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Abstract
This research project aims to critically analyse veganism and KFC. The researcher has done this by researching necessary areas of social responsibility within businesses also looking at key areas of veganism as a whole. 
To do this, the researcher has conducted an extensive literature review based on the theory of corporate social responsibility and KFC’s responsibility. This is so the researcher can identify any gaps in the literature and gain a better understanding. 
An online questionnaire was produced using Google Docs and was sent out using two different social media platforms such as Facebook and LinkedIn as it was aimed at KFC’s customers. A total of 131 participants responded to the questionnaire. The questions produced were mainly supported by the literature review from chapter two. The first finding was that there was a correlation between demographics (age, gender, and diets) and how the concern of chicken welfare affects the way they eat at the restaurant. The second finding was that there was a link with how many people have tried the vegan burger and the participant's diet. Lastly, the findings support that there is a lack of knowledge and trust between customers and KFC which suggests that stronger communications need to be made regarding the vegan option. 
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[bookmark: _Toc41927697]Chapter one- Introductions

1.1 [bookmark: _Toc41927698]Introduction

The point of this research project is to critically analyse why KFC; a business whose core business is to sell chicken has recently offered a vegan option. This project will try to further understand why KFC has made this change in light of whether KFC is offering the vegan option in terms of social demands or concerns for profit maximization. This project will look at corporate social responsibility (CSR) theories to help identify and gather findings to have a better understanding of why KFC is offering this option. 
1.2 [bookmark: _Toc41927699]Rationale 

There has been a substantial push with the increasing demand for vegan options, as seen in the 2017 JustEat survey which shows that there was a 987% increase in the UK and was predicted that veganism would be one of the biggest food trends in the UK by 2019 (Lupica, 2017). 
A Google trends document shown below shows the popularity veganism has on Google starting from June 2009 to June 2019. The graph shows how veganism has slowly become more and more of a trend as the years have gone on.

[image: Veganism: Why are vegan diets on the rise? - BBC News]
Figure 1.1. The popularity of the search term “Veganism” recorded each year (BBC, 2020). 
The growing popularity of this lifestyle culture has seemed to get more popular as one in eight Britons claim to be vegan or vegetarian and a further 21% claim to be flexitarian (Smithers, 2018). This is concerned with how the UK is trying to reduce the number of animal products that are being used. Concerning this, 49% of people interested in cutting down on their consumption of meat say they would do so for the sake of health reasons (Jones, 2020). 
Furthermore, according to a survey by Sarah Marsh, an author at The Guardian; the vegan movement is said to be driven by young people as close to 15-34 (42%) years old who are following the diet compared to 14% within the age group of over 65s. 67% of the 474 of those participants were under 34 and more than 1 in 6 participants were teens as young as 14 who were in the process of going meat and dairy-free (Marsh, 2016). 
Due to this, it is no surprise that fast food restaurants are continuing to roll out with vegan options. For instance, the chief executive at Greggs is now working on another vegan option after the high success on the vegan sausage roll with the new vegan steak bakes, pastries (Ranganathan, 2020). 
Following this trend, KFC a chicken-based restaurant released a vegan burger (being their first UK vegan product) to selected UK stores in 2019 and stated that the Colonel was all about inviting and welcoming everyone to his table which now includes vegans, vegetarians, and flexitarians and is always looking for ways to improve their menu (KFC, 2019). 
However, there is questioning why KFC is providing this vegan option when they contribute to the high slaughter of 2.5 million chickens every day in the UK (Burden, 2018). 
According to a Food, matters live (2019) organisation survey, the 2018 UK plant-based market was worth £443m and is estimated to be for £5bn by 2020. This can leave to believe that KFC may not be expanding their menu in terms of social demands but more for the care of their profit maximization. 
The idea that KFC is offering the vegan option could be because their competitors are offering the vegan option and possibly failing like Burger King. Similarly to KFC, Burger King launched a plant-based burger in the UK, however, it was not suitable for vegetarians nor vegans because of how it is cooked with meat (Blackall, 2020). 
1.3 [bookmark: _Toc41927700]Background

According to Nancy Nussbaum, although a known animal rights activist; agrees that vegan options are usually and only introduced to bring in new customers (Burden, 2020). This further raises concerns about why KFC is providing the vegan option. 
For instance, when it was questioned with how long the vegan item will be on the menu; KFC responded on their website that if the vegan product is not that popular in certain demographics and participating stores then it may not make the cut on the permanent menu (KFC, 2019). This can again further suggest that KFC is more concerned with profits rather than keeping vegan and vegetarian customers at their table. 
As well as this, although KFC(2018) have decided to take an environmental enrichment approach to the welfare of their chickens (working alongside animal welfare concerned organisations, flocking density, average time spent in the barn, etc) there are still concerns whether their actual chicken commitment is true after their 2015 chicken scandal in the BBC’s Billion Dollar Chicken Shop documentary which revealed ten thousands of KFC’s chickens squeezed together in dark sheds which were filled with ammonia (Burden, 2018).  
This can suggest that KFC is more concerned with how they would rather keep up with social trends to benefit their profit maximizations rather than their CSR. 
According to Schwartz and Saiia (2012), the idea of social responsibility is that a business not only has legal and economic responsibilities but also certain obligations to society at large. This can also be seen in Hegel’s theory of responsibility (2015). Hegel believes that responsibility can define characteristics of humanity in addition to responsibility being an essential nature as well as a social and historical achievement. 
Friedman (1970), a Nobel Prize-winning economist, however, believes that for a business to make as much money as possible is for them to conform to its basic rules to society and that the only responsibility a business has is to make as much money as possible. 
In terms of KFC’s responsibility, they state that their chicken welfare is one of their main priorities alongside their consumers and that they have decided to take an environmental enrichment approach which means that they have worked alongside global animal welfare organisations to help broaden their idea of animal welfare. As well as precautions that also look at their chickens flocking density, cameras to what their chickens, etc (KFC, 2019). 
In addition to this, although there has been criticism on whether their animal welfare plan is a lie, the RSPCA (2019) a long time rival and critic of the business announced that they were thrilled that KFC was committing to improving their chicken welfare.
These reasons are essentially why the researcher wishes to explore why KFC a business that contributes to the slaughter of chickens wish to provide vegan options in addition to the consumer's thoughts on the vegan option in comparison to their gender, age, and diet. 
1.4 [bookmark: _Toc41927701]Aims and objectives 

This research project aims to critically analyse why KFC is providing a vegan option when they contribute to the slaughter of chickens every year and to identify whether they released this option in light of meeting social demands or for-profit maximization.
The following objectives will be achieved by carrying out the said research:
· To identify why KFC is providing vegan options. 
· To conduct an extensive literature review on Corporate Social Responsibility (CSR).
These aims and objectives will be achieved by using a range of data collection methods.
1.5 [bookmark: _Toc41927702]Structure of the project

To successfully achieve the above objectives of this research project, chapter two will analyse the number of academic literature available of theories and models of CSR as well as identify KFC’s responsibility to its stakeholders and more importantly, their consumers.  In addition to this, the literature will help the researcher to identify the gaps in the academic literature which will then be the main focus when conducting primary research. 
Chapter three will look to identify the most suitable methods as well as a methodology that will be used to help conduct the primary research needed within the gaps which have been identified within the literature review. 
In addition to collecting primary research, a questionnaire will be sent out which will then be analysed in chapter four. The data collected will be done through a mono-method which is the singular use of the research method, which in this case is quantitative. This analysis will be done through SPSS which is software that will help the researcher to run tests based on the results. 
Finally, chapter five is the interpretation of the results found in chapter four. This chapter will discuss chapter four's findings and identify whether they have achieved the objectives of the project. Chapter five will also provide recommendations for future research purposes as well as identify any limitations that the researcher came across throughout this project.  
1.6 [bookmark: _Toc41927703]Chapter conclusion

Chapter one looked at the background of this project in addition to the reasoning behind why the researcher is doing this research. In chapter two, the researcher will look at secondary research of literature concerning corporate social responsibility in addition to relevant information regarding KFC and responsibility. 
























