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[bookmark: _Toc510299541]Introduction
Whenever a business organization wants to take a decision, an appropriate research must be conducted. Without a research that includes relevant data, the decision is bound to be wrong. There are many research methods that managers can use. The contemporary research methods are most efficient in collecting and analyzing data(Contemporary qualitative research methodologies and issues in literacy education, 2005). The modern research methods mostly includes internet based research techniques.
Asda is one of the major retail chain shops in the UK. They operate a large number retail shops all around the world. Asda operates  its business both online and retail shops. Asdaprovide its customers with online shopping services. For example, they use Twitter, Facebook, LinkedIn, and Pinterest to expand their customer base and to fulfiltheir online business and marketing strategies. 
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The modern world of business is largely dependent on the use of digital technologies. The scope of business research has also been increased by the huge margin with the availability of communication technologies. Research can be conducted from without going door to door now a days. The customers can take part in different research endeavors from home. Research methodologies are the approaches to solve problems of a research. Contemporary techniques of research has improved the effectiveness of the research methodologies.
Online research is the research method that is used most now a days by the managers. The managers create an online document of a questionnaire and sends it out to people who answers these questions at their own consent. Data is gathered straight from the customers. This kind of research is not only done outside the organization but also inside the organization. Internet based data collection system is used for knowing the employees better.
In order to conduct a research and decide a research methodology, the manager first needs to decide what kind of research is this going to be. It can be either fundamental research, or applied research(Contemporary qualitative research methodologies and issues in literacy education, 2005).
· Fundamental or basic research: In this type of research, the possibility of happening an event or phenomenon is investigated. This kind of research is also called theoretical research. Basic research depends on its theoretical aspects of the research subject, not the practical aspects of it.
· Applied research: In applied research, the theories and principles are used to solve practical problems. Most interdisciplinary researches fall into this category. This kind of research evaluates the causes and effects of an event based on certified theoretical knowledge.
Research data can also be classified by qualitative and quantitative data. Different types of research require different types of data.
· Quantitative research data: The quantitative data in the data that can quantified or counted. In other words, the amount of these data are known. The key characteristics of this kind of data are;
· This data is numeric, not descriptive.
· Statistical analysis can be applied in this data.
· Graphical representation of this data is possible.
· This data is enough to provide conclusions.
· This investigates the numeric values while decision making.
· Qualitative research data: The qualitative research data includes data that explains quality. The characteristics of qualitative research data are:
· Qualitative data is descriptive in nature.
· Graphical representation of this kind of data is not possible.
· This data might not always be conclusive.
Asda can use these research methods and methodologies in order to take decisions both inside and outside the organization.
Facebook and twitter can be used as a media of conducting large scale research activities.
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Figure 1: Asda on Facebook(asda.com, 2017)
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Figure 2: Asda on Twitter(asda.com, 2017)
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The data collected for research must be in consideration highest ethical aspects. The research tools used in order to conduct a research must follow these ethical considerations. A researcher can use many research tools to conduct a research. The most popular ones are; questionnaires, interviews and observations(Contemporary qualitative research methodologies and issues in literacy education, 2005).
· Questionnaires: Questionnaires are printed documents that contains questions related to a specific research activity. The participants fill up these questionnaires at their own consent. It is research instrument that has been around for a long time. The modern form of questionnaire has taken a more digital approach towards research activities. Now a days, it is not necessary for the researcher to go to the participants. They can send the questionnaires through emails or mobile phone messages. The modern era of social media has made it a lot easier for the researchers to find participants for their researches. The ethical issues regarding questionnaires are:
· The information collected through questionnaires must be anonymous. They can only be disclosed if the participant explicitly allows it to be published.
· The questions of a questionnaire must avoid all biases. If the questions are biased or misleading to the participants, the research results will be flawed.
· The right of the participant must be maintained strictly. A participant can chose not to answer any specific questions or withdraw participation at any time during the study.
Example of a questionnaire;
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Figure 3: Questionnaire (Questionnaire and Team, 2018)
Graphical representation of questionnaire data results:
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Figure 4: UK grocery retailer’s online sales as percentage of total group sales 
· Interviews: Interview research is mostly used for qualitative research data. In includes conducting intensive interviews with intended individuals in order to explore and collect required research data. In this method of research the sample size of the research cannot be so large. The smaller the sample size, more structured the research endeavor(Research Methodology, 2018). Research data can be collected in this technique by three methods. They are; structured interviews, unstructured interviews and semi-structured interviews.
· Structured interviews: In this method the questions are pre-determined and disclosed to the participant. The order of the questions asked remains the same throughout the whole research(Research Methodology, 2018). The advantage of having the same question is that it can be evaluated more easily because everyone is asked the same questions.
