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Over the past couple of decades, information systems have developed to become critical means employed in marketing in many industries, hospitality and tourism industries being among them.  Effective marketing in the hospitality industry needs proper planning of the process right from product or service conceptualization (through important market intelligence information) right through the delivery of the same to the customer and the subsequent retention of the customer according to Schertler, et al. (2012).  The operations in the tourism and hospitality industry are usually complex and typically require different plans of action since they are intermingled, non-transparent, dynamic while also requiring the achievement of multiple goals (Schertler, et al., 2012). Additionally, problem solving requires vast amount of new as well as existing knowledge. Marketing information systems (MKIS) are very important in the current complex business environment as they allow the decision makers to combine their subjective expertise with specific computerized objective outputs in order to produce meaningful information required for decision making (Park & Oh, 2012). This report critically investigates the nature of MKIS and its general importance and effectiveness in the hospitality and tourism industry. 
[bookmark: _Toc21011398]Importance Of MKIS In the Hospitality Industry 
In the global markets, information is very important for entrepreneurs and managers in various industries for decision making. In the hospitality and tourism industry, information on markets and environment, customer behavior, competition in the industry and internal operations is usually very important (Hakhu, et al., 2014). According to Sudhana & Suarta ( 2018) the management teams in this industry require external information when it comes to making strategic decisions which require information on market trends, the strategies of the competitors as well as the economic and political fluctuations. The information systems offer real time and cheap access to valuable external environmental data that can help the players in this industry to significantly improve marketing decision-making. The MKIS of a given firm is the system employed for storing, analyzing and collating of various pieces of information with a view of supporting marketing decision making according to Hakhu, et al. (2014). 
Understanding the customers behavior helps industrial managers to develop, optimize, customize the search engines and websites in order to meet the needs of their customers. The internet is an important source of information of different consumers mostly the ones travel more currently. Different consumers in terms of age, gender, education background and even lifestyle usually display different search patterns and quite most of them use online platforms to help in decision and in booking.  Travelling tourists search different information from the internet at various stages of travel and the information that they receive upon arrival in a certain place can influence their decision on a specific venue. Engines currently have a crucial role in information searching especially for customers searching on the internet for room prices.
 MKIS aids hoteliers in examining the movement of the tourists and in conducting marketing research.  Many players in this industry use geographic information systems to track the movement patterns of the tourists within a destination. This technique is very useful to marketers for a better understanding of the consumer while at the destination as well as in developing strategies for creating better tourism experiences.  Through using MKIS, firms have developed and delivered the right products to the right customers at the right place as well as price without depending, In the current information age, there exists a widespread belief that for the firms in the hotel industry, attaining organizational effectiveness is closely linked to those firms ability to use timely and accurate as well as relevant information in the business decisions making processes. The tourism industry is undoubtedly an information intensive industry that generates large quantity of information that needs to be processes and communicated. The relevance and influence of information systems in the tourism sector cannot be overlooked especially when it comes to planning, policy making and managing the different day to day operations. 
[bookmark: _GoBack]In the tourism and hospitality industry useful information is needed, and organizations are thus focusing on attaining quality information of external and internal environment. MKIS assists these organizations to generate reports regarding customer preferences as well as needs which in turn help them to provide better and effective services This build customer loyalty hence reducing marketing budgets for acquiring new customers. Satisfied customers will recommend the firm to other people and offer positive reviews on websites and social media platforms which influence purchase intentions of these people.  Positive reviews that are generated through offering tailored and personalized services through using information systems on customers, ensures satisfaction hence leading to increased brand and product awareness. MKIS helps these firms to perform various promotional and marketing activities over the internet through easy and cheap dissemination of information to the different customers. The information systems enable these firms to integrate different customer processes in customer services, marketing and sale. MKIS therefore enables these organizations to interact with their customers quite easily and therefore offering the easy opportunity of engaging in direct marketing campaigns such as qualifying needs for targeted marketing and tracking as well as scheduling direct marketing mailings. The MKIS has been identifying and targeting the most profitable and long-term customers and this has seen a higher level of customer also leading to higher revenue generation from these customers. MKIS provides customer value to people as well as strategic business value to the companies. Information systems are being employed in marketing through assisting in supporting customer relationship management in a more effective manner. 
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The MKIS and market intelligence systems avail many benefits to the organizations in the hotel and tourism industry.  Many organizations have been able to derive advantages such as improvements in the treatment and reporting systems which enhances exposure through use of these systems. Adopting MKIS has helped to facilitate management teams to get a better interior and exterior communication among different social groups they are in contact with, the workers in the different departments of the firm and especially those in the marketing and sales departments as it makes communication easier, cheap and faster hence ensuring the best decisions are arrived at for marketing campaigns. MKIS are critical for gathering external information which is also termed as market intelligence. This information identify problems, changes and opportunities in the external marketing environment. Taking into consideration information relating to the external competitors is important for gaining a competitive advantage and therefore leading to higher chances of success. This is however the case in instances where information is gathered in an accurate way and utilized in an appropriate manner. Lack of external monitoring usually indicates a form of marketing myopia which can be detrimental to the operations of any organization as they will not be ready for changes in the business environment and have enough measures in place to remain competitive in an industry that is hyper-competitive. 
MKIS are crucial for building new awareness and promotion by way of newsletters, pop-ups as well as helping in search engine optimization. MKIS has played a vital role in helping many of these organizations to be customer centric in their operations through collecting and collecting important information regarding these customers. The vital role of MKIS in the tourism and hospitality industry is further underlined by the fact that many governments and private tourism organizations have put in place programs involving IT to help strengthen their promotion activities. There is consensus among many operators in the industry that MKIS is instrumental for providing the various consumers with information about different destinations, coordinating and implementing sales promotion measure, general advertising, supporting sales and distribution and finally in coordinating and implementing market research projects. With many organizations adopting these information systems due to the obvious benefits that they confer, it becomes very desirable and perhaps necessary to have MKIS to be able to compete successfully. 
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 This report concludes that MKIS is very crucial in the tourism and hospitality industry as it greatly aids in data collection storage and analysis that is important in decision making in an industry where customer relations are very important. MKIS helps in tailoring the operations of the firms so that they can meet the preferences of the consumers of these products and service. . 
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