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[bookmark: _Toc39266670]Introduction
[bookmark: _GoBack]Computer, laptop, and internet based proficiency or excels are known as digital skills which help an individual get opportunity for jobs within workplaces under the present world. Acquiring how to browse Internet based Google, Knowing how to use on E-mail, understanding how to log in or log out a company’s own website over Google or Internet, making a website’s code for an individual company, and having excel in making advertisement for a company over Internet based social media (Van Deursen, Helsper, & Eynon, 2014). However, this assignment is going to describe about digital skills which is extreme relevant to workplaces around the world. This also discusses digital inventions like social media and importance of social media within marketplaces and marketing for project organizations. This essay includes the context of health and social health related issues driven by digital skills.  
[bookmark: _Toc39266671]Digital skills
Digital skills are based on technological inventions including knowing the use of computer, laptops, mobile phones and internet, which are able to find out a needed issue over online or websites, to utilize the issue, to evaluate situation easily, to share, and to create contents and information. It is an important or compulsory duty in a workplace to deal with other stakeholders via E-mail, Internet or Web based social media, Google drive, and website’ code for a company (Van Laar, Van Deursen, Van Dijk & De Haan, 2017). In general, knowing how to answer on E-mail, understanding how to log in or log out a company’s own website over Google or Internet, having rudimentary knowledge about Micro-soft Word and Excel proficiency, making a website’s code for an individual company, and having excel in making advertisement for a company over Internet based social media including Facebook, You-tube, Snap-chat and others are belonged to digital skills, which are increasingly significant issues and obligatory need in today’s workplace under the age of modern science (Van Deursen, & van Dijk, 2009).
[bookmark: _Toc39266672]Evaluating the effectiveness of modern technologies within the workplace
Technology could be said as an inseparable part of the modern workplace and it is quietly impossible to go on workflows in business or workplace without the help of technological intervention. All individual connected within workplace use technological inventions, for instance, mangers use a desktop with computer or laptop and sit a room where surveillance is on-going with a view to monitor what happening in the workplace. Within workplace, in accordance with need, there have available access to large amount of information over internet (Chesley, 2010). Actually, at the result of rapid technological use, working area or place also has turned into easier platform in which workflow has been more.  Digital technology obviously has turned our daily lives and business into a new form in which there is need to keep technology based knowledge for any profession. Our communication, behaviors, workplaces and leisure along with other parts of our daily lives have been changed by the help of digital inventions under the modern sciences after all. Technology brings new opportunities, sharing information within very soon from one to others, creating workplaces related to digital skills based. For these, at all level of workplaces, employees extremely need to have digital skills and have confidence and competencies to utilize digital inventions after all. In particular, a company’s success and profitability now depends on properly using of technological advancements (Chesley, 2010). Technology based digital skills are key player in enhancing creativity within the workplaces in the present world. But The whole world is now under the term “digital age” in which artificial intelligence and automatic code based machines are used in businesses or companies with a view to enhance workflows and overall supply chains of productions. In consequence, under the modern science, job seekers must require digital skills and specialized performances to direct companies’ success. Otherwise, rest of job seekers with on digital skills does not get opportunities in the job-market. Again, it is noticeable that artificial advancement in technology has also created a burning question in the workplace because a large number of people or job seeker individuals keep unemployed.
[bookmark: _Toc39266673]Exploring social media as a tool for marketing, information gathering within workplace
With a view to enhancing a company’s brand image, increasing sales through connecting with comparatively more consumers within marketplaces, social media platforms are envisaged as compulsory for marketing as important tools. Social media including Facebook, You Tube, LinkedIn, Twitter, Instagram, Pinterest, and Snap-chat and others are playing a vital role in fostering advertisements and enhancing amount of sales of productions around the world. Social media help businesses or companies share their content, and broadcast contents in accordance with their need (Bashar, Ahmad, & Wasiq, 2012). 
Within workplaces, social media is used in a myriad of various ways in which a company can concern about what consumers express their feedback regarding products through monitoring conversations, talks and comments on social media platforms. Here are discussed about most using social media as marketing tool below as follows:
Using Facebook for social media marketing: Facebook as a marketing tool may be used for a business project, gathering millions of user over an online platform on which one can communicate with others at any corner of the world and at the same time, users can make a Facebook Page or Group on which they share their needful issues in accordance with their aim. A company creates a Facebook Business related Page on which it can share product related contents or pictures, and videos as an effective advertisement drawing consumers’ attention. Thus, creating bran-image, focusing customers’ outlook, understanding consumers’ interest, and reaching at ultimate aim with a constant flow of marketing are possible for a company within market across local or the world (Rugova & Prenaj, 2016).
