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Summarize
This report illustrates the international business communication and the barrier of it. Hofstede’s theory also be explained after that. It also explains the culture, rule and background of UK and Denmark. 

UK and Denmark are both European countries. They have close business relationship. The largest co-development industry between UK and Denmark include boilers and other machinery, electrical and electronic equipment, vehicles (other than railway or tramway vehicles), distillation products and mineral fuels, including oil, pharmaceuticals, plastics and plastic products, optical, photographic, technical and medical apparatus, iron and steel, clothing and accessories (not knit or crochet), furniture, lighting, signs and prefabricated buildings. 

The most popular project which come from UK in Denmark usually service reward. That include, business services, such as consultancy, technical services and research and development (R&D), financial services, insurance services. UK’s financial business management is world renowned. Significant number of people choose UK’s financial institution to help them to manage their capital and give them financial advice.

In stereotypes aspect, Danish people are confident and British people are polite. Therefore, they can easily communicate with each other. Their habits are also similar. They both like comfortable and quiet environment and they also like alcohol. 

Hofstede’s theory is the main method which is used in this report, this theory through different aspects to compare different countries. That can ensure whether they have good foundation to create a stable business communication. The report uses it to analyse how UK and Denmark can have a good business communication. 
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1.0 [bookmark: _Toc30175301]Introduction 
In UK, the business is a formal thing, that can reflect the value and attitude of people. For example, corporate social responsibility can reflect the value of one person to environment. The punctuality is very important in business in UK. If people are not punctual, British people deem not to value business engagement. At last, people cannot use gift as bribe to achieve success in business. 

In Denmark, the business communication is informal and humorous. They always modest when they do business. Danish people like to use simple meeting and written contract to share information. People is equity in Denmark. 

Total trade in goods and services between the UK and Denmark was valued at £11.1 billion. The UK exported £2.5 billion in goods and £3.2 billion in services to Denmark. Denmark was the UK’s 23rd largest export market. 

This report explicit the influence about business communication between UK and Denmark in various aspects. Such as, culture, religions, language and Hofstede’s theory. At the end, the report also provides the recommendation which can help British people improve their relationship with Germany.












2.0 [bookmark: _Toc30175302]International business communication 
The international communication is requisite in business environment and has increased by the need of globalization. International business communication is between company and company, people and people. Different enterprises use this method to wider their market share to other countries. The company can get more profit and better resources which from other countries. 

[bookmark: _Toc30175303]2.1 The barrier of international business communication
During international business communication there may are several obstacles. Firstly, the language is the most difficult in international business communication, because different countries have different first language. In this condition, maybe they cannot have high quality communication to achieve good relationship. Secondly, different countries have different religions. During international business communication, companies need to get familiar with other culture and religions. In this way, they can avoid some forbidden items in business communication and prepare as best to achieve the cooperation. (Minasova, 2017)

Majority Danish business people is good at English. Although, their official language is Danish. They are usually written E-mail by English that provide more opportunity to other country companies to achieve the cooperation. Danish people always choose English as their language which is used in international communication. (Dorte, 2009)

Therefore, the language will not become their barrier in business communication. Not only that, they are all good at English. That can improve their communication keep in high fluency. They can understand means of each other. They can hold meeting as in their own country and they will not make mistake in language. If they cannot understand each other they also can use high-tech device to help them complete translation. All of that can improve their communication quality.

In religion aspect, majority Danish people do not practice religion. But a part of people who practice religion, Christianity is the most practiced religion in Denmark and Islam is the second largest religion in Denmark. The official religion in Denmark is Evangelical Lutheran. (Lars and Jørn, 2011)

In UK, the main religion is Christianity. But UK is a multi-faith society. People accept and welcome all religions in Denmark. Since hundreds year ago, UK had well-established communities representing all major religions and provide students’ religious needs on campus. (Dawson and Prideaux, 2018)

In this condition, UK has similar religion structure with Denmark and British people can accept religions in Denmark. That means they will not have significant number of hedge and contradiction about religions in their communication and cooperation. In meeting and living, they also do not happen misunderstand and conflict about religions. And then, they maybe can easier to get consensus in cooperation and they will not have discrimination during business process. That is the positive influence of their business communication. 

