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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads quickly and easily, opening in about 2 seconds. A website should load as fast as possible. The ideal load time is 1-2 seconds. A page load time of under 2.5 seconds is considered good, 2.5-4 seconds requires improvement, and over 4 seconds is considered poor. User patience is limited, and if a page takes longer than 3 seconds to load, approximately 53% of visitors will abandon it. (Anderson, 2025) 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website features several subpages that are simple to navigate. In the top-right corner of the page, users will find highlighted options to book a stay or make a table reservation. Additionally, there are other options available, including the menu, stay with us, gift vouchers, Christmas offerings, and a £26 sign-up option. There is also a main menu button that displays the complete menu. The website's organisation allows users to find the information they need with minimal clicks.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, the webpage offers the option to book a stay and a table. It is very easy to access from the top-right corner by clicking the highlighted buttons. 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The website has a good organisation and is easy to navigate, but the booking process could be improved by adding more options for families with multiple children.  


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: 
The webpage looks very pleasant. The colours used provide visitors with a sense of peace, balance and harmony, helping boost trust and credibility. 
There are no differences in appearance, and the content remains the same. The main difference in appearance is due to screen size, since mobile screens are smaller than computer screens.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The visual content is one of the most powerful tools. 
The website uses it to embody emotions, create a lasting impression, and strengthen the connection between the brand and its audience. (Advantage Web Design, n.d.)
The colour scheme is minimalist, evoking a calm, relaxing vibe. The accent colour is matte green, with black font on a white or beige background.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 
The website lacks an online chat tool, which is a disadvantage for the business.
Having live chat on the website can offer immediate insights into products, services or other key information. If a user has a question or an issue, they can get in touch with a single click. (James, 2023)
However, the phone number and email address are available on the websites, and the customer can get in touch. 


	Question 2d – How effective are the social media links on the website?


	Answer: 
Including social media links on the website is a key strategy for enhancing visibility. This increases the likelihood that visitors will discover and follow across multiple channels. (Ketchup Marketing, 2022)
All social media links on the website work well and open quickly when clicked.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: 
The website is the face of the business. It is designed to attract clients and generate leads. It prioritises clear service offerings, user-friendly navigation, and strong engagement methods.
The company's services are clearly described on its website. Also, customers can book a table and stay online.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
The website offers the possibility to give feedback. It can be accessed from the main menu on the right side.
The website displays the most relevant reviews from sources such as TripAdvisor, Hotels.com, and Expedia.
It is rated as Top 1 hotel in Birmingham.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The website is well-organised, easy to navigate, straightforward, and modern. The information, such as hours of operation, location and contact information, is easy to find on the website. Also, on the website, the buttons to social media profiles are linked, and we can see a considerable number of followers and reviews. 
The website looks professional and reliable, and I would use and recommend the company’s services.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, the prices are clearly displayed to customers, reflecting the quality of services shown. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Hotel in Edgbaston

	
	2. Restaurant in Edgbaston

	
	3. Pub in Edgbaston

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the company’s website appears in the top 10 when you type one of the options listed above into Google.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites are crucial for modern businesses in the UK. They help establish credibility, reach a wider audience, and build customer trust. While social platforms like Instagram, Facebook, and TikTok are valuable tools, they have limitations. A website provides complete control and serves as one of the first places customers go to learn about a business.
A professional, user-friendly website reassures customers that the company is legitimate, established, and trustworthy. Additionally, it can act as a powerful sales engine, guiding visitors toward the company’s services.
Websites continue to help and support even outside business hours. They allow customers to quickly find answers through FAQs, live chat, contact forms, and automated responses. (Clear Design, 2025)
Having a website is essential. While social media and online marketplaces can support a business, they cannot replace the credibility, control, and long-term benefits that come with owning your own digital presence.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I recommend revising the stay booking options. Currently, the maximum number of guests allowed in a single booking is two adults and one child. This limitation can be frustrating for families with more children. It would be beneficial to offer the option to add more guests. If no rooms are available for the specified number of guests, alternative options should be provided.
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