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The technology theme in the hotel and hospitality industry refers to the incorporation of contemporary technologies in order to enhance various aspects of the industry. These technologies include digital reservation systems, mobile applications, smart room features, data analytics, online reviews, and automation of guest service. It makes guests' experiences better, helps with organizing things like reservations and staff schedules, and allows hotels to reach people all over the world using the internet and social media. Advanced analytics tools he2waq1a	lp people make decisions by giving them information about pricing, advertising, and improving services. Technology keeps people safe by watching and checking people, making sure payments are secure, and confirming who people are. 
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The hospitality industry includes hotels, restaurants, tourism services, event planning, and schools that help travelers. It provides different places to stay, types of food, and things to do, which affects how people spend their money and what they like. The industry helps create jobs and promotes cultural sharing and connections between countries. Known for its ability to change and come up with new ideas, the hospitality industry is an important part of the worldwide business world.
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According to the SERVQUAL model, the quality of the service that we receive is determined by the disparity between what we anticipate and what we actually encounter. To make things simpler and to provide guests with a more satisfying experience, technology such as mobile applications can be of great assistance.
Rogers's theory says that over time, a group of people or a business will use new technology more and more. Examples include mobile check-in apps and contactless payments. In hotels and restaurants, this new tech has changed the way things are done. Early adopters of new technology can get ahead of other companies.
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· Hotels need to use data analytics and big data to make decisions about pricing, marketing, and service improvements that are based on data. This fits with Revenue Management theory, which says that pricing strategies should be optimised based on supply and demand in the market.
· People, like hotel employees and guests, adopt and change technology in different ways. The Technology Acceptance Model (TAM) looks into this. In the hospitality industry, this hypothesis tells us a lot about how staff members' ability to learn new systems and customers' willingness to use new services, like mobile check-in, are affected by the use of technology.
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Technology has made a big difference in how things work and how guests feel overall. The use of AI and IoT in hotel management makes services like check-in/out easier and makes guest experiences more personal. Mobile apps make it easy to get services and information. Social media is really important for advertising and looking after a company's image. Big data analytics help companies create specific marketing plans and better understand their customers. However, using technology a lot makes people worry about keeping information safe and making sure that staff knows how to use new systems. It's important to find a good mix of technology and personal interaction.
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In hotels, using technology to make guest rooms more personal and automated is making a big difference. Management has made changes by using smart technology in the rooms. This allows guests to control the lights, temperature, and entertainment using tablets or smartphones. This change to a more connected room experience matches the 'Technology' trend, which focuses on making things easier, more personalized, and using energy more effectively.
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· This technology-focused approach makes the guest experience better. Hotels can make guests happier and want to come back again by customizing room settings to their liking. Managers can use these systems to see data in real-time. This helps them make better decisions about how to use energy, what maintenance is needed, and what customers like. This plan uses data to make special marketing and loyalty programs, which helps the company make more money.

· Using a lot of technology in hotels has some drawbacks. The expenses of setting up and keeping these systems are a lot, which makes it difficult for small businesses to afford them. Hotels need to spend a lot of money on cybersecurity to keep guest information safe because people are worried about their privacy. Also, focusing too much on technology can take away from the personal connection that is important in hospitality. Management needs to carefully find a good mix of embracing new ideas while still keeping the special feeling of hospitality that can't be replaced by technology.
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The Recommendations for the Hospitality Industry are-
· Develop comprehensive preparation programs for representatives and visitors to address availability issues, enhance mechanical proficiency, and maximize innovation benefits, focusing on portable apps and contactless arrangements.
· Prioritize information security in innovation integration to ensure guest data. Contribute to progressed cybersecurity hones, conduct customary reviews, and guarantee compliance to make a secure and dependable innovative environment.
· To remain ahead of the competition within the lodging industry, collaborate with computerized trend-setters to grasp modern innovations and make customized arrangements that ensure a prompt reaction to shifts within the showcase.
· The paper emphasizes the need for comprehensive innovation arrangements that cater to diverse guest needs and ensure equal access to innovation, regardless of age or specialized expertise.
· To keep ahead of the always-advancing specialized environment and to routinely screen and respond to mechanical patterns, the inn segment ought to build up specialized groups to examine and convey unused advances.
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