[bookmark: _Toc30175304]2.2 The business relations between UK and Denmark
[bookmark: _GoBack]Total trade in goods and services between the UK and Denmark was valued at £11.1 billion in 2017. The UK exported £2.5 billion in goods and £3.2 billion in services to Denmark. Denmark was the UK’s 23rd largest export market. (GOV. UK, 2019)

The most popular project which come from UK in Denmark usually service industry. That include, business services, such as consultancy, technical services and research and development (R&D), financial services, insurance services. (GOV.UK, 2019) UK financial business management is world renowned. Significant amount of people target UK financial institution to help them to manage their capital and give them financial advice. For example, people can enquire UK financial institution to get more professional advice when they meet problems. The main reason why Danish people choose British financial service industry is they not only have high working efficiency. But they also have the most security system. For example, if you deposit dramatic amount of money in other banks. Maybe you cannot directly withdraw them once time. But in British bank, they can ensure that can be realized. They also can provide you propriate investment advice. (Petersen, 2018)
[bookmark: _Toc30175305]3.0 The challenges and sensitivities to the UK business operating in the Denmark 
[bookmark: _Toc30175306]3.1 Stereotypes related to Denmark and UK
Denmark is a liberal, patient and equality country. They welcome all types of nationalities, ethnicities people. In this point, that reveals Denmark is a hospitality country (Taylor, 2019)

Daish people love their banner, they always add national flag on birthday cake and airports. They put flag on their birth cake because they are proud of their national identity. They can fight for their country. British people are gentle. They keep polite in every place. In this aspect, Danish people can confident to provide suggestions for their business cooperation that can improve their communication. On the other hand, because British people are polite. They can consider suggestions and communicate with Danish. During this process, their communication is definitely utilized. They can deal with various problems and find the best way for their industries and cooperation. It is a positive influence for their communication. (Aimee, 2017)

Secondly, Danish people like drinking alcohol. Danish people not only like drinking beer. They always drink it in social activities. In UK, there are various type of bar in streets. British people like to drink alcohol and beer. They also usually drink at night or weekend. That means Denmark and UK have similar stereotypes in alcohol. During meeting or informal communication, they can choose a bar as their talking-place and choose alcohol to drink. That will not make problems because they both enjoy about that. At that time, they are both in relaxed condition. That can impetus their communication and easier to get cooperation. (Hedegaard, 2014)

Thirdly, Danish people like comfortable environment. Such as, drinking coffee in café, watching movie at home and drinking beer in bistro. But they usually talk in small voice particularly communicate with strangers. British people also like quiet environment, they like test tea. That is also can be used to improve communication between UK and Denmark. In this partial, they have similar require about their communication place. So, they can choose quiet environment to chat. That make them feel cosy and keep them in the best fettle to communicate. Therefore, they can exchange their opinion for industry. Their business communication can be improved by it. That have positive influence for business communication. 

Danish people are hospitality. If people have question and ask to them, they also happy to help you to address that. In business communication, they can direct weak points and give suggestions to amend them. That have positive influence for business communication. 

[bookmark: _Toc30175307][bookmark: _Hlk30004949]3.2 Hofstede’s dimensions of Denmark and UK
This portion contrasts Denmark and UK in different Hofstede’s dimensions. Such as, Power Distance, Individualism, Masculinity, Uncertainty avoidance, Time orientation and Indulgence. The report analyses which aspects are different and similar of two countries. They are useful to construe how UK’s company can get cooperation with Denmark. 

[bookmark: _Toc30175308]3.2.1 Power Distance
In this aspect, Denmark is in low power distance. That attribute to their attitude and character. In Denmark, managers just want to direct their employees how to do it. They like their employees can control themselves, because they prefer to involve a team and managers also rely on the experience which come from the significant number of team. They want to achieve the best communication and highest efficiency in working through equality rights. In this situation, managers and employees have same status on companies. Their communication does not have any baffle. That make Denmark has the best employee autonomy among 27 European countries. (Hofstede Insights, 2019)

Comparing power distance in UK, they also sit in the lower rankings of power distance. British society believes that inequalities among people should be minimized. The sense of fair play makes people keep their mind that people need to treat others in equal method. 

In this condition, British people and Danish people both have low power distance. That means they have similar structure of company. They can easily adapt other manager when they cooperate, because their managers all join group and working together with their employees. In addition, they can accept others working modus immediately. Therefore, they will keep a high efficiency of their work. That have positive affect of business communication.

[bookmark: _Toc30175309]3.2.2 Individualism
In this partial, Denmark is the individualist country. They have the individual social framework. The main factors of that include the people care more about themselves and their direct relatives. That make their life full of leisure time. In this condition, they prefer do not talk too much in meeting, because Danish people is causally to all things. If people want to do simple business with them. They like to use frank method to communicate with others. 

Comparing with UK, UK is also an individualist country. But they have different degree in individualist. In UK, children are taught from an early age to think by themselves. Since that time, they begin to think what their special purpose in their life. After that, they will think how to dedicate themselves for society. That is a higher level of individualist. In UK, the method to reveal one’s value is self-actualization. So, they strive to do better in working and any other part in life. In this fettle, Danish and British have larger amount of common topic about living purpose. So, they can have a delight communication process. (Williams, 2019)

British people and Danish people are both individualists. But Danish people pay more attention to leisure time. They prefer casual life and do not like talk in meeting. They have differences in this aspect. British people want to through working to achieve their value. But meeting is the most suitable circumstance to communicate, because that is a private environment for talking, people can get the clearest information. Therefore, Danish people habit have negative influence for their communication, because of the place to communicate. The efficiency will be influenced. 

