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Slide 1: Introduction 
Hi, my name is Yovka and I’ll be talking about how I used digital skills to build my small business project, Yovella Hair. My business idea is based in Cardiff and focuses on offering premium, affordable hair extensions with fast same-day and next-day local delivery. In this presentation, I’ll explain how I developed my brand using digital tools, what I learned along the way, and how I linked everything from research, website design, marketing, to financial planning. This includes work from Tasks 1, 2, and 3.

Slide 2: Market Research – Questionnaire
To start, I needed to understand what customers actually want. So, I made a questionnaire using Google Forms and shared it on Instagram, WhatsApp, and Facebook. I got 25 responses, which gave me enough feedback to identify patterns. Most of the people who responded were women aged 18 to 24. I asked questions about what kind of hair they buy, how much they’re willing to spend, what annoys them most about buying hair, and what delivery options they prefer. This helped shape everything I designed after.

Slide 3: Key Findings
The responses showed that 80% of people preferred human hair extensions. The three most important factors were quality, texture match, and fast delivery. I also found that a lot of customers were frustrated with delays, poor quality, and the hair not matching what they expected. Nearly everyone said they’d use a local delivery service if it was reliable. Instagram was the most used social platform. All of this guided how I built my business model and brand identity, based on solving those frustrations (Blythe, 2013; Solomon et al., 2021).

Slide 4: Website Design with Weebly
Next, I designed my website using Weebly. It’s free, and I found it easy to customise. I focused on mobile-first design because most people said they shop on their phones. The homepage features a big banner with the brand slogan: “Feel Beautiful. Feel Confident. Feel Yovella.” I used neutral, soft colours to match a beauty brand feel. The layout is clean and includes important buttons like “Order Now” and “Message Us” to make customer action easy. Reedy and Parker (2017) say that good digital design improves trust and engagement, which is exactly what I aimed for.

Slide 5: Marketing Materials
For marketing, I used Canva to create a digital flyer, Instagram story advert, and a logo. Canva was easy to use and gave me access to templates that matched my brand style. The visuals show off my USPs: fast Cardiff delivery, affordable premium products, and easy ordering. My slogan and colours are used consistently across all designs. Burgess et al. (2018) highlight that keeping a consistent brand message across digital platforms helps build recognition and trust. I didn’t create a TikTok account, as I felt it would be harder to maintain for now, but I designed content that would work well on TikTok in future.

Slide 6: Excel Spreadsheet & Chart
In Task 2, I made a full 12-month financial projection in Excel. I included all my costs, like stock, packaging, delivery, marketing, and website fees. I used formulas to automatically calculate total expenses and profit each month. Then I made a bar chart comparing sales income to expenses. This helped me visually understand when the business would be most profitable and where I might need to cut costs. According to Burdett (2020), Excel is one of the most useful tools for planning small business finances because it’s flexible and visual.

Slide 7: Video Advert
For Task 3, I made a two-minute promotional video in Canva. It shows the brand story, customer benefits, and the fast local delivery service. I used royalty-free images, added animated text, and kept the design aligned with the rest of the brand. The video includes voiceover messaging like: “Feel Beautiful. Feel Confident. Feel Yovella.” I posted it on Instagram, where most of my audience is. Solis (2015) explains that modern marketing is all about creating digital experiences, and this video was my way of doing that in a simple but engaging format.



Slide 8: What I Learned
This whole project taught me a lot. I now feel more confident using tools like Google Forms, Canva, Weebly, and Excel. Before this course, I’d never built a website or planned a 12-month budget, but now I can. I also realised how important research is — it guided all my choices and helped me avoid assumptions. As Hodges et al. (2020) say, digital skills are about using the right tools for the right task, and I feel I’ve done that throughout this assignment. It’s made me more prepared to work in business or even run one of my own.

Slide 9: References
Here are some of the sources that influenced my work:
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