[bookmark: _Toc41927704]Chapter Two- Literature review 
[bookmark: _Toc41927705]2.1 Introduction

The purpose of this literature review is to use several available sources; including books, online peer-review journals as well as online articles to help identify relevant information regarding veganism in KFC in terms of their Corporate Social responsibility (CSR). This review will not only try to find past research projects on veganism and KFC but it will also look at CSR theories and models. This review will aim to achieve at least one of the objectives of this project. 
1. To identify why KFC is providing vegan options.
2. To conduct an extensive literature review on Corporate Social Responsibility (CSR).
Furthermore, this project aims to understand why KFC has made this change in light of whether KFC is offering vegan options in terms of social demands or concerns for profit maximization. 
[bookmark: _Toc41927706]2.2 Veganism

The ongoing rise of veganism is continuously rising which can be seen because of plant-based food trends, such as Veganuary and meat-free Mondays, making vegans 2% of the population and Vegetarians who make up 7% of the population (AHDB, 2018).
Vegan society survey 63% female 37% male, there are more vegans than ever in the UK: 542,000, 350% increase than 2006. 63% of those vegans identifying as female and 37% identify as male (Lockwood, 2018). 
The rise of veganism stems from several factors. This is partially from the concerns of the rising health issues which come from the consumption of meat. For instance; consumption of meat and other animal products is one of the leading diseases in cardiovascular disease, cancer, diabetes, and obesity (Thompson, 2015). 
[image: Veganism: Why are vegan diets on the rise? - BBC News]
Table 2.1. Survey of British adults on their reasons for consuming less meat (BBC, 2020). 
Similarly, this can be seen from a survey conducted with 1,040 British adults on reasons for why they consume less meat. As can be seen from the survey above, health reasons seem to be one of the leading concerns alongside animal welfare. Other reasons for eating less meat range between the taste, concerns over antibiotics, the environment, and weight management (Jones, 2020). 
More and more businesses are releasing vegan and vegetarian options like Taco Bell’s vegetarian option, Burger King’s Impossible Whopper, and Gregg’s vegan sausage roll and KFC’s vegan burger (Kateman, 2019). Although some vegans would maybe appreciate this thought, it does raise questions on why a vegan might want to put money into businesses that typically sell meat. 
However, according to Harper (2009), the transformation occurred for her standing in a chicken fast food restaurant after noticing an animal rights activist in the shop which made her stop and think. Harper states that growing up in a town where the use of animals for entertainment is the norm, usually results in the no consideration of looking at what food is on their plate in addition to who or what was to pay for it.  
2.3 [bookmark: _Toc41927707]KFC’s responsibility

As stated in chapter one, animal welfare seems to be one of the leading concerns for going vegan. This means that it is important for organisations to understand the consumer's concerns as well as have a deeper understanding of their consumer’s knowledge, understanding as well as skepticism. 
Morgan et al (2016) define customer perceived value as a variety of tangible attributes that can be related to product quality and product processing. Conversely, this can be related to fewer tangible attributes which consist of aspects like the businesses' brand image in cases of ethically sourced ingredients and animal welfare, which are usually important to the consumers. This can question whether KFC released the vegan option for the sake of their consumers or whether they did it for the sake of their brand image of animal welfare. 
According to KFC, in terms of their responsibility with their chicken welfare concerns, they have decided to take an environmental enrichment approach. 
On their chicken welfare proposal, they have stated that they have worked alongside organisations such as Compassion in world farming, World animal protection as well as the Humane slaughter association to provide a data software which allows the brand to collect data from their suppliers in terms of quality of flocking density, average time spent in the barn, etc. This software also allows KFC to see what’s going at any given farm at any given time to ensure that standards are being kept (KFC, 2018). We can see from this that KFC’s responsibility lays with their animal welfare programme which can also be seen in the Business Benchmark on Farm animal Welfare’s 2019 report where Yum! Brands (KFC’s parent brand) scored a tier 3, meaning that the business is established but there is work needing to be done (BBFAW, 2019). 
Although KFC regulates how their chickens are looked after ethically, there are still concerns with how many chickens are being killed. For instance, 2.5 million chickens are killed every day in the UK for meat production, and 98% of these were farmed (Burden, 2018). This raises questions on why KFC is providing a vegan option when their core business is chicken slaughter. 
KFC released a vegan burger (being their first UK vegan product) to selected UK stores in 2019 and stated that the Colonel was all about inviting and welcoming everyone to his table which now includes vegans, vegetarians, and flexitarians as well as always looking at ways to improve their menu. However; in terms of consumers questioning how long the items will be on the menu; KFC responded on their website that if the vegan product is not popular in certain areas then it may not cut the permanent menu (KFC, 2019). This may suggest that KFC is more concerned with the lack of profits rather than having a vegan and vegetarian option to reach a broader audience and have everyone join their table. 
This raises concerns about whether KFC is providing this vegan option because of corporate social responsibility or because; again, they want to keep increasing profit maximization. 
[bookmark: _Toc41927708]2.4 Corporate Social Responsibility (CSR)

The theme of CSR is defined by Bowen (1953) who believes that the decisions and the actions of businessmen have a direct effect over others lives and personalities and that the decisions of a business not only affects itself but also the businesses stakeholders, employees, customers in addition to the economy and environment. 
Similarly, Freeman (1984) believes that corporate social responsibility is usually seen as a separate activity from the business operations in addition to being an add on to the business and that the two should instead be indissoluble. 
Conversely, Friedman (1970) who takes on a narrow view of CSR believes that for a business to make as much money as possible is to conform to the basic rules of society. Similarly, he states this again in his Capitalism and Freedom (1967) book where he clearly states that the only social responsibility that a business should have is to use their resources to help engage in activities to help maximize their profits.  
Similarly to Freeman (1984), Charles Handy (2002), an influential British management author has a different take than Friedman (1970) with his more wide view on CSR. Handy believes that a business should have more motivation in terms of other sufficient things rather than the importance of just making a profit. Although KFC stated that the reason the vegan burger was created to invite everyone to dine at the restaurant (social demands), it is important to some in terms of ethical considerations. Many consumers might choose to not purchase from the business, not because of the welfare of the animals but because of the number of chickens are killed a year.
Another CSR model that can be used is Carroll’s Pyramid of CSR (1991). This pyramid is a four-part model that defines corporate social responsibility which consists of the economic, legal, ethical, and the philanthropic expectations that society at large has of a business. The idea of the model is said to be laying the building foundations which can help frame and outline the business's responsibilities (Carroll, 2016). 
The model of the pyramid is as shown below. 
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Figure 2.3. Carroll’s Pyramid of CSR (1991). 
As shown above, the pyramid is split into four sections consisting of economic, legal, ethical, and philanthropic responsibilities. Economic responsibility is described as being required by society. The economic responsibilities a business like KFC are obliged by is to ensure that they are being self-sustainable; being profitable (Carroll, 2016).  For instance; KFC made 2.64 million in US dollars in 2018, but only made 2.49 million dollars in 2019 (Satista, 2020). The legal responsibilities of a business are again to be considered a requirement by society. This is ensuring that businesses are obeying the law and regulations. This also applies for businesses to be working to a certain standard when working under local regulations that a business might be located (Carroll, 2016). 
Conversely, the ethical considerations are not a requirement but rather is expected by society. This is where society expects the business to operate and ethically conduct all of their affairs and not just because they have to because of the law. The main reasoning behind this is that society believes that all business affairs such as their business practices, their working standard, policies, should be practiced even if they are not codified into law. This also applies to how the business treats its employees, consumers, stakeholders as well as their animal welfare standards (Carroll, 2016). 
Ethical considerations can be especially important to KFC in terms of animal welfare in which they have certain measures in place to ensure the welfare of their chickens. In terms of being ethical towards their employees, KFC has stated that they encourage a heart-led culture through their leadership program. As well as this, KFC believes in creating a fully inclusive work environment in terms of creating a diverse work environment. Adding to this, KFC are also committed to providing opportunities to their employees to help them grow academically, personally, and professionally. In terms of their commitment to their consumers, KFC makes sure that employees are following procedures to the correct standards starting with a culture of food safety (KFC, 2020). 
Finally, the philanthropic responsibilities are defined to be desired by society. This is where the business can be giving back to the local community as well as local charities. In this model, Carroll explains that this section is usually where a business will use this strategy to enhance their reputation and not because of noble reasons (Carroll, 2016). 
In terms of KFC’s philanthropic commitment, the brand is always improving its sustainable footprint with green building initiatives, such as its energy and water efficiency,  packaging, food recovery, and waste reduction. As well as this, KFC believes in supporting local communities through KFC foundations, Add hope program, global volunteerism, and their harvest initiative where they have donated over 80 million pounds of food to their global Harvest programme (KFC, 2020). 
Another CSR model that can be used is Porter and Kramer’s strategic corporate social responsibility model (2011). The purpose of the strategic CSR model is for a business to use this to help them produce profits as well as gain their social benefits and not just one or the other. The point of the model is because the two believed that businesses should focus on less targeted CSR programmes which are described as being tightly linked to a strategic CSR approach. As well as this, Porter and Kramer also believe that by the linking of the two approaches (CSR and strategy), the model will provide a bigger and better impact on the business as well as society. This is because this will combine economic and social benefits (Milliman, Ferguson and Sylvester, 2008). For instance; KFC has previously stated that the Colonel was all about welcoming everyone to his table so providing a vegan option was something that provided social benefits as well as profit maximization due to the gap in the market being filled. 
[bookmark: _Toc41927709]2.5 Summary	