[bookmark: _Toc30175310]3.2.3 Masculinity
In this portion, Denmark is a Feminine society. They think the quality of life is very important. That also relate with their culture and attitude to life. They want to have more leisure time to do things what they like. They do not want to reveal their value by working. The high efficiency manager usually support their employees and they always immerse with working group, because Danish people care more about value equality, solidarity and quality in their working lives. They transect conflict by negotiation and compromise. 	

In UK, Britain is a Masculine society. British people want to through working to represent themselves value. They deem working is the compulsive way to achieve themselves. So, British people always find their purpose and strive to achieve it. In this fettle, that maybe make significant number of problems of their communication. Danish people maybe cannot set a working project which can satisfied British. For instance, Danish people do not want to take their leisure time to hold meeting. So, British people need to compromise or negotiate with them, because balance working and life is not a bad thing for people. At the end, that maybe impact their working progress. (Andersen and Rasmussen, 2014)

[bookmark: _Toc30175311]3.2.4 Uncertainty avoidance
In this aspect, Denmark have the high tolerant of accepting uncertainty things. The main reason of that is they usually do not need structure and plan about their working on their life. They change their mind when they find a better method. If a new thing appears immediately, they also can accept that. They full of high curious since their childhood. That is the foundation of their high reputation innovation and design. Danish people usually create attractive advertising, marketing, financial engineering.

Comparing with UK, UK also has high tolerant of accepting uncertainty things. British people like do one thing and think about how to do next step at same time. They maybe will change their mind and find better modus when they accept more information. They also can accept ambiguous situations. In this aspect, British and Danish all do not like make a plan for their work. (Hofstede, 1984)

They both can accept each other perspective in this point. That can prompt their cooperation continued. They can do business fluent and find the most acceptable method. UK also has the combination of a highly Individualist and curious nation. They are a high level of creativity and innovation. If they cooperate, they maybe can create full of innovation industry.

[bookmark: _Toc30175312]3.2.5 Time orientation
In this section, Danish culture is normative. They like to protect traditional culture, have small propensity to save for the future, and a focus on achieving quick results. But in UK, this thing cannot be determined. They like their culture but they also want to develop. They want to get feedback immediately. They want to save for the future. Although, they do not have same perspective about future and culture. British people not intensely desire for future. They still show polite to others. Maybe they can reach a consensus in this point. But that still have influence to their business communication. Maybe they have conflict about development of company. (Hofstede Insights, 2019)

[bookmark: _Toc30175313]3.2.6 Indulgence
Denmark is an Indulgent country. Danish people like to enjoy their life and they like to realize their desires by entertainment. They like care more about leisure time and they like spend money as they wish. British people have same indeed with Danish people. Therefore, they can get consensus of business communication. (Hofstede Insights, 2019)













4.0 [bookmark: _Toc30175314]Conclusion
Through this report, there are miscellaneous factors influence the business communication between UK and Denmark. That almost include all type of activities. Such as, religion, life style, language and anymore. They bring positive and negative affect to business communication. UK and Denmark both are European countries. They also have good relationship. Through analysis, they have similar religion structure and life style. The largest religion on them is Christianity. That can improve their communication avoid discrimination. Danish people are also good at English. Therefore, they can have high efficiency and high comprehension on communication. In stereotypes and Hofstede’s dimensions they are suit for each other. Danish people are confident and British people is polite. They can think out a propriate type of communication and they will supply useful method for business. They both like comfortable environment and alcohol. Therefore, they can feel comfortable in same place and impetus their communication progress. The Hofstede’s model analyses and compare their society and character in a deep degree. That discuss Power Distance, Individualism, Masculinity, Uncertainty avoidance, Time orientation and Indulgence of society. In Power Distance, Individualism, Uncertainty avoidance and Indulgence, UK and Denmark have similar condition. Although, there are tiny different. They also can easily get consensus. In Masculinity and time orientation, they are in different condition. That are affecting their business communication. They cannot casually decide meeting time and working time. At all, Denmark have majority similar stereotypes and culture with UK. Their business communication can be easily achieved.










5.0 [bookmark: _Toc30175315]Recommendation 
At the end, there are some suggestions which provide to British people to achieve their cooperation and better business communication with Denmark. 
Firstly, British people need to comply Danish culture and life style. British company need to avoid Danish holiday to arrange meeting or other business activities, because Danish people care more about their leisure time. They do not want to use working time to occupy it.
Secondly, British company can keep same company structure as domestic. Danish people also can accept it immediately.
Finally, British people can choose quiet place to communicate with Danish people. Meanwhile, they can order alcohol. That can improve their communication progress.
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