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NEW BRAND DEVELOPMENT

« Nike’s new eco-friendly active care line.
« Products: Body wash, deodorant, face
mist, cleanser.

« Plant-based,  vegan,  sweat-friendly
formulas.
« Refillable, recyclable aluminium
packaging.
CUSTOMER TRENDS

« Demand for clean, active-lifestyle
personal care.

« Preference for natural & sweat-resistant
products.

« Shift toward cco-conscious buying.

« Growth of active beauty in the UK.

SEGMENTATION

« 18-40 active consumers, gym-goers, runners.

« Health-focused, sustainability-minded.
« Scck long-lasting, performance-based care.

MARKETING MIX

« Premium pricing reflecting Nike’s brand value & clean
formulation.

« Bundled “Active Care Kits” for gym users.

affordably to encourage

sustainability.

VALUE PROPOSITION
“A high-performance personal care
line crafted for athletes, offering
clean, natural, and  sustainable
formulas  that  support active

ike PureForm: New Sustainable Personal Care Brand of Nike in the UK Wellness Market

MARKETING MIX

CONCLUSION

« PureForm strengthens Nike’s
move into active wellness.

« Meets demand for eco-friendly,
performance care.

lifestyles,  enhance  daily L y

performance, and align with  ® Strong fit for UK's growing

R e sustainable beauty market.
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