Chapter two has successfully achieved the second objective of this project which is to do an extensive literature review on corporate social responsibility (CSR) and KFC’s responsibility. This chapter has successfully identified theories regarding CSR in addition to insights into what KFC is doing in terms of their responsibility. 
This literature review firstly briefly touches on why people go vegan in addition to, identifying and evaluating the different theories on CSR and how this can be used in terms of KFC’s responsibility. For example’ Carroll’s pyramid of CSR (1991) and Friedman’s (1970) narrow view with his social responsibility model. Overall, this chapter has explored several research areas to help with the creation of the questionnaire. Chapter three will explore the methodology which will be used for this project using Saunders et al (2009), the research onion. 
















[bookmark: _Toc41927710]Chapter Three-Methodology
[bookmark: _Toc41927711]3.1 Chapter Introduction

The concept of research is defined by Depoy and Gitlin (2015), as being an important professional responsibility which can develop as well as advance knowledge from which to base practice. This is said to be important as the basis of research will strengthen the researcher's ability to assess the quality and utility of the variety of evidence (Gooden and Berry- James, 2018). 
[bookmark: _Toc41927712]3.2 The Research Onion

To provide efficient research data, Saunders et al (2009) had developed the Research Onion. This is a model that summarises the number of layers that must be thought of when conducting research. For the method to work, one aspect must be chosen from each layer for the research to be effective. The figure shown below is the chosen layers in which this research will be conducted.
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Figure 3.1 The Research Onion (Saunders et al, 2009). 
[bookmark: _Toc41927713]3.3 Philosophy 

The main goal of philosophy is to explore the number of different perceptive which is to be compared and contrasted. According to Saunders et al (2009) the research onion, positivism can be linked with philosophies.
Typically, positivism is used with the quantitative result which the researcher has used in terms of the questionnaires which were released. 
According to Sauders et al (2009), the role of positivism is in relation to data collection and interpretation which usually leads to data and statistical analyses. 
[bookmark: _Toc41927714]3.4 Pilot Study 

The researcher conducted a pilot study to make sure that the primary research which was conducted within the literature review matched with the questionnaire. Hence a questionnaire and literature review matrix was made. 
This matrix can be found in the appendices. 
[bookmark: _Toc41927715]3.5 Research Approaches 

Throughout the data collection of this project, an online questionnaire was introduced to the general public which then meant for the results to be analysed. In this project, the researcher used an inductive research approach, better known as inductive reasoning. The inductive research approach (analysis) aims to systematically generate theory set in specific instances of empirical observation (Thrope and Holt, 2007).
The reason why the researcher is using this inductive research method throughout this project is that this method allows for data to be collected which will then be analysed and identified from the set of results suitably. 
The questionnaire can be found in the appendix. 
[bookmark: _Toc41927716]3.6 Research Method and strategy

In the Research Onion diagram (Saunders et al, 2009), the survey method of research is what the researcher has done for this project. Kotler (2012) defines surveys to be best suited for descriptive research and the reason why companies use this method is so that it allows for a better understanding of people's knowledge, beliefs, and preferences. 
This method of surveys will help this project because the survey is helping the researcher identify the participant’s beliefs when it comes to the questions related to veganism and KFC. 
[bookmark: _Toc41927717]3.7 Sample 

The questionnaire was sent out through social media platforms such as Facebook and LinkedIn as well as being sent out to KFC’s store manages and team members. For the sake of this project, the researcher will be using a convenient sample as it will be collecting data from a wide variety of people. This sample will consist of questionnaires sent out to participants, who enjoy fast food takeout, consumers who follow the vegan, vegetarian, pescatarian, or flexitarian diet as well as potential store managers and team members of KFC. 
For the researcher to answer the research questions, it’s uncertain whether a researcher should be able to collect all the data from all cases, hence the reason and need for sampling. The set of cases that will be drawn in by the researcher is described as the population (Taherdoost, 2016). 
[bookmark: _Toc41927718]3.8 Data collection

From looking at Saunders et al (2009) research onion, the researcher will be using the mono-method. According to Azorin and Cameron (2010), the mono-method study uses only one type of method; this is the quantitative or the qualitative. 
As stated above, the researcher used surveys (questionnaires) for the sake of this project meaning the project is analysing quantitative data. The point of quantitative research is the collection of numerical data in addition to it broadly covering the attempt to measure and/ or count social phenomena as well as the relationship between the two (Bell, Bryman, and Harley, 2018). 
According to Cooper, Schindler, and Sharma (2018), conducting questionnaires is considered to be one of the most popular data collection instruments use within business research. 
The basis of the questionnaire was to identify the participant's age range, gender, their diet in terms of being a meat-eater, vegetarian, vegan, pescatarian, flexitarian as well as a section saying other for the participants to self describe their diet. As well as this, the main questions asked whether ethical considerations were a normal factor in their everyday life of purchasing from other businesses in addition to whether they have purchased the vegan option from KFC. The question follows with a yes or no choice which splits the participants into groups by SPSS. 
Open questions like what the participant's views on KFC offering a vegan option were turned into a word cloud which summarises all participant's answers into one. 
[bookmark: _Toc41927719]3.9 Data Analysis 

This project has utilised IBM SPSS Statistics which is a statistical software platform that delivers a wide set of features that lets the user; typically organisations to identify particular insights from the data inputted (IBM, 2020). 
The researcher is using this software to correctly and efficiently analyse the correlation between a number of answers given by the participants involved in the questionnaire. According to Muijs (2010), SPSS is one of the most commonly used software’s within educational uses and is made available at higher education institutes used for research purposes much like this project. 
[bookmark: _Toc41927720]3.10 Essence of Time Management 

