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INTRODUCTION;
Shopping on line has become popular and easy than the traditional high street trade. The change has come as a result of new technology in social media, such as twitter, Gmail, Yahoo, Hotmail and Google mail. The new modern shopping as I open internet is 24/7 service from year to year. Recent records show great improvements in sales earnings and increase in customers services.
Although some concerns have been raised regarding item delays in delivery as well as congestion of shoppers on line, traditional shopping on high street stores has shown decline, especially among the young generation.
CONVENIENCE;
When I open up my internet to do shopping on line, I choose my convenience time of the day or night, but high street stores have limited time to open and do their trade. In most cases it is not convenient to my schudle work. On line I have choices and options available and time to check other websites rather high street stores are limited in many items or out of stock. They hardly offer  disaccount and physically standing in queues for hours can be very painful and stressful. Tensions of your car charges and time for picking up children from school or your wife from work place can cause dangers to your health.
DISADVANTAGES;
As I shop on line, I have witnessed items delivered at my door are not the colour of my choice, including its lower quality, rather shopping physically on high street, I can see and feel the item. On line delivery, some item are mishandled un fortunately a fee is required for its return. On line has raised concerns about risks on financial information data provided on customers bank card. High street stores are limited to providing arrays of products as they still use posters, leaflets to lure shoppers into buying more products. While on line quick social media networks brings all items to you to choose at you pace. As one spends many hours searching items on social media the quality of the product may not be assured. By shifting from different sites looking for cheaper items can be frustrating and now another problem of not paying sales tax for every purchase in this country is a serious offence.
ROLE OF TECHNOLOGY INTO BUSINESS;
Many organisations are now advertising their latest products on social media to access more customers and respond for their immediate needs. Amazon, Argos, Tesco and many others have taken advantages of using social media to reach customers and shop on line to avoid standing in queues for your shopping. Companies simply use texting messaging and responses from customers when analysed forms a strategy for organisation. Internet new innovations have revolutionised shopping habits and lowering the standards of traditional shopping.
PRIMARY DATA;
[bookmark: _GoBack]I have witnessed at high street when people start queuing up for an item 6am. At the end of the day, some people miss out because they are out of stock. I have observed the majority of shoppers rather of old generation.
My Data Questionnaire;
1.How often do you do shopping on line?                        
2. How long you have to wait for delivery?
3.Do you sometimes stand in queue on high street?
4.Does shopping on the line affect your job schedule?
5.When are you offered discount when shopping on line?
The results of my personal survey I conducted as shown above, show high percentage young generation shopping on line than old generation. It has been suggested in my interviews that IT is a big barrier to use a computer by old generation hence shopping on high street is free from private questions.
SECONDARY DATA;
According to Financial websites analyses, three out of four Britons now shop on line and use internet for banking. They point out that over 65s are quickly catching up with youngsters. Two countries in EU, namely Denmark and UK customers are likely to shop on line. This year (2018), 74% adults are shopping on line compared with 53% in 2008. Technology is changing shopping habits much faster than before of traditional high street. It is also recorded that 53% backed on line compared with 30% in 2007 as quoted by the office of National statistics. It has also been revealed that customers accessing internet has doubled in UK to 38 million, which is 76% of UK population.
Although most common purchases on line are mainly house hold goods, furniture, toys, travel fares, hotel bookings and ticket events, rather perishable and small items such as pens, pencils, milk, fruits and vegetables are not allowed on line.
CONCLUSIONS;
From the information I have gathered and presented above, there are positive and negative impacts dominating the new internet technology competing between the usual traditional shopping from high street stores and using social media networks to do your shopping at your convenience time. Today a customer is offered choice and option at your convenience time to shop anywhere at anytime and item be delivered at your door. In my analysis, there is a room for improvement to both shopping on the street and on line. If people are to be given choices and plenty of options them all customers deserve the same. I think technology should be extended and make improve on high street too.
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