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The Origins of the Data
This data set was collected in 2017 through a survey of Turks with high ratings (95% or above) on the Amazon Mechanical Turks website. The data was designed to study whether a person would accept a coupon recommended to him in different driving scenarios [1].
The Dataset
[bookmark: OLE_LINK3]The dataset consists of 12,684 records, each containing 23 attributes, generating more than 290,000 data points, and records containing missing values have been deleted from the dataset. The data survey described different driving scenarios, including destination, current time, weather, passengers, etc., and then asked the person if he would accept coupons if he were a driver [1]. These attributes fall into three main categories: User Attributes, Contextual Attributes, and Coupon Attributes [2].
	[bookmark: OLE_LINK5][bookmark: OLE_LINK4]User Attributes
	Gender, Age, Marital Status, Number of children, Education, Occupation, Annual income, Number of times that he/she goes to a bar/ coffee house/ buys takeaway food, etc.

	Contextual Attributes
	Driving destination, Location of user, coupon and destination, Weather, Temperature, Time, Passenger

	[bookmark: _Hlk97225151]Coupon Attributes
	time before it expires


Suitability for Analysis
The data set is modest in size, but large enough to allow various data mining techniques to be applied to discover interesting connections between individual attributes. The data is of high quality, and the records containing missing values have been deleted. The logic between the attribute relationships is simple, and the predicted results of data mining technology can be correctly judged.
Potential Research Questions
The project aims to address the following three questions:
· [bookmark: _Hlk97236177]Can data mining be used to predict whether customers will accept coupons for a particular location?
· Can data mining be used to classify the associated attributes of coupons that are easily accepted by customers?
· Can data mining be used to identify whether men and women have similar attitudes to coupons under equal conditions?
Researcher Background
The author believes that he has sufficient background knowledge in this business field to conduct this research due to taking a marketing course as an elective during his undergraduate years, participating in the school marketing competition and winning the first prize.
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This is an example of an excellent assignment 1. However, marks were given not only based on this document but in the addressing of all themes listed in the given presentation on Youtube. 