Time management was something that was not only helpful but was something essential to adhere to during the duration of this project. In terms of managing time efficiently, it was important for the researcher to give themselves enough time to ensure that they didn’t limit the amount of research that could be done and what can take place. 
The importance of time management is expressed by O’Brien and Broughton-Pipkin (2007), time management during research can only be described as something that seems to be stretched out into the future before feeling like you’re ‘free-fall skydiving’ as the deadlines rush towards you. 
The reason why time management was so important within this project was that the number of interviews that needed to be conducted as well as certain managers were something that was vital to the project. As stated before, interviews were something that was originally planned, particularly with managers and team members of KFC. By reason of Covid-19, this had to change to questionnaires due to the convenience of the interviews, however, due to the extent of time management, this was made possible.
For this reason, a Gantt chart was created to ensure that the project’s schedule ran smoothly and was spread out efficiently. The table can be found in the appendix. 
[bookmark: _Toc41927721]3.11 Ethical considerations

Throughout this project, ethical considerations were made in terms of the questionnaire which was something that was important through the duration of creating the questionnaire. 
Gajjar (2013) defines ethical consideration to be almost like a method, a perspective or a procedure to decide how to act, how to treat people as well as analyse intricate problems as well as issues. 
To do this, at the start of the questionnaire, a disclaimer was put which states that the participant must be over the age of 18 to complete the survey. As well as this, it was also mentioned that the purpose of the project is to be a marketing exploration and only a marketing exploration. 
Included in this declaration there was also a section informing that participants that all answers and ‘personal information’ would be anonymous and remain anonymous as well as stored in a password protected computer. In this section, the researcher provided contact details so the participants would be able to ask any questions concerning the project in addition to being able to contact the researcher if there was any reason for withdrawing the response from the project. 
In addition to this, although it is very unlikely that the project would cause any physiological harm to any individuals it was an important consideration that the researcher took into consideration. 
Finally, an ethics form was completed which can be found in the appendix. 
[bookmark: _Toc41927722]3.12 Chapter conclusion 

This chapter has successfully analysed the suitable methods which have been used in addition to a suitable methodology using the Saunders et al (2009) research onion. The next chapter; chapter four, will analyse the primary data which has been collected through the questionnaires. 














[bookmark: _Toc41927723]Chapter Four- Data analysis 	
[bookmark: _Toc41927724]4.1 Introduction

The purpose of this chapter is to analyse the data which has been collected through the mono-method of the questionnaires to try and achieve the first objective. 
To identify why KFC is providing vegan options. 
The collected data was put through IBM’s SPSS to help run different tests, this chapter will analyse as well as present the number of findings from the questionnaire using charts, chi-square tests, cross-tabulation tests, frequency tables as well as bar charts. In addition to this, for the open-ended questions; word clouds were created using Google Docs to help display all or a large number of answers. 
The questionnaires were posted on social media platforms such as Facebook and Linkedin. The main goal was to get at least 100 responses and by the end of the day of posting, the questionnaire had 131 responses which according to Miller (1998), a response rate over 85% is considered to be excellent and below 50% is considered to be “not scientifically acceptable”. 
[bookmark: _Toc41927725]4.2 Method of data analysis (SPSS)

As stated before, as the questionnaires produce quantitative data results SPSS is the most appropriate form of software to analyse and statistically test the data. The tests that were run were a combination of cross-tabulation which was using Pearson’s Chi-Square tests. 
The cross-tabulation tests show the simplest form of the data using a minimum of two variables (Smith and Albaum, 2005). Conversely, the Pearson’s chi-square is typically used for more categorical and raw data with several variables (Berkman and Reise, 2011). 
Using the chi-square typically means that the person using it is trying to identify the p-value which according to Rumsey (2007) is the probability of there being a link between the tests of data. In addition to this, if the p-value is less than 0.05 then the researcher can conclude that there is a link/ relation between the data inputted. 
[bookmark: _Toc41927726]4.3 Demographics  

According to Murdock et al (2015), the demographics are characteristics such as; age, sex, race, ethnicity, etc. In this project's questionnaire, the researcher was interested in the sex, age as well as the participant's diet and if whether there is a correlation between the two concerning the other questions asked. To keep up with societal change, it was important to give all possible options. For instance; the researcher made sure that the options were; male, female, non-binary, prefer to self describe as well as the option to prefer not to say. 
In the questionnaire, 58% of the participants were female and 42% were male which is represented in the graph. However, stated in chapter three the researcher explains that the questionnaire was shared onto social media platforms like Facebook and Linkedin and was shared by friends and family. This may reflect that the researcher has more female friends who completed the questionnaire rather than actual KFC customers. 
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Figure 4.1 Gender of participants. 

Similarly, question two looks at the participant's age which was sub-grouped into seven age brackets. The results from the graph show that the popular age group was the 18-24 age group. Again, this could just reflect from the age group of the researcher's social side and friends of where the questionnaire was posted. 
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Figure 4.2 Age range of participants.
Although question three which asks participants how they would describe their diet is not considered to be a demographic, for the sake of this project the researcher has categorised this question into demographics as it is the participant's own characteristics. 
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Figure 4.3 Participants Diet. 
As can be seen in the graph above, the majority of participants identify as meat-eaters (1) and then the second most popular participants describe themselves are vegetarian (2) in addition to a small majority of the participants who identify as vegan (3) or flexitarian (5). 
[bookmark: _Toc41927727]4.4 Gender and diets. 

Questions 1 and 3 asked the participants their gender and diets and the results are shown in the above section. The researcher wanted to find out whether there is a correlation between a person’s gender and diet. This is referred back to chapter two’s literature review where according to a vegan society survey 67% of vegans were female and 37% were male. 
 The researcher created a cross-tabulation table and a chi-square test to identify the correlation. 
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Table 4.1. Cross-tabulation analysis of participants’ gender and diet.
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Figure 4.4. Chi-square test on the participants’ gender and diet.
The p-value of the test above is 0.045 which is less than 0.05. We can see from this that there is a link between the participant's gender and diet. 

[bookmark: _Toc41927728]4.5 Age and diets

Although chapter one identified that there is a correlation between age and diets, the researcher found that there was no correlation between the two when a chi-square test was created. The results showed that the p-value was 0.454 which is more than 0.05. However, as the researcher has previously identified; the participant’s ages could have been influenced by the researcher's social media where the questionnaire was posted. 
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Table 4.2 Cross-tabulation analysis of the participant's age and diet. 
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Figure 4.5 Chi-square test on the participant’s age and diet. 
[bookmark: _Toc41927729]4.6 Diets and the concerns of animal welfare. 

Question 8 asked participants whether the welfare of KFC’s chickens affects the way they eat at the restaurant. The researcher wanted to find out whether there is a correlation between the participant’s diets and whether the thought of the welfare of KFC’s chickens affects the way they eat at the restaurant. 
This can be referred back to chapter two, where Harper (2009), expresses that when she was eating meat, no thought was usually given when purchasing food in addition to what food is on her plate and never usually stopped to think who or what was getting hurt when consuming meat. 
Due to this, the researcher created a cross-tabulation table alongside a chi-square test to identify the correlation between the two. 
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Table 4.3. Cross-tabulation analysis on participant’s diet and concerns for KFC’s chickens. 
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Figure 4.6. Chi-square test on participant's diet and concerns for KFC’s chickens. 
As seen from the chi-square based on the data, the p-value is 0.006 which according to Rumsey (2007), a result of less than 0.05 represents that there is a link; this typically means that there is a link with the participants’ diets and the concerns of KFC chickens affect the way the participants eat at the restaurant. 

[bookmark: _Toc41927730]4.7 Diet and whether participants have tried KFC’s new vegan option.

