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	 Hollywoodbowl

	Insert hyperlink to website
	https://www.hollywoodbowl.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
I checked the home page of Hollywood bowl it loaded in about 3-4 seconds on my connection, and the key content hero image navigation booking buttons appeared quickly the full page took a little longer due to many large images and embedded promotional banners but overall, the site is reasonably responsive and easy to use.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: yes, the Hollywood bowl website contains many subpages covering bowling, food, parties, offers and individual locations. Prospective customers navigate easily using clear drop-down menus a visible “book now” button and location selectors, each main section links to detailed subpages such as party options or centre specific information. The consistent layout quick links and breadcrumb navigation make browsing straight forwards, overall, the sites design supports fast access to bookings, pricing and venue details with minimal effort.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:  yes, customers can easily make a booking directly through the Hollywood bowl website, the book now button is prominently displayed on the homepage and throughout the site. Users simply choose their nearest location, preferred date, time and number of players. The booking system is intuitive with clear steps and secure online payment option. Confirmation detailed are send instantly by email, overall, the website offers a smooth convenient and reliable way for customers to reserve bowling session.


	Question 1d - What improvements could be made to the usability of the website?


	Answer:  the Hollywood bowl website could improve usability by simplify navigation reducing menu layers and making event details easier to compare. Clearer tickets availability indicator and more intuitive seat map interface would help users purchase faster improving mobile responsive speeding up pages  




	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:  the Hollywood bowl uk website features a vibrant user-friendly design on desk top it offers multi column layout with large visual and an expansive menu, the mobile version streamlines this into a vertical layout with a collapsible hamburger menu and optimized content. image are resizing and buttons become more prominent for easter navigation, while both versions maintain a playful aesthetic the desktop offers more detailed visual and interactive features while mobile version prioritizes simplicity and functionality 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: the Hollywood bowl website uses vibrant imagery and videos to create a fun energetic atmosphere. Bold bright colours like neon greens, blues and pinks dominate the visual aligning with playful nature off brand, high quality images showcase bowling food and events with dynamic video content often highlighting the experience 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: the Hollywood website does include an online chat tool which common features for engaging visitors in real time this tool allows users to quickly inquire about services like booking lanes finding locations or special offers. Its effective in providing immediate assistance and addressing queries, offering and more interactive and personalized experince compared to static FAQs or email.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links on the Hollywood bowl UK website are generally effective in enhancing engagements and extending the brands presence beyond the website by connecting users to platforms like Facebook, Instagram, and twitter the website encourages interactions sharing and participation in promotions and events these links help foster a community atmosphere keeping customers updated on new offers, evets and experience . 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
On the Hollywood bowl website, the services such as booking bowling lanes events or dining options are made clear through prominent call to action buttons clear navigation and dedicated sections like book now or find location information about special offers and packages is also highlighted to make the service option easily accessible.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews for Hollywood Bowl UK are mainly available on public review platforms such as Trustpilot and TripAdvisor, where users post feedback continuously. These platforms update in real time, so reviews are typically current and reflect recent visitor experiences. Many individual Hollywood Bowl centres also have their own review pages on Google and social media, which refresh automatically as new comments are posted. Overall, reviews are easy to access, regularly updated, and offer an up-to-date view of customer satisfaction.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Hollywood Bowl UK presents itself as high quality through clean, well-maintained venues, friendly staff, and strong value for money. Its modern facilities, digital booking, at-lane ordering, and family-friendly atmosphere enhance the experience. I’d recommend it for birthdays, family outings, or social nights because it’s reliable, fun, and offers more than just bowling with arcades and food options. It’s convenient, consistent across locations, and generally provides good service and an enjoyable, hassle-free experience


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, Hollywood Bowl UK generally makes prices clear through its website and online booking system, where customers can see lane prices, deals, and package options before confirming. The prices tend to reflect the quality offered—clean venues, friendly staff, and added entertainment like arcades and food service. While costs can feel high at peak times, the overall experience usually justifies the price. Promotions and off-peak deals help keep the service good value for families and groups.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. bowling 

	
	2.ALLEY

	
	3. UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: the phrase “bowling alley UK,” it is very likely to appear within the top ten results because it is the UK’s largest bowling operator and has strong online presence, clear SEO structure, and many location pages. However, without real-time SERP access, this cannot be confirmed with complete certainty.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites remain highly relevant in modern UK business. They act as a central, trustworthy source of information where customers can check prices, opening times, reviews, and services without relying solely on social media algorithms. A website also enhances credibility—customers expect professional businesses to have one. It supports online bookings, customer service, accessibility features, and SEO visibility, which all help attract new customers. Even with the rise of apps and social platforms, a website gives businesses full control over content, branding, and user experience.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
One recommendation to improve Hollywood Bowl UK’s website would be to create a more prominent and interactive pricing and deals section on the homepage. Currently, while prices are available during booking, they can be difficult for users to compare quickly, especially for families or groups considering different packages and locations. An interactive tool that allows visitors to view lane costs, food and drink packages, party deals, and promotions by location would make the site more user-friendly and transparent. This improvement would reduce booking friction, help customers make faster decisions, and increase engagement. Clearer pricing information could also boost trust and encourage more bookings, ultimately improving customer satisfaction and driving higher revenue for the company.
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