Using You Tube for social media marketing: You Tube is a most influential social media platform which has been holds its existence as extreme social media marketing tool, creating thousands of video contents, sharing them with millions of You-Tube users around the world.  Under the present modern world, business organizations upload their advertisement on You-Tube with a view to reaching company products’ layout to consumers’ outlook.  Thus, creating bran-image, focusing customers’ outlook, understanding consumers’ interest, and reaching at ultimate aim with a constant flow of marketing are possible for a company within market across local or the world.
Using Pinterest for social media marketing:  Pinterest is image-centered social media platform which is one of the fastest growing social media around the world. Any business related organization uses Pinterest with view to marketing industry’s product offering, advertising updated products with new features and facilities for the customers around the world. Thus, creating bran-image, focusing customers’ outlook, understanding consumers’ interest, and reaching at ultimate aim with a constant flow of marketing are possible for a company within market across local or the world (Rugova & Prenaj, 2016).
Using Twitter for social media marketing: Millions of followers are active on a company’s Twitter account in which products or company’s related contents are uploaded in order to reach at consumers. Company’s updated issues are broadcasted over the web around the world. Thus, creating bran-image, focusing customers’ outlook, understanding consumers’ interest, and reaching at ultimate aim with a constant flow of marketing are possible for a company within market across local or the world.
Using LinkedIn for Social media marketing: LinkedIn also may be included as a professional social media marketing tool on which industries share their business related contents with the potential customers. It also could be a platform through which business organizations post jobs and look for employment networking in their industry need. Thus, creating bran-image, focusing customers’ outlook, understanding consumers’ interest, and reaching at ultimate aim with a constant flow of marketing are possible for a company within market across local or the world (Rugova & Prenaj, 2016).
The present world depending on scientific based technological invention within workplaces which has turned business organizations’ sales driving advertisement into social media based. Industries usually use social media under this globalization with a view to concerning about what people want, say, and interests to industries’ brand and their products. A business tries to emphasize on social media for advertising as marketing tool in the marketplaces.
[bookmark: _Toc39266674]Digital skills taking into consideration in the context of health and social care
Technology based inventions are playing a significant role in health and social health care centers. Telemedicine has been continued for a long time and now digital inventions including newly medical equipment, heavy digitalized machine for diagnostic tests for contacting diseases and providing medicine in accordance with patients’ need (Rasnacs & Vitins, 2018). Thousands of innovations are added in health care center but without having proper knowledge about using new technological inventions, adapting and knowing the use of medical equipment in health care center is quietly impossible (Davenport, Crick, Hayes & Hourizi, 2019). Therefore, adequate training and practical experiences regarding digital inventions are extremely compulsory in social health cares. European countries emphasize on providing medical services through e-health advancements by taking smarter healthcare approaches. Using devices, technological based applications and knowing the use of software are making clinical services easier. Application of digital health technology is used to nursing for digitalizing health care center. Now-a-days, health related services are available over internet. Digitalized use of technology based diagnostic centers is helping professional doctors serve the patients. 
Digital technology obviously has turned our daily lives and business into a new form in which there is need to keep technology based knowledge for any profession. Our communication, behaviors, workplaces and leisure along with other parts of our daily lives have been changed by the help of digital inventions under the modern sciences after all. Thus, social care also has been changed and introduced with technical performances.  Technology brings new opportunities, sharing information within very soon from one to others, creating workplaces related to digital skills based. For these, at all level of workplaces, employees within social care extremely need to have digital skills and keep practical experiences and competencies to utilize digital inventions after all.
[bookmark: _Toc39266675]Conclusion
Digital skills includes computer based knowledge involving rudimentary and profound knowledge about micro-soft Word and Excel proficiency make individuals to be available for job markets. such as making a website’s code for an individual company, and having excel in making advertisement for a company over Internet based social media including Facebook, You-tube, Snap-chat and others are belonged to digital skills, which are increasingly significant issues and obligatory need in today’s workplace under the age of modern science. Constant workflows of company, company’s advancement, and business strategies have turned into easier day by day by the help of digitized outputs acquired by digital skills. Health related services, and social health related issues also are provided by the welfare of digital skills under the age of modern science.   
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