Question three and question seven asked participants how they would describe their diet and whether they have tried the new vegan option. The researcher wanted to identify whether there was a link with social demands in terms of vegans and vegetarians. This could mean that KFC did release the vegan option because of social demands or to keep up with competitors. 
This is expressed by Kateman (2019) who states that more and more fast-food restaurants like Taco Bell, McDonald's, and Burger King are rolling out with new vegan options. 
The researcher created a cross-tabulation table and a chi-square test to see if there is a correlation. 
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Table 4. 4 Cross-tabulation analysis on diet and whether participants have tried the new vegan option. 
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Figure 4. 7 Chi-square test on participants’ diet and whether they have tried the new vegan option. 
As shown in the test above, the p-value is 0.043 which is less than 0.05 meaning there is a link between participants’ diets and whether they have tried the new KFC vegan option. 

[bookmark: _Toc41927731]4.8 Opinions of the KFC vegan option. 

Question five asked participants what their initial thoughts were on the KFC vegan option. In total, the researcher received 118 responses out of a possible 131, which had a variety of answers. Therefore, a word cloud was created using Google Docs. 
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Figure 4.8. Word Cloud of question 5. 
The word cloud in figure 4.7 represents a variety of answers from question 5, some agreeing that it is ‘a good idea’ and it ‘helps vegan people feel more valued’ in comparison to what one participant questioned on why a vegan or vegetarian would want to ‘give profit to a company that essentially gets its profit from killing animals, something they are morally against.’ This can be compared to chapter two’s literature review, where there were the link and questioning on why someone would want to buy or why KFC is providing a vegan option when their core business is chicken slaughter and according to Burden (2018), they contribute to the 2.5 million chickens that are killed every day in the UK for meat production. 
[bookmark: _Toc41927732]4.8 Chapter conclusion 

Chapter four has successfully achieved objective one of this project is to identify why KFC is providing vegan options. This chapter has also successfully analysed the primary findings from the questionnaires produced. Chapter five will look at chapter four and will discuss the findings in addition to what objectives were achieved, limitations the researcher came across, and recommendations. 
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[bookmark: _Toc41927734]5.1 Introduction 

Chapter five will discuss the findings of the results from the primary data sets from chapter four. This chapter will identify to see whether any objectives were achieved between each chapter in addition to identifying what limitations the researcher came across throughout this project. Finally, this chapter will look to make recommendations for future research purposes. 
[bookmark: _Toc41927735]5.2 Achievements 

The two objectives of this project were:
1. To identify why KFC is providing vegan options.
Chapter four achieved objective one by analysing the primary data results from the questionnaire using SPSS. 
2. To conduct an extensive literature review on Corporate Social Responsibility (CSR).
Chapter two’s literature review achieved objective two by conducting an extensive amount of research on theories and frameworks specifically on CSR. 
[bookmark: _Toc41927736]5.3 Main Findings 

The results from chapter four very much corresponded with chapter two literature review. Firstly, it was important to identify how veganism was rising and how other businesses are too following the trend. The reason why the researcher researched this is that it could suggest that KFC was offering the vegan option was because of social demands or whether KFC wanted to keep up with competitors. 
The researcher did an analysis test between the link with participants’ diets and whether they had tried the new vegan option and found that there was a link. 
In relation to participant’s diets, the researcher identified whether there was also the relation between participants’ diets and if the concern for the chicken welfare at KFC affect the way they eat at the restaurant, participants’ diet and gender and participants diet and age which can be related to chapter two’s literature review. The analysis data found that there was a link between participants’ diet with gender and the welfare of KFC’s chicken but was no link with participants’ diet and age. 
The main findings of this project were question five which asked participants what their initial thoughts were on KFC providing a vegan burger. This question was an open question meaning that there was a variety of answers displayed in a word cloud in chapter four. The analysis of the data found was that many people thought it was a great idea, others thought that’s it’s not a very good idea whilst others questioned why would a chicken-based restaurant want to serve vegan. 
[bookmark: _Toc41927737]5.4 Limitations 

One of the main limitations that the researcher came across was the current COVID-19 situation. The situation affected the project in two different ways. Firstly, the researcher intended to do interviews in this project specifically with managers and team members at KFC in addition to its customers, due to this the researcher then had to promptly switch to questionnaires meaning that the researcher had to change questions and research things a bit differently regarding the literature review. 
In addition to the COVID-19 situation and SPSS, more time was ‘wasted’ trying to self-teach how to use the software as the only support which could be provided was online lectures which although helpful, it was not as helpful as face to face teaching.
 In regards to the SPSS software, the researcher also had trouble trying to download the software off of the university database because the website was down for a couple of weeks. This resulted in the researcher having to download a free trial off of IBM’s website to save as much time as possible. 
Another limitation which the researcher came across was because of posting the questionnaire on social media platforms. The researcher’s friends all completed the questionnaire as well as shared the post. The researcher came across the problem when analysing the demographic section specifically on gender and age where the popular answers were female and 18-24. This could suggest that the researcher has more female friends in that age group which could affect the overall outcome of the results. 
[bookmark: _Toc41927738]5.5 Recommendations 

The following recommendations are being made to the fast-food restaurant KFC. 
Firstly, findings from the analysis showed that many people had mixed views referring back to question five analysed in chapter four stating that it is a good idea while others find it confusing. The recommendation for this issue is for KFC to conduct further research including primary and secondary to have a better understanding of their vegan and vegetarian customers so that their customers can trust them. 
Secondly, it was evident that there was a link between participant’s diets and how the concerns for animal welfare affect the way they shop. Although KFC has provided a lot of insight into how they monitor their chickens to reduce cruelty, it seems that many vegetarian and vegan would prefer to see everything which is going on. The recommendation for this is that maybe KFC could provide a much deeper insight into how their chickens are monitored and looked after so not only vegans and vegetarians are more comfortable but also all customers are more comfortable. 
Lastly, there were concerns with how the vegan and vegetarian customers did not know how the vegan products were stored and cooked which put them off from purchasing. This recommendation is for KFC to provide its consumers with a deeper understanding of how their products are stored and cooked as well as provide insight with what procedures their employees have to follow regarding the products. 
[bookmark: _Toc41927739]5.6 Conclusions 

This project has not only achieved all of the aims and objectives set but has also provided the researcher with a better understanding of veganism and KFC’s responsibility as a whole.  This project has conducted primary and secondary research on several topics in every chapter, throughout the entire study. 
Firstly, chapter one looked at the available background to the study as well as the rationale which is the reasoning behind the study. Chapter two analysed the available literature specifically on CSR and KFC’s responsibility which further revealed the gaps in the literature which needed to be explored. Chapter three looked to identify the most suitable form of method and methodology for the sake of this project to collect primary research regarding the gaps in the literature. Chapter four was the important analysis section that looked at the data gathered and presented it suitably to identify any correlation. 
To summarise this project as a whole, it is simple to see that there is work in terms of consumer research needed for KFC to better understand their customers particularly their vegan and vegetarian customers to ensure that trust is maintained. 
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Figure 3.1 Literature review and questionnaire matrix 
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Table 3.1. Gantt chart.
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IAPPLICATION FOR ETHICAL APPROVAL &
In order for research to result in benefit and minimise risk of harm, it must be conducted
ethically. A researcher may not be covered by the University’s insurance if ethical
approval has not been obtained prior to commencement.
The University follows the OECD Frascati manual definition of research activity: “creative work
undertaken on a systematic basis in order to increase the stock of knowledge, including
knowledge of man, culture and society, and the use of this stock of knowledge to devise new
applications’. As such this covers activities undertaken by members of staff, postgraduate
research students, and both taught postgraduate and undergraduate students working on
dissertations/projects
The individual undertaking the research activity is known as the “principal researcher”
Ethical approval is not required for routine audis, performance reviews, qualty assurance
studies, testing within normal educational requirements, and literary or artistic criticism.
Please read the notes for guidance before completing ALL sections of the form.
This formmust be completed and approved prior to undertaking any research activity Please
see Checklist for details of process for different categories of application.
SECTION A: About You (Principal Researcher)
Ful Name Chioe Gail Carmela Ferraro
Tick all boxes which apply
Member of staff (u] Student o Honorary research fellow: (u] o
°
Faculty/SchoolCentre: University of Wales Trinity Saint Davids -
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SECTION A: About You (Principal Researcher)

