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Tasks in the order I received them: 

Task One: Semiotic Analysis (Ryan’s Task) = 518
Task Two: Manifesto (Julia’s Task) = 493
Task Three: (Jon’s Task) = 489
Task one: Semiotic Analysis (Ryan’s Task) 

With the growing multimedia such as images, text and advertisements 

 that we see on a daily basis, full of hidden meanings and ‘false narratives’ 

(Phillips, 2018) we can use theories of semiotics to deconstruct them to find 

new ways of seeing. Through this semiotic analysis I have decoded many hidden

meanings that can be derived from the codes and signifiers. These codes reflect 

cultural relations between the producer and the receiver of the image, what we call 

naturalism (Barthes, 1977), imitating meanings within language, colour and images 

to influence a message.  ‘Seeing comes before words. The child looks and recognises 

before it can speak’ (Berger, P7). This indicates that throughout our whole life we are 

brought up to reading signs and symbols (Berger, 1972). We can read these symbols 

in two ways, through the signified (the mental concept) and the signifier (the physical 

and literal existence) as well as the connoted (what the signs suggest mentally) and 

the denoted (what they indicate literally) (Barthes, 1977). 

For example, when we think of summer it denotes a season of the year but connotes 

hot weather and sandy beaches. The denoted and connoted theory can be shown by 

the example of  The Treachery of Images painting (Magritte, 1929) which shows that 

‘The word is not the thing’ (Korzybski, 1981) it is just purely a representation. We can 

further show how we read signs and symbols, mentally and literally using theories of 

semiotics looking at a popular and well-known logo created by the banking company 

Lloyds Bank. 
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The logo that Lloyds presents to us is an image of a running black horse with the 

company’s name underneath in green. Our initial reaction we would get when seeing 

a black horse, the signifier, would be danger, death or dark forces as seen in the film 
A Christmas Carol (2009) where a hellish looking black horse plays a 

part in foreshadowing Scrooge’s death, chasing him wildly down an alleyway, 

attempting to kill him. If the horse was another colour such as white this would 

denote a completely different meaning for example a white horse would be thought 

of as angelic symbolizing peace and being heavenly. Below the image is the 

company’s name in a dark green colour. The use of green normally associates with 

being lucky or money for example the US dollar. This shows how the use of colour 

within an image can play a major part in reading signs and symbols. 

.  

After researching into the logo and what it stands by for the company, the  
logo implies a whole different meaning, its true meaning. According to Lloyds the 

Black horse was inherited from goldsmiths which symbolized the horse being more 

regal, prestigious and powerful. The logo was also founded in the seventeenth 
century which meant that there were no street numbers at the time so companies 

would use signs and symbols to attract customers which made them familiarize 

themselves with them. This is another example of ‘naturalism’ 

(Barthes 1977), the connection between an audience and a product, in this case the horse

  which we identify with the banking company Lloyds. 
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Task 2: Manifesto (Julia’s Task) 

1. Look past the mask. An open mind is the best look. 

2. Ban self-destructing filters from Instagram. We were not born to look ‘the ideal’. 

3. Strive to find hidden meanings. Everything you think it is, it is not. 

4. Be real, be authentic, not perfect. 

5. Have the mindset of seeing when you believe it, not believing when you see it.

6. Remember. What you see is not what you get. It’s all lies. 

7. Ignore the false narratives of society 

8. Suspend social media and open your eyes 
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‘Social media influencer reveals relatable truth behind 
flawless Instagram photos’. My Modern Met, 2019  

3. Strive to find hidden meanings. Everything you think it is, it is not. 
In our society we strive on pleasing others and portraying 

Ourselves in a way that is not reality, a ‘secret fantasy’ (Pandora’s Camera, P94) 

, represented largely in platforms such as social media. We give the perception that 

life is perfect or ideal however behind this fake life are hidden meanings. Just like how we 
look at a photograph, ‘The relation between what we see  and what we know is never settled’ 
(Berger, P7).  For example if we were to look at a photo of a sunset we would perceive it as 
beautiful, however the story behind it could mean time is running out, we are losing hope 
which is a much darker context.  This photo, by a social media influencer represents what we 
choose to show and what we don’t show online giving the public the chance to make false 
assumptions and perceive us in the wrong way, ‘Whatever people say I am, that’s what I am 
not’ (Arctic Monkeys, 2006). 