· Unstructured interviews: In this method the questions are not pre-determined. The researcher decides what the questions will be in the spot of the research activity. This create a lot of problem and it is favored the least by any researcher(Research Methodology, 2018). Because, the unstructured questions faces a lot of difficulties to get all the required information from the participants. For this reason, comparison between the data is more difficult.
· Semi-structured interviews: This method contains the characteristics of both structured and unstructured interview system. In this method, the questions will be pre-determined like the structured method, additional questions can also be asked if the researcher feels necessary.
Interview research techniques allows the researcher to collect detailed information about the research topic. Another big advantage is that, this method allows the researcher to understand the level of truthfulness of the participant which is unavoidable for the research activity(Research Methodology, 2018). There are some ethical considerations that must be complied with while conducting research in this method:
· Confidentiality of the research must be maintained. The personal interactions between the researcher and the participant must be confidential.
· If any party outside these two parties are authorized on using these information, the participant must be disclosed on that note.
· If the conversations are recorded, the participant must know about it.
· Observation: This is a research approach that allows the researcher to examine and observe the research subject thoroughly and gather information from it. It is a method that is used to gather qualitative data about human behavior. It is great system for the business managers to understand the differences among the employees inside and organization(Patriarche, 2015).This method can be either overt or covert.
· Overt observation: In this method the researcher declare the participants that they are being observed. Which means that the participants know that a research work is taking place.
· Covert observation: This method is just the opposite. Here, the participants of the research do not know about their presence in any research. This method is more concerned with the ethical issues. The nature of these research activities is such that they require the participants to not know about the research activity. The aftermath of the research must be disclosed to the participants after the research in this case.
After seeing these methods, researchers are more comfortable with overt than covert research(Patriarche, 2015). But, it can be sometimes unavoidable to use covert research techniques. The ethical considerations of observation research technique are;
· While conducting an overt observation research, it must be made sure that the presence of the researcher does not influence the decisions of the participants.
· Covert observation research should only be used where there is no more alternatives.

[bookmark: _Toc510299544]Effects of proper research on the effectiveness and efficiency of the employees
All the employees are not motivated in the same way. The diversity inside an organization must be addressed if the managers want to maximize the efficiency(Patriarchs, 2015). The managers can use proper research techniques to understand the differences among the employees. By doing that, the managers will be able to take better decisions regarding the employees of an organization. 
[bookmark: _Toc510299545]Understanding ethical data collection model
Ethics in research are some rules that govern the activities both researchers and the participants. There are some rights and obligation for both the researcher and the participants. If these rights and obligations are not maintained properly, the research will lose its credibility (Ravindran, 2009). When a research work is conducted by managers, there are some factors that must be kept in consideration. They are; Care, Consequences and Consent.
1. Care: If there is any vulnerable party related to the research, it must be informed that the party faces no harm during the research. In other words, the rights and obligations towards a vulnerable party must not be overlooked. If this principle is violated, it will not be an ethical research.
2. Consequences: The research activity might have many consequences. These consequences must be disclosed to the participants of the research. If the consequences of the research are not disclosed, it will be an unethical research.
3. Consent: The most important obligation of a research activity is that the participants must participate on the research on their own consent. They must also have the right to withdraw from their position in the research. The consent should be taken in writing and as a document, although oral consent is allowed in some cases.
[bookmark: _Toc510299546]Autonomy in research
Autonomy refers to one’s liberty in following his/her own will. If a person acts autonomously, it means that he/she is able to take his/her own decisions. Autonomy in any research activity is one of the most essential part(Study.cardiffmet.ac.uk, 2018).
In a research there some pointers that are followed to make sure that autonomy is considered. They are;
1. The participants must understand the situations and evaluate in a competent mind.
2. The irrational compulsions must not affect the participants in their decisions.
3. All the participants must be aware of all the details of the research.
4. The participant must give their own consents of participation themselves.
5. The researcher must not threaten or influence the participant in any way.
Any break in these considerations means that, the research work is biased. So, while conducting an ethical research autonomy of the participant must not be harmed.
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Conclusion
Research ethics is one of the most crucial consideration of both social and economic researches. The methodologies needs to be structured in such a way that maximizes the effectiveness and efficiency of the related parties to the research. There are many research methodologies that the modern researchers use. Research used to be a lot more difficult in the past. But in recent years, digital technology has helped the researchers to conduct more informative researches with less efforts. Research inside and organization must be conducted by maintaining all the ethical requirements. Autonomy is one of the most important topic in research ethics. Ethics in business research in undeniable and it should be recognized by the researchers.
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Figure 6. UK Grocery Retailers’ Online Sales as % of Total Group Sales
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