Ful Name Chioe Gail Carmela Ferraro
Tick all boxes which apply
Member of staff: o ‘Student: o Honorary research fellow: o
Faculty/SchoolCentre: Universty of Wales Trinfty Saint Davids
Campus Business Campus
E-mailaddress Chioeferraro@icloud com
Contact Telephone Number. 07376779030
For students:
‘Student Number 1802459 Undergraduate
Taught
Programme of Study BA Postgratuate | B
Director of Studies/Supervisor: | Caroline Jawad Research | O
SECTION B: Approval for Research Activity
Fas the research activity received approval in principle?
(please check the Guidance Notes as to the appropriate approval process | YES [ O | NO [ O
for different levels of research by different categories of individual)
Date
TF Yes, please Mdicale SOUTGE OF| Research Degrees Commitiee =
approval (and date where known).
Faculty Research Committee o
Gther (write in) o | Supervi
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SECTION B: Approval for Research Activity &
Has the research activity received approval in principle? |
(please check the Guidance Notes s to the appropriate approval process | YES | O | NO | O
for different levels of research by different categories of ndividual)
Date
T Ves, please OGALE SOUCE OF | Rocearon Degrees Committee =
‘approval (and date where known).
Faculty Research Committee 5]
Other (write n) o | Supervi
sor

‘Approval in principle must be obtained from the relevant source prior to seeking ethical approval

%i\ PG2/E1FORM

SECTION C: External Ethical Guidance Materials

Please list the core ethical guidance documents that have been referred to during the completion
ofthis form (including any discipline-specific codes of research ethics, and also any specific
ethical guidance relating to the proposed methodology). Please tick to confirmthat your
research proposal adheres to these codes and guidelines

Project handbook

Advice from supervisor
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SECTION E: Details of Research Activity &
Indicative tile: A critical analysis of veganism and KFC.
Proposed start date: | 23¢ March 2020 Proposed end date 214 April 2020
Purpose of research activity (including aims and objectives)
Outiine the purpose, aims and objectives of the research activity, including key research questions
Show briefly how existing research has informed the proposed activity and explain what the research
activity will add and how it addresses an area of importance. (Maximum 300 words)
The purpose of the research project is to criically analyse veganism and veganism with KFC. This
research project will look at vegan options in KFC and identify what vegan and vegetarian
individual's views on the matter. This research project will also look at the ethical considerations of
big global companes, such as KFC.
The aim of this report is to critically analyse hwo the rise of veganism has actively changed how fast
foods operate and whether vegans' moral high grounds stand in the way of purchasing from said
typically meat- based restaurants
The research objectives as follows
« Toidentify why KFC are providing vegan options
« Conduct nterviews with KFC vegan and vegetarians customers to identify why they chose to
buy fromthe chain and what their views are on the vegan options.
Proposed methods
Provide a brief summary of all the methods that may be used in the research activity, making it clear t3
what specific techniques may be used. If methods other than those listed in this section are deemed :
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SECTION D: External Collaborative Research Activity I
Does the research activity ivolve collaborators outside of
the University? W=D o |no| o
If Yes, please provide the name of the extemal organisation and name and contact details for the
main contact person:
Institution
Contact person name
Contact person e-mail address
Where research activity is carried out in collaboration with an external organisation
Does this organisation have its own ethics approval system? | YES o NO o
T Yes, please attach a copy of any final approval (or interim approval) from the organisation
SECTION E: Details of Research Activity
Indicative tile: A critical analysis of veganism and KFC.
Proposed start date: | 23¢ March 2020 Proposed end date 214 April 2020
Purpose of research activity (including aims and objectives)
Outiine the purpose, aims and objectives of the research activity, including key research questions
Show briefly how existing research has informed the proposed activity and explain what the research
activity will add and how it addresses an area of importance. (Maximum 300 words)
The purpose of the research project is to critically analyse veganism and veganism with KFC. This g
research project will look at vegan options in KFC and identify what vegan and vegetarian 5
individual's views on the matter. This research project will also look at the ethical considerations of °
big global companies, such as KFC. c
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Location of research activity
Identify al locations where research activity will take place

Conductinterview questions over social media platforms like messenger, Skype

Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical
considerations are complied with and that the relevant permissions are sought. Specify any local
quidelines (e.g. from local professional associations/leamed societies/universities) that exist and
whether these involve any ethical stipulations beyond those usual in the UK (provide defails of any
licenses or permissions required). Also specify whether there are any specific ethical issues raised
by the local context in which the research activity is taking place, for example, particular cuttural
sensitivities or vulnerabilities of participants.

N/A

SECTION F: Scope of Research Activity

Will the research activity include:
YES | No
Use of a questionnaire or similar research instrument? o o
Use of interviews? o o
Use of diaries? o o
Participant observation with their knowledge? o o
Participant observation without their knowledge? o o
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SECTION F: Scope of Research Activity

Wil the research activity include: =

Use of a questionnaire or similar research instrument?

Use of interviews?

Use of diaries?

Participant observation with their knowledge?

Participant observation without their knowledge?

Use of video or audio recording?
‘Accessto personal or confidential information without the participants’ specific
consent?

“Administration of any questions, test stimuli, presentation that may be
experienced as physically, mentally or emotionally harmful offensive?

Performance of any acts which may cause embarrassment or affect self-esteem?

Investigation of participants involved i llegal activities?

Use of procedures that involve deception?

Administration of any substance, agent or placebo?

ola|o|ojo|e|a|ala|o|o|o|ofd

Working with live vertebrate animals?
Gther primary data collection methods, please explain in this box

o

o |ojojojo|o|o|o|o|o|jojo|o|o|3

If NO to every question, then the research activity is (ethically) low risk and may be exempt from
‘some of the following sections (please refer to Guidance Notes)
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SECTION G: Intended Participants

Who are the intended participants:

‘Students or staff at the University?

Adutts (overthe age of 18 and competentto give consent)?

Vulnerable adults?

Children under 187

Prisoners?

Young offenders?

Those who could be considered to have a particularly dependent refationship
with the investigator or a gatekeeper?

People engaged i llegal activities?

Gthers (please identify)

o |o|a|o|o|o|ala|ofd

o |o|lo|ojo|o|ojo|o|d

Participant numbers and source
Provide an estimate of the expected number of participants. How will you identi
how will they be recruited?

fy particip:

ants and

'Aminimum response of 100 participants within the interview is required

Tnformation for participants:
YES

NO

NIA

Wil you describe the main researchprogedures to participants in o

advance. so that they are informed about what to expect?
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Tnformation for participants:
NO NIA

Will you describe the main researchprocedures to participants in
advance, so that they are informed about what to expect?

Will youtell participants that their participation is voluntary?

Will you obtain written consent for participation?

"Will you explain to participants that refusal to participate in the
research will not affect their treatment or education (if relevant)?
Tfthe research is observational, will you ask participants for their
consentto being observed?

Wil youtell participants that they may withdraw from the research
atany time and for any reason?

‘With questionnaires, will you give participants the option of
omitting questions they do not want to answer?

Wil youtell participants that their data will be treated with full
confidentiality and that, if published, it will not be identifiable as
theirs?