Keyword: It’s all lies. 
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                                                           Sinje Dillenkofer, ‘Norma I. Foerderer, assistant to 

                                                                Donald Trump, New York, 1990’. From the series 

                                                                Reservate. ‘Pandora’s Camera’ P93
1. Look past the mask. An open mind is the best look. 

In this era we must understand that there are two sides to every story, what you see is not 
what you get. In order to find new ways of thinking We must look beyond the surface, beyond 
this rose-tinted fantasy. Here is an image from a book (Pandora’s Camera P93) which 
shows a woman, a female assistant to Donald Trump, Elegantly dressed and posing in a
 glamorous way for the camera, like celebrities or ‘power Figures’ would portray themselves
 for their social media. By looking at the image we ask ourselves, how do we know this 
behaviour is true? How do we know that what is being put in front of ourselves is real,
 authentic and a ‘distinct identity’? (Pandora’s Camera P93) and most importantly how do 
we know what is going on ‘beyond their presence in the media’? (Pandora’s Camera P94). In 
the book it also asks ‘what do these women do?, What do they think? What do they feel?’ and 
most importantly ‘What do they have in common with the rest of us?’.  On popular social 
media platforms such as Instagram we often ask ourselves this question because in a society 
like ours we live to imitate others and follow the crowd so we feel validated or accepted. 
This urges us to seek the truth and find the raw reality. 

Keyword:  Open your eyes 

[image: image4.jpg]



8. Suspend social media and open your eyes.
Lastly, we must remember everything we see online is not our truth. This photo shows how 

society has changed, the addiction of constantly feeling the need to document every aspect of 

our lives. We must do better and live in the moment. 
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Task Three: (Jon’s Task) 
This third task is a reflection of the works of Sakir Yildirim’s Photography. 

To experience an understanding of the use of photography and how it links to 

society today such as using filters and creating facades of our own self image, 

‘photographs may not lie but liars may photograph’ ( Hine, 1904) , I have researched 

the works of photographer Sakir Yildirim, focussing particularly on his collection 
called ‘The Crawler Series’. 
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This photograph Yildirim has taken takes a traditional portrait of a woman,

Manipulated with the modern use of Photoshop to create a surreal fantasy. The 

Woman’s face is chopped up, distorting what a normal human would look like in an 

Unusual way which I know is not real, it is a ‘secret fantasy’ (Pandora’s Camera P94),  

the same way as I understand that the image of ourselves we choose to present on 
social Media is a false reality. This piece was made in the year 2000, ten years after 

Photoshop was released, therefore at the time digital art was becoming more and more 

popular. Throughout the year this has continued to grow massively in the world of 

Social media for example as a consistent social media user I often notice the rising 

Boom of Photoshop and filters which currently are used by celebrities in a negative

Way such as editing their faces and bodies, overshadowing their true self. These are 

The connections I found between the use of distortion in photography, through the 

Research of Yildirim and the society I live in today. 

Yildirm states that while he was working as a art director he felt stuck in between the 

Worlds of art and advertisement (Yildirim, 2002) and his work was a form of self-

Expression, inspired by Dali using digital darkroom which, at the time, was becoming 

popular. To develop my understanding and skills in this field I have produced a series 
of images inspired by Yildirim.
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When thinking about Yildirim’s visions and inspiration behind his works, such as 

Surrealism, inspired by Dali, I wanted to incorporate that in my own images that I 
have produced such as using digital effects to distort the facial features in an unusual 
way. I decided to make the images in black and white highlighting the fact that the 
use of editing and filters are often used in a negative way such as people on social 
media completely destructing their true self in attempt to be accepted and validated 

 by society for example  the way celebrities and the  power figures of social media 
today change the way they look using filters like I have done here. I feel that I have 
been fairly successful in representing my idea of the relationship between 

photography and social media in society today and have developed my skills and
 understanding of the rise of manipulated photography. This will inspire me to 
experiment more with unusual and digital effects in my own work such as Photoshop.  
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