meal and it looks as if the box is so full that it can not to closed. The word ‘invited’ at the top implies a friendly, welcoming experience when eating this product. 
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