'Will you debrief participants at the end of their participation, in a
way appropriate to the type of research undertaken?

1 NOfo any of above questions, please give an explanation
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Tnformation for participants:
YES NO NIA
Wil participants be paid? o o o
Ts specialist elecrical or other equipment to be used with o
participants?
“"Arethere any financial or other interests to the investigator or o
University arising from this study?
Will the research activity involve deliberately misieading
participants in any way, or the partial or full concealment of the o o o
specific study aims?
If YESto any question, please provide full details
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SECTION H: Anticipated Risks 2
"Outline any anticipated risksthat may adversely affect any of the participants, the
researchers andlor the University, and the steps that will be taken to address them.
If you have completed a fullrisk assessment (for example as required by alaboratory, or exteral
research collaborator) you may append that to this form
Full risk assessment completed and appended?
Yes o
Nofl
Risks to participants
For example: emotional distress, financial disclosure, physical harm, transfer of personal data,
sensitive organisational information
N/A
T research activity may include sensiive, embarrassing or Upseing fopics (e.g. sexual actvity
drug use) or issues likely to disclose information requiring further action (e.q. criminal activity), give
details of the procedures to deal with these issues, including any support/advice (e.g. helpline
numbers) to be offeredto participants. Note that where applicable, consent procedures should
make it clear that if something potentially or actually illegal is discovered in the course of a project
it may need to be disclosed to the proper authorities
NIA
Risks to investigator =
For example: personal safety, physical harm, emotional distress, risk of accusation of S
harm/impropriety, conflict of interest ®
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Risks to investigator e
For example: personal safety, physical harm, emotional distress, risk of accusation of 4
harm/impropriety, conflict of interest

Allparticipants included in the project will be treated with consideration and respect

University/institutional risks
For example: adverse publicity, financial loss, data protection

Consideration of UWTSD at all times
i 0 d

Adverse outcomes
List measures put in place to limit any adverse effects or outcomes of research activity where
appropriate. Include any emergency protocols

Anonymity and confidentially measures will be in place at al times when dealing with research
participants data

Disclosure and Barring Service

Tfihe research activity involves children or vulnerable adults, a
Disclosure and Barring Service (DBS) certificate must be obtained
before any contact with such participants.

YES NO NIA
Has a DBS certificate been obtained? o o o
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SECTION I: Feedback, Consent and Confidentiality |
Feedback
What feedback will be provided to participants, how will this be done and when?
“After completion, all data and results of the project will be available to participants. For nstance; the
final completed project wil be posted on a website like WordPress.
Tnformed consent
Describe the arrangements to inform potential participants, before providing consent, of what is
involvedin participating. Describe the arrangements for participants to provide full consent before
data collection begins. If gaining consent in this way isinappropriate, explain how consent will be
obtained and recorded
Participants will have to sign a consent form which wil disclose information regarding their personal
information as well as anonymity.
Confidentiality T Anonymity
Setout how anonymity of participants and confidentialty will be ensured in any outputs. If
anonymity is not being offered, explain why this is the case
n order to keep confidentialty and anonymity measures in place, research participants wil know
that their names and personal information will not be disclosed in the results of the interview. This
information will be stored in a safe place with a protected password. As well as this no one wil have
accessto this password other than those intended for.
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Page: 8o 14 Words:, B English (UK) EEE

1
H O Type here to search ) 0110672020





image34.png
Arial B

¥ B 7 U-aex X A

Page:90f14 | Words:4, S English (UK)

H P Type here to search

4 ethics form - Microsoft Word Table Tools

A x| 2] | assocepe | asmocoe AAB
v A =& -] || rnoma |1nospaci.. Tite

SECTION J: Data Protection and Storage

In completing this section refer to the University's Research Data Management Policy and the

extensive resources on the University's Research Data Management

( )

Does the research activity involve personal data (as defined by the Data
Protection Act)?

“personal data” means data which relate to a living individual who can be
identified—

(a) from those date, or

(b) from those data and other information which is in the possession of, or is likely to
Gome into the possession of, the data controller, and includes any expression of
‘apinion about the individual and any indication of the intentions of the data controller
or any other person in respect of the individual.

If YES, provide adescription ofthe data and explain why this data needs to be collected

Does it involve sensitive personal data (as defined by the Data Protection
Acty?

“Sensitive personal data” means personal data consisting of information as to—
(a) the racial or ethnic origin of the data subject,

(b) his poltical opinions

(c) his religious beliefs or other beliefs of a similar nature,

(d) whether he is a member of a trade union (within the meaning of the Trade Union
and Labour Relations (Consolidation) Act 1992),

(e) his physical or mental health or Gonltion.

(7 his sexual I,

(g) the commission or alleged commission by him of any offence, or

(h) any. proceedings for any offence committed or alleged to have been committed by
him, the disposal of such proceedings or the sentence of any court in such
proceedings

If YES, provide adescription of the data and explain why this data needs to be collected
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Does t involve sensitive personal data (as defined by the Data Protection
Act)?

“Sensitive personal data” means personal data consisting of information as to—
(a) the racial or ethnic origin of the data subject,

(b) his poltical opinions

(c) his religious beliefs or other beliefs of a similar nature,

(d) whether he is a member of a trade union (within the meaning of the Trade Union
and Labour Relations (Consolidation) Act 1992),

(e) his physical or mental health or Gonltion.

(7 his sexual I,

(g) the commission or alleged commission by him of any offence, or

(h) any. proceedings for any offence committed or alleged to have been committed by
Hhim, the disposal of such proceedings or the sentence of any courtin such
proceedings

IfYES, provide adeseription of the data and explain why this data needs to be collected

Wil the research activity involve storing personal data on one of the
following

YES

z
9

Manual files (6. in paper form)?

University computers?

Private company computers?

Fome or other personal computers?

Taptop computers/ CDS/ Portable disk-drives/ memory sticks?

“Cloud” storage or websites?

oj ol g o ol o

Gher— specify

x]
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For all stored data_explain the measures in place to ensure data confidentialty. including details of
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Willthe research activity involve storing personal data on one of the YES NO ]

following [

Manual files (6. in paper form)?

University computers?

Private company computers?

Fome or other personal computers?

Taptop computers/ CDS/ Portable disk-drives/ memory sticks?

oj ol g o ol o

“Cloud” storage or websites?

ol ol o o ol g g

Gher— specify =]

For all stored data, explain the measures in place 1o ensure data confidentialty, ncluding detais of
password protection, encryption and anonymisation:

(this box should expand as you type)

§ University of V PG2/E1FORM

[ willthe research activitv involve anv of the followina activities [ ves T no |
Page: 901 14| Words: 4614 | B English (UX) EEE

H P Type here to search

« o md





image37.png
G ethics form - Microsoft Word Table Tools - X
La, —
A (@ —= A
Arial 8 ISNIE] = - NE AaBbCcDd -

- A o

7 B I U-abex ¥ Aa|[¥-A s

B v S B
A PG2/E1FORM
Will the research activity involve any of the following activities: YES NO
Electronic transfer of data in any form? o o
‘Sharing of data with others at the University? o o
‘Sharing of data with other organisations? o o
Export of data outside the European Union or importing of data from outside = o
the UK?
Use of personal addresses, postcodes, faxes, emails or telephone numbers? o o
Publication of data that might allow identification of individuals? o =]
Use of data management system? o o
Data archiving? o o
If YESto any question, please provide full details, explaining how this will be conducted in
accordance with the Data Protection Act (and/or any international equivalent)
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List all who will have access to the data generated by the research activity
Researcher
Tistwho will have control of, and act as custodian(s) for, data generated by he research activiy
Researcher
Give detals of data storage arrangements, including where data wil be stored, how long for, and in
what form. Will data be archived —if so how and if not why not.
Data will be saved accordingly and securely according to the researcher. In order to dispose of the data
accordingly and securely, efficient advice will be taken in order to do so.
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Responses (D

A critical analysis of KFC and veganism.

