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This essay evaluates marketing essentials and the comparison of two multinational hotel brands and the marketing methods and strategies of those brands. The brands are Ritz Carlton and Best Western. 
The Ritz Carlton he’s an American company which is multinational and it operates a chain of luxury hotels known as the Ritz Carlton the company has 108 hotels in over 30 countries and territories with more than 29,000 rooms the company was founded in 1983.
The second company is also an international company which has 4700 hotels globally and the headquarter is in Phoenix, Arizona. The Best Western Hotel and restaurant brand is founded by MK Guertin in 1946. Both are their hotels or luxury hotels. In hospitality, luxury can matter to their customer.
This essay will be studying about the marketing mix for both companies and the macro and micro environment of marketing or evaluate in this essay. It is creating a customer value of engagement and how to attract a customer and effect to use of digital marketing for this industry.
 The marketing mix 
In marketing, there are so many strategies but the strategies have their different goals and different gold to promote the firm or organisation by increasing the services or products and the satisfaction of the customer. The most important strategy in marketing is the marketing mix, which is modern marketing(Thabit, T. and Raewf, M., 2018)
Product 
Ritz Carlton has the company aim is to offer the best quality service of professional expertise and personal service to the customer. It also has a public area, conference room for banquets, Hall and other accessory faculties like travel, guide, and car services for the convenience of the customer.
Best Western has a portfolio in it has hotels, resorts and a variety of many services. Best Western is one of the leading brands in the hotel industry the world's best Western services or identify with the administrator that the firm offer customer more than half of the hotels that the company have in North America.
Price 
Ritz Carlton is a US-based hotel chain itself, a luxury hospitality chain, helping their customer to create memories. Since Ritz Carlton is known for luxury and premium services, it adopted a premium pricing strategy.
The Best Western company offers their customers, their items a scope of pricing, which depends on the area. It cost of Best Western luggage in have been clarified to fit focus on their customer while maintaining their nature of administration.
Place
Ritz Carlton Vansh begin with a journey from United State, but now it is a hotel chain which has premium hospitality in almost 30 countries
Best Western company has expanded in countries like Canada, US hey New Zealand, Australia, the UK
 
Promotion
The company has come for promotion which is mouth, publicity, satisfying, the guest can recommend to others to be a part of the experience of the chain
Best Western command company using national TV, magazine, newspaper, online ads and also through conferences. Events and travel shows.
 
The Marketing Environment (Micro)
 
Strength
Ritz Carlton is a goodwill for employees and customers also because of over 70 hotels and resorts worldwide. Some programmes for rewards can increase repeat sales.
Best Western has associated with 80 countries and over 4100 hotels chain the largest hotel chain. The hotels are located in the best good areas across the world, to attract customers
Weakness 
Ritz Carlton has a brand name that comes with the perception of being expensive that makes different months it in customer mind. That takes effort to market
Best western weakness It has direct competition from international resources and hotel chain means limited market share. The growth of the company takes a lot of effort for marketing.
Opportunity 
Ritz-Carlton increase clientele through different packages and corporate tie-ups for customers that will help to attract new customers.
Best Western has more penetration in the emerging economies of the hotel industry also digitalisation and more online activities or increases the sale.
Threat
Ritz Carlton's Increasing cost of products and operations can indirectly be affecting on hotel rates. Also instant competition in globally from renowned as well as local restaurants and hotels
 
Best Western is a big chain entering a new market in the hospitality industry which also changes the market condition and down economy of the organisation.

 The Marketing Environment (Macro)   
Political 
Ritz Carlton as a political factor exerts a strong influence on the long-term sustainability and portability of the company. No the presence on an international platform increases the company's sensitivity and difference in the political environment of different countries.
Best Western environment factor and not only impact on the cost of service and business. also the long-term sustainability, some political factors, governance system and democratic institution.
Economic
Ritz Carlton arguing economics, offer a wide-ranging opportunity for growth and also Hotel corporation and it is important to understand the industry and life cycle stage.
 The best Western government spending in the country is running to defeat a budget.
Social
Ritz Carlton has social and demographic factors, trend equality and power distance, gender role and spending pattern and behaviour.
If any trend in the market has come from the company, everyone wants to copy that.
Best Western have personal factors that affect a marketing attitude toward leisure and power structure in society, attitude towards authority,
Theological 
By using social media marketing, become common in a modern business environment. Ritz Carlton technological trends can use for the company to start creating social media campaigns. 
Best Western use social media marketing and digital ads for the company which makes it easy for marketing method. 
Environmental 
In the Ritz Carlton industry, there are recycle and waste management is important because daily. A certain amount of food or drying up makes it harmful to the environment. recycle management has to be increased in the hotel industry.
Best Western had a focus on spending on renewable technologies that overcome waste, and material pollution and improve waste management in an organisation
Legal 
Ritz-Carlton follows the law and employee health and safety law because it has strict regulations in the country, providing a secure work ambience and an organisation that makes ethical of Ritz Carlton.
Best Western follow the employment law, security, law and in touch and property rights protection which is why it makes Western should access the level of protection that property right gets under the legal in a country system.
Ritz-Carlton and Best Western have political, economic, social, technological, environmental and legal factors above studied and the positive factors can use for marketing because the positive thing can easily be delivered to the customer by using digital marketing. Digital marketing can reach the targeted audience.
In the hotel industry, the negative factors studied in the macro marketing environment factor that can be addressed and use that thing in marketing if the team was divided into a particular section of negative factors then it will be a moon is here to overcome the negative factors. Then it can be shown up to the customer on social media handles.

Creating Customer Value and Engagement 
In the hotel industry, customers are looking for luxury and the best service. When a hotel or resort provides a service to the customer, the customer will be satisfied. It also depends on the conversation between staff and customers. By asking a question and discussing with customers on this day hotel staff can overcome the challenges of not engaging with guests directly till they provide a higher level of service during the customer visit.
During the pandemic, there will be different services provided by hotels or resorts. But after Covid 19, the services are improved in every international hotel they are improvised, safety and security. Hospitality is dependent on service with safety and security which is what every customer needs from hotels. one more marketing strategy that can help to engage with a customer who is coming to their hotels is digital marketing. If hotels or restaurants have social media platforms for connecting with the customer then that will help to engage with customers by showing them the offers and the service they provide to the customer. whenever customers want to visit again, they can so the offer on social media and book their holidays on a day for hotels from home also. Also, many advantages of digital marketing can increase engagement with customers and customer value. Also increased by through.
 
Effective use of digital marketing 
Digital marketing has that kind of capability to target the audience, age-wise area wise and time-wise. Using digital marketing, this strategy is useful for daily updates on social media platforms. Any organisation can use digital marketing but in the hotel industry more important to use this strategy. There are so many ways in digital marketing that can help to attract new customers by using the keywords of what new customer I am searching for. The main thing that can use in digital marketing is Google ads. Google Earth is capable for track customer requirements by their searching habit on SCO. Digital marketing can easily capture new customers by using digital platforms.
 



Conclusion  
This essay concludes, with the marketing essentials and the comparison of two multinational hotels and marketing strategies of those brands and the method used for the brands. The brands are Ritz Carlton and Best Western. This essay studied the marketing mix of both brands and also studied how 4Ps can apply to the market. the marketing environment of micro and studied in this essay strength, weakness, opportunity and threat are studied in this essay. Also, how can the hotel capitalise on strengths, address the weakness and advantages of opportunities, and how Hotel can address the threats are concluded in this in this essay.
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