This is a short survey to better understand why KFC are offering a vegan option and whether this added menu Tr
option has changed due to social demands or profit maximization
. ! - =
Important information for Participants
=
Al participants of tis survey must be of the age 18 o over. =

‘This research is being carried out by an undergraduate student for a Research project module.
“The aims of this research: This research projects aim s to critically analyse why KFC are providing a vegan option.

How will my information be used? All the data which will be collected and used in this survey will be and remain anonymous
throughout the project. Once the said project has been completed, all of the data stored will be permanently disposed

Who will have access to my information? All data that has been collected will be handled and availabie to the researcher (Chioe
Ferraro). The data wil remain anonymous in a confidential and password protected computer untiltime to be securely deleted.

Whos available to contact if | have any questions related to this project? If there are any questions you would like to ask in
regards to your personal information or any other concerns in terms of the project, the researcher (Chioe Ferraro) is available to
be contacted at : 1802459@student uwtsd ac.uk

‘Gonveresly, you may also contact Dr Caroline Jawad at: caroline jawad@uwisd.ac.uk

Thank you.





image40.png
& | ™ Course:Business Research | [B questionnaire- Google X | + v/ e

< > O @ £ | httpsy//docs.google.com/forms/d/1xbk0s2iFgSIr1K_ohtXXitcv89R59damSO0omNIeCvxg/edit#responses e = 7’

B questionnaire OO % ® o ® m

Questions  Responses (D

Do you acknowledge that the data being collected in this survey is being used and kept
anonymously, for the purpose of this project?

131 responses

® Yes
@ No

Q1. How would you self describe your gender?

131 responses

@ Female
@ Male
® Non-binary

@ Prefer not say
@ Prefer to self describe
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Questions  Responses (D

Q1. How would you self describe your gender?

131 responses

@ Female

@ Male

® Non-binary

@ Prefer not say

@ Prefer to self describe

Q1.1 If you prefer to self describe.

2responses

Woman

Man





image42.png
<« - 0O @ & | htt

B questionnaire OO %

H P Type here to search

‘docs.google.com/forms/d/1xbk0s2iF

& | ™ Course:Business Research | [B questionnaire- Google X | + v/ e

r1K_ohtXXitcv89R59damS0omN /edit#responses b4 = 1L

d
[©)
&

Questions  Responses (D

Man

@2.Whatis your age range?

131 responses

1824 107 (81.7%)
2534
3544
4554
5564

65 or older

Prefer not to say

0 2 50 75 100 125

@3. How would you describe your diet?

131 responses
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Questions  Responses (D

@3. How would you describe your diet?

131 responses

@ Meat eater
@ Vegetarian

® Vegan

@ Pescatarian
@ Flexitarian

@ Other

Q3.1. If you selected other, please describe below.

8Bresponses

Try to eat more fish and veg than meat

More fruit and veg than anything else
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Questions  Responses (D

Q3.1. If you selected other, please describe below.

8Bresponses

Try to eat more fish and veg than meat

More fruit and veg than anything else

©Omnivore

Try and avoid eating red meat as much as possible.

Wil scran anything and everything

N/A

Mostly plant based vegetarian with occasional cheese eaten.

1try not to eat meat but sometimes it a lot cheaper and I'm poor
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Questions  Responses (D

Mostly plant based vegetarian with occasional cheese eaten.

1try not to eat meat but sometimes it a lot cheaper and I'm poor

Q4. How often would you say, you shop at KFC?

130 responses

@ Daily

@ Once aweek

® Once amonth

@ Once every six months
@ Never

@ other

40.8%

Q4.1.If you selected other, please describe below.

13 responses
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B questionnaire OO %

Questions  Responses (D

Q4.1.If you selected other, please describe below.

13 responses

N/A

Quarterly

I work there so | get a staff meal

Maybe twice a month

Every 2 or so months.

When other people, like friends, go there. | tend to eat there too.

Couple of times a month

When | have money really but not all that often anyway as | used to work there

Every now and then
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Questions  Responses (D

Q5. What are your thoughts on KFC providing a vegan option?

118 responses

I'think it's a great idea

Think its good to keep up with current trends and provide the alterative for non-meat eaters.
Ithink its a good idea

Why not

Love it

Good in some senses - more inclusive. But | do have to ask what vegan or vegetarian would want to give
profit to a company that essentially gets its profit from killing animals, something they are morally against.
It's convenient but is it a good “moral” choice for a vegan to eat at KFC

Good idea. Veganism is becoming more popular

Love it. Don't often get a vegan option in fast food places.
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Questions  Responses (D

Q6. This question is for Vegans, vegetarians and pescatarians. Do you appreciate when big
corporations like KFC (a chicken based fast- food restaurant) come out with a vegan or vegetarian
option?

42 responses
® Yes

@ No
® Other

Q6.1. If you selected other, please describe below.

3responses

N/A o
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B questionnaire OO % ® o ® m

Questions  Responses (D

Q6.1. If you selected other, please describe below.

3responses

N/A
Prefer meat

I don' eat at these places and nothing beats a quorn nugget

Q7. Have you tried KFC's new vegan option?

130 responses
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Questions  Responses (D

Q8. Does the welfare of KFC's chickens effect the way you eat at the restaurant?

131 responses

® Yes
@ No
® Other

Q9. This question is for vegans, vegetarians and pescatarians. Does animal welfare effect the way
you shop?

36 responses
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Q9. This question is for vegans, vegetarians and pescatarians. Does animal welfare effect the way
you shop?

36 responses

® Yes
@ No
® Other

80.6%

Q9.1.If you selected other, please describe below.

6 responses

N/A

1 only wear wool and cotton I don't like leather
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Questions  Responses (D

Q9.1.If you selected other, please describe below.

6 responses

N/A
1 only wear wool and cotton I don't like leather

Yes. I only support free range chicken and not caged. I'm strongly against that and if | knew what | was buying
and they were not free range or if they were halal, | certainly wouldn't eat there

The question isn't aimed at me

Where possible

@10. When shopping at a fast food restaurant, does the ethical consideration concern you? (animal

* ok L8

o o N
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@10. When shopping at a fast food restaurant, does the ethical consideration concern you? (animal
welfare, economical, legal, environmental, etc.)

129 responses

®ves
oo
® otrer
@10.11f you selected other, please describe below.
6 responses
N/A
1 hadn'treally thought of it. | always buy free range in stores but hadn't considered takeaways o
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Questions  Responses (D

Q10.11f you selected other, please describe below.

6 responses

N/A

1 hadn'treally thought of it. | always buy free range in stores but hadn't considered takeaways
It doesn't come to mind honestly

if the scran is peng | shall be dining

It doesn't because | feel they're all similar, but I'd like them to improve welfare all the same

Any questions or comments are welcome and appreciated.

11 responses
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B questionnaire OO %

Questions  Responses (D

Any questions or comments are welcome and appreciated.

11 responses

| don't eat Vegan options at fast food places and large chains as there animal welfare is usually appalling
and | don't want to support that all together, even if they make a Vegan option

KFC was the first UK fast food chain to commit to new chicken welfare standards.
'd never previously thought about how the chickens are kept before being produced in our local fast food
restaurant. Given me something to look into.

As a meat eater who eats a lot of vegetarian food (mother is flexie and doesn't eat red meat often if not
ever) KFC's vegan option as an ex employee is a sham as it's fried in the same vats as meat products
taking away from the veganness of the product

Vegan is mid pointless because they're just a minority compared to the amount of meat eaters in the world

I think it great KFC are catering for all diet types, but | think everyone should focus on animal welfare 9
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